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Special Section, Chicago Welcomes NSA— 
110 to 148 « New Employee Code—I1 « 
With the Key on the Cover ; 
— + It’s Hard to Get Good Customers—13 « 
The Trade Journal of the Office Equipment Industry Things a Smart Salesman Never Says—14 
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7. FULL HOUSE. Despite wartime short- of FIVE ACES. Webster has no trick ww?» SPADE FLUSH. Webster's year-in 


ages, there are no shortages of Webster deals. You can always be assured of fair and year-out national advertising program 
carbon papers and typewriter ribbons. You dealing with this company. More than a does the spade work which digs up sales 
can have a full house. half century in business proves it. for you. 


























f= , 
GS. STRAIGHT. You have nothing to , EXTRA CARD. You get extra help 6. ROYAL FLUSH. Your Webster fran- 
fill in when you deal with Webster. It's a from Webster's smart new packaging, eye- chise makes you a sure winner. MultiKopy 
complete line of carbons and ribbons for appealing point-of-sale displays and con- and other blue chip Webster brands pile 
every purpose. sumer folders. up repeat sales. 


F. S$. WEBSTER COMPANY 


13 Amherst Street - Cambridge 42, Mass. 





{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the United 
States. It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 


{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of 
fice appliance industry. It 
will answer any questions 


germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 
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by Evan Johnson. 
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New Employee Code for the Post- sieaisatied Years 1] 
Pencils Help Pay the Rent.................. 12 
It’s Hard to Get Good Customers... 13 
Things a Smart Office Appliance Salesman Never Says. 14 
Look Out for Gremlins!... 15 
Get Business by Giving Things Away... 7 16 
A MUST Item—Post-War Sales Training. ate 17 
Politics atid Bweimesee ics 2 cc scoala esas 18 
Pictures Prove Profitable as Furniture Accessories 20 


Special Section—NSA util Ninth Annual Convention 110 
oS Es re ea en Cee eterer Wat, SERRE ae 191 


7 the News 


Adams and Hulburd Named to New Posts by Victor 


Adding Machine Company........................ 40 
Handifax Visible Records to Broaden Distribution 
Through Selected Dealers .... 40 
Royal Promotes Five to Managerships.. ae ic 
Wilson to Direct Multigraph Sales ....... 48 
Bauman Establishes Refinishing Company. 50 
Typewriter Payment Bill Now in Senate........... 64 
Dictaphone Corporation Designs New Mail Sorter ne 
Burroughs Wins “E” Award Renewal... :. 78 
Winners in Wells Ideal Contest Announced. _. ' 80 
Details of Monroe- built Automatic Map wane “T he 
Odograph,” Released by Army... 5 ; oneadl Oe 
Autopoint Company Awarded Army- Navy “BE” 88 
Machine Shorthand in Great Britain and the European 
OAUEO: GE WIRE, 25 si vcapcees oppieseenv duane 100 
All-Metal Speed Staplers Back on Market. 104 
Heinrich-Seibold Opens New Rochester Store 107 
Diebold Names Wall to Eastern Post............ 108 
Dennison Campaign Beamed at Post-War...... 153 
Huber New Pomerantz General Manager. aan kOe 
Robinson Using New Animated Ad Campaign...... 161 
Field and Eisenhardt Form Partnership...... 162 


Old McClurg Bldg. Bought by Crown Office Supply Men..204 
Departments and Classified Tiwe 


Business Builders .. 21 News and Miscellany 40 
Business Opportunities 9 O.A. Information Service 19 
Corporation Reports 9 Office Furniture, Wood and Metal 20 
Editorial 22 Gther Lands. I 30 
Excuse Us, Please 40 cag en oy Mera 

Guest Book 28 Paragraphic Previews M 
Here and There 22 Passed Away 172 
Meetings, Conventions, Dinners.... 32 Patents 8 
New Equipment, Devices, Supplies 24 Weddings 50 


{SUBSCRIPTION RATES 
in the United States and its 
possessions and Mexico--one 
vear,$2.00;two years, $3.00; 
three years, $4.00. Canada— 
one year, $2.50; two years, 
$4.00; three years, $5.50; 
Foreign — one year, $3.00; 
two years, $5.00. Remit- 
tances may be made by 
personal checks, drafts on 
New York or Chicago, post 
office or express money or- 
ders, or in American postage 
stamps or currency, if sent 
by registered mail. Single 
copies, twenty-five cents. 

{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth 
of the month will permit 
delivery of next issue at 
new address. Both old and 
new addresses must be given. 
{CONTRIBUTIONS are in- 
vited upon any topic of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ADVERTISING RATES 
upon application—only ar- 
ticles of office equipment 
or directly related products 
eligible. 

Entered as second-class 
matter, July 8, 1905, at the 
post office at Chicago, IIl., 
under Act of March 3, 1879. 
{Office Appliances” is regis- 
tered inthe United States Pat- 
ent Office, Washington, D. C. 
{COPYRIGHT. Contents 
covered by copyright, 1944, 
by the Office Appliance 
Company. 
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, These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 


customers. 


A 
Acco Products, Inc. 


Ace Fastener Corp. 


Aeme Bulletin & Dircty. Corp...22 


Acme Visible Records Inc. 

Adirondack Chair Co. 

Agency Paper Co. 

Aigner, G. J. Co. 

All-Steel-Equip Co. 

Allen Calculators Inc. 

Allen & Co. 

Allied Carb. & Rib. Mfg. Corp. 

Amberg File & Index Co. 

Amer. Passbook Co. 

Amer. Pencil Company 

Amer. Writing Machine Stores 

Amer. Writing Paper Corp. 

Ames Supply Co. 

Anderson-Hickey Co. 

Art Metal Construction 

Art Steel Sales Corp. 
ise 149, 150, 151, 

Associated Stationers Supply 


Inc. 


Co. 


Co. 
Atlas Stencil Files, Inc. 
Autocopy, Inc. 
Autmtc. Pencil Sharpener Co... 
Autopoint Company 

B 

Bainbridge, Kimpton & Haupt, 
176, 
140, 


Inc. 
Bankers Box Co. 
Barkley, C. L. & Co. 
Bassick Company 
Bates Mfg. Company 
Blaisdell Pencil Co. 
Bolens Products Co. 
Boorum & Pease Co. 
Box Y-294 
Bright Chair Co. 
Brown, Arthur, & Bro. 
Browne-Morse Co. 
Brush-Punnett Co. oh 
Buckeye Ribbon & Carbon Co. 
Business Efficiency Aids 143, 


179, 


Cc 
‘tameron Mfg. Co. 
‘ardinell Corp. 

‘arter’s Ink Company 
larotype Co., The 

lemeo Desk Mfg. Co. 

‘odo Mfg. Corp. 

sole Steel Equipment Co.... 
Columbia Rib. & Car. Mfg. Co. 
Commonwealth Publishing Co. 
Consolidated Stamp Mfg. Co. 
Continental Ink Co. 

Cook, The H. C., Co. 

Copy Papers, Inc. 


ARR RRA 


~ 


Corona Typewriter 
Corry-Jamestown Mfg. Corp. 
C-Thru Ruler Company... 


Cotterman, I. D. 

Cram, The George F., Co. 

Cramer Posture Chair Co. 
D 

Darnell Corp., Ltd 


Dawn Mfg. Corp., Ltd. 
Dayton Stencil Works 
Dennison Mfg. Co. 
Dick, A. B., Co. 


Diebold, Inc. 58, | 


Dixon, Joseph, Crucible Co. 
Domore Chair Co. 

Doppelt, Charles & Co. 
Downey, C. L., Co. 

E 

Eagle Pencil Co. 

Eaton Paper Corp. 
Ehrlich Upholstery Works 
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103 
115 


99-7 
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117 
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210 
142 
205 
184 
203 
164 
190 


997 


197 

54 
221 
141 
104 


0 
65 


152 


143 

96 
145 
138 
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177 
141 
147 
62 
51 


999 


212 

87 
225 
218 
224 
188 


997 


221 


146 


97 
161 
201 
188 
126 
130 
185 
109 
144 


144 
196 
140 


97 


ai 


181 
108 
145 
168 


79 


209 
192 
224 
60 
65 
31 
144 
214 


. 81 


195 


195 


through the journal. 


Eraser Co., Inc., The 80 
Eversharp, Inc. 120, 121 
F 
Faber, A. W., Inc. 53 
Faber, Eberhard Pencil Co. 85 
Federal Fibre Corp. 217 
Finch & McCullouch 218 
Friden Cale. Mach. Co. 220 
Fulton Specialty Co. 217 
G 
General Fireproofing Co. 44, 45 
General Pencil Co. 12 
Gibson, C. R. & Co. 206 
Globe-Wernicke Co., The 66, 67 
Graff, Geo. B., Co. 158 
Gregory Fount-O-Ink Co. 178 
Guide System & Supply Co. 169 
Gunlocke, W. H., Chair Co. 189 
Gunn Furniture Company 213 
H 
Hall-Welter Co. 192 
Hedges Mfg. Company 136 
Herring-Hall-Marvin Safe Co...212 
Heyer Corporation, The 229 
Higgins Ink Company 215 
High Point Bndg. & Chair Co...186 
Hoosier Desk Company 182 
Hunt, C. Howard, Pen Co. 225 
I 
Imperial Desk Co. 102 
Imperial Mfg. Co. 155 
Imperial Methods Co. 47 
Indiana Desk Co. 223 
Inkograph Company, Inc. 187 

Invincible Metal Furniture 
Co. 166, 167 
J 
Jasper Chair Co. 82, 83 
Jasper Desk Co., The 90, 91 


Jasper Office Furniture Co...98, 99 


Jasper Seating Co. 198 
Johnson Chair Co. 126 
K 
Kahn, David, Inc. 165 
Keep Prices Down 226 
Koh-I-Noor Pencil Co. 50 
Krumwiede, Elmer 142 
L 
Leopold Co. 106 
Little, A. P., Inc. 204 


M 
Mailers’ Service & Equip. Co. 


Manifold Supplies Co. 
Markilo Co. 

Markwell Mfg. Co. 

Mashek, Frank Co., The 
Master-Craft Corp., Div. S.-W. 
Melind, Louis Company 


Meilicke Systems, Inc. 
Meilink Steel Safe Co 
Metal Specialties Mfg. Co. 
Meyer & Wenthe, Inc. 
Miami Systems Corp., 
Michigan Desk Co 
Mimeograph 

Mittag & Volger, Inc. 
Monroe Cale. Mach. Company 
Moore Push Pin Co. 


Mutschler Bros. Co. 


The 


Myrtle Desk Company 
N 

National Blank Book Co. 
National Desk Co., Ine. 
New England Woodwkg. Co. 
New Indiana Chair Co. 
Noesting Pin Ticket Co. 
Northern States Envelope Co. 


O 
Oakville Company 
Office Specialty Mfg. Co. 


Old Town Rib. & Car. Co. 68, 


Olsen, O. C. S., 
Oxford Filing Supply Co. 

P 
Pacific Cb. & Ribbon Mfg. Co. 
Parker Pen Co., The 


Peerless Imperial Co., Inc. 


Company 


Peerless Steel Equip. Co. 
Co. 


Inc. 


Perma-Bilt 
Phillips Process Co., 
Photo Materials Co. 
Plastex Company 


Equipment 


Polar Manufacturing Co. 
Precise Developments Co. 
Pronto File Corp. 

Q 


Quality Park Envelope Co. 


R 
Red Feather Products, Ltd. 
Regal Typewriter Co. 
Reliance Pencil Corp. 





THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 


of its various commissions this bureau calls 


upon 


practically every member of the staff. It answers by 
personal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, pre- 


pares advertising copy, furnishes list of 


desirable 


agents and dealers in nearly every country, aids for- 


eign dealers in securing U. 


S. A. lines, and in many 


other ways performs useful service, all without charge. 
Subscribers in every land have made, and are making, 
good use of this bureau; manufacturers in every sec- 
tion of the field have evidence of its proved value. 
Subscribers’ requests for catalogues to bring their files 
up to date, or to replace the file in case of fire or 
other form of destruction, are broadcasted in a bulle- 
tin which is mailed frequently to leading manufac- 
turers, 
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200 

41 
144 
162 
129 
175 
132 
145 

R8 
138 
145 
154 
194 
101 


215 
196 
156 


100 
170 
72 


171 


208 


They do, however, offer their services in resolving any disagreements which result from relations established 


Rex-O-Graph, Inc. 94 
Reyburn Mfg. Co., Inc. 64 
Reynolds & Reynolds 224 
Rite-Line Sales Co., Inc. 204 
Rite-Rite Mfg. Co. 214 
Rivet-O Mfg. Co. 227 
Roberts Number. Mach. Co. 199 
Robinson Reminders 193 
Rochester Wire-O Binding Co...224 
Rockwell-Barnes Co. 133 
Rol-Dex Company 107 
Ross-Gould Company 105 
Royal Metal Mfg. Co., The 228 
Royal Typewriter Co. 49 
Ss 
St. Johns Table Co. 209 
Sanford Ink Company 127 
Santos & Company 210 
Security Steel Equip. Corp. 159 
Sengbusch Self Cl. Inkst’d Co...206 
Service Flag & Emblem Co. 146 
Shallcross Co., The 187 
Shaw-Walker Co. 73, 74, 75, 76 
Sheaffer, W. A., Pen Co. 29 
Sheboygan Chair Company 52 
Sheppard, C. E., Co. 207 
Shipman-Ward Mfg. Co.. 144 
Sikes Co., Inc., The 61 
Sinclair & Valentine Co. 227 
Slade, Hipp & Meloy, Inc. 160 
Smith, L. C. & Corona Type- 
writers, Inc. 27 
Speed Key Mfg. Co. ame 
Speed-O-Print Corp. 55, 56 
Speed Products Co. 95 
Staedtler, J. S., Inc. 78 
Standard Dupl. Machines, Inc...163 
Stark Calendars, Inc. 138 
Starkey Paper & Supply Co. 224 
Stationers Clearing House 142 
Stationers Guild of America 200 
Stewart R. A., & Co. 214 
Storms, H. M., Co. 174 
Sturgis Posture Chair Co. 57 
Superior Type Co. 214 
Swan Pencil Co., Inc. 217 
T 
Taylor Chair Co., The 180 
Technygraph Co., The 183 
U 
Underwood Elliott Fisher Co. 
Back Cover 
United Autographic Reg. Co.....128 
U. S. Bronze Sign Co. 227 
U. S. Typewr. Rib. Mfg. Co. 183 
U. S. Victor Fountain Pen Co., 
Ine. 191 
Utility Stationery Stores 139 
Vv 
Vail Mfg. Co. 124 
Van Dyke Industries 116 
Victor Adding Machine Co. 125 
Victor Safe & Equip. Co. 70, 71 
WwW 
Wabash Filing Supplies, Inc. 92 
Wagemaker Company 199 
Warshaw Mfg. Co. 192 
Webster, F. S., Co. ae 
Weis Mfg. Co. 35, 36, 37, 38 
Wells Office Furn. Co. 118, 119 
Wilson Jones Co. seme 
Wood Office Furn. Institute 219 
Wonder Lock 144 
Write Inc. 217 
Y 
Yawman and Erbe Mfg. Co. 211 
Z 
Zephyr American Corp. 216 


October, 1 


944 





e_— Ok 


a oe el 





For the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern business office 
are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 



























obligation. 
Adding Machine Parts ; < Calculating Machines, Used Cuspidor Mats Eradicators, Ink 
— W ee Mach. Stores 4 Mailers’ Service & Equip. (« 200 Polar Manufacturing C« St Carter's Ink Company 201 
2s Su y Co. 1 Shipman-Ward Mfg i 144 
Shipm a-Ward Mite Co 144 a z . : Dating Stamps , Erasers 
= x Calendar Pads & Stands Sates Mfg. Company 51 Blaisdell Pencil Co 222 
Adding Machine Rolls & Paper Stark Calendars, Inc 138 Consolidated Stamp Mfg. Co Dixon, Joseph, Crucible Co 65 
Rockwell-Barnes Co l Carbon Papers Fulton Specialty Co Eraser Co., Ine., The ivtaieusaaigal 80 
Adding Machines See Ribbons nd Carbons oo _——~ Ds mony 132 Fae we am se , . — ~ 
Allen Calculators, Inc 184 Cc eyer & enthe ne 145 Faber, Eberhard, ‘ene Co. 85 
“Sr sard Index Boxes and a . Po ’ 997 
Amer. Writing Mach. Stores > All-Steel he > ro — Py ite Rivet O Mfg. Co oh Koh-I-Noor Pencil (Co. 50 
Friden Calculating Mach. Co 220 imitate Sits a lace a 190 Stewart, R. A. & Co 214 Eyelets & Eyelet Fasteners 
Monroe Cale. Mach. Co 173 — Met ul ( on snatnal ~ : & "@ ; Superior Type Co 214 Bates Mfg. Co HD | 
Smith, L. C., & Corona Type- | Art Steel Sales Corp..149. 150. 151. 152 Desk Bumpers Oakville Company 93 
Y eae Wan eee M2. Cole Steel Equipment Co 18> Polar Manufacturing C¢ 8 Rivet-O Mfg. Co 227 
cpbply et Mle: la es sa Corry-Jamestown Mfg. Co 181 Desk Lamps Flags, Reemployed Service Men’s 
Adding Machines, Rebuilt & Used General Fireproofir Co., The....44, 45 Dawn Mfg. Co 192 Service Flag & Emblem Co, 146 
Mailers’ Service & Equip. Co 220 Globe-Wernicke (¢ The 66, 67 Santos & Company 210 : . 
Shipman-W ard Mfg. Co 14 Guide System and Supply Co 169 Van Dyke Industries 116 ri. Seng Shee Collapsible 140. 141 
Underwood Elliott Fisher Back Cover Hedges Mfg Company 136 Desk Pads & Tops Barkley, C. L. & Go 17 
Adhesives a Ag noel dean ga a Aigner, G. J., Co 142 Diebold, Ine 58, 59 
(See Inks, Adhesives, ete nVINCI DIE eta urt 0. 166, Tbs Polar 'Manufact we 6 Globe-Wernicke Co.. The 66, 67 
: ‘ New England Woodworking (Co....170 — senuracturing be 04 a6 ah . a, =a an 18 
Arch and Clip Board Files , Daaridas Steel Equip Co. 213 Wagemaker Company 199 Guide System & Supply rs See 169 
Globe-Wernicke Co rhe 66. 67 Pronto File Corp m9 Wilson Jones Co 114 Oxford Filing Supply Co 33 
. re ol «Ve > Mle n° 
Rockwell garnes Co srgecteesneneeness 133 Security Steel Equip. Corp 159 Desk Pen & Ink Sets Lape Ag Pig a5 86. 87 = 
Shaw-Walker Co _ 18, 74, 75, 0 Shaw-Walker Co 73, 74, 75, 76 Gregory Fount-O-Ink Co 178 Co Ss XS sieteliicds ig > ey 
Yawman and Erbe Mf Co 211 Wagemaker Company 199 Sengbusch Self Cl. Inkst'd Co.....206 File Boxes, Metal : ; 
Ash Trays and Stands Warshaw Mfg. ( 192 Sheaffer, W. A., Pen Co 29 Art Metal Construction Co 63 
Finch & McCullouch 218 Weis Mfg. (Cx 5, 636 S77 8 Zephyr American Corp 216 oe Steel ~—_ Corp...149, 150, 151, 
eae Nee : Wells Office Furniture Co 118, 119 Cole Steel Equipment Co. 85 
ee Oe jee vac titut 919 Yawman and Erbe Mfg. Co 211 gp gg om nag 0 ply ¢ 14 Corry-Jamestown Mfg, Co. is! 
rn se I iit e stilt t 2 AAs - Ole : ) ( ; ‘ » To . " 7 37 
Atlases, Geographical — Mee gue Mechanical ~~ —_ Trays ' ome shine or Equip = ; ee 913 
‘rg leorge F rn) 168 Ua . S, oO Aigner, G. J., Co 2 > rj Dyip 
Cram, Ge rge J ( l Te a i 107 eo Metal Foner = presto a ae - 47 
Autographic Registers Cash’ Boxes Art Steel Sales Corn. 149. 150 as Shaw Walker Co. O ae 73° 75 76 
iami Systems Corp., The 4 7 : ; - 4 roche Zz : on ow “tees a oe 
United cataneeel ar selnte Co... 128 Bt vieek Matas Gano tae ae Pen aig gg Victor Safe & Equip. Co. 70, 71 
ee . . Cole Steel Equipment Co 185 reneral Fireproofing Co., The Weis Mfg. Co 35, 36, 37, 38 
rener% ‘ireproofir 0 The 5 G »-Wernicke 0 T 66 mee . 
ee. re wit General Fireproofi Co., The 44, 4 Gtebe "Wernidhe 4 lhe , Filing Cabinets, Insulated 
: . : ‘ : 0G Casters, Caster Bearings, Slides sn - . . Meilink Steel Safe Co inicastiaia) Te 
Gibson, G. R. & Co 2 cunt ake’ (tana ae Imperial Methods Co Shaw-Walker © 73 we” te 
Bank Note Case Gragg . Peerless Steel Equip. ( 213 —— ay gl gag seme sepa beg 
ankers ¢ ; ases j " Darnell Corp 209 Shaw-Walker € " Aa 4 Victor Safe & Equip. Co 70, 71 
Steel Sales Corp..149, 150, 151, 152 Sha alke 0  74..1 76 Pe. . 
on Weceneoiied rin The.44, 45 Celluloid Envelopes Weis Mfg. Co 5. 636. 87° BR Filing Cabinets, Metal 
Globe-Wernicke Co The 66, 67 (See Envelopes, Celluloid Yawman and Erbe Mfg. Co 211 All-Steel- Equip Co 205 
Victor Safe & Equip. Co 70, 71 Chair trons Desk Work Distributors Peg ee ge oo ee .- 
: adi Sassick Company (2 . . oa ¢ ' ; d Meta onstruction Co i: 
Binders, Catalogue and Periodical senbe - Art Steel Sales Corp...149, 150, 151, 152 Art Steel Sales C 149, 150, 151, 152 
, Bolens Products (¢ go ’ » eter: - a. = Z Steel Sales Corp. v7, Low, Lol, log 
Acco Products, Ine 103 - Globe-Wernicke Co rhe 66, 67 Browne-Morse C 179. 188 
Amberg File & Index Co 190 Chair Mats Polar Manufacturing Co 86 Cole Steel. Equipment De. eee 
Master-Craft Corp., Div. S-W 175 Office Specialty Mf Co 203 Victor Safe & Equip. Co 70, 71 Corry-Jamestewn Mfg. Co 181 
National Blank Book Co 48 Polar Manufacturing Co 85 Wilson Jones Co 114 General Fireproofing Co., The..44, 45 
Sheppard, The CC. E. Co 20 Chairs, Folding Desks Globe-Wernicke Co., The 66, 67 
Wilson Jones Co 114 Adirondack Chair ( 84 Art Metal Construction Co 63 Invincible Metal Furn. Co.....166, 167 
Binders, Permanent Storage Royal Metal Mfg. Co 228 Art Steel Sales Corp...149, 150, 151, 152 Peerless Steel Equip. Co. 213 
Boorum & Pease Co 87 Chairs, Office Browne-Morse Co 179, 188 Security Steel Equip Corp. 159 
Master-Craft Corp., Div. S-W 175 Bright Chair Co 218 Clemeo Desk Mfg. Co 126 Shaw Walker Co............73, 74, 15, 76 
Sheppard, The C. E., Co 207 Cramer Posture Chair Co 79 Corry-Jamestown Mfg. Co 181 Vietor Safe & Equip. Co. 70, 71 
Wilson Jones Co 114 Domore Chair (« = 3] General Fireproofing Co., The 14 5 vo Mfg — ; M 35, 36, 7 
Blank Books Ehrlich Upholstery Works 195 Globe Wernicke Co., The 66. BT awman anc irbe Mfg. Co. 21 
Boorum & Pease Co. General Fireproofing Co. The 44, 45 Gunn Furniture Company 213 Filing Cabinets, Wood - y 
National Blank Book Co Gunlocke, The W. H. Chair Co....189 Hoosier Desk Company 182 Art Metal Construction Co. 63 
Rockwell- Barnes Co High Point Bending & Chair Co 186 Imperial Desk Co 102 Art Steel Sales Corp...149, 150, 151, 152 
Wilson Jones Co Jasper Chair Co a3. 89 eee age + a 223 a gee: Kimpton & a ee 
; ; Jasper Seating Co 198 nvincible eta Murn, Co..168. 167 ne. 76, 177 
wT Steel-Equt = ite vomaeates Johnson Chair Co 126 Jasper Desk Co 90, 91 Browne-Morse Co. 179, 188 
Steer-Equip. Oo — Michigan Desk ¢ 194 Jasper Office Furniture Co.......98, 99 Business Efficiency Aids 143, 146 
—— _— ae. vat ar. = New Indiana Chair (< 72 Michigan Desk Co 194 General Fireproofing Co., The..44, 45 
! eta onstruction Co. +4 : ) Myrtle Desk Co 6 Globe-Wernicke Co., Th 66, 67 
" . . 19 - 1: m6 Royal Metal Mfg. (x seu tyr l n € 7 1e D, OF 
Art s pa, F ecning Corp 149, 1 mes Sas Shaw-Walker Co 7S. 74, 7%. 76 National Desk Co., Ine Imperial Methods Co 217 
Browne - <0 . meee tt: Sheboygan Chair Company 52 Olsen, O. C. S., Company Indiana Desk Co. <on823 
Cole Steel dehy Co 181 Sikes Co., The 61 Peerless Steel Equip. Co Michigan Desk (Co. «--1 94 
pepalets ge ee fi ag e The 44 ; 1s Sturgis Posture Chair Co 57 Royal Metal Mfg. Co New England Woodworking (Co.....170 
seneral eproolung * 0 _— 2a Be Taylor Chair Company 180 Security Steel Equip. Corp l Peerless Steel Equip. Co. 213 
a hag ne : ga —" ae Wells Office Furniture Co...118, 119 Shaw-Walker Co 3. 74. TH ve Perma-Bilt Equipment Co. 22 
VINCIDIC Metal SUN. VO0...100, 200 : j Victor Safe & Equip. Co 70, 71 Security Steel Equip. Corp 159 
endo ag Equip. Co ae ee eee 918 Wagemaker Company 199 Shaw-Walker Co 73, 74, 75, 76 
?ronto File Corp sevnyonnss shasnetnu a ee ae * ss Wells Office Furniture Co 118. 119 Victor Safe & Equip. Co 70, 71 
Shaw-Walker Co 73, 74; 75 518 esata ee ag hair Co - Yawman and Erbe Mfg. Co 911 Wagemaker Company 199 
Yawman and Erbe Mfg. Co 211 ae mpd 0... ag a Sisley is the icc Weis Mfg. Co 35, 36. 37. 38 
Bond Boxes Gunl =a The W ne “Chair Co 189 varses (See Memo Looxs) Wells Office Furniture Co......118, 119 
ye eo Poe 9 150. 151. 152 junlo he hi ( . “i on or ; . 9 
Art 5 eel Sal Cort 149 15 I L a High Point Bending & Chair Co 186 Display Hooks y Yawman and Erbe Mfg. Co. 11 
General Fireproofing Co., The...44, 45 Jasper Chair Co 82. 92 Oakville Company 93 Filing Supplies 
a es, a _ Jasper Seating Co 198 Drafting Instruments & Equipment Acco Products, ‘Ine. 103 
Book Cases Johnson Chair Co 126 Brown, Arthur, & Bro 224 Aigner, G. J., Co. 142 
\ll-Steel-Equip. Co 205 Shaw-Walker Co 73, 74, 75, 76 Cardinell Corp! 161 Amberg ‘File and Index, Co. 190 
Art Metal Construction Co 63 Sikes Co The 61 : a ¢ ; Art Metal Construction Co. 63 
Browne-Morse (Co 179, 188 Sturgis Posture Chair Co 57 Duplicating Machines & Supplies Barkley, CC. L., & Co 147 
Corry-Jamestown Mfg. Co 18] Taylor Chair Comnany 180 Amer. Writing Mach. Stores m4 Browne-Morse Co 179, 188 
General Fireproofing Co.. The 44, 45 Wells Office Furniture (« 118, 119 Autocopy, Ine 145 Corry-Jamestown Mfg. Co 181 
Globe-Wernicke Co., The 66, 67 , Bainbridge, Kimpton & Haupt!76, 177 General Fireproofing Co., The 44, 45 
Gunn Furniture Company 21; Chairs. — - Poten w Columbia Rib. & Carb. Mfg. Co. 109 Globe-Wernicke Co., The 66, 67 
Michigan Desk Co 194 ate Meant see - ‘on Copy Papers, Inc 140 Guide System & Supply Co 189 
New England Woodworking Co 170 Nee - ‘dia sp ' P re 73 Dick, A. B., Co 25 Imperial Methods Co. 7 
Peerless Steel Equip. Co 213 ow ShGrans —_— bs tes Heyer Corp.. The 229 Northern States Envelope Co 171 
Shaw-Walker Co. 73, 74, 75, 7eé Check Book Covers & Passbooks Manifold Supplies Co 11 Oxford Filing Supply Co. 33 
Wabash Filing Supplies, Inc 92 Amer. Passbook Co 227 Mittag & Volger, Ine 101 Pronto File Corp. 202 
Weis Mfg. Co a6 36... 2.38 Check Protectors & Writers Old Town Ribbon & Carbon Co. 68, 69 Quality Park Envelope Co .... 208 
Yawman and Erbe Mfg. Co 211 Hall-Welter Co 2 192 Red Feather Products, Ltd 89 Rockwell-Barnes Co. 133 
. : re cio Rex-O-Graph, Inc o4 Shaw-Walker Co. 73, 74, 75, 76 
retin, winreee her _Back Cover — ~~ ——s “9 ) Shallcross Co., The 187 Victor Safe & Equip. Co 70, 71 
pe Pcynis . ae tibson, G. R. & Co 206 Sinclair & Valentine Co 227 Wabash Filing Supplies, Inc 92 
Box Letter Files Reynolds & Reynolds Co 224 Smith L. <i & Corona Tws 27 Weis Mfg. Co 07 35. 36, 37, 38 
Amberg File & Index Co... wast 0 Checks, Stamped Metal Speed-O-Print Corp 55, 56 Yawman and Erbe Mfg. Co 211 
Art Steel Sales Corp...149, 150, 151, 152 Dayton Stencil Works 294 Standard Duplicating Mach., Inc 163 Finger Pads 
Cole Steel Equipment Co 185 Meyer & Wenthe, Inc 145 tarkey Paner & Supply Co 224 Speed Products Co 95 
et te Genes ees. Clip. Boards pr at eg A io Fili li Ee 
dges g. Company 4 Tictor Safe & Eaui ‘ ? 7] olders (See Filing Supplies) 
Rockwell ~ nade ay 133 See Arch and Clip Board Files) bests Sinner nthe engl s pois Fountain Pens, Mf 7 
Weis Mfg. Co 35, 36, 37, 38 Coin Bags, Trays & Wrappers Duplicating Machines, Used Eversharp, Ine om 120, 121 
; , Art Steel Sales Corp...149, 150, 151, 152 Mailers’ Service & Equip. Co 200 weber Pg aie 
Brief & Zipper Cases steel Sa orp...14 MI, Tol, bos Shipman-Ward Mfg. C 144 Inkograph Co., The wie 
Doppelt, Charles & Co 14 Downey, €. L. Co 214 Seamed ta lic lan Kahn, David, Ine. 165 
Mashek, Frank Co., The 129 opyholders Duplicating Stencil Files Parker Pen Co., The.......... seein 
Master-Craft Corp., Div. S-W 175 ~~ Products, Inc 103 Atlas Stencils Files, Inc 96 Sheaffer, W. A. Pen Co 29 
Business Forms Dawn Mfg. Corp., The 192 Envelope Openers U. youn. Pen Ca Ine 191 
Assoc. Statnrs. Supply Co. 143 Rite-Line Sales Co., Inc 204 + Oakville Company 93 Globes, Geographical 
Gibson, G. R. & Co 208 Wells Office Furniture Co 118, 119 E ' Seal Cram, The George F., Co. 168 
wnolda & wnolds Co.. The....22 nvelope Sealers : 
Reyn Id « Reyn I rt 224 Costumers Standard Dupl. Mach., Ine 63 Gummed Cloth Rings 
Calculating Devices : Globe-Wernicke ¢ The 66, 67 Dennison Mfg. Co.. 60 
Meilicke Systems, Inc 145 Peerless Steel Equip. Co 213 Envelopes — Peet : Graff, Geo. B, Co 158 
Shipman-Ward Mfg. Co 144 Shaw-Walker 7 74, 75, 76 Globe-Wernicke Co., The 66, 67 Reybum Mfe. Co. ine 64 
Victor Safe & Equipment Co 70 Wells Office Furniture Co 118. 119 Northern States Envelope Co 171 Warshaw Mfg. Co 192 
Calculating Machines am Quality Park Envelope ar 208 
QO mM : Crayons Wilson Jones Co 114 Gummed Tape 
Allen Calculators, Inc 4 Dixon, Joseph, Crucible Co 65 , Dennison Mfg. Co 60 
Friden Caluculating Mach. Co 22 : Envelopes, Celluloid Reyburn Mfg. Co Inc 64 
Monroe Cale. Mach. Co 173 Cushions & Pads, Chair Aigner, G. J. Co 142 nee . 
Victor Adding Machine Co 125 Polar Manufacturing Co 86 Markilo Co 144 (Continued on page 6) 
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THE CLASSIFICATIONS M , 
Ec ‘ peer ang Devices ie Underwood Elliott Fisher sack Cover Strong Boxes, Fire Protected 
(Continued from page 5) ——— Company 137 U. 8. Typewriter Ribbon Mfg. Co...183 Diebold, Inc 58, 5! 
ates Mfg. Co 51 Webs ; ee en 9 oe : - , 7 
Gummed Tape Sealing Machines Finch & McCullouch at Langa Me 8., A Meilink Steel Safe Co XN 
Metal Specialties Mfg. Co 138 “ 7 : a T 
Hon Roll Mending Tape Rubber Band — , 
onor Rolls Reyburn Mfg. Co im 64 Ww : Art Metal Construction Co 63 
Acme Bulletin Directory Corp.......225 Warshaw Mfg. Co 192 Faber, A Int + Browne-Morse Co . 179, 188 
8. Bronze Sign Co 200 - ? Faber, Rae Pencil Co 85 Corry-Jamestown Mfg. Co., The.....181 
Index Card Signals etal Badges, Checks, Tokens, Ete. Ribber Stasane General Fireproofing Co., The....44, 45 
aa a CO Ge 196 Dayton Stencil Works 224 Melind ool aa be Globe-Wernicke Co., The 66, 67 
Gul Gea B.. Go 38 Meyer & Wenthe, In 145  reegellgg ella gy +4 Mutschler Bros. Co 196 
Victor Safe & Equip. Co 70, 71 Moisteners Stewart, R. A., & Co 214 roms Mel Manip Ce ee — 
ates: Tite Metal Specialties Mfg. Co 138 Superior Type Co 3] ' St. Johns A Table Co. 209 
ng ‘a Rivet-O Mfg. Co 297 =e" A omg Equip ( ee 2 159 
Amberg File & Index Co 190 Sengbusch Self Cl. Inkst'd Co.......206 Rubber Type Vv aoe i aS diced sae + 
Barkley, C. L. & Co 147 Numbering Machines mel lh apr gas +94 Wells ome "wernt Ge iaatT 
Globe-Wernicke Co., The 66, 67 Bates Mfg. Company 51 sewers, & A. & Co 214 ells Office Furniture Co.....118, 119 
Guide System & Supply Co 169 Melind, Louis Company 132 Superior Type Co 214 Tags 
Markilo Co 144 Roberts Numbering Mach. (< 199 Rulers, Transparent Dennison Mfg. Co 60 
Master-Craft Corp., Div. S-W 175 ee ; C-Thru Ruler Compar Reyburn Mfg. Co., Inc 64 
Reyburn Mfg. Co.. Inc 64 Office Partitions and Railings ites 108 ‘ 
Shaw-Walker Co. 73, 74, 75, 76 Globe-Wernicke Co., The 66, 67 Safes % ver ian ‘t ia 
Sheppard, The C. E. ( 907 Office Printin *t Me : ommonwealth Publishing Co 144 
E ) 207 g Outfits Art Metal Construction Co 63 . jede “Ime 9 
— Products Co 95 Fula Geutalts © e17 “Sd ye oleae 997 Krumwiede, Elmer 142 
or Safe & Equip. Co 70, 71 ebay " Diebold, Inc 58, 59 Telephone Accessories 
Inks (Writing), Adhesives, Etc. yee - Rf General Fireproofing Co., The....44, 45 Bates Mfg. Company 51 
Carter's Ink ‘Company 201 Noten! BI ones : 87 Globe-Wernicke (« The 66 Victor Safe & Equip. Co 73. 71 
Dennison Mfg. Co 60 aan ST Barn OOK 413 Herring-Hall-Marvin Safe Co 212 Zephyr American Corp 216 
Higgins Ink Company 91h Wil . j remgar Co 133 Invincible Metal Furniture Co...166, 167 is 
Melind, Louis Company 132 a 114 Meilink Steel Safe Co 88 Telephone Stands 
Parker Pen (Co.. The 157 Paper Security Steel Equip. Corp 159 Art Metal Construction Co 63 
Rivet-O Mfg. Co 297 Agency Paper Co 210 Shaw-Walker C« 73, 74, 75, 76 Art Steel Sales Corp. 149, 150, 151, 152 
Sanford Ink (Company 127 Amer. Writing Paper Corp 32) Victor Safe & Equip. Co 70, 71 General Fireproofing Co., The 44, 45 
Stewart, R. A., & Co 214 Eaton Paper Corp 195 Yawman and Erbe Mfg. ( 211 Globe-Wernicke Co., The 66, 67 
Inkstands Rockwell-Barnes Co 133 Ser: Peerless Steel Equip. Co 213 
self C ci apbooks Shaw-Walker Co 73. 74. 75. 7 
Sengbusch Self Cl. Inkst'd Co. 206 Paper Clamps Globe-Wernicke (¢ The 66, 67 Yemen “aan Erbe Mfg. Co. whee 211 
Labels Acco Products, Inc 103 Weis Mfg. Co 5% 36. 37, 38 . 
Imperial Methods Co 17 Autmte. Pencil Sharpener Co. 138 Wilson Jones Co 114 Thumb Tacks 
Oxford Filing Supply Co 33 Cook, H. C., Co 196 Ss Graff, Geo. B., Co 158 
Reyburn Mfg. Co., Inc 64 Graff, Geo. B., Co 158 ecretary Desks Noesting Pin Ticket Co 77 
Warshaw Mfg Co. 192 Hunt, C. Howard, Pen Co 225 Art Metal Construction Ce Ho Oakville Company 93 
Weis Mfg. Co 35, 38, 87, 38 Oakville Company 93 peeing: a “ag gle lh a 
Ladders, Library, Store & Vault Vail Manufacturing Co 124 me fa — - - The 66 oft as ae gee , = 
Cotterman, I. D.., 45 Paper Clips - : Shaw Walker Co - 73. 74. 75 — Oakville ioeiaaie ; 
Leads for Mechanical Pencils Noesting Pin Ticket Co 77 Wabash Filing Supplies, In 99 Vail Manufacturing Co 124 
Autopoint Company 137 Paper Fastenin i i immi 
Dixon, Joseph, Crucible Co 65 Ace * woman — 11: — Y a were Barge te 
Eversharp, Inc 120, 121 Autmte. Pencil SI , 138 All-Steel-Equip Co 205 Photo Materials Co 145 
Faber, A. W Inc ; re Bates Mfg aon. wie “51 ar en De oe a eee te a 
Faber, Eberhard, Pencil Co 85 larkwell Mfc C ‘ rowne-Morse Co 179, 188 
Kahn, David, Inc one 163 nny a 162 Corry-Jamestown Mfg. Corp 181 Tying Bands & Devices 
Rite-Rite Mfg. Co 214 Victor ater a E ws . 95 General Fireproofing Co., The..44, 45 Rochester Wire-O-Bindg. Co 224 
Sheaff ~ aa - «! Safe ¢ quip. Co. 7 71 Globe-Wernicke Co., The 66. 67 ' 
eaffer, W. A., Pen Co 29 Past S : rt mm, Os Type, Typewriter 
Senther Geode aste (See Inks, Adhesives, Ete gigs Steel Equip. Corp 159 Ame Writi 34 " 
. Shaw-Walker Co ~ hme ota mer riting Mach. Stores 4 
Doppelt, Charles & Co 14 Pencil Sh ‘ sa nes 5 
, arles 4 il Sharpeners Ames Supply Co 141 
Mashek, Frank Co., The 129 Autmte. Pencil Sharpener ( Sleeve Protectors Shipman-Ward Mfg. Co 144 
Leather Upholstered Furnitur Hunt, C. Howard, Pen Co Plastex Company 99> 
" ' 295, : : ‘ 
Bright Chair Co 218 Pencils, Mechani i "ieee Wiken Wek Stor 
Ehrlich Upholstery Works 195 katenel “gy ears Signs, Changeable Letter Amer. Writing Mach. Stores 54 
tunlocke, wv. ths ; a4 ee ompany 137 Acme Bulletin & Dir. Corp 295 Ames Supply Co 141 
me oe a: H. Chair Co. 189 ne a Inc - 120, 121 Standard Dupl. Machines Inc 163 Bainbridge, Kimpton & Haupt.176,177 
‘ a Chai : art 4 arker Pen Co., The 157 Cardinell Corp 16) 
New Indiana Chair Co 172 Rite-Rite Mfg. Co 914 Stamp Pads Clarotype Co 188 
Letter Trays (See Desk Trays) Sheaffer, W. A. Pen Co 29 Sates Mfg. Company 51 Mittag & Volger, Inc 101 
Library Equipment Pencils, Wood Cased Lead Fultor —— coe 201 Red Feather Products, Ltd 89 
All-Steel-Equip Co 205 American Pencil Company 197 Melind - + ge 217 Regal Typewriter Co 
Art Metal Construction Co 63 Blaisdell Pencil Co 999 Stara & “Wer Compat 132 Reliance Pencil Corp 
Art Steel Sales Corp. 149, 150, 151, 152 Dixon, Joseph, Crucible Co oan — Mi Wenthe, Inc 145 Rivet-O Mfg. Co 27 
Corry-Jamestown Mfg. Corp "181 Eagle Pencil Co a] Hes tha ss Co 19 Sanford Ink Company 127 
General Fireproofing (o., The 44, 45 Faber, A. W., In 52 Rock 1 ~ ph Co. . 2 Shipman-Ward Mfg. Co 144 
Globe-Wernicke Co. The ge Sones” Meee wast’ Ge 53 — — s ,, 0 23 Webster, F. 8., Co 9 
eerless Steel Equip. (Co "ons General Pencil Co 72 “iia billy aa alas 214 i i 
sng 4 Sent Equip. Corp Koh-I-Noor Pencil Co xa Superior Type Co 214 a a ge eA 
aw-Walker Co 73, 74, 75 Reliance Pencil Corp t i oe ee a 4 
Yawman and Erbe Mfg. (o és Staedtler, J “s oa : re tr li nema 95 ~o Paty te rial ( 135 
Swan Pencil Co oka See a <0) ne ws Peco » 
Locks, Drawer nes Supply C 141 Shipman-Ward Mfg. Co 144 
Wonder i. Showease, Etc. Penholders Anderson-Hickey (Co 104 Speed Key Mfg. Co 297 
: 144 Dixon, Joseph, Crucible ( 65 Art Steel Sales Corp. 149, 150, 151, 152 Speed Products Co 95 ° 
Lockers and. Storage Cabinets Pp ; General Fireproofing Co.. The. 44, 45 
All-Steel-Equip (Co 205 ons, Stool Globe-Wernicke Co., The 66, Typewriter Cushion Knobs ard Gases 
Anderson-Hickey (Co 104 Hunt, C. Howard. Pen (x 295 Peerless Steel Equip. Co Amer. Writing Mach. Stores 54 
Art Metal Construction (Co 63 Sengbusch Self Cl. Inkst'd Co 206 Shipman-Ward Mfg. Co 144 Ames Supply Co 141 
Art Steel Sales Corp. 149. 15¢ - “sr Pj ; Sturgis Posture Chair Co 57 Peerless Imperial Co 155 
it , 150, 151, 15 in Tickets - i : ; 
Browne-Morse Co 179. 188 Noesting Pin Ticket C = Wells Office Furniture Co 118. 119 Shipman-Ward Mfg. Co 144 
Corry-Jamestown Mfg. Corp "181 . ; ee x Stapl Type 
Sonmed Wisaseeeiinn’ Co Wie <i 1 Pins and Pin Containers aple Extractors ypewriter Parts and Tools 
Globe-Wernicke Co.. The 66 67 Oakville Company 93 — Fastener Corp 115 Amer. Writing Mach. Stores 54 
Invincible Metal Furniture Co. 166 167 Vail Mfg. Co 124 fetal Specialities Mfg. ¢ 138 Ames Supply Co 14] 
New England Woodwork! 6 167 ; le s Shipman-Ward Mfg. Co 144 
Security’ Steel ie orking Co 170 Platens, Typewriter taples and Stapling Machines ; 
Shew-Welkee Co quip Corp... soaeee 1 5D Amer. Writing Mach. Stores 54 ser Fastener Co "p 115 Typewriter Tables 
Yawman and Erbe Mfg Co. : Sate —— 141 Markwell Mts = Co. 51 See Stands for Office Machines) 
. ark g ( 162 : 
naeee, Raat Books & Systems gb moe ga ( Speed 1 oe 03 "ered ta cb vi 
mberg File & Index Co 190 Oxf ~~ = Snees 0 190 peéd Products Corp 05 neo ypewriter <0 a9 
Boorum > . ; xford Filing Supply Co 3 Vail Manufact o r4 Smith, L. €., & Corona Type 
Master-Craft. Corp Div. 8-W 173 Price & Sign Markers Stati aed as ted jebey a, 
ational Blank Book Co. 43 Fulton Specialty Co 17 cao a t Underwood Elliott Fisher... Back Cover 
Sheppard, The C. E., Co. 207 Stewart, R. A. & Co ee ssoc. Statnrs. Supnly ¢ 113 T ; 
w ( a 207 ; rt, - A., 214 Reynolds & Reynolds Co + ypewriters, Rebuilt and Used 
ilson Jones Co 114 Superior Type Co 214 Sixties ‘Clescing | tious . Amer. Writing Mach. Stores i; 
Loof Leaf Sheet Covers, Celluloid Printing, Lithographing, Ete Utility Stationery Stores 139 Regal Typewriter Co 225 
Aigner, G. J.. 149 Reynolds & Reynolds Co 294 
Markilo Co 144 hen we Stencils, Brass Visible Systems Equipment 
Wilson Jones Co 114 + eng ie te Dayton Stencil Works 2» Acme Visible Records, Inc 117 
8 Ti 2 ential ‘ . SS 
Loose Leaf Metals and Devices Bates Mfg. Company a Stenographers’ Note Books Are Mot a ( Bie : ae 
Sheppard, The C. F. Co 207 Boorum & Pease Co., The 87 National Blank Book Co ; Joorum & P = nga lg a7 
Slade, Hipp & Meloy. Inc 160 Globe-Wernicke Co.. The Be Rr Rockwell-Barnes Co 139 Dieb ld 1 pagers : 
Wilson Jones (Co 114 Metal Specialties Mfg. Co 1 38 c Globe Werni ke C Th 
Mall National Blank Book Co “42 Stools Di sa rg cg BG......-.2.. 
all Distributors Wilson J aS Ww i alg ag, ge lai 5 
Globe-Wernicke Co.. The a ae son Jones Co 114 ells Office Furniture ¢ 118. 119 National Blank Book Co 19 
Victor Safe & Equip. Co 70. 71 Push Pins Storage and Transfer Case Shee a oe 
! ase S Sines 4% See eT ea 
Mailing Machines Moore Push Pin Co 215 All-Steel-Equip. : 205 ceeoara The C t,o. deci 
Standard Dupl. Machines, Inc 163 Oakville Company “9 Amberg File & Index (« 190 Vict ede i 50. 5 201 
3 J Art Metal Constructior ( B2 leon sebe . 14 
Sep Tacks Ribbons and Carbons Art Steel Sales C vi mn ( as 63 a on Jones Co ; 114 
traf, Geo. B. Co _ Allen & Co oe tinge pig i l Js 152 awman and Erbe Mfg. Co 211 
Moore Push Pin Co 215 Allied Carb. & Rib. Mfg. Corp 164 Barkley, C. I & rcs 141 Ward 
Maps Ames Supply Co 141 Browne-Morse ©o 179 18x Now i gland W ci ; 7 
Cram, The G a PS as Buckeye Rib. & Carbon Co 29) Cole Steel Eauipment ‘ ! ¢ nglane oodworking Co. 170 
> e George F. Co 168 Cameron Mfg. C ; C ; yuipment 185 
p ‘on Mfg. Co 97 orry-Jamesto o., The 
Matehed Office Suites Carter's Ink Company 201 General ronal ly Co me ane aor en ; 9, 15 5 F 
Art Metal Construction Co 63 Copy Papers, Inc 140 Globe-Wernicke Co., The see a patie Sales Corp. 149, 150, 151, 152 
General Fireproofing Co., The. 44, 45 Codo Mfg. Co 130 Guide System & Supply ir sainbridge, Kimpton & Haupt, 
Globe-Wernicke Co.. The eG RT Columbia R. & ( Mf Co 10! Imperial ™M a. 169 ‘ Inc : 176, 177 
" 6, 67 £ ‘ 109 peria ethods Co 47 Cole Steel Equipment Co Qh 
Leopold Co Little, A. F 4 uit l 
106 le, A. — ee 204 Invincible Metal Furniture Co. 166, 167 Corry-J t 4 ’ 
Royal Metal Mfg. Co 208 Manifold Supplies Co + Peerless Steel’ Font ! 166, 167 _ Jamestown Mfg. Corp 181 
Shaw-Walker Co 73, 74, 75, 76 Mittag & Volger, Inc 101 Pronto File Corp... aes federal Fibre Corp 217 
Sin i le dah Old Town Rib. & Carb. ( Sacro ibaa <02 General Fireproofing Co., The.44, 45 
oe cog Pacific Car. & Rib Mfg C 7 158 Seamer Bel Bs i in Peerk pg : 
oorum ease Co 87 P . ; . 44 44 y Steel Equip. Corp 159 ’eerless Steel Equip. Cc 3 
Master-Craft Corp., Div. S-W__175 weriess Imperial Co 155 Shaw-Walker C 73, 74, 75, 76 Shaw-Walker Co “730 74 ( 
National Blank Book pltlngsiar hag Bh ltd 191 Wagemaker Company 199 a 
I ook Co 42 ega ' ‘ +4 tote Meo sid wf > 
Robinson Reminders 193 Rosa | maka on I “49 Weis Mfg. Co », 36, 37, 38 Wholesale Stationery 
ag eer Co 133 Shalleress Co.. The. sar Yawman and Erbe Mfg. Co 211 Associated Stationers Supply Co... 148 
Yilsen Jones Co i comin Mant tite Oi 187 Bainbridge, Kimpton & Haupt 
Zephyr American Corp +H fon rn - 144 Store Fixtures and Equipment Inc ; im 176 177 
8, : 17 All-Steel-Equip Co. 205 Stationers Guild of America 200 
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WANTS AND LOR SALE 


The rate for classified advertisements is ten cents a word, minimum charge $2.00. 


SITUATIONS WANTED 


SALES, SALES PROMOTION, ADVERTISING. Executive, with thorough knowl- 
edge of dealer distribution ‘and wide acquaintance derived from twenty years 
of experience in the office equipment industry. Well qualified in all phases of 
sales, sales promotion and advertising. Familiar with administrative and manu- 
facturing practices. Pleasing personality and good appearance. Practical 
thinker and energetic worker. Now employed but looking for new opportunity 
with national manufacturer. Confidential. Address K-199, care Office Appliances, 
Chicago 6. 


SALESMAN—Over 25 years’ experienc e, office supplies, fine papers, printing. 
New England or Middle Atlantic States territory wanted. References—available 
now. Address Box 406, Warwick Neck, Rhode Island. 
REPAIRMAN—TYPEWRITER, ADDING MACHINES and Cash Registers. Will set 
up repair shop for an established business. Value of Equipment, etc., $2000. 
Also facilities for manufacturing non-obtainable parts. Nine years’ experience. 
Age 31. Married with family. Best references for ability and character. Ad- 
dress K-200, care Office Appliances, Chicago 6. 


SALESMEN WANTED 


AAA-1 MANUFACTURER of most complete, fine quality line of hectograph and 
spirit duplicating materials, printed forms and supplies, inked ribbons, carbon 
papers, etc., has territory openings for steady, reliable type of salesmen who 
are workers. New exclusive products have created an unusual opportunity for 
able representatives. Permanent postwar employment. Opportunity for excel- 
lent earnings. Salary and expenses paid. See display ad in this magazine. Write 
Old Town Ribbon & Carbon Co., Inc., 750 Pacific Street, Brooklyn 17, N. 
EXCEPTIONAL OPPORTUNITY for experienced Ribbon and Carbon Paper sales- 
men. We have several attractive openings for representatives to call on estab- 
lished Retail and Wholesale customers. Permanent employment with Salary, 
Commission and Expenses. Applicants should give age and experience in first 
letter or call for interview poe Typewriter Company, Roytype Division, 
2 Park Avenue, New York 16, 

OFFICE SUPPLIES § SALESMEN =e ‘SALESWOMEN: We have several attractive 
sales openings in our Stores, Outside Teritories and Phone Order Department 
for men and women who are interested in making a successful career in the 
‘‘business with a future.’’ There are many increasingly good opportunities for 
advancement to well-paid supervisory and managerial positions. Ambitious and 
capable men and women with some office supplies experience are invited to 
write or come in for an interview. PF .*, “The House 
with a Good Future,’’ 231 So. Jefferson St., Chicago 6. 

EXPERIENCED SALESMAN WANTED by oo turer who is offering one of the 
most successful items. Stationery, gift, chain stores, post exchanges, and de- 
partment stores are ready buyers. Sells at sight—automatic repeat business. 
Only those with a successful record and first-class references can be considered 
on a commission basis. Most territories open except California. New England 
and New York State. Excellent repeating accounts turned over to the right 
salesman. Address Y-301, care Office Appliances, Chicago 6. 
WANTED—EXPERIENCED STATIONERY, office supply, and typewriter man for 
outside sales work in a good Colorado town. Give age, experience, and full 
particulars about yourself. Address Y-300, care Office Appliances, Chicago 6. 


EXECUTIVES WANTED 

OFFICE FURNITURE MANAGER WANTED to head up department of well estab- 
lished commercial stationery house located in the West. Must have full knowl- 
edge of wood and steel] and filing supplies. Salary and percentage compensation 
offers opportunity to earn attractive income. List qualifications, experience, 
references. All answers in strict confidence. Address Y-295, care Office Appli- 
ances, Chicago 6. 

WANTED—STUDENT OF MERCHANDISING and of intensive sales direction to 
assist sales executive. Preferably under 40 and must have sales department 
and outside selling experience with nationally known manufacturer serving the 
stationery industry. Fine opportunity for analytical, progressive man _ with 
initiative and imagination—able to direct field representatives or pinch-hit in 
field on occasion. Write giving full history and qualifications; also state starting 
salary required. Address Y-294, care Office Appliances, Chicago 6. 





ASSISTANT MANAGER with retail commercial stationery experience. Modern 


stationery and commercial printing establishment enioving the better class of 
trade in city of 20,000 with excellent schools and living conditions. Position 
open now, is permanent and not for duration only. Good opportunity for ad- 
vancement. Prefer person with some experience in selling printing. The 
Findlay Printing and Supply Company, 406 South Main Street, Findlay, Ohio. 


MECHANICS WANTED 

MECHANIC WANTED to work in Miami, Florida. We will pay top salary for good 
mechanic. Excellent working conditions. In answering give full particulars. 
This is a permanent position with Company who has been in business in Miami 
for 20 years and has leading new machine agencies. All answers treated confi- 
dentially. Answer Y-299, care Office Appliances, Chicago 6. 

ANOTHER TYPEWRITER AND ADDING MACHINE MECHANIC for _permanent 
connection in heart of Tennessee Valley Authority. Best part of U.S.A. to live 
and work. Good pay, salary and commission. Send full partie ace including 
references. Write or wire, W. AA. Johnston, Market Street, ‘‘Since 1908,"’ 
Knoxville, Tennessee. 


MECHANIC to take complete charge of three man shop. Must be live wire, sober 


and capable of handling all details of shop management. Salary $225.00 per 
month and commission. Shop one of best equipped in country. Pleasant work- 
ing conditions. All staff members young people. Adams Typewriter Company, 
Peoria 2, Illinois. 

WANTED—TYPEWRITER AND ADDING MACHINE and General Mechanic. Per- 
manent position. Salary and Bonus. Write R. G. Walker, 785 Marsh St., San 
Luis Obispo, California. 

A-1 TYPEWRITER AND ADDING MACHINE MECHANIC wanted. Permanent 
position. Must be sober and reliable. Good salary. Old established firm in 
Southern California. State experience and reference. Address Y-297, care 
Office Appliances, Chicago 6. 


TYPEWRITER AND OFFICE MACHINE MECHANIC. $75.00 per week and bonus, 

permanent. Lamont Office Equipment Co., 1544 Broadway, Detroit 26, Mich. 

BUSINESS MACHINES MECHANIC, $50 per week guaranteed. Possible to make 

more. Muncie Typewriter Exchange, Muncie, Indiana. 

WANTED—Combination Typewriter and Adding Mec hanic. Permanent position 

Ma salary. Peter Paul Mechanical Service, 330 Vells St., Chicago 6, 
inois, 


REPRESENTATIVES AVAILABLE 
WITH EXCELLENT NEW ENGLAND DEALER FOLLOWING am interested in 
handling additional reliable office equipment lines, wood or steel, for present 
or postwar development. Will also consider supply or novelty lines. Straic 
commission, fully protected basis only. Address K-197, care Office Appliances, 
Chicago 6. 
FIFTEEN YEARS’ EXPERIENCE in sales and sales management in the field of 
systems and methods, together with the capital to build and finance a first class 
sales organization, available to reputable manufacturer of equipment sold 
directly to offices in exchange for exclusive franchise covering Western Penn- 
sylvnia and adjacent territory on commission basis. Address K-198, care Office 
Appliances, Chicago 6. 
ESTABLISHED SALESMAN—Aggressive in agency, dealer, building. on Pacific 
Coast and Intermountain territory. Will consider substantial line or specialty 
for office furniture, equipment and stationery trade. Address K-201, care Office 
Appliances, Chicago 6. 
PACIFIC NORTHWEST SALES REPRESENTATION available: Salesman who be- 
fore the war covered Northern California, Oregon and Washington effectively 
building distribution for large office machine manufacturer, plans to represent 
one or more manufacturers to dealers on commission basis. Population, indus- 
try gaining; I can increase your sales here. Have excellent references, good 
health—own home and modern automobile; familiar with most office equipment 
lines. Have worked as supervisor in shipyards about two years, but kept in 
touch with business situation. Address K-196, care Office Appliances, Chicago 6. 
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MOHD. NOUR SALAH JAMJOOM & BROS., General Merchants & din, Arabin. 
Agents, Jeddah, Hijaz, Saudia Arabia. Let us represent you in Saudia, ra 


REPRESENTATIVES WANTED 
MANUFACTURER OF A COMPLETE LINE of ready made, bound “and loose a 
bank records and county records. Offers side line opportunity to salesman Call- 
ing on country banks and courthouses in territory not already covered. Write for 
price list and ag ry Commission basis. Salesmen and dealers wante 
Fred Procter Co., 324 East 9th, Cincinnati. 


RETAIL BUSINESS FOR SALE See 
GENERAL BUSINESS MACHINES AGENCY FOR S SALE—Located “Northern N. 
State. Have outstanding franchises. Business produces substantially $10,000. 00 
annually. Business located on property with furnished home—all property and 
home goes with business sale—all stock, fixtures and equipment, as is. 
Price—$15,000.00 for quick sale—a wonderful buy. Reason for selling— 
Have other interests demanding attention. Write for further details. Address 
Y-302, care Office Appliances, Chicago 6. 
FOR SALE—Combined office supply store, print “shop, “rubber stamp act and 
typewriter shop. Will sell at inventory. Will take approximately &: 
to handle. Sales $100,000 per annum. Established 25 years. Very profitable 
concern, Partners retiring. The Harbord Rogers Co., 949 S. W. Stark St., 
Portland 5, Oregon. 





OFFICE SUPPLY STOCK 
STATIONERY RETAILERS! We will buy for resale large or small stocks of slow 
moving stationery items or job lots of related merchandise. Our market con- 
nections make rapid movement of goods possible. Inquiries will receive im- 
mediate attention. Address Missouri Stationery Supply Company, 1113-11; 
East 12th Street, Kansas City, Mo. 


PATENTS FOR SALE 
FOR SALE—PATENT RIGHTS on-efficient and attractive copyholder “adjustable 
to any reading position. Holds sheet of paper, book, or stenographer’s note- 
book. Folds compactly when not in use. Excellent possibilities for someone 
seeking salable post-war product. Can be made in metal or plastic. Send par- 
ticulars to Y-296, care Office Appliances, Chicago. 6. 


FOUNTAIN PEN REPAIRING ea 
WELTY’S REPAIR ALL MAKES FOUNTAIN PENS, Desk Pens, Pencils, ete. Re- 
paired at standard prices but now require 90 to 150 days’ time. We especially 
feature ‘‘CONKLIN,’’ SWAN, WATERMAN, WAHL, PARKER, WELTY, SHEAFFE? 
MOORE, etc., but can repair all other makes. We feature Gold Pen Points and 
Repairing. Mail all makes to ONE place for better service. ASK ABOUT NEW 
WELTY PENS, $1.50 TO $10.00 LIST. Welty Pen and Repair Co. (Est. 1904), 
38 So. State St., Chicago 3. 





MAILING LISTS : re 
FOR SALE—Up to date mailing list of 4100 live wire stationery dealers avail- 
able on Elliott stencils at fraction of cost. This list was just compiled but be- 
cause of war-time restrictions we cannot merchandise products for which it 
was purchased. Box Y-298, care Office Appliances, Chicago 6. 

TRADE SCHOOLS 2 ee a 
WEBER TYPEWRITER-MECHANICS SCHOOL. A simplified Practical Homestudy 
Course. Our students now operating their own business. Division 2, Hollywood 
27, Calif. 


‘ __ TYPEWRITER OVERHAUL CHECK SHEETS ae. 
INCREASE Your Typewriter Overhaul capacity up to 25%. Checking sheet 
invented by former instructor eleminates oversights—reduces service calls. 
Simple to use. Fits all makes. Cost only 2c per machine. Trial order of 100 
sheets $2. Postpaid. Business Machine Service, Wahpeton, North Dakota. 


_ ADDING MACHINE PARTS, TYPE, ETC. : 
LARGE STOCKS of new and used Adding and Calculating Machine Parts avail- 
able. Quotations furnished on specified parts upon request. I. A. Dehn, Jr., 1643 
101st Ave., Oakland, Calif. 


FOR SALE AND WANTED TO BUY, USED EQUIPMENT pos al 


ELLIOTT-FISHER, Burroughs, Moon Hopkins, Adding-Calculating Machines, 
Dictaphones, Ediphones, bought and sold. Chicago Office Appliance Co., 529 
Wells St., Chicago 7. . Sta 
ELLIOTT-FISHER Machines, Addir~ Machines, Comptometers, Burroughs and 
Monoe Calculators, Typewriters and all office machines bought and sold. 
Teeter-Warsh Co., 849 N. 3d St., Milwaukee 3, Wis. a 
BURROUGHS, MOON HOPKINS, Elliott-Fisher Bookeeping Machines, Comptom- 
eters, all makes calculators bought and sold. Dorrell-Markel, 93 S. 1lith, 
Minneapolis, Minn. == 
BURROUGHS, MOON HOPKINS, ELLIOTT-FISHER. We buy. sell, repair, rebuild. 
Comprehensive service for dealers. Adding and Bookkeeping Machine Service 
Co., 1307 Grand, Kansas City 6, Missouri. Sees ee 
BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington Accounting Machines, 
and everything in the office machinery line. State model, serial number and we 
will quote reer cash prices. International Office Appliances, Inc., 326 Broad- 
way, New York 7 Y. 

ELLIOTT- FISHER saachdnan, calculating mac hines, adding machines—all office 
equipment, bought and sold. W. J. Crowley Company, 434 Caswell Bldg., Mil- 
waukee 3, Wis. as: , ean 
QUANTITY of Monroe and Marchant Calculators, hand and electric, rough, com- 
plete. Inquiries solicited on all types of other machines. American Business 
Machines, 135 Grand St., New York 13, N. Y. ; hs aE 
DICTAPHONES——EDIPHONES—Foremost specialists in rebuilding, sales and 
purchases of dictating equipment. Write for catalog. American Dictating Ma- 
chine Co., 235 Fifth Ave., New York 3, N. Y. 

KARDEX, AC ME, all makes used visible filing equipment. Thousands of recon- 
ditioned cabinets, panels, books, always on hand. Special service and — 
to dealers for purchase or sale. Get our quotations. Chas. S. Nathan, Inc. 
548 Broadway, New York 12, N. Y ‘ 

GUARANTEED REBUILTS, KARDEX, other visible systems, attractively refin- 
ished, thoroughly rebuilt for years of additional service, moderately priced. 
Used equipment also bought and exchanged. Universal Office Equipment Co., 
7-9 Waverly Place, New York 3, N. Y. 

KARDEX, ACME, POSTINDEX, etc., visible filing equipment of all types bought 
and sold. We specialize in this field . offer full cooperation to dealers. 
Commercial Card System, 135 Grand St., New York 13, ee 


MULTIGRAPH RIBBONS—and other wide inked ribbons re-manufactured, also 
silk ribbons. New ribbons of all kinds in the reel. Dealer proposition. Lewis, 
113 West State, Milwaukee. 

ACME (Insite) 8x 5—14 and 23 drawer units, also 6x4 and 5x3 size. Quan- 
i of McCasky ee Panels. Commercial Card System Co., 135 Grand 

,» New York 13, N. Y. 

Visiniy EQU oe bought, sold and exchanged. We specialize in rebuilt 
Kardex, Acme and International Visible Factograph cabinets, as well as other 
makes. Write and tell us what Visible Equipment you need or have for sale. 
Special prices to Dealers. E. H. Heineman, 4 North Eighth Street, St. Louis 
1, Mo. 








WANTED 

INTERNATIONAL Visible Factograph cabinets, in 6 and 12 drawer 8x5 size, 
complete with card holders. Advise what you have available. E. H. Heineman, 
Box 552, St. Louis 1, Mo. eg ee ol 

“NAMEOG RAPH’’ FOUNTAIN PEN Lette ring Machine: Rotating alphabet wheel 
model. Good condition; offered at low price for quick sale. Woodbury Optical 
Co., 6th & Pierce, Sioux City 16, lowa. Pee wee = 
FOR SALE—One Multilith Machine in very good shape, late model, used but 
little. MacTaggart-Hoffman, Port Huron, Michigan. 











PATENTS 


Copies of patents shown here can be obtained 
from the Commissioner of Patents, Washington, 
D. C., for ten cents each in cash, postoffice 
money orders or certified check. Stamps and 
personal checks not accepted. 


2,356,132. Calendar. Martin E. Trollen, St. Paul 
linn., assignor to Brown & Bigelow, St. Paul, Minn 
a corpora.ion of Minne sota Application January 2 
1941, Seria! No. 372,703. Granted August 22, 1944 
2.356.429. Carriage Control for Accounting Machines 
Hermann Rauh, Beriin-Zehlendorf, Germany; vested it 
the Alien Property Custoaian. Application December 5 
1939, Serial No. 308,261. Granted August 22, 1944 
2,356,474. Eraser for Mechanical Pencils. Mark E 
Savoie, Cleveland, Ohio Application April 5, 19438 
Serial No, 481,895. Granted August 22, 1944 

2,356,495 Card Register. Gilbert L. Anderson 
Flushing, and Frank ©. Ryan, Yonkers, N. Y.; vested 
in the Alien Property Custodian. Application Dec 
ber 10, 1942, Serial No. 468,596 Granted Augusi 22 
1944 

2,356,507 Posture Chair. Roy A. Cramer, Kansas 
City, Mo. Application June 29, 1942, Serial No. 449,009 
Granted August 22, 19 
2,356,509. Mechanical Pencil and Method of Making 
Same. Frank ©. Deli, Chicago, Ill., assignor to Auio 
point Company, Chicago, Ill., a corporation of Illinois 








Application September 27, 1943, Serial No. 503, 
Granted August 22, 1944 

2,356,646 Memorandum Appliance. John Charles 
Sydney Branson, Harborne, Birmingham England. Ap 
plication February 3, 1944, Serial No. 520,877. Granted 


August 22, 1944 

2,356,650 Drawer Construction. Karle ©. Bullock, 
Grand Rapids, Mich., assignor to Metal Office Furniture 
Company, Grand Rapids, Mich.. a corporation of Michi 
gan Application July 15. 1942, Serial No. 451,041 
Granted August 22, 1944 

2,356,693. Staple Remover. Fridolin Polzer, Norwalk 
Conn., assignor to The E. H. Hotchkiss Company. Nor 
walk, Conn., a corporation of Connecticut. Application 
October 7, 1943, Serial No. 505,333. Granted August 22 
1944 

2,356,793. Collapsible Chair. John B. O'Connor and 
James E. Bales, Aurora, Ill., assignors to Lyon Met | 
Products, Incorporated, Aurora, Il a corroraton of 
Illinois. Application July 10, 1939, Serial No. 283.594 
Granted August 29, 1944 

2,356,842 Typewriting Machine. William F. Hel 
mond, Clinton, Conn., assignor to Underwood Eliiot 
Fisher Company, New York. N. Y a corpora’ion of 
Delaware Application December 13, 1941, Seri:l No 
122,899. Granted August 29, 1944 

5.257 AF 0. File Folder and Index Tab Construction. 
Charles J. Bates, Englewood, N. J., assignor to Diebold 
Incorporated, a corporation of Ohio. Application July 
1943, Serial No. 493.: Granted August 29, 1944 

2,357,142 Typewriting Machine. Howard B. Smith, 
Washington, D. C Applicition May 12, 1942, Seria 
No. 442,673. Granted August 29, 1944 
7 Marking Machine. Joseph Weimont 
Bogota, N. J., assignor to A. Kimball Company, New 
York. N. ¥ a corporation of New York Applicatior 
March 21, 1940, Serial No. 325,134. Granted August 29 









320. Three-Dimensional Index System. Charl: 
ruitman Philadelphia, Pa Application August 10 
1942, Serial No. 454,257. Granted September 5, 1944 

2,357,324. Coin Operated Typewriter Control Appa- 
ratus. Jesse B. Graham, San Diego, Calif., assignor of 
one-half to R. A. Gay, San Diego, Calif. Application 
August 1. 1941, Serial No. 405,009. Granted Septem 
ber 5, 1944 

2,357,391. Coin-Counting Machire. Joseph N. Fran 
cis, Woburn, Mass assignor to Sattley Company, De 
troit, Mich., a corporation of Michigan Application 
February 24, 1943, Serial No. 476.932. Granted Sep 
tember 5, 1944 

2,357,444. Statistical Record. John W. Armbruster 
East Rockaway, N. Y., assignor to International Busine 
Machines Corporation, New York, N. Y.. a corporatic 
of New York Application December 31, 1941, Ser‘a 
No 425 142. Granted September 5, 1944 

2,357,460. Card Punching Machine. Charles R. Doty 
Yonke rs, N. Y., assignor to International Business Ma 
chines Corporation New York, N. Y a corporation of 
New York Application March 2, 1944, Serial No 
524,688. Granted September 5, 1944 

2,357,487. Typewriting Machine. Albert W. Mills 
and Frank J. Furman. Endicott, N. Y¥ assignors to 
International Business Machines Corporation, New York 

, a corporation of New York Application May 2¢ 

1942, Serial No. 444,550. Granted September 5, 1944 

2,357,571 Cycle Control in Accounting Machines. 
Walter A Anderson Bridgeport, Conn assignor to 
Underwood Elliott Fisher Company, New York, N. ¥ a 














corporation of Delaware Application June 28, 1941 
Serial No. 400,217. Granted September 5, 1944 
2,357,637 Staple. William = Drypolcher Valley 


Stream, N. Y.. assignor _ Lou Obstfeld, Brooklyn, and 
Abraham Obstfeld, New York, N. Y¥ Application Janu 
ary 6, 1942, Serial No. 425,711 Granted September 
i944 

_2,357,737. Stapling Implement. George H. Harred 
East Greenwich, R. 1., assignor to Boston Wire Stitcher 
Company, Portland, Maine, a corporation of roe 
Application rn sea 4. 1943, Serial No. 501, 
Granted September 5, 1944 

2,357,816. Duplicating Machine. John J. Flanigan, 
Oak Park, IL, assignor to L. ©. Smith & Corona 
Typewriters, Inc., Syracuse, N. Y.. a corporation of 
New York Application March 27, 1942, Serial No 
136,481. Granted September 12, 1944 

2,357,946. Counting Device. Miriam A. Du Lude, 
St. Paul, Minn. Application March 6, 1942, Serial No 
133,556. Granted September 12, 1944 
358,008. Bill Folder or the Like. Henry M. Herben 
er, Thomasville, Ga Application April 5, 1943, Serial 
No. 481,884. Granted September 12, 1944. 

2,358,041. Holder for Visitors’ Memoranda. William 
E Williams, Ojai, Calif Application July 14, 1942 
Serial No. 450.871. Granted September 12, 1944. 

2,358,091 Mechanical Pencil. Charles K. Lovejoy, 
Needham, Mass., assignor to The Moore Pen Company, 
Boston, Mass a corporation of Massachusetts. Appli 
ation January 22, 1944, Serial No. 519,259. Granted 
September 12, 1944 

2,358,154. Caleulating Machine. Arthur J. Fettig 
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2,358,262 
2,358,205 
2,358,154 2,358,265 
Detroit, Mich., assignor to Burroughs Adding Machine 2,358,263. Record Making and Accounting Machine 
Company, Detroit, Mich a corporation of Michigan Oscar J. Sundstrand, West Hartford, Conn., assignor to 
Application December 24, 1937, Serial No. 181,5 Underwood Elliott Fisher Company, New York, . 
Granted September 12, 1944. a corporation of Delaware. Application December 30 
: . 1939, Seri 0. 3 7 ae 2d Septembe 2, 1944 
© 358.20 Combined IMluminating and Viewing De- 19 Serial N 311,741. Granted September 1 194 
vice. Albert Sest, Los Angeles, Calif. Applicatior 
April 1 194 Serial No. 482,929. Granted September DESIGN PATENT 
9 194 
AZ, 1086 138,713. Design tor a Combination Calendar and 
2,358,262 Holder for Coins and Bills. Kdward 4 Memo Book. Benjamin Klein and Goldie J. Klein, Long 
Suess, Chic », Til Application December 13, 111 Island City, N. ¥ Application October 29, 1942, Serial 
Serial No 54. Granted September 12, 1944 No. 108,638. Granted September 5, 1944. 
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BUSINESS OPPORTUNITIES 


Wanted Abroad 


South African Market Research Agency Offers Service to American Man- 
ufacturers.—John Barnard, 14 National Mutual Buildings, Rissik Street, 
Johannesburg, South Africa, market and industrial research specialist, has 
announced his availability for assistance to American manufacturers seek- 
ing to establish distributorships and agencies on that. continent. In con- 
tinuous contact with businessmen throughout the Union and Rhodesia, he is 
in a position to bring together manufacturers’ representatives and dis 
tributors with American sources wishing to arrange tie-ups, preferably on 
an exclusive agency basis. Reliable market research information and trade 
data are also offered. Communications should be addressed to Mr. Barnard, 
Box 5620, Johannesburg, South Africa. 








Wanted at Home 


New Minneapolis Office Machine Firm Will Expand Lines.—The American 
Office Machine Company, 200 Lumber Exchange, Minneapolis 1, Minn., re 
cently established as a sales, service and rental agency for all types and 
kinds of office machines, is desirous in obtaining additional lines of office 
machines for marketing in Minneapolis and immediate vicinity. Interested 
manufacturers should contact Robert Hallila at the above address at their 
earliest convenience. 


Washington Firm Seeking Trade Literature.—The Guide Publishing Com- 
pany, 2970 Mills Avenue, Northeast, Washington 18, D. C., has announced 
their intention of adding office supply and equipment lines to their present 
business of printing, publishing and bookbinding. They are desirous of 
receiving price lists and catalogs from interested manufacturers in this field 
Mailings should be addressed to the attention of M. J. Blanke. 


Furniture and Equipment Catalogs Needed by Enlarging Business.—-The 
Terel Company, recently established in larger quarters at 339 North Avenue, 
New Rochelle, N. Y., after having been located in New York City, wishes to 
make contact with manufacturers of office furniture and equipment. In the 
new location the company has increased facilities due to a large stock and 
shipping room. Communications should be addressed to the attention of 
T. R. LeVine. 


New Long Island Firm Wants Catalogs and Price Lists.—The Field- 
Eisenhardt Company, 250 Fulton Avenue, Hempstead, N. Y., Long Island 
manufacturers’ representatives, established August 1 as successors to Wal 
ter Field Company, are in the process of revising their files and ask that 
all interested manufacturers send latest catalogs and price lists to the 
above address immediately. 


Office Machines, Supplies, Equipment Wanted for Post-War.—McCabe’s, 
Riverhead, L. I., N. Y., would like to hear from manufacturers interested 
in the distribution of the following lines in Suffolk County, N. Y.; Package 
air conditioner units, office desk lamps, manual and electric full-bank add- 
ing machines, dictating machines and transcribers, reception room furni- 
ture, spirit duplicators, photo-copy machines and knee-hole home desks 
Communications should be addressed to the attention of Mark B. McCabe. 








CORPORATION REPORTS AND 
FINANCIAL NOTES 


L. C. Smith & Corona Typewriters, Inc., Syracuse, N. ¥.—L. C. Smith 
& Corona Typewriters, Inc., reports for the fiscal year ended June 30, 
1944, net income of $716,938 after all charges, including provision of 
$1,514,989 for taxes, equivalent to $2.31 a common share. This compares 
with net income of $1.064,975, or $3.57 a share, for the year ended June 
30, 1943. 





a 


URGES G.I.’"S TO SEEK EXPERIENCE BEFORE 
PLUNGE INTO BUSINESS 


As a word of advice to soldiers and sailors, Henry H. 
Heimann, executive manager-on-leave of the National Association of 
Credit Men, suggests in his Monthly Business Review, released September 
15, that unless the service men have a definite experience in the business 
in which they hope to engage, they would do well to arrange for an 
apprenticeship before investing their nest eggs in a new enterprise. 
“Many of the returning soldiers have in mind a proprietorship in the 
business in which they have had some experience,’ Mr. Heimann pointed 
out, “but where experience is lacking, success in business is more sure 
if a reasonable period of clerkship or apprenticeship is served. Aside 
from giving a fundamental training in the problems of business, such 
an experience frequently convinces a prospect that the business he had 
in mind is not to his liking or capacity. Unless a man loves the business 
he is in, and enjoys it with all of its problems, he is not apt to be 
successful.”’ 

In considering other post-war problems, the credit chief predicts that 
food shortage will not be one of our worries in America after the war. 
“The war-torn and war-weary world will be desperately hungry, but the 
food production of the lands spared of devastation will be more than 
ample. The real problem will be one of judicious distribution to the 
needy areas on the proper basis. 

“We all remember the plight of our farmers several years after the 
First World War. Our post-war planning should endeavor to prevent the 
recurrence of such a situation. The problem appears indeed a long range 
one. With fertile lands in foreign fields released in our military cam- 
paigns and with an inherent desire borne in every man for ownership and 
cultivation of soil, food production in the post-war world is bound to 
show a tremendous increase. This fact is not so much a cause for alarm 
as for study as to how to plan and: program an increase in the food 
consumption of the millions of people throughout the world who have 
always existed on a near-starvation or bare subsistence diet. 

“Here is an opportunity that should challenge the intellect and energy 
of the world’s leaders. Herein lies the opportunity to make the next 
half-century a period of peace and plenty. Only we of this generation, 
who have spent so much of our lifetime in war, can have the inspiration 
or see the opportunity for a better civilization through the peaceful 
labor of food production and its equitable distribution.” 


returning 
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SPECIAL SECTION—NSA THIRTY-NINTH AN- 
NUAL CONVENTION., Featured this month is a big 
40-page section, beginning on page 110, designed to serve 
you as a guide during your three-day stay at the 1944 
National Stationers Convention. In addition to the 
welcome by representatives of the commercial stationers 
and stationery, office machine and office furniture man- 
ufacturers of Chicago, you'll find a complete list of 
Chicago fabricators, their addresses and _ telephone 
numbers. Suggestions on where to go and how to spend 
your spare time are included. And in addition to the 
complete NSA convention program, it includes a full list 
of exhibitors at the NSA Exposition, plus photographs 
of all 1944 regional governors, convention committee 
chairmen and of the presidents of the association from 
its founding in 1904 down to the present day. It’s a 
chronicled resumé you’ll need for future reference. 

ema 1 

THINGS A SMART OFFICE APPLIANCE SALES- 
MAN NEVER SAYS. It’s a valuable salesman, says 
H. R. Simpson in his timely article on page 14, who 
knows all the talking points of the merchandise he sells 
and how to express them, and also knows how to avoid 
saying those irritating little things that alienate cus- 
tomers. The suggestions he makes are worth passing on 
to your sales force. 


omen fj 
A “MUST” ITEM—POST-WAR SALES TRAIN- 
ING. The stationer faced with the “new help” problem 
will welcome the suggestions outlined by Sales Engineer 
Warren G. Henry of Chicago on sales training and the 
education of sales personnel on new products. His ideas 
can be applied efficiently in any size store. You'll find 
them on page 17. 


NEW EMPLOYEE CODE FOR THE POST-VIC- 
TORY YEARS. On page 11, Ernst W. Fair interviews 
a southern office appliance dealer on his sales problems, 
largest of which is the lack of actual selling ability. In 
post-war years, says this dealer, the only salesman who 
will remain on the job will be one who can meet “big 
business” competition. 


IT’S HARD TO GET GOOD CUSTOMERS. Cus- 
tomers in this day of shortages are easy to find, says 
Alfred Henderson on page 13, but good customers—those 
who will continue to patronize you when merchandise is 
again plentiful—that’s quite another matter. And the 
good customers of tomorrow, he concludes, will be those 
who are fairly treated today. It’s something for every 
stationer and office supply dealer to think about. 

core 

TAX FACTS. Fred Merish, expert accountant, is back 
again this month with another worthwhile suggestion 
for dealers. This time it’s the tax calendar, a schedule 
set up to keep the busy store owner constantly reminded 
of his current tax obligations, and when they fall due. 
His valuable suggestions appear on page 191. 











Woodson P. Waddy, Everett Wad 
dey Company, Richmond, Va 
auditor. 


L. S. Crowl, The Blade Printing & 
Paper Company, Toledo, Ohio 
vice-president, distributors division. 


W. E. Stockett, Jr., Stockett-Fiske 
pany, Washingt Do Es. 
treasurer. 

George Moore, Pound & Moore 
Company, Charlotte, N. C., vice- 
chairman, distributors division. 


Thomas Stagg, Hoskins, Inc., Phila 
delphia, Pa., vice-president, dealer 


IT anufa urer relations division. 


J. E. Conlon, Rockwell-Barnes Com- 
pany, Chicago, Ill., vice-president, 
manufacturers division. 
Walter C. Guy, Arkansas Printing 
& Lithographing Company, Little 
Rock, Ark., vice-president, post-war 
industrial division. 


Horace B. Van Dorn, Joseph Dixon 


Lou Hoelscher, Hoelscher Station 
ery Company, Buffalo, N. Y., vice 
president, office furniture division. 


Stanley L. Griebel, Yawman and 

Erbe Manufacturing Company 

Minneapolis, Minn., vice-president, 
field divisior 


R. A. Jonas, Jr., Oxford Filing Sup 
ply Company, Brooklyn, N. Y., vice- 


Crucible Company, Jersey City, 
N. J., vice-chairman, manufactur 
ers division. 


A. R. Skibbe, Associated Stationers 
Supply Company, Chicago, Ill., 
vice-president, wholesalers division. 


Johnny Wright, Storey-Wright 
Printing Company, Tyler, Tex., vice 
president, stationer-printer division. 





president, sales managers division. 
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Secretary and General Manager Latsch Brothers, Lincoln, Nebr. 
Washington, D. C. President 
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New Employee Code for 
THE POST-VICTORY YEARS 


ODAY the average office sup- 

ply dealer has started thinking 
about “when the war is ovei 
even though one and all admit 
the end is not yet in sight. How- 
ever, even the experts agree that 
the end is not too far way and 
that now is the time to begin a 
great deal of planning for the 
post-war period. 

Not the least of these will be in 
handling sales people and other 
employees in the average store. 
While we have had wartime prob- 
lems, those of the years to follow 
peace are going to be a great deal 
different. Today we can get away 
with a great many haphazard 
methods of doing business; at 
war’s end this will be a different 
story. 

The writer has contacted many 
office supply dealers in various 
sections of the country, sought 
out those who are giving this 
problem considerable thought, and 
taken their ideas and suggestions 
to form the paragraphs that are 
to follow: 

Foremost factor will be the ne- 
cessity for a consciousness upon 
the part of every employee toward 
his responsibilities, almost every 
dealer interviewed was quick to 
point out. 

“You are going to have to hire 
the kind of sales people who will 
show an interest in your busi- 
ness,” was the way one dealer 
explained it. “After this war, busi- 
ness is going to be tough and 
we’re going to be able to pick and 
choose employees. 

“There’s going to be one rule 
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with me—TIll hire no man or 
woman who doesn’t honestly be- 
lieve that it is his or her duty to 
work harder and better to keep 
our store in business. We will 
wani only those who understand 
fully that their own financial suc- 
cess is dependent upon our mak- 
ing a profit. Then, more than 
now, the employee who under- 
stands that unless he helps me 
to make a profit there is none 
for him is the kind of employee I 
will need. So will every other 
dealer.” 

There will be much talk and 
demand for high wages; wise will 
be the dealer who outlines such 
high wage scales to his employees 
on a basis related to the profit 
they help him make in the store. 

“It’s been so long since any of 
us could pick and choose our sales 
people that a great many of us 
will have forgotten how when the 
war is over,’ observes one dealer 
in this connection. ‘We had bet- 
ter be getting into that frame of 
mind right now. Any dealer who 
seeks to carry over wartime em- 
ployee problems into the post-war 
period is going to find himself 
broke in a hurry. 

“T am going to have a lot of 
heart-to-heart talks with my pres- 
ent sales people on this subject. 
If they thoroughly understand 
how their welfare and mine are 
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tied in together and are willing 
to work accordingly ... then 
there will be no changes made. 
But if they do not... then Pll 
have a new staff of the kind of 
people who do understand it.’ 

Several dealers pointed out that 
undoubtedly post-war selling and 
merchandising problems are going 
to be a great deal different and 
that the wise dealer had better 
start thinking along those lines 
today. 

“The way I figure it,” remarks a 
southern dealer, “we are either 
going to have to change the meth- 
ods being used today and the 
methods our sales people are using 
or—well, we'll have to get new 
sales people and train them from 
the start. 

“Today we're chiefiy order fillers 
and explainers, but after the war 
we’re going to have to start sell- 
ing again. A lot of our sales peo- 
ple have forgotten how to sell 
office supplies; they are going to 
have to learn all over again. 

“That’s why I’m making plans 
to do a little educational work 
among them as soon as war ends. 
I’m going to find out those among 
them who will stay with me, and 
unless they can sell during those 
weeks just prior to the war’s end 
I’ll have to find someone who can. 

“IT expect to do that. I doubt 
that there will be much available 
help for dealers until the soldiers 
start coming back, and these boys 
are going to have to learn all over 
again. 

“So I’m working up data and 
preparing exactly what I plan to 
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teach them about selling office 
supplies, writing advertising, mak- 
ing displays, and so forth. For the 
way I look at it is that if I am 
not in there pitching from the 
first moment, one of my competi- 
tors is going to be. And if I don’t 
get off to a good start there won’t 
be any need -for even trying; he’ll 
break me within a year after 
peace comes. 

“That’s why I’ve made up my 
mind I’m going to have to teach 
my sales people how to sell all 
over again and I’m going to be 
ready the moment we have to 
start selling them again!” 

That foresight will certainly 
help this office supply dealer to 
get over the tough transition 
period. Another dealer who has 
much the same idea backs him up 
with these words: 

“Sure, right now we don’t have 
to sell. The sales people are kings; 
people are begging them for serv- 
ice. And it’s done things to our 
employees, making them arrogant 
and disinterested in customers. 
That stuff isn’t going to last long 


after this war is over. Then these 
employees are going to have to be 
courteous and they are going to 
have to be sales people again. I’m 
pessimistic. I doubt that any of 
them can make the change. But 
I’m going to try to jar some sense 
into them before it is too late!” 


One suggestion often repeated 
is that advanced competitive con- 
ditions are going to necessitate a 
greater knowledge of bookkeeping 
and figuring and points out that 
this should be borne in mind in 
making future plans. 


“If you’re going to get some 
place in the office supply business 
after the war is over,’ was one 
explanation, “‘you’re going to have 
to be a better business man and 
you're going to have to have sales 
people who are smarter and better 
business people than those you 
have today. 


“Conditions are going to become 
more competitive for quite awhile; 
there will be a lot of new money 
invested in fine, attractive big- 
business office supply stores. On 


the other side there are going to 
be hundreds of rich war workers— 
yes, some soldiers too—who’ll have 
enough money to start up little 
stores. 

“The result will be that the 
dealer who can’t compete with the 
big fellows, either himself or with 
the aid of his sales people, is the 
one who is going to get hurt. For 
the little fellows will snipe away 
at his business just enough to 
make it hurt. 

“He’s going to have to train his 
sales people to run the kind of a 
store that can compete against 
big business. His battle won’t be 
against that little guy; it will be 
with the big one. If a dealer fig- 
ures on fighting it out with the 
new ones, then he’ll just drag 
himself down to the place from 
which he started ten or 20 years 
ago. 

“So his only choice is to equip 
himself for a good fight with the 
big fellows, and to make sure he 
has the kind of employees who 
can help him in that battle, not 
hinder him.” 


PENCILS HELP PAY THE RENT 


SK ANY STATIONER how he’s 

doing, and it’s a ten-to-one 

shot he'll rejoin, “Still selling pen- 
cils at the old stand!” 

Two reasons enter into this. The 
public thinks of a stationery store 
in terms of pencils ’n’ paper. As 
an implement of recording in- 
formal memorandums, the pencil 
is universal. Probably no one item 
in the hundreds handled in our 
stores is in more daily demand 
than the pencil. 

That’s why it’s important to get 
the most turnover with the least 
counter space and clerk hire on 
this one small supply item. (The 
same selling cost attaches to other 
stock items: twine and cord, thumb 
tacks, scratch pads, small expense 
books, paper punches, candles, 
penholders, erasers, and those 
“museum pieces’—paper clips and 
rubber bands!) 

Latsch Brothers, Inc., Lincoln, 
Nebr., operated by R. D. Latsch 
and his brother, Jerry, have worked 
out his display space and storage 
space, as illustrated. 

Note the arched alcoves midway 
between the upper storage shelves 
and the lower storage flat blue- 
print drawers. For the picture, the 
fluorescent lights, illuminating 
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these alcoves indirectly, were 
turned off. They do, however, 
make a compelling display of the 
shadow shelving. Their white light 
makes labels quickly readable, and 





A REASON FOR EVERY DRAWER.— 
Custom-built to fill a definite need 
were these shelf and drawer fixtures 
in this downtown store of Latsch 
Brothers, Inc., at Lincoln, Nebr. 
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gives full play to the appeal of 
various manufacturers’ styling of 
the lines shown. These alcoved 
displays are selling trims, in that 
sufficient numbers of any one 
small item are stocked there to 
enable clerks to hand customers 
individual or multiple units with- 
out giving the shelves a bare look. 
This series of alcoves (right of en- 
tering customer) reaches from the 
front door midway back in the 
store. Incidentally, the shelves are 
of glass, readily cleanable, and 
giving added visibility to lines 
there shown—necessities, novelties, 
paste and inks. 

Now take the drawers below. 
They hold cardboard and cover 
paper in full sheets. Highly effi- 
cient is their use for pencils, as 
shown. The drawers are shallow 
and partitioned, providing ideal 
storage for all small items. Under 
cover, yet accessible on need, this 
merchandise is protected, clean, 
fully-organized as to types and 
prices. Various grades and types 
can be selected by salesperson or 
customer promptly, without hav- 
ing to open a single overhead car- 
ton. One salesperson is assigned, 
in rotation, to serving these dis- 
play drawers when the store is not 
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crowded, and in renewing supplies 
from the overhead extras. For 


quick recognition and the prompt 


delivery of boxes of pencils, some 
of these are kept in original con- 
tainers in the shallow selling 
drawers. This selling cost is re- 
duced because customers assist in 
the selection of articles readily 


seen in this representative show- 
ing. 

In arranging stock, pencils most 
often called for are kept in the 
drawers just under counter-height 
ledge, rarer types for specialized 
work in lower less accessible loca- 
tions, yet still quickly available on 
call. 


It’s Hard to Get 


R. D. Latsch, who at this time 
holds the presidency of the Na- 
tional Stationers’ Association, in- 
sists he sells more pencils to more 
people from this “hidden stock” 
with less loss from shelfworn mer- 
chandise than he ever did from 
the old-time and much-vaunted 
open counter position. 


GOOD CUSTOMERS 


HE THIN VENEER of humor 

is fast wearing from the ad- 
monition, “Be good to our help, 
customers are easy to get.” Under 
that vanishing veneer lies the 
hard, cold fact that good cus- 
tomers, like good help, are never 
easy to get. 

During the depression years 
thousands of highly-trained, thor- 
oughly-skilled men of long expe- 
rience in their vocations worked 
for WPA or at menial tasks that 
could better have been done by 
so-called ‘marginal workers’— 
men of mediocre abilities and 
training. Yet throughout the 
country, in every factory and store 
and office, there was a sad lack 
of important workers to do im- 
portant jobs for American indus- 
try and commerce. There was 
then a great unbalance of labor 
skills and the employment of those 
skills. It is as hard, if not harder, 
to bring together the right worker 
and his job in depression years 
as in boom periods. Remember 
that when the labor pool again 
fills up and there are once more 
many applicants for every avail- 
able job! Then will be the time 
to choose employees carefully and 
wisely, building for yourself the 
finest working organization you 
have ever possessed. 

But let’s get back to the cus- 
tomer, the man who today is be- 
ing buffeted and jibed at, the man 
who is trying to get merchandise 
and service with as discouraging 
results as those which faced the 
army of unemployed in the na- 
tion a decade ago. 


Good Customers? 


It is far too easy for every 
manufacturer and merchant to 
find eager buyers for his wares, 
while the service industries are 
SO swamped with calls they are 
Virtually submerged. But are 
these buyers and patrons all 


OFFICE APPLIANCES, October, 


By ALFRED HENDERSON 
& 


NoTE.—Alfred Henderson is the 
pen-name of a man who has writ- 
ten more than a thousand articles 
on business and economic sub- 
jects. His writing career has cov- 
ered twenty years. For the past 
seven years he has been editor of 
an industrial magazine having an 
international circulation. Previ- 
ously he served as associate editor 
of other business papers for sev- 
eral years. Last year he produced 
over 90,000 words in special ar- 
ticles for the publication he edited. 





“good customers” in the full sense 
of the phrase? Are they the kind 
of understanding, patient, and 
loyal customers that will keep 
business going ahead after the 
war-created buying stampede is 
over? Or are they just people 
with an over-stimulated urge for 
unaccustomed acquisition of mer- 
chandise, an unfamiliar desire for 
service? 

The answer is plain enough to 
every business man. He Knows 
that a large part of the buying 
pressure now being exerted comes 
from quarters that do not ordi- 
narily constitute a market for his 
wares and services. These buyers 
are not “good customers” for the 
simple reason that they are 
crowding and pushing in a sellers’ 
market the customers who have 
made that market possible by 
their long patronage. Old cus- 
tomers and good friends are suf- 
fering by the stampede, a stam- 
pede which, if it were not for ra- 
tioning and allocation controls, 
would be disastrous to any hopes 
of post-war prosperity. Inflation 
of prices is not the only threat 
in a sellers’ market. Inflation of 
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demand is as great a menace, if 
not greater, for it pushes out of 
the market the customers business 
must retain when the rush is over. 

When that day comes, many of 
today’s most eager bidders for 
goods and services at any price 
will drop out of the market. Some 
of them have ordinarily a low 
earning capacity and will not be 
able to afford the things they can 
buy when labor is at a premium 
wage level. Some of them nor- 
mally see no point in baying basic 
market prices and will go back to 
shopping around for bargains. 
Some just will not continue, when 
the war fever has cooled, to exert 
the effort necessary to obtain 
many of the good, but not strictly 
essential, things of life. 

So don’t think for a moment 
that “good customers” are easy to 
get, even in this day. Seek them 
diligently and serve them well. 
They'll pay the profits tomorrow. 


Customers Will Remember 


I will remember for a long time 
the cafeteria where the help is 
rather clumsy, but willing, and 
never forgets a “thank you.” I 
will remember the large depart- 
ment store where the flow of mer- 
chandise to the counters is con- 
trolled so that assortments remain 
amazingly satisfactory. And the 
clerks don’t pretend to know all 
the answers, but they act as if 
they want to serve (and do). I 
will remember the shoe manufac- 
turer who stays awake nights 
planning the best shoes war- 
time shortages will permit him to 
make for his customers. I will re- 
member the little valet shop where 
harassed and overworked em- 
ployes smile and achieve super- 
human results in service. I will 
remember many more such things 
long after this boom is over. So 
will you. What will your cus- 
tomers remember? 
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Things a Smart Office Appliance 
SALESMAN NEVER SAYS 


HEN a definite task is in- 

volved in an office appliance 
sale a prospect’s mind is made up 
for him, and persuasion is prac- 
ticed, the end-result is accom- 
plished by the use of facts and 
suggestions, constructively used. 
What the office appliance store 
salesman says, of the right sort, 
puts over the sale. 

Wrong things said lose sales. Re- 
marks that contain negative psy- 
chology, killing the prospect’s in- 
terest or creating annoyance or 
resentment, can be made inno- 
cently by salesmen. Under war 
conditions salesmanship has de- 
teriorated at an alarming rate. 

Something must be done about 
it. Let’s begin by cataloging some 
of the things that a good sales- 
man never says. 

There is a whole family of 
statements that, because they of- 
fensively indicate the independent 
attitude of the store, should never 
be said. Many of these dangerous 
word combinations are so typically 
said with a verbal curl-of-the-lip 
that the customer will assume the 
latter, even when it is not present. 
Here are some of the dangerous 
statements— 

“Suit yourself!” 

“It’s nothing to us!” 

“It’s no skin off our back!” 

“It makes no difference to me!” 

Now, in actual fact, an office 
appliance store may be in a very 
independent position indeed. Per- 
haps it so completely dominates 
its trade territory that the loss of 
a customer now and then is no 
matter to worry about. Perhaps it 
enjoys so complete a monopoly 
that buyers are virtually forced to 
do business with it. Yes, the store 
may be, in some situations, very 
independent indeed. 

In salesmanship, and in con- 
formity with sound store policy, 
the store cannot appear to be in- 
dependent. Always its first inter- 
est must be to serve the customer. 
The customer’s interest, not the 
store’s, must be the guiding spirit 
in the conversation of sales people. 

“Suit yourself!” put into the 
equivalent statement, translating 
attitude and voice inflection, is 
substantially this, “If you are so 
foolish as to disregard our advice, 
and follow your own ignorant 
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ideas, you have the privilege of 
doing so. You can make just as 
much of an ass of yourself as you 
want to in your equipment buy- 
ing—we don’t care.” 

No salesman in his right mind 
would make such a statement, but 
careless employees are saying 
things which, in repercussions, are 
exactly as bad. 

Smart salesmen never say of an 
item no longer stocked, “No, we 
don’t handle that any more; there 
wasn’t enough profit in it.” Toa 
disappointed customer such an ex- 
planation has a decidedly grating 
sound. What interest has the cus- 
tomer in the selfish profit deci- 
sions of a merchant? The custo- 
mer doesn’t like to be reminded 
of the fact that the merchant is 
constantly pondering the problem 
of making a profit out of his pa- 
trons. It’s so easy to offer a con- 
structive explanation. If an alter- 
native item can be offered, the 
reply can be, “We don’t have that 
in stock now, but we have some- 
thing that we think is really much 
superior.” The ingenious salesman 
has no difficulty in thinking up 
other replies that will minimize 
the customer’s disappointment, 
rather than increase it. 


Overdoing “Gloom” 


You have heard a salesman say 
of this or that, “We’re out of stock, 
and we don’t expect to have re- 
placements until after the war!” 
Sometimes the remark is to the 
effect that “it may be months” 
before a new shipment is received. 

The disappointment for the cus- 
tomer is enough without picturing 
for him the possibility that he 
won’t be able to get the item for 
months or years. The smart reply 
indicates the indefinite condition 
at least breaks gently the poor 
prospects for the future. 

The final criticism of extreme 
pessimism is that, in practice, it 
so often is not justified. The mer- 
chandise for which the gloomy 
predictions are made is sometimes 
obtainable long before the period 
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predicted by the crepe-hanging 
employee. 

When customers ask for a war- 
scarce item, good salesmen never 
ridicule them or show surprise. 
They don’t say, “That hasn’t been 
on the market in months!” in a 
tone of voice, and with a look, 
which say as plainly as the words, 
“Only the mental incompetent 
asks for such goods now,” or 
“Don’t you Know a war’s going on? 
Where do you keep yourself?” 


Information Refused 


People quite often enter an of- 
fice appliance store to ask for gen- 
eral information rather than to 
buy merchandise. A visitor may 
ask some such question as, ‘Will 
you tell me where I can get a 
keyhole-shaped rug to place before 
and under my desk?” 

To such a question, did you ever 
hear a store worker reply, “We 
haven’t the time to answer such 
questions, Mister. You’ll have to 
go somewhere else and ask. We 
must spend our time talking about 
office appliances.” 

Of course, you never heard an 
office appliance salesman say 
those words. But there are plenty 
of employees who, making a reply 
of a sort, actually say the same 
thing. The reply they make is so 
brief that it indicates fully that 
they do not wish to be bothered 
with such questions, will not give 
considered attention to them. 
They make non-committal replies, 
and the inquirer realizes that they 
do not “give.” Example: “Can’t 
help you with that.” “Nice day, 
isn’t it?” 

What do your employees say 
when a buyer remarks, “I’d like 
to buy this on credit.” You 
wouldn’t approve of a salesman 
who put the blunt question, with 
a suspicious look, “Is your credit 
good?” You would consider a ter- 
rible mistake such a remark as, 
“You don’t look good for credit to 
me. We don’t take any chances on 
dead-beats.” 

But with awkward phrasing, 
salesmen can make replies which 
may give the impression to the in- 
quirer which are almost as bad as 
the quoted statements. Salesmen 
should be told what the tactful 
thing to say is. If the boss handles 
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all credit matters—or some one 
else in the store does—the sales- 
man should cordially inform the 
inquirer of the fact, and introduce 
him to the credit man. The latter 
will know how to question in a 
businesslike and yet inoffensive 
way. 

If the store has an all-cash pol- 
icy, the salesman, with a reply 
which makes it clear that an im- 
partial policy is involved, can ex- 
press an implied refusal which 
conveys the minimum of chagrin 
for the applicant. “I’m sorry, Mr. 


Jones, but we sell only for cash. 
That is the way we keep our prices 
down.” 

There are many other things on 


the taboo list of good salesmen. | 


Naturally, they never use profane 
or vulgar words in store conver- 
sation. They do not tell off-color 
stories, or stories which conceiv- 
ably can offend the customer. 
They never make comments which 
may hurt the feelings of a custo- 
mer. They are careful not to 
speak in derogatory terms of peo- 
ple not present. They do not un- 


burden their personal troubles or 
talk about their health to custo- 
mers. They are never disloyal to 
their employer in any explicit or 
implied statements. They never 
say things in anger. 

So much harm can be done by 
the wrong thing said! The sales- 
man who knows all of the talking 
points of the merchandise he sells, 
and can express them well, and 
who knows all of the wrong things 
that can be said—and avoids them 
—is a distinct asset to the office 
appliance store. 


LOOK OUT FOR GREMLINS! 


They’re in Your Store as Well as in Airplanes 


OU’VE heard of the gremlins 

—those devilish little crea- 
tures that the RAF discovered 
gumming up the works on their 
planes. You’ve read, too, how 
radio operators, photographers, 
and other key men engaged in 
important war work discovered 
the same little imps creating trou- 
ble for them. 

Now we find that every office 
appliance store is infested with 
gremlins. Have you discovered 
any interfering with the smooth 
running of your business? 

There is, for instance, the grem- 
lin who mixes up orders. He jig- 
gles the pencil in the salesman’s 
hands, so that the writing is a 
scrawl or a scribble which, as soon 
as it is cold, can be deciphered 
only by guess work. Thus mis- 
takes occur in filling orders, with 
possible repercussions from the 
customers, and certain additional 
expense and loss of time in recti- 
fying the error. 

Then there is the gremlin who 
likes to muss things up, to soil 
windows. He sprays fly specks all 
over window cards, fades colorful 
packages left too long on display, 
blows dust around. All the time 
he’s whispering to the proprietor 
that it’s war time, that his time 
is too valuable to spend in fixing 
up attractive displays and keep- 
ing his store clean. Customers 
won’t mind anyway—they’ll un- 
derstand. 

There is another gremlin who 
finds fun in showing obstacles in 
the way of hurrying feet, pulling 
nails just far enough out of 


OFFICE APPLIANCES, October, 


By M. A. BARTLETT 
o 


shelves to catch trouser legs and 
stockings. He loves to drop a spot 
of grease on the floor or toss 
scraps of paper around, or scatter 
pen-holders, pencil stubs or other 
“rollable” objects, laughing with 
glee when a customer or employee 
falls. 

His twin brother gremlin takes 
charge of stairways, leaving small 
articles around that may easily 
cause a hurrying employee to miss 
a step and fall headlong. If he 
can make an employee miss the 
last step, getting a nasty fall on 
the basement floor, he is con- 
vulsed with mirth. 

Another gremlin loves to keep 
the basement light burning all the 
time. As soon as an employee 
gets up stairs, on goes the light. 
It is a real accomplishment to 
keep the light burning all night. 

There are gremlins around self- 
service counters who love to 
switch price tags—the 17-cent tag 
on a 21-cent item, and vice versa. 

And oh, how they delight in 
helping an employee build a dis- 
play unit carelessly so that re- 
moval of a package or box may 
send the whole unit crashing to 
the floor! 


The Waste Gremlin 


Some gremlins thrive on waste. 
They sneak into the hands of em- 
ployees’ sacks or lengths of paper 
several times larger than are 
needed for a purchase. If string 
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is used, they pull out yards and 
yards, when only a few feet are 
necessary. Five inches of gummed 
tape is always more satisfactory 
to gremlins than two inches to 
serve the same purpose. 

Gremlins aren’t interested in 
winning the war. Oh, no! If 
there’s any stray metal around, 
they don’t think of it as scrap. 
“Throw it away,” they whisper. 
“What’s a few pounds of metal 
anyway? It takes tons to build a 
battleship.” 

Though they are always having 
fun, gremlins like to see long faces 
on the human beings about them. 
They'll whisper over and over to 
the proprietor of the store bad 
news about taxes, new Govern- 
ment regulations, about rationing 
to come, labor problems, the even- 
tual death of the privately owned 
and operated. retail office appli- 
ance stofe, until he pulls a long 
face, greets every customer like a 
bad breath out of Hades. When 
the father of a son in service 
comes in, they’ll suggest, “Ask 
him if he isn’t just sick worrying 
about his son. Tell him what a 
terrible thing war is. Relate the 
story of your brother who had his 
leg shot off in the First World 
War.” They know that a man 
may put on a poker face, but suf- 
fer indescribably underneath 
when talk takes such a turn. 

They buzz around the clerks, 
too, telling them they ought to 
get a defense job, that they aren’t 
getting enough pay. If they can 
get a salesman to listen, they 
know they have added another 
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long face and sour expression to 
store personnel. 

Sometimes for excitement, they 
will “egg on” a customer and 
salesman or proprietor of the 
store until they are involved in 
a hot argument. Business comes 
to a standstill. Customers listen 
in—decide there are better places 
to trade. A big day’s work is done 
if they have lost two or three cus- 
tomers for the store. 

There are gremlins who per- 
suade office appliance dealers to 
take bad accounts. They’ll whis- 
per all sorts of arguments for 
granting unsafe credit. 

Yes, gremlins lurk in every nook 
and corner of a store. Gremlins 
participate in every customer re- 
lationship, and in every store de- 
cision. They are the office supply 
dealer’s excuses for everything 
that goes wrong in store manage- 


ANY people in the office ap- 

pliance business, or any 
other merchandising enterprise, 
operate on the premise that the 
best way to get business is to 
plow right in and sell with all 
the sales skill available. Well, that 
sort of thing does work in a way 
—at least it sells the books on 
salesmanship, which is something. 
But there is much more to selling 
than just selling. 

Down in Vicksburg, Miss., there 
is an old well-established firm by 
the name of Henry N. Levy & Com- 
pany, which gets office applianc: 
business in a bit of a different was 
Henry N. Levy and his son, Jacques 
Levy, who are owners of this firm, 
have different ideas. They believe 
that by giving things away a firm 
can do a land office business, or in 
fact a business fit for any kind of 
an office, even an office appliance 
office. 

“It’s sure funny when I get 
around the territory and call on 
our customers,” says Jacques Levy, 
who is taking a leading part in 
the operation of the business. “As 
soon as my customers see me they 
always ask me what I brought 
them.” 

Laughing, he continued, “They 
sure do like the little advertising 
trinkets that I drop around.” He 
paused. “And, believe me, we sure 
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ment, maintenance or operation. 

So, if things are going badly 
in your store, get the Flit and 
wage a campaign on the gremlins. 

Get orders straight by insisting 
that time be taken to record each 
item carefully and legibly. 

Take time to keep window dis- 
plays clean and attractive, even 
though they cannot be changed 
frequently, as formerly. 

Make each employee—and your- 
self—responsible for keeping aisles 
clear of objects, and operate a 
constant campaign against pro- 
truding nails, rough edges, and 
slippery waste on floors. 

If necessary, introduce a small 
fine—purchase of a War Stamp, 
perhaps—against any employee 
who leaves an article on the base- 
ment stairs. Paint the bottom 
step white so that it will never 
be missed, even in the dark. 


Get Business by 
GIVING THINGS 


By S. P. LATHROP 
o 


do like the business that they give 
us,”’ 

The secret of this business-get- 
ting firm is the use of little adver- 
tising items that they originate 
themselves, for the most part, and 
which cost very little but do get 
attention and business. 

For instance, when the Govern- 
ment began to originate all the 
many bureaus that are now worry- 
ing the American businessman 
with all sorts of questionnaires, 
Henry N. Levy & Company put out 
a little card that read, “Worry 
Period—Please Do Not Disturb.” 
On the reverse side was an adver- 
tisement of the firm. These were 
distributed among customers and 
prospects in the firm’s market 
area. Almost every office in and 
around Vicksburg has these “Wor- 
ry Period” cards tacked up in a 
prominent place. Naturally every- 
body in the office knows where the 
card came from. It’s good adver- 
tising. 

At another time the company 
distributed advertising pencils that 
write four different colors. They 
went like hot cakes and built more 
good will through advertising. 
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If basement light carelessness 
cannot be overcome in any other 
way, bore a hole in the floor so 
that the light can be seen if left 
burning. 

Remember the nerve strain un- 
der which parents of service sons 
are staggering these days. Have 
a cheerful word for them. “Well, 
what’s the latest news of that 
hero?” “Heard from Harold late- 
ly? When you write, tell him we’re 
all thinking of him.” Pride and 
love are stirred by such greetings, 


-and the worry load is lightened. 


Under no circumstances raise 
your voice in anger. If an argu- 
ment seems imminent, keep your 
voice low and steady. If it is evi- 
dent that the disagreement can- 
not be settle amicably, concede 
what is necessary, and delay final 
decision until a cooling off period 
has set in. 


AWAY 


When the country began to talk 
about peace terms that would be 
exacted at the end of the present 
war, the Levy staff circulated a 
cartoon duplicated on the office 
Mimeograph. It pictured plainly 
and humorously just what peace 
terms Uncle Sam would require. 
The cartoon went over bigger than 
anything else the firm has ever 
used. Requests galore came in for 
additional copies. 

The latest advertising trinket is 
a card measuring 91 by 4 inches 
which is headed, “This Office Will 
Close” in large eye catching type. 
Below, in somewhat smaller type, 
is the following, ‘on the Day of 
Hitler’s Funeral.” The reverse side 
carries a Levy advertisement. The 
card is so sized that it fits readily 
into a No. 10 envelope for easy 
mailing. 

Actually, the advertising spe- 
cialties do not sell anything of 
themselves, but they do Keep the 
name of the firm effectively in the 
office appliance buying public’s 
mind. There is no better known 
firm in the Vicksburg area than 
Henry N. Levy & Company. And 
they attribute this largely to the 
fact that whenever Henry N. or 
Jacques Levy visits a customer, he 
always takes some little thing with 
him that engages the favorable 
attention of the person visited. 
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A MUST Item— 


POST-WAR SALES TRAINING 


FEW MONTHS ago I was 

called in and assigned the 
job of working out a training pro- 
gram for a large wholesale and 
retail stationer. My experience in 
this work brought home how 
greatly this was going to be 
needed in the industry as a whole 
after the war. 

It is going to have to be a co- 
operative program, between man- 
ufacturer, wholesaler and retailer. 
It must have as a definite object 
the better education of the sales- 
person to serve the customer in- 
telligently. This will, in turn, re- 
sult in larger sales, customers cor- 
rectly sold, and a rebirth of cus- 
tomer confidence in the store and 
the product. 

Under present conditions, we all 
have either worked short of proper 
personnel or have taken into our 
employ people who are working 
with more interest in today’s dol- 
lar than in tomorrow’s future. 
These newer people are lost in the 
maze of items usually sold in a 
stationery store. It was surprising 
to me to see the vast turnover 
brought about by the great num- 
ber of merchandise questions the 
salesperson had to answer during 
a day. This deluge actually scared 
them, and they terminated their 
employment because of it. 


Training Methods 


It is only natural that it will 
take a great deal of time for any 
new person to learn the uses of 
all of these various items. Every 
employer, when hiring new peo- 
ple, should stress this point very 
clearly. The simple plan is to 
start the new employee out in 
some simple section, such as greet- 
ing cards, shifting him to sta- 
tionery or counter sales the fol- 
lowing week. Proper coaching for 
sales work in the other divisions 
of the store should be given grad- 
ually. It has always been my con- 
tention that the best training for 
any beginner is marking and put- 
ting away the incoming stock. 
Naturally all stores cannot have 
training classes, but no store is 
excused from having a training 
plan formulated by some one in 
charge. In simple cases this could 
be a well-stocked library of manu- 
facturers’ late catalogs, as well as 
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Sales Engineer, 
Chicago, Ill. 
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books on salesmanship and prod- 
ucts. This should be followed by 
a definite program designed to aid 
employees in covering salient 
points on merchandise at regular 
intervals. 

Where training classes cannot 
be held, I am strongly in favor of 
weekly meetings, even if it is nec- 
essary to open 30 minutes later 
one day a week in order to hold 
them. These can be of Doth types, 
the lecture and open discussion. 
How. ver, regardless of the type of 
meeting you hold, you must first 
have them planned in advance, 
keep them interesting and, above 
all, keep them informative. The 
meetings should not be planned 
for a limited time, but should go 
on as a regular part of the busi- 
ness. 

It would be very easy to sit 
down right now and schedule 
enough short informative sessions 
on various items to keep any sta- 
tioner busy for the next 52 weeks. 
Whole courses have been written 
on accounting, yet today many 
salespeople do not know the 
proper stock forms required to do 
a definite job. If they do not 
know, how are they going to assist 
the customer in getting the proper 
form? It was surprising to me to 
see how new salespeople were 
scared when they found they had 
a customer who wanted account- 
ing forms or books. They either 
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suffered through, hoping that if 
they showed enough different 
kinds the customer would select 
the proper one himself, or shifted 
the sale to an older employee. 
Why? Lack of training is the an- 
swer. 


Why Some Systems Fail 


But training needs several things 
to make it successful. First, the 
management must be sold on it. 
Second, the employee must be sold 
by management on the idea that 
it will be beneficial and will help 
him to increase his personal sales, 
thus enabling him to earn more 
money. Here, also, some incentive 
plan should be worked out so that 
the salesperson can better him- 
self. 

My greatest criticism of man- 
agement is that they often start 
out with good intentions but fall 
by the wayside. I have seen many 
types of department store instruc- 
tion plans fail because no policy 
at the meetings, or to maintain 
meetings on a set schedule for a 
definite period of time. 

Of course, two other factors 
may enter. Management may al- 
low too many people to attempt 
to dictate how the program shall 
be carried out, thus ending in a 
hodgepodge what otherwise could 
have been a well-laid program. 
Training programs should have 
definite objectives and salespeople 
should be made to understand 
that they are to take an active 
part, and that this is to be as 
much a part of their job. as the 
actual selling in the store. 


Educating for New Products 


Today we are faced with the 
problem of working new people 
into the selling organization. We 
are also faced with the fact that 
we have ourselves as well as the 
customer to educate on the war- 
time substitutes. In the post-war 
future, we will have to do a train- 
ing job on new ideas and products 
from the manufacturer down to 
the customer. This can be done 
by starting now to instill the idea 
of self-education among the em- 
ployees. When the new products 
come, the salesperson must be the 
first to know all about them— 
why the change, what they will 
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do, where they are better, why 
the customer should buy them in 
preference to the old. If the sales- 
person is not prepared with this 
sales fortification, how are they to 
pass this information on to the 
customer? 

What are you doing about this 
now? Have you a plan in mind? 
If you haven’t, now is the time to 


do some serious thinking about 
it. Yours is an industry that has 
much to offer. It has many spe- 
cialized items and departments 
which require people with fast- 
thinking minds—not just package- 
wrappers. Yours is a field with 
customers who know a great deal 
about the operation of success- 
ful businesses themselves. They 





are not content to deal with un- 
informed salespeople; their time 
is too valuable. 

Your future in the post-war 
world will depend greatly on your 
being ready with the new things, 
intelligently presented, correctly 
sold and terminating in satisfied 
customers. Will you be ready with 
all the new answers? 


POLITICS AND BUSINESS 


F NECESSITY politics and 

business must mix. Without 
sympathetic understanding, and 
unless there is clear and definite 
co-operation, there cannot be full 
economic progress. The prevailing 
antagonism between Government 
and business is pure fallacy. The 
doctrine that prevails in some 
circles is that the Government 
must check and double check busi- 
ness, hold it down and circumvent 
it by Government competition. 
Such a theory is un-American, un- 
democratic and vicious. 

It is entirely right and proper, 
indeed it is the duty of Govern- 
ment to prescribe rules and regu- 
lations under which all business is 
to be conducted, with proper re- 
gard for the rights of the public, 
labor and business or capital. 
There the duty and obligations of 
Government should end. The Gov- 
ernment has no more business to 
be in business than business has 
to be in politics. Neither can be 
justified by any expediency. If 
Government cannot regulate busi- 
ness in the interests of the com- 
mon good, then it certainly cannot 
operate business, for there is prac- 
tically no example of Government 
operating efficiently. 


Some Inefficiency Inevitable 


To live under a democracy we 
must accept a certain inefficiency 
of operation. High efficiency is 
possible only in a dictatorship. A 
benevolent dictator or absolute 
monarch is the most efficient gov- 
ernment known to mankind, but 
there just “ain’t no such animal” 
and we don’t want to try to estab- 
lish it in this country. It might 
possibly be successful in a small, 
compact country, but not in a 
large one. We are too big for any- 
thing but a democracy, with all its 
faults. We can improve it by such 
laws as will establish the rights of 
labor, capital and the public, and 


18 


By J. W. DENSFORD 


Chairman, 
Legislative Commitee, 
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it is so simple that I am unable to 
understand why we do not have it. 
Of course, the trouble is with sel- 
tish groups and economic idealists 
who are mainly socialistic and do 
not understand business opera- 
tions. 

We have the Government enter- 
ing into every branch of business 
in actual and active competition 
with private enterprise, a con- 
dition which has no place in a 
democracy. That applies in par- 
ticular to public utility operations 
which are usually sold to the pub- 
lic with the idea that it is flood 
control or some other specious 
purpose. Labor demands are un- 
reasonable and prohibitive. I be- 
lieve in organized labor, but not in 
labor control of industry with such 
drastic and indefensible require- 
ments as the “check off” and com- 
pulsory membership in a union. 
Every man should be allowed to 
join if he wants to, but there is no 
justice or sense in compelling a 
man to belong in order to get a 
job. Our Government at this time 
condones a unionism which has 
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taken on the aspects of a racket. 

I believe a strike at this time is 
little short of treason. The Gov- 
ernment would not permit an in- 
dustry to quit making war materi- 
als, yet it has so many contra- 
dictory laws, bureaus, boards and 
regulating bodies, many not estab- 
lished by law but by executive or- 
der, that the rights of the public 
and proper support of our armed 
forces are lost in the smoke of 
dozens of strikes each month. We 
could have had a manpower bill at 
the start of the war, and should 
have had one, but now the Con- 
gress and the administration are 
afraid to pass one because we can- 
not be sure of results. 


Class Legislation 


The Wagner Act, in my judg- 
ment, is class legislation. It was 
passed with the dogmatic theory 
of establishing rights of labor, but 
at the expense of the rights of the 
public and the rights of the armed 
forces. It is wrong in principle 
and wrong in practice. I believe in 
universal conscription in time of 
war. If it is right to make a man 
go to war, it is right to make a 
man work where he can do the 
most good and at fair and reason- 
able wages, but no more. 

Women also should be under a 
manpower order of the Congress. 
I know and we all know of young 
women married to men in the 
service who do no work and who 
live on allotments to which they 
are not morally entitled. They 
should be put to work. Men should 
be required to work where they 
are best fitted, having regard for 
family relations and obligations, 
but should not be compelled to 
join a union and pay an initiation 
fee and dues to do so. That is 
wholly and undeniably legalizing 
a racket and has no place in a 
Government “of the people, by the 
people, and for the people.” 
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WPB Removes Restrictions on Industrial 
Metal Furniture—Aluminum Available 
for Loose Leaf—Metal Swivels Return 


INDUSTRIAL METAL FURNITURE RELEASED FOR 
SALE WITHOUT AUTHORIZATION, STATES WPB 


Types of metal furniture and fixtures that are per- 
mitted to be made for industrial purposes under Lim- 
itation Order L-13-a may be sold without specific 
authorization from the War Production Board, WPB 
said on September 11. 

The permitted types are steel seating equipment de- 
signed for use at a workbench or production machine, 
steel work benches that are required for safety, fore- 
men’s steel desks, shop boxes, stacking boxes, tool cases 
and tool room shelving inserts. 

L-13-a, as amended today, also permits manufactur- 
ers to fill orders for not more than $25 worth of any 
type of metal furniture and fixtures without specific 
WPB authorization. 

L-13-a now states specifically that products covered 
by the order are subject to the “spot authorization” 
procedure established in Priorities Regulation 25. Pro- 
duction will be authorized under PR 25 only where 
labor, facilities and material not needed for war pro- 
duction are available, WPB officials emphasized. 

The procedure for filing applications on Form WPB- 
1319 for authorization to transfer metal furniture and 
fixtures has been revised. Except in certain cases, 
the form is to be filed by the ultimate consumer with 
the nearest WPB field office. 

The exceptions follow: Applications involving pur- 
chases by the Army, Navy, Maritime Commission and 


War Shipping Administration as well as cases involv-, 


ing tax amortization should be filed with the War Pro- 
duction Board, Washington 25, D. C. Applications in- 
volving export should be filed with the Foreign Eco- 
nomic Administration, Requirements and Supply 
Branch, Washington, D. C. 

If the application is approved, the consumer may use 
either of two forms of certification. He may endorse 
his purchase order in the standard form prescribed in 
Priorities Regulation 7 and add the case number as- 
signed to his WPB-1319 application, or he may certify 
as follows: 

“The War Production Board has authorized me to 
accept delivery on this order under the terms of Order 
L-13-a, with which I am familiar. Delivery approved 
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on Form WPB-1319, Case No. ’ (followed by the 
consumer’s signature). 

Previously either the seller or the purchaser could 
file application, and both received copies of the ap- 
proved application. The revised procedure will save 


paper and paperwork. 


o 


WPB FREES ALUMINUM FOR LOOSE LEAF METALS 


Aluminum is now available for the manufacture of 
metal loose-leaf binder parts and units, and mechani- 
cal bindings, under an amendment to Limitation 
Order L-188, issued by the War Production Board on 
September 11. 

Previously the only metals available for such users 
were iron, steel and zinc, but with the relaxation under 
Priorities Regulation 25 and Order M-1-k, aluminum 
may now be used, WPB Printing and Publishing Divi- 
sion officials said. 

A unit is now defined as a complete device including 
mechanical bindings designed to hold together loose 
leaves, covers, paper products or other materials in a 
binder. 4; 

Fabricators or persons who wish to obtain materials 
to make this type of binder or parts may get them 
under Controlled Materials Plan Regulations or Prior- 
ities Regulations 13 and 25, it was pointed out. 


o 


RESTRICTIONS REMOVED FROM RUBBER BANDS 

According to the NSA Desk Sheet of September 2, the 
restrictions contained in the R-1 order regulating the 
sale of rubber bands as office supplies were removed at 
midnight on August 25. Rubber bands, though still 
extremely difficult to obtain, may now be used for any 
purpose. 

3 


TWO CHAIR MAKERS RETURN TO METAL SWIVELS 


As a result of appeals filed with the War Production 
Board, two manufacturers have been granted permis- 
sion to use metal swivel mechanisms from their in- 


(Turn to page 62, please) 


19 


















WOOD AND METAL —a 


With METAL off to the war for service at home and abroad, 
WOOD, now also in service in a thousand ways, takes over 
much of metal’s old work and does a thorough job on all calls. 





Pictures Prove Profitable as 


FURNITURE ACCESSORIES 


E HAVE gone in heavily “Our typewriter repair depart- 
for pictures since the em- 


ment is in the rear. To get to it 
bargo on typewriters,’ said the 


By W. B. STODDARD 


one has to pass down the long 
line of pictures, which are thus 


manager of the Long Beach Type- Oo 


writer and Desk Company, Long 
Beach, Calif. “We carry a large 
stock, both for the office and 
home. Landscapes, marines, flor- 
als, English sporting prints, col- 


well-chosen pictures are as much 
a part of the equipment of a smart 
modern office as are the files and 


brought to the attention of many 
who might not otherwise become 
interested. Small frames, suitable 
for desk pictures, are shown on 
every desk, and enjoy a ready 
sale.” 


typewriters. 


ored etchings — moderate priced 
pictures of good taste, that fit into 
any style of home or office, are the 
best sellers—pictures ranging in 
price from $10 to $35. 

“We recently had an exhibit o! 
pictures by the Spectrum Club 
of Long Beach, announcing it 
through ads in the papers and 
cards in the windows. Our sales- 
room is long and rather narrow, 
and the walls on both sides were 
completely covered with pictures, 
In front of them were arranged 
our desks and other office furni- 
ture. Crowds came to the exhibit, 
and naturally saw our office furni- 
ture lines as well. In close prox- 
imity to the desks were hung pic- 
tures especially appropriate for 
offices. 

“We find that the more pictures 
we display the more we sell, so we 
keep the two walls covered all the 
time and endeavor to have as 
great a variety as possible so as 
to appeal to all tastes. We also 
show representative pictures in 
the windows at all times in con- 
nection with our office furniture, 
stressing the idea that several 


























SHAW-WALKER’S NEW LOW DESK AN OLD STORY TO LOUISVILLE INSURANCE 

FIRM’S EMPLOYEES.—W. J. Kelly, president of the Office Equipment Company, 

Louisville, Ky., who made this installation says, “Eleven employees who have 

been using these new low desks for years agree that they provide working com- 

fort and decrease fatigue. The management and several additional employees of 

this insurance office are looking forward to the day when more of these Shaw- 
Walker new low desks will be available.” 
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Business Builders 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 


CONFIDENCE . . . COUR- 
AGE . . . CO-OPERATION 


HERE’S a certain department 
ines in a large eastern city 
that is putting it all over the 
others. Why? Because the mer- 
chandising man knows his busi- 
ness. 

Months and months ago he 
realized that during a certain pe- 
riod a lot of his stock was proving 
mighty slow in moving. 

Naturally he was mighty slow in 
re-ordering any of this kind of 
merchandise. But to make up for 
it, he has kept his stock of STA- 
PLES up to the minute. Salesmen 
of staple lines have found a ready 
welcome and have gone away with 
usual, and in many cases, un- 
usual orders. 

There’s a lesson here for the of- 
fice outfitter. Office items are 
largely staples—something every- 
one in business has to have. 

But even here there’s a differ- 
ence, and the office outfitter who 
keeps his staple lines complete 
and up-to-date is the one who 
regularly “cashes in.” THINK IT 
OVER! 

+ * ok * * * ok * 2K 

What are you doing for the War 
Effort? Aye, that is the question 
to ask yourself! 

ok * * as ok * * aK * 

At this point in the program, it 
is about time to let you in on a 
little novel parody expressed in 
a recent advertisement for Firth 
Carpet Company, written by 
George D. Wever, vice-president, 
Fuller & Smith & Ross, New York. 
Here it is, we know you’ll like it: 

* + * 
THAT WONDERFUL, WONDER- 
FUL POST-WAR WORLD 
Listen my children, and you can 
hear 
Through the opium-laden atmos- 
phere 

The voices of soothsayers, 
prophets and seers 

All fortune-telling the Post-War 

TCAs’... 

How the world as we know it will 
suddenly cease 

’Ere the ink is dry on the Treaty 
of Peace 

And presto! ... A new world! Our 
homes, our cars, 
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Will look like something fresh out 
of Mars 

And you'll casually step in your 
autogiro 

For 18 holes of golf in Cairo. 


You'll live on pills. You'll carry 
your bride 

To a home made of phenol- 
formaldehyde, 

With electronic beams to do the 
chores 

Electric eyes to open the doors, 

And radar (that newest of trou- 
ble-detectors) 

To warn of approaching bill col- 
lectors. 


Or we won’t have homes... we'll 
live in trailers 

With six rooms furnished by Lord 
& Taylor’s. 

And everyone, even in Winne- 
pesaukee, 

Will own television and walky- 
talky. 


And this, good friends, this pros- 
pect bright, 
Is to happen suddenly, quite over- 


night. 

Is it true, or false? Or a glorious 
hoax? 

(It’s just a lot of malarky, folks.) 


* * * 


Calling all OFFICE OUTFIT- 
TERS!—‘“Full Speed Ahead with 
The War Effort!” 

* * + 

Ask yourself: “What shall I doin 
the next 24 hours to help the U.S. 
War Effort?” Then do IT! 

7 * * 

To office outfitters we put these 
questions: “What do you honestly 
think of the advertising material 
manufacturers send you? Can you 
use it or do you pitch it in the 
waste basket? What do you con- 
sider a good window display? 
Point of sale display? What was 
the best selling stunt you ever 
staged as a stationer? To office 
equipment manufacturers we ad- 
dress these queries: How can deal- 
ers more effectively use the ad- 
vertising helps I prepare for 
them? What should I specifically 
do to better my planned promo- 
tions and the material I set up to 
go with them? 

To both dealers and manufac- 
turers we make this request: Mail 
your answers to these questions 
and relating statement to the co- 
ordinator of BUSINESS BUILD- 
ERS, Care of Shaw & Borden 
Company, Box 2153, Spokane 2, 
Wash. Let’s build BUSINESS 
BUILDERS together. Your replies 
will be treated in strictest confi- 
dence and only composite results 
of this poll will be published. Feel 
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free to take down your hair. We 
will comb it with the others with- 
out divulging any names. 

* * * * ~ * - + * 

What are you doing for the War 
effort? Aye, that is the question 
to ask yourself! 

* + om * 2 * * * * 

Charles W. Hoyt, editor of a 
house publication in the office 
supply and equipment field, is the 
author of this following fine arti- 
cle: 

THE FOLLOW-THROUGH IS 
WHAT MAKES A SUC- 
CESSFUL DRIVE 
Watch two men drive off the 
first tee. See the duffer chop at 
it—shorten up his swing—see the 
ball go slicing off into the rough. 
Then watch the professional 
follow through—never hesitating 
until the full swing is completed— 
see the ball go 250 yards straight 

down the fairway. 

Business is a game in which we 
all want to be professionals. The 
quickest way to get from where 
we are to where we want to be— 
from the tee to the hole—is 
straight and strong down the cen- 
ter of the business fairway. We 
have to follow through! 

Advertising is the thing that 
starts our club on the down swing 
toward the business pill. 

But if we stop here—if we think 
that’s enovzgh—slow up—neglect 
to follow through—we’ll find our- 
selves off in the rough! 

Follow-through in the case of a 
stationer means several things— 
keeping posted and alive to what’s 
going on—noting new firms and 
offices opening up — continually 
hammering at people in his neigh- 
borhood who should be his cus- 
tomers—making friends of people 
in all sorts of occupations who 
may be able to give him a tip on a 
new customer—reading real estate 
and building news regularly for. 
new prospects and—following this 
through. 

Perhaps a personal call is the 
best—maybe a few form letters 
will do—but follow through we 
must. Determine that your store 
will be office equipment head- 
quarters. Make up your mind that 
few prospects are going to get 
away from you. You'll then see 
your business going straight and 
strong down the fairway TO- 
WARD BUSINESS SUCCESS! 

Enthusiastically, 
Ralph B. Ortel 
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EDITORIAL 


Welcome to Chicago, Stationers! 


@ CHICAGO is again the scene of the annual 
convention of the National Stationers Associa- 
tion. Advance registrations indicate an even 
larger attendance than the high points recorded 
in the past few years. 

Members of the various divisions of the sta- 
tionery industry in Chicago, through their rep- 
resentatives on convention committees, have de- 
voted generous allotments of time, skill and 
energy to preparation for the assembly in the 
Palmer House, October 2, 3 and 4. They’ll be on 
hand to welcome registrants and care for their 
comfort and entertainment. 

War still clouds the future, but great advance 
has been made from a military standpoint since 
the convention a year ago. Even conservative 
experts say that victory in Europe may be ex- 
pected before the year is out. In consequence, 
reconversion and post-war activities are now 
primary subjects. They will be prominent 
throughout this year’s program. 

Informed speakers—men equipped with a 
knowledge that comes from long and close con- 
tact with the operations of a war economy and 
the problems of return to civilian production 
and distribution—are scheduled to share their 
information and understanding with delegates. 
At the head of this group of brilliant speakers 
is Raymond Moley, associate editor of Newsweek 
magazine. A recognized expert on government 
and politics, Professor Moley’s experience as an 
assistant secretary of state and professor of 
political economy at Columbia University en- 
ables him to speak authoritatively. Other out- 
standing speakers are Charles Hammen, senior 
price analyst, Office of Price Administration, 
Washington, D. C., and James Watson, per- 
sonnel director, Emporium World Millinery 
Company, Chicago. In addition, as is the unique 
custom of NSA, well known men from within 
the industry will present addresses on specific 
problems. 

The exhibition of industry merchandise is of 
particular interest and importance this year. 
Release of materials for production now or in 





the near future has enabled many manufac- 
turers to schedule items for delivery at specific 
times. More exhibitors have taken space this 
year than last for the purpose of displaying lines 
or conferring with delegates seeking informa- 
tion. 

The complete program of the three-day con- 
ference is presented in a special section of this 
issue, page 110 to 148. 


_—_2--> -——- 


Enthusiasm is a flywheel, judgment its governor—Glen Buck 
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Surplus War Goods Bill 


@¢ AS THIS issue is being prepared for print- 
ing the bill proposed for controlling the distri- 
bution of the expected 100 billion dollar war 
goods surplus is “in conference” between house 
and senate committees. Several house amend- 
ments have been killed or reduced to impotence 
by rewriting. One result has been the assertion 
by W. L. Clayton, surplus property administra- 
tor, that he will not accept appointment as ad- 
ministrator under the conference measure. 

Rep. Charles A. Halleck of Indiana says that 
the gravest elimination from the bill is the house 
amendment to provide trade advisory commit- 
tees for different lines of goods. He points out 
that the only substitute for the provision is the 
appointment of a policy board of three, which 
shall consist of men selected because “of their 
wide knowledge and experience in the various 
sections of the nation’s economy.”’ 

Three men, even though they be genuises, can- 
not be expected to know the ramifications of all 
the industries represented in the surplus of war 
merchandise. Without trade advisory groups 
from various industries, the promise of selling 
surplus goods “through regularly established 
commercial channels” loses substance. As Rep. 
Halleck says, ‘There now appear in the bill in- 
volved selling provisions under which govern- 
ment agencies may sell to anyone, in almost any 
way at almost any price, for cash, or credit, or 
by barter.” 

Write your congressmen! 


HERE AND THERE 








SAN ANTONIO STATIONER AND 
WIFE FETED AT 50TH WEDDING 
ANNIVERSARY CELEBRATION 

From glowing reports emanating 
from Texas, one can be sure that 
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Luther B. Clegg, San Antonio, is 
not only a veteran stationer—he's 
an old-timer in the marital field as 
well. For on Sunday, September 10, 
more than 500 friends of the couple 
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gathered at the Clegg domicile 
to extend congratulations on the 
couple's completion of a half-cen- 
tury of married life. The party, 
staged from 5 to 8 P.M., overflowed 
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from the living room through the 
dining room, patio and back porch, 
amidst a profusion of yellow flowers 
—roses, tube roses, chrysanthemums, 
Peruvian lilies and many others. 

Contrary to the rules governing 
the occasion, several of the guests 
brought gifts, among them two gold 
cups suitably engraved for the gala 
event. 

Mr. and Mrs. William Clegg, to 
gether with their two children, Mar 
shall and Agnes, were kept busy 
dispensing retreshments to the huge 
crowd. Champagne punch, cake, 
coffee, hors d'oeuvres and _ light 
sandwiches were served throughout 
the evening. 

OFFICE APPLIANCES joins those 
fortunate enough to attend the af- 
fair in wishing many, many more 
years of connubial bliss for the 
Cleggs. 





GRAFF REPRESENTATIVE'S SON 
GIVES VIVID ACCOUNT OF HIS 
PART IN BATTLE OF SAIPAN 


A letter received recently by a 
staff member of "OFFICE APPLI- 
ANCES" from Charlie Lipman, 
New York representative of the 
George B. Graff Company, Cam- 
bridge, Mass., contained one of the 
most graphic accounts of the Sai- 
pan action that it has been our priv- 
ilege to read. The letter, written 
by Charlie, Jr, a U. S. Marine, 


follows: 


"As we started ashore the Japs laid an artil 
lery and mortar barrage on us all the way 
As we headed into the shore final instructions 
were given to us. We hit the beach and ran 
for cover. About ten of us jumped into a 
shell hole and for an equal number of minutes 
my heart appeared to be in the vicinity of 
my throat. So | held my arm out straight, for 
curiosity's sake, to see how steady it was. It 
was darn steady, as the old hand did not budge 
one bit. 


"With a lull in the barrage we were ordered 
into an old Jap trench. Glancing up and down 
the trench quickly | noticed a Jap move 
slightly (all I'll add is that he never moved 
again). We started digging out the trench 
where it had collapsed, and throwing up sand 
bags. Things were fairly quiet. The Japs cor 
tined to drop shells and mortars around us all 
night long. That first night was tough. Not a 
wink of sleep; we remained perfectly still. At 
dawn they started an intense barrage of shells 
and mortars again in the section we were in. 
One after another kept falling around us. As 
they continued to get the range the ground 
shook and sand, dirt and debris fell all over 
us. One shell landed directly in front of the 
sand bags in front of me and caused the side 
to cave in on top of me. The sand was up tc 
my neck, and with the sand bags on top of 
me | couldn't move except to get my arms 
free. Two of my buddies crawled up the trench 
and dug me out. 


"Some of the fellows had moved to a safer 
area, so we decided to do the same. | 
grabbed my rifle in one hand and my shovel 
in the other and started crawling down the 
trench. A tank was at one end of the trench 
so four of us made a run for it. But the Japs 
dropped one in front of it, so we decided to 
move again. Further down was another tank. 
So we ran for it, but again they laid shells 
close, this time in front and back. A piece of 
flying shrapnel glanced off my buddy's helmet. 
Again we moved. This time we lay down be 
hind an amphibious truck, half in the water, 
trying to keep our rifles and ammunition dry. 
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From ther ngs were et again for a 
short time. 

My pack was blown up and burnt, Dad 

st everything | had. Please send me a soap 
box container, tooth brush case, hair brush and 

mk Everything else has been replaced, al 

gh | could stand some writing paper. 

| have quite a collection of souvenirs, but 
am unable to send them as yet. WHowever, | 


am enclosing some Jap bills and coins. 


Some day | shall relate the whole thing to 
you—all that took place during the several 
weeks on this island. Only one thing more. 
That is that | never prayed harder in my life 
than while in that first trench. After that, | felt 
n control of myself." 


In another letter that followed 
shortly after the one quoted, he 
stated that the island had been 
taken over completely, and that he 
had had an interesting conversation 
with a Jap civilian who spoke Eng- 
lish fluently. He was the owner of 
a gift shop in New York City, not 
far from Macy's, which was being 
operated by relatives during his ab- 
sence. Young Lipman also told of 
picking up an excellent piece of 
work in a Jap anti-aircraft shell 
fuse, with a mechanism about as 
complicated as that of a fine clock. 





TYPEWRITER COMPANY HEAD 
HONORED BY AMERICAN 
LEGION 


President H. W. Smith of L. C. 
Smith & Corona Typewriters, Inc., 
on July 2! was the recipient of a 
medal and citation from the Ameri- 
can Legion of Onondaga County, 

















HURLBUT W. SMITH 


N. Y. Both were presented by a 
committee of the Legion who visited 
Mr. Smith at his office. Charles P. 
Morse, chairman of the American- 
ism committee, pinned on the medal 
and made some very complimentary 
remarks. 

Basis of the award was Mr. Smith's 
citizenship record, not only in an in- 
dustrial and financial way, but also 
for his unusual activity in civic 
affairs. The veteran L. C. Smith- 
Corona executive is president of the 
board of trustees of Syracuse Uni- 
versity, president of the board of 
the Syracuse Public Library, and of 
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the Onondaga Orphans Home, in 
addition to his active participation 
in numerous other civic organiza- 
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LIGHTER ‘VEIN ENTERS WELLS 
OFFICE FURNITURE CONTEST 


Of the scores of letters submitted 
in answer to Wells Office Furniture 
Company's contest question, "What 
New Features, Ideas, Gadgets 
Would You Suggest for Office Fur- 
niture and Accessories, one in par- 
ticular stood out for its facetious- 
ness and levity rather than for its 
potential practicality. 

Following is the entertaining, if 
not efficacious, contents of the 
entry by James E. Foshage, St 
Louis, Mo.: 

"One of my ideas would be to 
have a desk that you can slide into 
the wall when you are through with 
it, so you'll have more room in the 
office or wherever the desk is 
placed. 

“Another is to have a mail box 
in every office which leads to the 
main one in the building so you 
won't have to run out and mail each 
letter after you are finished writing 
it. 

“Another is to have little motors 
on the chairs in the office so you 
can ride around the office and not 
wear out, saving both time and 
shoe leather. Of course, that 
would be Heaven for a nice, fat 
lazy man like myself. 

"Another is to have a water 
fountain at each desk so the help 
won't waste time getting a drink. 
For while they are going to get the 
drink, they will stop and talk to 
others and waste plenty of time. | 
should know. 

"Well, that's about all the ideas 
| have on the topic you asked us 
to write on. In fact, that's about 
all the ideas | have—period. | 
don't think they will win, but | got 
my mind working for a while, any- 
way, thanks to you." 





STATIONER GIVES ORDERS TO 
SALESMAN—IN THE NAVY 


Two men formerly active in the 
Northwest—Howard Schaub, Thom- 
as & Grayston Company, Minne- 
apolis, and Dave Bevins, Wilson 
Jones Company, have established 
contact at Oakland, Calif., not too 
different from peacetime activities. 
Howard gives orders to Dave but 
not as a stationer. He is a chief 
specialist and as such has been di- 
recting Dave's activities. 
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C-THRU RULER ANNOUNCES NEW CALCULATOR 

The C-Thru Ruler Company, Hartford, Conn., has 
recently placed on the market a new calculator, the 
Convertisor, designed to perform rapid conversions 
from the English to the metric system in weights and 


CRAM OFFERS NEW UNITED STATES WALL MAP 

With the close of the European phase of the war in 
the not-too-distant offing, the eyes of the business 
world are already focused on the buyers’ market. To 
enable manufacturers and distributors to maintain a 
constant check on sales territories The George F. Cram 
Company, Inc., Indianapolis, Ind., offers the trade a 
68x 48-inch commercial-library map of the United 
States. The map, suitable for marking and tack use, is 
finely detailed, legibly printed and has full color divi- 
sions of states and counties. 

The Cram commercial-library map retails from $3.00 
upwards. Full details and descriptive literature may 
be obtained from the Cram organization at 730 East 
Washington Street, Indianapolis 7, Ind. 

6 bitten 

NEW VISIBLE BOOK ADDED TO HANDIFAX LINE 

Ross-Gould Company, St. Louis, Mo., makers of the 
Handifax line of visible card records, has announced 
the addition of a new panel book to their growing line 
of visible products. The new visible card record book 
holds 120 Handifax cards in sheets of 15 each. Three 
sizes are available—6 x 11-inch, 8 x 11-inch and 
10 x 11%-inch. In addition, a large variety of standard 
forms have been provided to adapt the books to special 
needs. Alternate books with rings are designed to 
accommodate up to 500 cards in sheets of 15 to 20 
each, depending on size, the manufacturer stated. 





THE NEW C-THRU SLIDE RULE CONVERTISOR 


measures, both linear and liquid. The new calculator 
also performs multiplication and division computa- 
tions rapidly. 

The Convertisor consists of two discs—one opaque, 
printed in black, the other transparent and printed 
in red. Both are made of laminated Vinylite. Direc- 
tions for use and a list of conversions are printed on 
the back of the opaque disc. 

Additional information and prices may be obtained 
by writing the manufacturer at the above address. 

eas ok 
MANIFOLD SUPPLIES PRESENTS NEW CARBON 

The Manifold Supplies Company, Brooklyn, N. Y., re- 
cently introduced to the trade its new carbon paper— 
Meridian Evr-Flat. 

Outstanding feature of the new carbon, according 
to its makers, is its tendency to lie flat under all 
weather conditions. Also claimed for the new product 
are long wear, easy handling, legible copies and faster- 
than-average work. 

Additional information may be obtained from the 
\ GF manufacturers on request. 
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SAMO AL VES SECORD CARD BOOK LOCKWOOD RECORD BINDER AN INNOVATION 
Advantages claimed for the new Handifax book are Perfected recently by The Lockwood-Hazel Printing 











its ability to serve a major purpose, to function as an 
auxiliary record, or to double as a small desk or port- 
able panel to be carried on trips or to other offices by 
executives. 
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and Stationery Company, Atchison, Kan., is a new self- 
locking record binder, claimed by its maker to operate 
on a revolutionary method of sheet assembly. 

The new binder has a back of one-piece metal con- 
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& Mimeoeraph duplicator 


MIMEOGRAPH is the trade-mark of A. B. Dick Company, Chicago, registered in the U. S. Patent Office. A.B. DICK COMPANY, Chicago. The Mimeograph Company, Ltd., Toronto. 
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struction to stand the toughest usage, and sturdy 
piano-type hinges securing the sides to the back and 
post assembly. The locking mechanism has but one 
moving part, said to withstand the hardest usage, yet 
to afford trouble-free opening and locking action. The 
sides of the book are constructed of laminated ply- 
wood and prestwood. Four round posts, replacing the 
conventional stud posts, eliminate twisting and shift- 
ing of the sheets when the binder is in an open posi- 
tion. The new binder is available in choice of full 





THE NEW SELF-LOCKING LOCK- 
WOOD RECORD BINDER 
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OPERATIVE DETAILS OF THE LOCKWOOD RECORD 

BINDER.—Leit, in inserting or removing sheets from the 

center portion of the binder bars and posts take the 

place of the conventional stud posts attached to end 

sheet tins. Right, light pressure on the end of locking 

bar opens binder instantly, exposing sheets for ready 
insertion or removal. 


Russia leather, full canvas, or leather backs with Fab- 
ricoid sides. 

Complete details may be obtained by addressing the 
manufacturer at 119-25 North Fifth Street, Atchi- 
son, Kan. 
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NEW TYPE OF SERVICE FLAG ANNOUNCED 


The Service Flag and Emblem Company, 300 West 
Adams Street, Chicago 6, Ill., has just placed on the 
market a new service flag, designed to show office and 
factory co-operation with the Government program 
urging re-employment of men and women returning 
from the services. 

Made of high-grade rayon silk, the new flag is sup- 
ported by a pole and gold cord at the top, and is 
embellished across the bottom by gold fringe. Each 
flag comes complete with one or more sets of flexible 
celluloid numbers which fit into notches on a cellu- 
loid holder and are easily changed. The holder is 
mounted in the center of a diamond on the flag. 

The flags are available in three sizes—8 x 12-inch, 
with one set of numbers for up to 100 employees; 
17 x 24-inch, with two sets of numbers for up to 
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and 24 x 36-inch, with three sets 


1000 employees; 
The flags 


of numbers for up to 10,000 employees. 





UAT AL i ! 
NEW RE-EMPLOYMENT SERVICE FLAG 


are priced to retail at $2.50, $5.00 and $7.50, respec- 
tively. 

Additional information and discounts may be ob- 
tained by communicating with the maker at the above 
address. 

Se 
PERMA-BILT HAS NEW OFFICE MACHINE STAND 

The Perma-Bilt Equipment Company, Hanna Build- 
ing, Cleveland, Ohio, has just announced a unique 
collapsible office machine stand, the Stand-By, which 
folds away when not in use. 

In use, metal clips suspend and attach to the drawer 
head of either right or left desk pedestal unit. Its 
one leg, equipped with a wheel, opens to a vertical 
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PERMA-BILT “STAND-BY” IN USE 


alignment and may be moved back and forth at will, 
opening and closing with the drawer to which it is 
attached. Thus, all drawers and drawer space remain 
usable. 

The desk may be locked without removing the stand. 
The height of the Stand-By, according to the maker, 
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What then? Stay home...do nothing? You know 
you won't! Like our fighting men, you've earned 
the right to choose work you enjoy. And the 
time to prepare is... now! 

A surprising number of war workers are going 
to learn to type... a skill easy for them to acquire. 

For women who want careers, typing is the 
opening wedge to the world’s most fascinating 
professions. For women who plan marriage, 
typing brings contacts with the world outside 
... keeps distant friends in touch, leads to club, 
business, and social activities that less accom- 
plished women miss. 
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When it becomes a souvenir... 


So do think about learning to type. Even today, 
some Smith-Corona typewriters, under certain 
conditions, are available for civilian use—or you 
can “beg, borrow, or rent” for practise purposes. 
It’s a wise move for post-war planners. LC Smith 
& Corona Typewriters Inc Syracuse 1 New York 


SMITH-CORONA 
Typewriters i 
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You'll get shead tomorrow Plant 
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LEARN TO TYPE TODAY? 
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is that found most adaptable for office machine use 
or other extra work units required at the user’s 
finger tips. The Stand-By is finished in standard 
olive green, or is available unfinished where pur- 
chasers wish to have the stand finished to match 
existing equipment. 
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VOSS INTRODUCES ADJUSTABLE WORK TABLE 


The Voss Machinery Company, 2850C West Liberty 
Avenue, Pittsburgh, Pa., has been named distributor 
for the Rightop work table and rack, a new-type table 
with new features of raising, tilting and interchange- 
ability of tops. 

As many as twelve different tops of varying areas 
may be used with the new Rightop, changes being 





RIGHTOP WORK TABLE IN USE 


made by merely lifting off the old top, sliding it into 
the rack and installing the new. Both top and work 
may be removed without disturbing the job in process. 
Adjustment of height is made by turning a crank, a 
change in the angle by tipping the top. 
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COPY PAPERS, INC., ANNOUNCES NEW STENCIL 
Copy Papers, Incorporated, 700 West Lake Street, 
Chicago, Ill., manufacturers of duplicating supplies, 


; 





THE NEW COPYBRITE STENCIL 


have recently placed on the market a new heavy- 
coated stencil made with domestic tissue rather than 
the yoshino sheet formerly used. The combination of 
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a typing plate and a film stencil, also available 
through Copy Papers, Incorporated, gives unusually 
sharp, clean impressions, according to the maker. 
One of the most important features of the new 
heavy-coated stencil, the manufacturer continues, is 
its performance for styli work. It is tough enough and 
heavy enough to permit the user to work freely with- 
out danger of tearing or spoiling the work being cut. 
Copy Papers, Incorporated, will mail on request a 
formographed form on a stencil of a bowling score 
sheet used by companies, churches and other organ- 
izations, along with samples of their line of stencils. 





C. Roger Buell of Pontiac Typewriter Exchange, Pon- 
tiac, Mich., signed the Guest Book August 22. In Chi- 
cago for the annual encampment of the Veterans of 
Foreign Wars, he took time to make a few calls in the 
industry. Mr. Buell entered the typewriter business in 
1920, working for his father, Dr. C. A. Buell, who for 
many years operated the Springfield Typewriter Ex- 
change, Springfield, Mo. Later he served as salesman 
for Royal and Remington. Notwithstanding the name 
of his new business, established last February, he 
handles all makes of office machines, along with com- 
plete lines of commercial stationery and office furni- 
ture. He specializes in National Blank Book Com- 
pany’s loose leaf and Browne-Morse filing equipment 
and supplies. 


H. M. Halverson of Atlas Stencil Files, Inc., signed 
the Guest Book September 5. He was in Chicago on a 
brief but important business mission. For years a type- 
writer dealer with stores in three Michigan cities, Mr. 
Halverson frequently came to Chicago to meet with 
the Chicago Typewriter Dealers Association. Dispos- 
ing of his typewriter business, he became connected 
with his present company, and earlier this year was 
elected president. Other officers are A. J. Brideau, 
secretary, and K. C. Wallace, treasurer. 


James M. Hackney, general sales manager of the 
wholesale portable typewriter division of Remington 
Rand, Inc., one of the best-known men in the type- 
writer business, registered with the office of this jour- 
nal by telephone September 14. He was on his first 
trip to Chicago since the removal of the typewriter 
division of Remington Rand from Buffalo to New York 
City. An important advantage of the new location, 
he said, was its greater accessibility to hundreds of 
typewriter dealers whose affairs, business and personal, 
take them to New York during the year. He is looking 
forward to the time when portables again will be in 
production and available to dealers everywhere. 


Julius Dennis of the Missouri Stationery Supply 
Company, Kansas City, Mo., was a Guest Book signer 
on September 11. A baseball fan, Mr. Dennis went out 
to the White Sox park immediately on arrival the pre- 
ceding Saturday and saw the Chicago team beat the 
St. Louis Browns. He was on his way to Bar Harbor, 
Me., for a three-weeks’ vacation, stopping at Chicago 
and New York en route to call on sources of supply. 
His business is operating briskly, particularly in the 
mail order division, he reports. 

1944 
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BE a | 
PREPARED | 


FOR SHEAFFER’S 
NEW LINE! 


You will best serve your own interests by careful 
planned-buying of fountain pens for the next ninety 
days! ... Buying on a month-to-month basis! For, when 
Sheaffer’s new line breaks into the picture—you'll want 
to feature it for all it’s worth—BE PREPARED by liqui- 
dating all duration type merchandise. 

There will not, however, be any cut in your Sheaffer 
quota from now until the new line is presented. And— 
because the new line retains all of Sheaffer's famous 
time-tested features, your comparatively limited war- 
time stocks will not be drastically affected. 

New methods, developed through our highly special- 
ized and important war work, have resulted in pen 
engineering and precision manufacture improvements 
which, up to now, were believed impossible in pen- 
making! You'll see them reflected in the new line. So 
get ready for Sheaffer’s NEW LINE! It’s worth watching 
and waiting for! 

W. A. SHEAFFER PEN COMPANY, Fort Madison, lowa. 


SHEAFFER'S 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 

of this journal their headquarters. The staff at the main office. 600 W. Jackson Blvd., Chicago, and the staff at 

the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St. and Park Ave., New 

York, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


LONDON NOTES AND NEWS 


By Mrs. S. S. Elliott 


Assistant Secretary, Office Appliance Trades Association of Great Britain and Ireland, 


4 St. Bride Street, London, 


E. C. 4 


(Ed. Note-—Owing to the uncertainty of sea travel and mail delivery the 
London Letter is not available at time of going to press.) 


THE MEN WHO CAME TO DINNER 


Normally, the monthly meetings of the executive 
council of the Typewriter (and Allied) Trades Fed- 
eration of Great Britain and Ireland are held in Lon- 
don. But possible and frequent interruptions by 
“strangers” in the shape of flying bombs prompted the 
holding of the July meeting in Leicester—for the first 
time in the history of the Federation. 

Leicester is the home and place of business of the 
president of the Federation, Mr. Arthur Pateman, M. I. 
Mech. E., managing director of Imperial Typewriter 
Co., Ltd. He seized upon the occasion with character- 
istic opportunism, aided and very much abetted by 
his charming and resourceful wife, of springing an 
exceedingly pleasant surprise on his colleagues on the 
council. 

This took the form of a dinner party at his lovely 
home “Covertside,” Rothley, near Leicester, and was 
attended, in addition to council members, by the wives 
of certain of the councilmen. Little Christine Pateman 
(who had a toast all to herself) was present for the 
first part of the proceedings. Recognition of Mrs. 
Pateman’s feat in providing a menu satisfying to the 
most fastidious taste was evident by the warmth and 
verve with which the toast of “Our Hostess’ was 
honored. 

The occasion was marked by its informality and 
among the spectacles which will live long in the mem- 
ory of those privileged to witness it was an impromptu 
Apache dance by Mrs. Pateman and C. Potter, of Brit- 
ish Typewriters, Ltd. Community singing in all known 
keys (and some quite unknown) added to the gaiety 
of the evening. 

Altogether it was a most enjoyable function, and a 
striking instance of the spirit of unity and friendship 
which has grown up in the trade in this country be- 
tween all sections of the industry, a spirit which 
Arthur Pateman has striven to foster both before and 


during his term of office. 
——<$< a 2 


VANCOUVER FIRM AT HALF-CENTURY MARK 

The year 1944 marks the fiftieth anniversary of 
Clarke & Stuart Company, Ltd., one of the largest 
manufacturing stationers, printers, bookbinders and 
retail stationery firms in British Columbia. Estab- 
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lished as a partnership in Vancouver in 1894 by the 
purchase of Tilley’s Book Store by J. Duff Stuart and 
Harold C. Clarke, the business has progressed from 
an original 3,000 square-foot floor area and four- 
man payroll to the expansive present quarters at 
550 Seymour Street, containing 33,000 square feet of 
floor space, three miles of shelving and a variable 
personnel of from 90 to 120 employes. 

The organization boasts one of the most complete 
manufacturing plants in Canada, and maintains print- 
ing, lithographing, bookbinding, ruling, embossing, 
engraving, rubber stamp and window shade depart- 
ments. Most of the stationery and office supply items 
sold in the store are manufactured in the firm’s own 
plant. 

Management of the 50-year-old organization is 
vested in the hands of Frank R. Stuart, R. J. Stuart, 
H. Nelson Clarke and Malcolm McDiarmid, the first 
three veterans of World War I. F. R. Stuart also 
served on minesweepers and escort vessels of the Royal 
Navy during the early days of World War II. 
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CANADIAN NEWS NOTES 


S. J. Luddington, Correspondent 





Speaking recently on the subject of post-war trends, 
H. F. E. Kent, president of W. J. Gage & Company, 
Ltd., manufacturing stationers of Toronto, advised 
merchants to exercise care not to get caught with large 
wartime stocks of paper. It is expected that there 
will be a prompt return to pre-war grades of paper. 

* * * 


Eagle Pencil Company of Canada, Ltd., Toronto, 
sales agents for the Blaisdell Pencil Company, Phila- 
delphia, recently announced the return of the Blaisdell 
Klenzo erasers and other pencil products to the Cana- 


dian market. 
a - - 


Canadian stationers are well pleased with the per- 
mitted re-entry into Canada of many Stationery lines 
which were on the prohibited list for import into Can- 
ada. Many of the items now being permitted entry 


(Turn to page 92, please) 
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BERWALD NEW HEAD OF PEN-PENCIL GROUP 

At the annual meeting of the Fountain Pen and 
Mechanical Pencil Manufacturers Association held at 
the New York Athletic Club, A. H. Berwald, Eagle 
Pencil Company, was elected president for the ensuing 
year. 

Other officers named at the meeting included 
Theodore Hirsch, Salz Brothers, Inc., vice-president; 

















(Photo by Blackstone, N. Y.) 
A. H. BERWALD 


J. R. Frank, American Improved Products, treasurer; 
and W. D. Evans, W. A. Sheaffer Pen Company, 
secretary. 

Members of the executive committee elected at the 
session were: Julius M. Kahn, David Kahn, Inc., 
chairman; W. F. Wallace, Inkograph Company; A. G. 
Frost, Esterbrook Pen Company; J. C. Musser, Eber- 
hard Faber Pencil Company; E. J. Stern, Scripto Man- 
ufacturing Company; George Bartol, C. Howard Hunt 
Pen Company; Clinton Marshall, Marshall & Meier; 
Joseph Tully, Eclipse Fountain Pen & Pencil Manu- 
facturers; Martin L. Straus, Eversharp, Inc.; Ivan D. 
Tefft, Parker Pen Company; S. Lipic, Ritepoint Com- 
pany; Sterling Smith, White Rubber Company. 

The association, which first met informally three 
years ago to discuss with WPB representatives plans 
for the industry in a war economy, was formally or- 
ganized in June last year. The organization now has 
a total of 70 members, comprised of all the manu- 
facturers of nationally-advertised fountain pens, most 
of the makers of popular priced fountain pens and 
all of the manufacturers of fountain pen and mechan- 
ical pencil parts and trimmings. 

sienna ; 
W. PENNSYLVANIA GROUP HONORS PATTERSON 

The August meeting of the Stationers Association 
of Western Pennsylvania, honoring Past District Gov- 
ernor “Pat” Patterson, Johnstown Office Supply Com- 
any, was held at the South Hills Country Club on 
August 28. 

The day started off with golf at 1:30 p.m. Joe Myers, 
Standard Office Supply Company, took low gross hon- 
ors with an 81, while Jack Kearns, The Parker Pen 
Company, captured the Kickers Handicap. Harry 
Snyder and L. Mahla, of the George H. Alexander Com- 
pany, also won prizes. 

At 6:30 p.m. 123 members and guests sat down to 
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MEETINGS - CONVENTIONS + DINNERS 
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dinner. Ralph Graham, eastern sales manager of the 
Columbia Ribbon and Carbon Company, turned in an 
excellent performance as master of ceremonies. A 
number of beautiful prizes donated by members were 
distributed. 

Rounding out the evening’s entertainment were an 
excellent floor show and movies shown by a Navy 
representative. 
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NORTHWEST TRAVELERS AND WISCONSIN 
STATIONERS PLAY GOLF AT MILWAUKEE 


The first annual golf tournament of Wisconsin 
Stationers and Northwest Travelers Club members was 
held at the North Hills Country Club, Milwaukee, 
Friday, September 8. Several travelers arrived in the 
city Thursday night and held a pre-tournament meet- 
ing. 

It was a beautiful day and the course was in perfect 
condition. Despite those facts, the 21 who played golf 
proved that golf is only an avocation by turning in 
scores that were saved only by the “Peoria System” of 
handicapping. 

Al Linde, H. C. Miller Company, Milwaukee, was the 
winner of the beautiful new cup. His net was 76. (His 
gross was a mere 110). The highest gross score was 
carded by Jack Olson, Kuschbert Office Supply Com- 
pany, Milwaukee. His total was left a mystery. 

The lowest gross score of the day was 84, recorded 
by Bill Oestreich, H. C. Miller Company. Second low 
gross was captured by Benny Allen, American Pencil 
Company, with a 91. 

Al Nordstrom, Smead Manufacturing Company, 
president of the Northwest Travelers Club, having 
heard that professional golfers play balls out of water, 
decided to do likewise. When one of his tee shots end- 
ed in a creek, he calmly stepped into the water, took 





AFTER DINNER AT THE NORTHWEST TRAVELERS-WISCON- 

SIN STATIONERS GOLF TOURNAMENT, MILWAUKEE, SEP- 

TEMBER 8, 1944.—(Other pictures not available at time of 
going to press, will be published next month). 


a vigorously swing, and, by the beard of St. Andrew, 
the ball sailed up and landed on the fairway. Others 
reported phenomenal shots, but retired in confusion 
before Al’s entry. 

After the dinner, attended by 40 people, in the eve- 
ning, Al Nordstrom started proceedings and then 
turned the meeting over to Stanley Griebel, Yawman 
and Erbe Manufacuring Company. Under his guidance 
prizes in the form of War Stamps were distributed to 
the following: 

Walter Krueger, H. C. Miller Company; Rus Ragen, 
American Pad & Paper Company; Harold Blum, Ester- 
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brook Pen Company; Dick Gingland, Esterbrook Pen 
Company; Bill Jarchow, H. H. West Company; Hy 
Linden, Ace Fastener Corporation; George Hanson, 
Boorum & Pease Company; Al Linde, H. C. Miller 
Company; Jim Gibson, Commercial Stationery Com- 
pany; George Palm, H. H. West Company. 

The foursome with the highest gross score was com- 
posed of Rus Ragen, Jack Olson, Billy Allen (Joseph 
Dixon Crucible Company), and Karl Griebel (brother 
of Stanley and the one to whom thanks are due for 
making arrangements to hold the tournament at 
North Hills.) 

A more fortunate foursome (total low gross) in- 
cluded Benny Allen, Al Linde, Bill Oestreich, and 
Walter Lennartson. 

The blind bogie prize went to Al Nordstrom, and the 
prize of four beautiful wood clubs was taken by Benny 
Allen. 

When the time came to award the cup to Al Linde, 
Bill Smith of Ace Fastener Corporation was called 
upon to officiate. He made the presentation with his 
usual wit and graciousness. 

George Hanson was chairman of the tournament 
committee. He was assisted by Stanley Griebel, Merrill 
Hasty of Sengbusch Self-Closing Inkstand Company, 
and Fred Schaefer of the Sanford Ink Company. Ad- 
hering to tradition, Fred took pictures, which will be 
shown next month, and Roy Clarke of F. S. Webster 
Company handled the clerical work. 
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SGA ANNOUNCES SCORES OF NINTH TOURNAMENT 


Scores and standings of the ninth tournament of 
the Stationers’ Golf Association of New York, held at 
Scarsdale Golf Club, Westchester County, on Tuesday, 
August 22, have been announced. Thirty-eight mem- 
bers and seven guests participated. 

Class A gross honors were divided between J. K 
Clark and A. Ficks, with scores of 82. Net honors of 
71 were also divided, J. K. Clark and D. A. Davies 
carding duplicate scores. In Class B, G. F. Griffiths 
tied with E. T. MacIntyre for the low gross of 104, 
but took top rank with a corrected net of 76. 

Present standings for points on season’s cups show 
R. B. Sainberg leading Class A with 11.66 2/3 points, 
closely followed by L. H. Tavernier’s 10.16 2/3. G. 
Nicklaus’ 18-point total takes top honors in Class B, 
Henry Levy holding the runner-up spot with 15. 

Results of subsequent tournaments at Wykagyl on 
September 12, Leewood on September 21, and the final 
tournament in Richmond County on October 10 will 
be reported in the November issue. 
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A chance meeting led ot an enjoyable week-end in Minne- 
apolis for J. L. Wren, Oklahoma City stationer, his family and 
a number of members of the Northwest Travelers Club. Mr. 
Wren had been spending the summer at Gull Lake, Minn. 
Going to Milwaukee on a business mission, he stopped in 
Minneapolis on his return trip to the lake and made the un- 
expected contact with travelers gathering for the annual out- 
ing of the Twin City stationers and Northwest Travelers Club. 
The travelers proceeded to display their best northern brand 
of hospitality. The picture above shows the Wren family with 
Bill Smith and Herb Walsh of Ace Fastener Corporation, and 
Matt Dillon of Associated Stationers Supply Company. Read- 
ing clockwise from left are John Bennett Wren, Mrs. Wren, Mr. 
Smith, Mr. Walsh, Mr. Dillon, Mr. Wren and Pam. 


34 





NORTHWEST STATIONERS AND TRAVELERS 
IN ANNUAL TOURNAMENT 
The annual golf outing of the Twin City Stationers 
and the Northwest Travelers Club was held at the 
Southview Country Club at South St. Paul on Septem- 
ber 11. Stationers from St. Paul and Minneapolis and 
other cities and travelers made a party of something 


more than 60. Rolling fairways, “blind” holes and 
challenging water hazards were intriguing to all, the 
course truly being one for sportsmen. The weather 
was perfect. 

Interest centered particularly in the contest for the 
Northwest Travelers trophy which was won by Charlie 
Regan of Globe Office Supply Company, South St. 
Paul, former governor of the Eighth District, NSA, and 
twice winner of the trophy on previous occasions. 

Numerous prizes consisted of War Stamps and cash. 
The first award was to Gust Martin, Storey-Kenworthy 
Co., Des Moines. Low gross honors were won by Gun- 
nard Backlund, Office Specialties Co., Mankato. Blind 
bogey went to Bob Roberts, St. Paul Office Equipment 
Co. Jack Berry of Browne-Morse Company was re- 
warded for turning in the highest score. His foursome 
shared the award for highest total score, including 
both the highest and lowest gross scorers, plus Floyd 
Kongsvik, Curtiss 1000, Inc., and Oscar Bertelson, Ber- 
telson Brothers, Minneapolis. The lowest foursome 
included Mr. Regan; Joe Popple, Zaiser’s, Inc., Des 
Moines; Ken Chase, Dennison Manufacturing Co.; Ray 
Hammond, National Blank Book Co.; Phil Ackerman, 
Farnham Stationery & School Supply Co., Minneap- 
olis; Ken Henderson, The Carter’s Ink Co.; Stanley 
Griebel, Yawman and Erbe Manufacturing Co., and 
others shared in the prize distribution. 

A welcome participant in the outing was Larry 
Ackert, Eaton Paper Corporation. He had spent a week 
in a hospital shortly before for check-up purposes, but 
appeared to be in best of condition. 

Two regular features of all Northwest Travelers out- 
ings are the record work of Roy Clarke of F. S. Web- 
ster Company and the camera activities of Fred 
Schaefer of Sanford Ink Co. Mr. Schaefer’s pictures 
will appear in the next issue of this journal. 
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PENN-MAR-VA AUGUST OUTING WELL ATTENDED 

Sandy Run Country Club, on August 31, was the 
scene of one of the most active and interesting days in 
the history of the Penn-Mar-Va Travelers Club. The 
affair was the annual outing of the club, and the 
attendance, highly gratifying to the planners, totaled 
55. 

Golf, poker and a softball game constituted the day’s 
recreational activities, the retailers in the latter activ- 
ity shellacking the traveling men to the tune of 21 
to 6. The door prize for the day, 12 quarts of Texaco 
motor oil, was won by Norman Grass, while Mr. War- 
burton, Philadelphia Blue Print Company, captured 
the $5.00 cash prize for golf. 

On the gustatory side, an excellent clam bake and 
plenty of cold beer sufficed to keep everyone happy. 
A really wonderful time was reported by all who 
attended. 

The first fall meeting of the Philadelphia Stationers’ 
Association was held on September 21 at the Benjamin 
Franklin Hotel, while the weekly luncheons of the 
Penn-Mar-Va group were resumed on September 13 
in the Garden Terrace Room of the same hostelry. 
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T. S. A. OPENS FALL MEETING SEASON 

The opening fall dinner meeting of the Transcrip- 
tion Supervisors’ Association of New York was held at 
the Hotel Sheraton on September 11. Mrs. Ruth E. 
Delker, retiring president and present director of the 
New York State Federation of Business and Profes- 
sional Women’s Clubs, installed the following officers: 

President, Miss Irene H. Clark, William Iselin & 
Company, Inc.; vice-president, Miss Adeline Maus, 
1944 
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Are the double top type of filing folders— 
once given a fair trial in actual service, stay 
sold in preference to the old, single top kind. 
And why shouldn’t they when they look 
better and wear longer? If you are not now 
pushing Duo Tops we are sure someday you'll 


be joining the procession. 



































MONROE MICHIGAN 


NEW YORK CHICAGO BOSTON 
Weis Manufacturing Co., Inc Associated Stationers Adams, Cushing & Foster 
54-56 Franklin Street Supply Company Incorporated 
OKLAHOMA CiTy: - OMAHA: - ForRT WoRTH: Carpenter Paper Company 














|e - FF 
Seng aege m4 @ Tiyws 
Titi . < ae? k°S 


Are not expensive to the user if full credit is given for their 
years of satisfactory service. Made of heavy pressboard with 
linen gusset, which provides strength and expansion. Users find 
it a pleasure to use these De Luxe folders in personal files— 
and many concerns have learned the economy of using this type 
of long-lasting folders in their general files. Any style—straight 
cut or tabbed; indexed folders with celluloided tabs; metal tabbed 
folders providing space for removable indexing inserts. Let us 
send you attractive circulars and sample folders to be used for 
demonstrating purposes. There’s good profit in pressboard folders. 


The Weis Manufacturing Company 
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The hundreds of thousands of #2 Account and Collection Files in daily 
use by every type of business and profession is evidence of their adapt- 
ability for keeping records of small or temporary accounts. Charges are 
made directly on the statement sheet and filed alphabetically between the 
pressboard guides or dividers, the indexing tabs of which are covered with 
transparent celluloid. Sheets are quickly inserted or easily removed by 
raising the top and lifting metal arches. Two sizes—4"x 9" and 54"x 8%". 


Ask about special printed statements for your customers. 
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Beneficial Management Corporation; treasurer, Mrs. 
Mae Turbush, Fireman’s Fund Indemnity Company; 
recording secretary, Miss Edith Stanley, Joseph Dixon 
Crucible Company; corresponding secretary, Miss 
Rosemary Carroll, American Insurance Company. 

Miss Marie Jordan, also former president of T.S.A., 
spoke on the duties of the district director. Lawrence 
Scheewe, executive of Seagram’s distillers, and director 
of Dale Carnegie Institute, delivered a splendid talk 
on “Human Relations in Business.” This was followed 
by a brief, but lively, discussion. 

T.S.A. has already mapped out its programs for the 
year. Among them will be round-table discussions on 
office equipment, supplies and up-to-date office meth- 
ods, subjects which are popular with the membership. 
Membership, incidentally, was recently extended to the 
teaching, personnel and employment fields. 
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CHICAGO OFFICE MACHINE DEALERS DISCUSS 
BLACK MARKET AT SEPTEMBER MEETING 

With an attendance of 17, the Chicago Office Ma- 
chine Dealers Association met in regular monthly 
session on September 11 at the Como Inn. Vice-presi- 
dent E. Wagner presided in the absence of President 
Jack Macon, who was ill. 

Reporting for the black market committee, Robert 
Goldblatt presented suggested copy for a post card to 
be mailed to possible offenders. The copy, containing 
information on Regulation No. 162 in reference to 
ceiling prices that dealers may pay for used type- 
writers, was approved by the members for sending to 
dealers in used office furniture, office fixture houses, 
pawn shops, and auctioneers. 

The entertainment committee, whose chairman is 
Luis de Olazarra, Shipman-Ward Manufacturing Com- 
pany, was instructed to work out plans for a Christmas 
Party or some similar event. 

To have the recently adopted by-laws of the local 
association be in harmony with the functioning of the 
National Office Machine Dealers Association, Section 
1 of Article VIII, referring to election of officers, was 
amended by deleting the words, “Including directors 
to National.” The Chicago group’s election occurs in 
December, and the National body’s election is held 
in June or July. 
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CANADIAN STATIONERS TO HOLD CONFERENCE 

A special conference of Canadian Stationers will be 
held at the Fort Garry Hotel, in Winnipeg, Man., on 
October 6 and 7. The meeting is being sponsored by 
The Stationers’ Guild of Canada. 

This will be the first general conference to be con- 
ducted by the Guild in western Canada, although sev- 
eral Guild meetings have been held in various centers. 
The program will enbrace the consideration of prob- 
lems confronting the trade today and those likely to 
develop in the near future. 

H. L. Willson, of The Willson Stationery Company 
Limited, Winnipeg, is the Guild district chairman for 
the Prairie Provinces, and J. W. Gehrke, of Gehrke’s 
Ltd., Vancouver, is district chairman for British Co- 
lumbia. 

Quite a number of the trade in the East have already 
Signified their intention of going to Winnipeg. Several 
will attend the National Stationers Association conven- 
tion in Chicago while en route. 

The Stationers’ Association of Winnipeg is co-operat- 
ing fully in all arrangements. 
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NEW YORK 0O.M.D.A. TO HOLD DINNER DANCE 
A dinner dance and revue honoring President Irving 
R. Ritchie will be held October 28 at the Hotel New 
Yorker by the Office Machine Dealers Association of 
New York. This is the eighth annual affair to be 
Staged by the association. All dealers in the industry 
are invited to attend. 
1944 


OFFICE APPLIANCES, October, 


BERRY ELECTED PRESIDENT OF NEW YORK 
OFFICE EQUIPMENT DINNER CLUB 

The New York Office Equipment Dinner Club held its 
first meeting of the fall on Monday evening, September 
11, at the Advertising Club, New York, with 50 present. 

President Moe Turman, Metwood Office Equipment 
Corporation, thanked the officers, committees and 
members for the fine co-operation given him during 
the past two years while he served as president of the 
organization. He told his listeners that in his opinion 
a better spirit now prevails among office equipment 
dealers. He promised his fullest co-operation to the 
new Officers and to the organization at all times. 

George B. Wray, manufacturers’ representative, 
chairman of the nominating committee, then placed in 
nomination the following members: .President, R. J. 
Berry,, Berry, Dickie & Stettler, Inc.; first vice-presi- 
dent, Seymour Nathan, Chas. S. Nathan, Inc.; second 
vice-president, H. A. Clemetsen, Office Furniture Ware- 
house Company; secretary, Ben Itkin, Itkin Bros.; 
treasurer, James M. Glen, Manhattan Desk Company, 
all of New York City. They were unanimously elected. 

President-elect R. J. Berry, in a brief address, 
thanked the committee and members for the honor 
bestowed on him, saying that with the fine spirit of 
co-operation he felt sure that the club would make 
even greater strides for the improvement of the office 
equipment industry in the future. 

Roland J. Freeman, manufacturers’ representative, 
chairman of the surplus committee, made his report in 
the form of a review. 

James M. Glen, Manhattan Desk Company, treasurer, 
reported the financial affairs in good shape. 

Mr. Berry then appointed a membership committee 
as follows: Moe Turman, Metwood Office Equipment 
Corporation; Joseph Wallace, manufacturers’ repre- 
sentative; Harvey Bright, Bright Chair Company; Jack 
Schwanda, Desks, Inc., and Ed Golden, Kalmus- 
Golden Company. 

Mr. Itkin thanked the members for the support given 
him in the past and announced that the next meeting 
would be held Monday, October 9. 

Guy Rensler, Remington Rand, Inc., called for a 
rising vote of thanks for the outgoing officers, which 
was given with great enthusiasm. 

Ed Golden, Kalmus-Golden Company, suggested that 
the organization have a plaque for members to display 
in their store windows showing that they are affiliated 
with the organization. It was decided to table the mat- 
ter for consideration at a later meeting. 








J. K. GILL MANAGER HONOR GUEST AT SURPRISE 
LUNCHEON.—On August 17, friends and business asso- 
ciates of George Halling, J. K. Gill Co. general mana- 
ger, surprised him with a buffet luncheon in the Marine 
Room of Portland’s Multnomah Hotel. More than 70 per- 
sons in the book and stationery trade were present. 
Left to right, as Mr. Halling cut the 50-candle power 
cake, were Harold D. Gill, vice-president; E. B. London, 
director; Mr. Halling and Mark M. Gill, secretary- 
treasurer, all of The J. K. Gill Co. 


39 












-_— 








MISCELLANY 






REPORTS OF IMPORTANT EVENTS AND ACCOUNTS OF NOTEWORTHY 


ACTIVITIES OF THE MONTH 


ADAMS AND HULBURD NAMED TO NEW POSTS 
BY VICTOR ADDING MACHINE COMPANY 


M. S. Bandoli, vice-president in charge of distribu- 
tion for the Victor Adding Machine Company, has an- 
nounced the appointment of K. A. Adams and F. G. 
Hulburd to two newly-created posts. 

K. A. Adams, a former district manager, and more 
recently in charge of the St. Louis office, becomes 
special assistant to the vice-president. In his new 
capacity, he will work on special sales assignments. 
Before joining Victor four years ago, Mr. Adams was 
associated as a distributor and as a field executive 


























K. A. ADAMS F. G. HULBURD 


with manufacturers in the home appliance field and 
brings a rich background of sales experience to his 
new work. 

F. G. Hulburd is a former director of advertising 
and sales promotion and more recently manager of 
the company’s Washington, D. C. office. In his new 
assignment he will concentrate on Government con- 
tracts and serve as liaison man between Victor and the 
many governmental departments on all matters per- 
taining to Government business, both in connection 
with sales and war production. Before joining Victor, 
he was associated with several organizations in the 
home appliance and specialty field, where he served in 
various sales and executive capacities. This back- 
ground makes him particularly well-fitted for his 
new assignment. 


ee 


HANDIFAX VISIBLE RECORDS TO BROADEN 
DISTRIBUTION THROUGH SELECTED DEALERS 


The Ross-Gould Company, St. Louis, Mo., manufac- 
turers of Handifax visible record systems, will seek 
distribution on a wider scale through established deal- 
ers who meet the firm’s requirements, according to a 
recent announcement by President Herbert O. Ross. 
The same announcement stated that Handifax has 
come into wide use in a number of important business 
firms and Government departments during the last 
ten years. 

A staff of card record men is maintained at the 
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IN EVERY DIVISION OF THE 


INDUSTRY 


St. Louis plant to work out installation details and co- 
operate with dealers in the development of sales. 

The announcement is in line with a trend observed 
in some quarters toward selective selling through 
dealers who are able to capitalize on their acquaint- 
ance and thorough understanding of local markets. 


———— 
ROYAL PROMOTES FIVE TO MANAGERSHIPS 


The Royal Typewriter Company, New York, N. Y., 
has announced the recent promotion of L. C. Hult to 
assistant western sales manager, O. J. Morgan to dis- 
trict manager in Portland, Ore., and W. L. Barber, 
M. W. Johnson and C. E. Darragh to managerships 
in Royal’s Salt Lake City, Oklahoma City and Rock- 
ford offices, respectively. 

Mr. Hult first joined Royal in 1933 as a salesman in 
the Denver office, where an excellent sales record led 
to his advancement to portable district representative 
five years later. Since 1940 he has served as manager 
of the Oklahoma City office. His knowledge and back- 
ground in the typewriter business, plus his ability to 
look ahead, is expected to make him a valuable mem- 
ber of Royal’s western organization in the post-war 
era. 

Mr. Morgan, after an impressive sales record in a 
competitive typewriter organization and in Royal’s 
Los Angeles office, was named manager of the Salt 
Lake City branch in 1935. His leadership, manage- 
ment and wealth of experience make his choice for 
the managerial post at Portland a most logical one. 

Mr. Barber has been a member of the Salt Lake 
City sales staff since 1937, and his sales record proved 
so successful that in 1941 he was one of 35 top Royal 
salesmen to win the grand award—a trip to the fac- 
tory and home Office. 

Like Mr. Barber, Mr. Johnson’s sales record in the 
Salt Lake City office resulted in well-earned pro- 
motion. He was named to the Oklahoma City man- 
agership on July 18. 

Mr. Darragh, new Rockford manager since July 18, 
first joined the company as a cashier at Portland, 
Ore., later shifting to salesman in the same office. 
His proven capacity for hard work and good results 
made him a logical choice for his new post. 





ERT MUSE US. FLEABS 


In the story of the new store opening by Ashley- 
McCormick Company in Bridgeton, N. J., which ap- 
peared on page 52 of September OFFICE APPLIANCES, we 
neglected to point out that the 101 Commerce Street 
location is still the company’s main store and offices. 
Occupying the three-story structure at this address 
are the company offices, shipping, receiving and stock 
rooms, and the retail store on the ground floor, which 
has been enlarged to accommodate many new depart- 
ments. Post-war plans of the company call for many 
other improvements to the store. We regret the over- 
sight. 
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“IVE JUST TRIED 
MERIDIAN EVR-FLAT. 
YOU CAN'T BEAT IT.” 





EKREV/R- FLAT 
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is the finest sheet of carbon paper made today. 
It stays flat, no matter what the weather. And it wears, and 
wears, and wears. 
. Economical to buy, it is even more economical to use, because 
it saves paper, lasts longer, cuts down waste. 
Switch now to Meridian Evr-Flat, and note the immediate 


improvement in your copies, to everyone’s satisfaction. 





PANAMA-BEAVER 


CARBON PAPERS, HECTOGRAPH, INKED RIBBONS 
Manufactured by 


MANIFOLD SUPPLIES COMPANY 


Uni-Master Division 
ome On Gn ae ome my Se gene me oe eee me eed, | 
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DISTRIBUTION PROGRAM OF WORLD-WIDE 
BUSINESS FORMS BEING EXPANDED 

Among the many lines of commercial stationery de- 
veloped by Horder’s, Inc., Chicago, under the trade 
name “World-Wide,” business forms for factory, office, 
warehouse, and traffic departments have achieved a 
unique position because they came into being through 
demands revealed by special needs. 

By the very nature of its work, Horder’s systems 
service department has shared in the improvement in 
office paper work. It has kept fingers on the pulse of 
the business public and developed many special forms 
not otherwise available on a stock basis. All of these 
forms, whether for routine or special purposes, carry 
the “World-Wide” trade mark. 

Demand developed outside of Horder’s retail trade 
area became national, and resulted in wholesale dis- 
tribution through the Associated Stationers Supply 
Company, the wholesale division of Horder’s, Inc. 
Forms have the broadest application were selected 
and brought into sharp focus for purchasers in a 
“World-Wide” business forms catalog of 36 pages. 
About a year ago an agency distributor plan was set 
up, but wartime restrictions necessitated holding down 
dealer appointments to 100 in various market centers 
throughout the country. Circumstances now permit 
expansion of distribution. 

The plan involves a suggested stock—three different 
sized opening orders, each recommended for a certain 
type and extent of order, depending upon the size 
of the market the dealer covers. The selection is the 
same for each order, but the quantity of each form 
varies. All orders received from consumers are sent to 
the exclusive distributor in the territory from which 
the order originated. 

A basic policy in reference to ‘World-Wide” forms 
is to keep the line so specialized that it is not com- 
petitive. It now includes some 500 forms, most of 
which are outside the category of general stock lines. 


Many are simple forms that could be reproduced easily 
by a local printer, or the stationer with a printing de- 
partment, but from the standpoints of economy and 
profit, dealers have found purchase of “World-Wide” 
forms advantageous. 

Constant consumer contact through Horder’s retail 
division uncovers special form requirements. In de- 
signing the forms consideration is given to probable 
use by other business organizations. This sets up a 
class of forms and makes for universality of applica- 
tion. 

Sales helps relating to “World-Wide” forms are sent 
to dealers each month. They vary in character, some 
being samples of new or seasonal forms in the com- 
pany of sales messages, and some consisting of folders 
for distribution to dealers’ customers. Promotion assist- 
ance is also offered in the form of suggested adver- 
tisements for local newspapers. Future plans involve 
preparation of counter and window displays. 

Besides the direct profit from sales of the forms 
themselves, it is pointed out that equipment sales in 
a transaction often greatly exceed the amount of the 
forms sale. In one case cited, forms were sold for 
$38.00 and housing for them was billed at $189.00. 

All Associated road men are specially trained to dis- 
cuss with dealers the sales and profit potentialities of 


forms distribution. 
ae 


A. B. DICK CO. OPENS NEW CHICAGO BRANCH 

The A. B. Dick Company, Chicago, Ill., manufac- 
turers of Mimeograph duplicators and supplies, opened 
a new branch office just outside Chicago’s loop on 
August 30. The new branch, at 227 North La Salle 
Street, will be a complete sales and service unit and 
will serve all customers in the Chicago area. 

The move was made necessary by wartime expansion 
of the company’s general offices at 720 West Jackson 
Boulevard. All future sales and service in Chicago 
will be handled by the new branch. 








Humberto Castilla Salas has spared no effort or expense in 
making his store in Saltillo, Coahuila, up-to-date and com- 
plete in every detail. Upper left, the ground floor of the 
three-story structure housing the business established in 
March, 1926. Upper right, the display of steel office furniture. 
The business office is located on the right. Lower left, partial 
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view of the retail store. Lower right, sales staff of the Salas 

organization. The door on the left leads to the stockroom, 

that on the right to the manager's office and office furniture 

department. The rear of the building is occupied by the 

printing plant and paper stockroom. About 80 per cent of 
the inventory is comprised of American-made items. 
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The busy reservation clerks speed 
paper work with National Covers at 
A. A., La Guardia Field, New York. 


‘help American Airlines, inc. 
to “Keep ‘em Flying”. .. . 


On the ground, as in the air, American Airlines, Inc. are 
generous users of NATIONAL LOOSE LEAF COVERS to keep 
records in order for quick index reference, constant change 
and ease in handling. Over the Route of the Flagships they 
know the value of LOOSE LEAF . . . and the quality and stam- 


ina of NATIONAL COVERS. 


NATIONAL 


STEEL HINGE RING BOOKS Just another way of saying... “sell ‘em National”. It means 
ere again available. Write 


er Soneres Serna. permanent customer good will and satisfaction . . . and the 


repeat business that goes with it! 
NATIONAL 
~~ ¥ , = . 


A PRODUCT OF THE NATIONAL BLANK BOOK COMPANY, HOLYOKE, MASS. 
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HEISING NEW SHEAFFER PEN DIRECTOR 
At a meeting of the board of directors of the W. A. 
Sheaffer Pen Company, Fort Madison, Iowa, held on 
August 18, W. F. Heising, general superintendent of 
all manufacturing departments, was elected a new 
member of the board. He will complete the unexpired 
term of the late W. A. Scherfe, who died on August 11. 
Mr. Heising joined the company in February, 1917. 
His first job was as an inspector of gold pens and re- 
pairs. In September, 1917, he became manager of the 
assembly department. In August, 1921, his duties were 
increased to include the inspection department, and 
later the hiring of factory employees. He was ap- 
pointed general superintendent of all manufacturing 
departments in 1926. 
His long, able and successful record with the com- 
pany well qualifies him for the post of director. 


<> 


LITTLE ROCK FIRM ENDS REMODELING PROGRAM 


About a year ago the Democrat Printing & Litho- 
graphing Company, Littie Rock, Ark., one of the best- 
known office supply houses of the Southwest, began an 
extensive rearrangement of its stationery and furni- 
ture departments. That program, now complete, has 
resulted in one of the most modern stores in that sec- 
tion of the nation. 

First step in the rejuvenation prccess consisted of 
replacing the old steel counters with new walnut dis- 
play tables topped with black Ferrara glass. The sell- 
ing floor was then screened off from the storage and 
working area by the installation of a large walnut 
display case. In front of the balcony and facing the 
store, walnut-paneled, spot-lighted display windows 
were set up, furnished as office groupings. These set- 
ups are made doubly effective by being visible either 
from the store or from the street. The remainder of 
the balcony is occupied by a furniture display depart- 
ment and a customers’ conference room, informal and 
novel in design. 

The Democrat Printing & Lithographing Company, 
founded in 1871, has been located in its own quarter- 
block building at Second and Scott streets since 1926. 
During the first 35 years the company included the 
daily afternoon paper, still published. The two enter- 
prises were separated, however, in 1906, though the 
stationery firm has continued to retain its original 
name. 

The company stocks a complete line of office sta- 
tionery and supplies and carries on an extensive print- 
ing and lithographing business in county and bank 
records and in general printed lines. Color lithography 
for advertising literature and can, bottle and crate 
labels has been added in recent years. 

About 150 full-time employees are kept busy, while 
more than 80 former employees are now in the armed 
services. Post-war plans of the firm include the ex- 
pansion of the office machine department, the produc- 
tion of special-design stationery and the printing of 
business forms requiring color. Dewey Kennedy is 
manager of the office supplies department, Eugene L. 
Lewis of the office furniture and equipment de- 
partment. 


<i 


NEWLY-REFURBISHED HOME OF THE DEMOCRAT P. & L. 
COMPANY.-—Top, exterior view of the Democrat plant on East 
Second Street, one-half block off Main Street in the Arkansas 
capital. Second from top, customers’ air conditioned lounge- 
style conference room in the back of the balcony. A bar is 
built into one wall. Third from top, the office furniture section 
in the balcony. The remainder of the balcony will later be 
devoted to office machines and equipment. Fourth from top, 
a partial view of the stationery department showing the new 
walnut display tables covered with black Ferrara glass. The 
display case in the background is illuminated by spotlights. 
Fifth from top, display panels showing can, bottle and crate 
labels, and booklets and displays in full color. Cans and 
bottles at right are empty. Bottom, office side of the main 
floor, showing illuminated furniture display on the balcony. 
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WOOD DESK ACCESSORIES 


Are Serving Uncle Sam Everywhere 


WOOD —has contributed magnifi- 


cently to our victorious war effort. 





WOOD — is destined to play an im- 


portant part in your postwar plans. 


WOOD —combines beauty and 
strength to a remarkable degree. 


Wood Desk Accessories give you a 
larger margin of profit. 


Wiite for catalog No. 45. 
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OMAHA PRINTING CO. ELECTS TWO EXECUTIVES 


At its annual board meeting held in Omaha on 
August 21, the Omaha Printing Company elected two 
department heads to official positions. 

John A. Wachtler, who has served as secretary- 
treasurer and general manager, was elected vice- 
president and treasurer and retains his position as 
general manager; William J. Bloom, head of the 
county supply and transportation printing depart- 
ments, was elected secretary. This is in line with the 
policy of placing the younger men at the helm of this 
organization that now is nearing its sixtieth year in 
business. 

Mr. Wachtler started as errand boy 28 years ago, 
came up through the accounting end of the business, 
and, for the past few years in addition to other assign- 
ments, has overseen the buying of office furniture 
and the sale of it through direct mail and display 
advertising. Mr. Wachtler, who is one of the very ac- 
tive executives of Omaha, devotes much of his time to 
the Senior Chamber of Commerce and other civic 
organizations. 

William J. Bloom came to the Omaha Printing Com- 
pany as messenger in 1922 and during his 22 years of 
service has majored in compilation and production of 
transportation printing and in the conduct of the 
county supply end of the Omaha Printing Company. 


























JOHN A. WACHTLER WILLIAM J. BLOOM 
He is one of the best known and most outstanding 
young executives in the Omaha trade territory through 
his work with the firm. In his activities in the Junior 
Chamber of Commerce, he served as treasurer for 
three years, was a director for six years, and func- 
tioned on practically every committee—a total of 12 
years. This record justifies the board of directors of 
the Omaha Printing Company in bestowing upon him 
the recognition he has just been accorded. 

Harvey E. Milliken, president of the company, to- 
gether with his other officers and production and sales 
heads, is stressing present post-war plans for maxi- 
mum business in the lines of printing, lithographing, 
office furniture, stationery and supplies. 

I 
RUSH FYBYGLASS ERASERS AGAIN AVAILABLE 


The Eraser Company, Inc., 239 West Water Street, 
Syracuse 2, N. Y., has announced that they are again 
able to make immediate shipments on the Rush FybR- 
glass eraser and FybReglass refills. The refills are now 
packed in a new booklet-type package, attractively 
printed in color. Complete instructions are enclosed. 

The manufacturers also offer dealers free envelope 
stuffers and window cards tying in with the national 
advertising now being used. 

i oni 

REMINGTON MOVES DICKSON TO NEW HAVEN 

David H. Dickson, in charge of portable typewriter 
mail orders for Remington Rand, Inc., Buffalo, has 
been promoted to manager of typewriter division sales 
in New Haven, Conn. He has been with the company 
in Buffalo for 16 years.—GET 
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WILSON TO DIRECT MULTIGRAPH SALES 

W. H. Wilson has been named sales manager of 
Addressograph-Multigraph Corporation’s Multigraph 
division, according to an anouncement by Vice- 
president J. B. Ward. 

The promotion from assistant sales manager comes 
to Wilson simultaneously with his completion of 25 
years of service with the office equipment manufactur- 


















‘ r i 
W. H. WILSON 


ing company. He started as a stock clerk with the 
Chicago agency. 

The newly-appointed sales manager came to Cleve- 
land in 1938 as supervisor of sales training and was 
made assistant sales manager in 1940. The promotion 
is one of several made by Addressograph-Multigraph 
in recent months towards preparing for expanding 
post-war sales and production. 

eg 
ROYAL SETTLED IN NEW DENVER OFFICES 

The Royal Typewriter Company, Inc., has announced 
the opening of a new western sales office in Suite 
409-10, Colorado Building, Sixteenth and California 
Streets, Denver, Colo. A. W. Barlow, western sales 
manager, who has been with Royal since 1925, will 
be in charge of the new office. 





AUTOGRAPHED SETS DESTINED FOR SUPREME COM- 
MANDER AND AIDE IN SOUTHWEST PACIFIC.—Long 
a friend of Colonel Huff, aide-de-camp of General 
Douglas MacArthur, George Litchfield, sales manager 
of the Jasper Chair Co., was informed several months 
ago by the colonel that both he and the general were 
without pen and pencil sets, and that these items could 
not be secured in the Southwest Pacific. So Litchfield 
placed an order for two autographed sets with the 
Office Equipment Co., Louisville, Ky., and the pens and 
pencils, autographed with the men’s signatures, were 
finally secured from the Sheaffer Pen Company. The 
Jasper executive then shipped them to Pacific headquar- 
ters. Admiring the engraved Sheaffer Autograph sets 
in the above picture are William P. Kelly, Office Equip- 
ment Co, president; Miss Margaret Clines, manager of 
the pen department, and Mr. Litchfield, who made the 
presentation to the famous military leaders. 
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“1 wouldn’t do that again 
for any man!” 


GIRL: Look, Boss... there’s a limit! This is the last time I'll copy 

that letter! If you don’t like it now . . . 

BOSS: How could I like it? I can’t even read these blurred, sloppy 

carbon copies! 

A GIRL: That’s your fault! I’ve told you about *Roytype Park Ave- 

A nue Carbon Paper, but you wouldn't listen. So I bought a box of 
‘/ Park Avenue just to show you what I can do when I have the 

right tools to work with. Look at this: 








See how sharp, clean, and legabel this carbon copy 
is, It's made with deep-inked Roytype Park Avenue 
Carbon Paper. 











GIRL: And that funny spelling is on purpose . . . just to show you 
how neatly and quickly I can make erasures on a copy made with 
Roytype’s clean-handling carbon paper. Take a look! 


n 











i 
See how sharp, clean, and this carbon copy | 


; 





80SS: You win, sister! This office is switching to Roytype Park 
Avenue Carbon Paper! Now what can we do to make our origi- 
nals crisp and snappy, too? 

GIRL: I’ve already done it! I put a Roytype Ribbon in my ma- 
chine. Roytype Ribbons are made by a special process that per- 
mits the ink to flow through the fabric into the used parts. This 


letters. See? 








BOSS: I see a couple of things. I see that 






you're a very smart girl . . . and I see that ROYTYPE 

it’s Roytype around here from now on. Carbon Papers and Ribbons 
made by the 

—> See your Royal Representative or ROYAL 


Roytype Dealer today. Buy on the 
Coupon Plan and save money. 


TYPEWRITER COMPANY 


*Trade-mark Registered U.S. Pat. O8. 





Copr. 1944, Royal Typewriter Company, low 
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keeps ‘em full of life, and helps you turn out clean, sharp-looking 





ee 


But the THINGS 
we do for our 
DEALERS! 


A YOU probably know by now—we give 
you the most extensiveand consistent 
national advertising campaign ever put be- 
hind typewriter ribbons and carbon paper! 

At the left, you see a potent example of 
ROYTYPE ADVERTISING—the heaviest 
promotion in its field! 


THERE ISN'T EVEN A CLOSE SECOND TO 
ROYTYPE ADVERTISING! And that’s been 
true for a long, long time. 

So... if you like to watch sales mount, and 
profits roll in, nice and steady . . . 

Stock ROYTYPE...display ROYTYPE... 
push ROYTYPE RIBBONS and CARBON 
PAPER ...made by the makers of ROYAL, 
“The World’s Number One Typewriter.” 

ROYTYPE is a complete line... designed 


to fit all typing needs, and with a price 
range to fit all your customers! 
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ALL QUALITY ITEMS 


A PENCIL FOR EVERY USE 
Products of Koh-I-Noor Pencil Factory 


KOH-I1-NOOR PENCIL CO., INC. 
BLOOMSBURY, N. J. J 


50 





BAUMAN ESTABLISHES REFINISHING COMPANY 
Due to the demand for furniture repair and refinish 


| ing in connection with the Bauman Office Equipmer 


Company, Inc., the Superior Refinishing Company wa 
established as a separate organization in Wichita 9 
August 1, 1944. 

The large volume of furniture and equipment hap 
dled by the Bauman Office Equipment Company hg 
made it necessary to establish a department of thi 


















RALPH BAUMAN 
kind to handle the needs of Bauman customers wit 
office equipment problems. 

However, the Superior Refinishing Company is har 
dling outside refinishing of both office and househol 
furniture, as well as the refinishing of commerci 
equipment manufactured by local wood manufacturer 

The new company, which will have about 2% 
square feet of floor space, is located in a separa 
building at 1121 East Douglas Avenue. 
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<4 - —- - 
| jee, 


e 
i i 
“ = 





Si iG 
ONE OF LONG ISLAND’S MOST ATTRACTIVE STA- 
TIONERY STORES.—Remodeled in recent years was 
this Riverhead store of McCabe’s, a combination sta- 
tionery, office supply and sporting goods store. Not 
shown in the photo is the phonograph record section 
and office located in the rear of the store. The equip- 
ment showroom occupies the entire second floor. 


WEDODIN 6S S§S 

Louis Melind, head of the Louis Melind Compal 
of Chicago, marking equipment manufacturers, a! 
Alice Webb Burchard were married recently in Fo 
Lauderdale, Fla. 

For many years a friend of the Melind fami 
“Aunt Alice” had chaperoned Mr. Melind’s daught 
on trips abroad as long as 18 years ago. She had bet 
residing in Coral Gables since her retirement in 19 
from the faculty of New Trier high school in Wi 
netka, Ill., where she had taught English since ft 
school first opened in 1901. The bride is a member 
Delta Gamma, A.A.U.W., and the D.A.R. 

October, 1944 
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Bates MunKee Pad re- 
versible filler gives double 
Ife. Handsome, sturdy, 
economical. 











Bates Stapler makes its 
own staples, 5,000 in one 
loading. Can’t jam or clog. 










Bates List Finder finds phone 
numbers, addresses and other 
data instantly. Just move the 
arrow and press the tab. 














Bates Numbering 
Machine, the stand- 
ard of quality for 
more than fifty years. 
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* Longer, busier hours in the office make chair comfort and 
convenience more important now than ever. While Sheboygan 
Chair Company is serving a Nation at war, we are still able 


| Stationery Company, 


NEWS NOTES FROM NSA DISTRICT NO. 8 





Gene Mitchell, Correspondent 





Vacations seemed to have been the order of the 
week among the St. Louis dealers during late August. 
“Billie” Schmiederer of Buxton & Skinner Printing & 
and Mrs. Schmiederer, spent 


| their vacation with their children and grandchildren 





to supply a considerable number of office chairs. And Sheboy- | 


gan wartime chairs are good chairs. They adhere to the eight 
points of good chair construction that have made our diamond 
trade-mark a reliable buyer’s guide for over three-quarters of 
a century. 


1—Good Design that makes a chair pleasing and comfortable. 
2—Choice Wood that makes it strong. 
3—High Quality Glue that holds it together firmly and permanently. 
4—Perfect-Fitting Joints so that the glue will not fail. 
5—Fine Finish to enhance and protect its beauty. 
6—Skilled Craftsmen to make the best use of all materials. 
7—The Determination to build nothing but good chairs. 
8—Experience of 76 years that teaches what makes a chair good and 
how to build it that way. 
Let us know your requirements in office chairs and we shall 
serve you to the best of our ability. 











SHEBOYGAN CHAIR COMPANY 


Designers and builders of good chairs since 1868— 
for homes, offices, schools and institutions. 


SHEBOYGAN, WISCONSIN 
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| in Chicago, where Billie is always a welcome guest and 


an annual attendant at the Great Lakes Travelers Club 
luncheon. Walter Ruedy, of S. G. Adams Company, 
and Mrs. Ruedy, spent a week in central Missouri 
learning farming from the “old folks.” The Chester 
Kennedys, of Wm. J. Kennedy Stationery Company, 
enjoyed a week of lazy pleasure in and around St. 
Louis. 
* * * 

Word came in mid-August of a fire at the store of 
Gallup’s Inc., 1320 Walnut street, Kansas City, which 
reportedly destroyed the first floor stock room and 
contents. Several local dealers immediately invited 
Cliff Talty, manager of Gallup’s, to call on them for 
any emergency needs of merchandise or service— 
another example of the fine co-operation between fine 
people. 

* * * 

We are happy to announce the return to the road 
of Stratton Terstegge, Binney & Smith Company, who 
was confined to his home from March to August be- 
cause of a heart attack. 

* * * 

Among the several fine pinch-hitters for the boys of 
this industry who have answered the call of Uncle 
Sam is Miss Vivian Fairow of George E. Baird & Son, 
Kansas City. Vivian is one of those most capable 
persons upon whose shoulders have fallen the re- 
sponsibilities of her soldier employer, and she is doing 
an outstanding job of selling, buying and supervising 
a busy, aggressive business. Our congratulations to 


| George Baird and his son, Pvt. Paul S. Baird. 


* * * 


Greetings to our old friend and Midwest Traveler 
“Hank” C. Roerick, formerly of Frank Mashek Com- 


| pany, now covering a regular territory for The Cutino 


Company of Kansas City. 
* 


* * 


Visitors in St. Louis in late August included Messrs. 


| Dake and Shelpman of Elkins-Swyers Company, 


Springfield, Mo., and E. J. Charles Hick of Art Metal 


| Construction Company, who took an evening off to 


help the St. Louis Browns win a few more points 
toward a pennant. 


* * * 


A recent communique reports that Roy Moreland of 


| Schooley’s, Kansas City, pulled many bass and crappies 
| out of their strongholds in the Lake of the Ozarks in 


August, and interned several of them in “camps” 
around Kansas City. We know Roy was there, but it 


| is only hearsay that he took prisoners. 
+ 


* * 


Austin Waterbury of Carter’s Ink fame was reported 
seen in and around dealers’ stores in northern Mis- 
souri and Nebraska late in August. Nothing was 
learned about the many orders he wrote. 

* om * 

A letter just received from one of the “Old Guard,” 
who has been conspicuously absent from these parts 
lately, advises that “Dick” Gingland, Esterbrook execu- 
tive, is still hale, hearty and busy covering territories 
in the cool northern Michigan country. Dick sends 
good wishes to all his many Midwest friends. 

+ * * 

Recent word from Art Bergstrom of Perkins Broth- 
ers, Sioux City, Iowa, states that he and Mrs. Berg- 
strom have received word from the adjutant general’s 
office in the War Department that Mrs. Bergstrom’s 
son, Lieut. Robert L. Frakes, previously reported miss- 
ing over Germany, is now a prisoner of war of the 
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ABER’S 
MATCHLESS BLACK 
Se WRITING PENCIL 





The Prosperous Present versus the Vague Future—in other words 
“a bird in hand!" For Gl Joe’s sake, we hope today's postwar 
talk becomes tomorrow’s glorious reality. But for your own 
sake—it's wise to play with proven profit-builders! 





Feature COLUMBUS, A. W. Faber's peerless 5c Black Writing 
Pencil. Made with rich, tested graphite that meets A. W. 
Faber’s exacting standards. Polished yellow with rounded 
hexagon corners, metal ferrule and positively smudgeless 
red eraser tip. Firmly welded in the finest American cedar. 
Available in five popular degrees, 1, 2, 2.5, 3 and 4. 








Show it proudly—sell it regularly to all your consumer 
accounts. Send for samples and price schedule today. 


Remember many industrial consumers today 
are Quality Conscious, readily receptive to a 
top-performing office pencil 
which represents America's 
biggest 5¢ value. Why not 
make COLUMBUS available 
to them? 
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TOMORROW'S 
PLATEN / 
TODAY eo 


The superior performance of PLASTIC 
PLATENS today, augers well for their 


future use as standard equipment on 


typewriters and all other office ma- 


chines. 


THE 
INVINCIBLE 100 
PLASTIC PLATEN 


has proven its superiority by the most exacting 
tests. It embodies all of these important fac- 
tors—NON-HARDENING regardless of age 
or climatic conditions—in use or on the shelf. 
NON-POROUS, it's impervious to oil, acids, 
alcohol, fats or greases. RESISTANCE, a hardy 
resistance to type marks at all times. UNI- 


FORMITY, a smooth, uniform surface under 





the most trying conditions—will not warp or 


shrink. 


Write today for complete information. 











The new AWMS 
Catalog is the 
only complete 
Catalog of Type- 
writer parts! 





AMERICAN 
WRITING MACHINE STORES 


DIVISION OF REMINGTON RAND INC. 
115 WORTH ST. NEW YORK 13,N.Y. 
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German government. The information, received by 

the War Department through the International Red 

Cross, reveals no details of his capture or whereabouts. 
* * * 

Harry Moore, formerly of: Omaha Printing Co., 
Omaha, Nebr., and more recently with Claude F. 
Myers Office Furniture Company, Kansas City, has 
been connected with Schooley Printing & Stationery 
Company, Kansas City, for several months and is sell- 
ing the general line under the supervision of Otis 
Wells, vice-president and sales manager. He is re- 
ported doing a very nice job. 

* * * 


Ted Fritsch of S. G. Adams Company spent two 
August weeks with his family vacationing in northern 
Minnesota. Ted is a great outdoor man and popular 
Boy Scout leader—and a darned good office supply and 
equipment salesman. 

* ca OK 

Hartley Comfort of Comfort Printing & Stationery 
Company, St. Louis, spent several weeks of August 
vacationing from his arduous duties as president of 
his firm. The Comfort firm is in the midst of a very 
broad advertising campaign of direct-mail, billboard, 
newspaper and radio publicity. Their “buy-word” in 
all publicity is “Do business with Solid Comfort,” and 
it is true that Comfort is mighty SOLID. 

* * * 


A really busy couple—Mr. ahd Mrs. Lou Fine of St. 
Louis Office Supply Company, St. Louis. “Esther,” as 
Mrs. Fine is known to most of the trade, is an out- 
standing producer of business and Lou is the boy who 
knows how to service her customers. An ambitious, 
energetic and mighty capable couple. 

* a x 


Of special interest to the many friends of Mr. and 
Mrs. Charles T. Spalding of the Spalding Stationery 
Company, St. Louis, is the recent announcement of 
the promotion of Miss Lucille Spalding, his sister, to 
major. Miss Spalding is chief nurse of the Washing- 
ton University general hospital unit in the peninsular 
base section in Italy. A graduate of Washington Uni- 
versity’s School of Nursing, and former assistant pro- 
fessor of nursing at Western Reserve University, Cleve- 
land, Ohio, she has been overseas 22 months. Her 
father, George M. Spalding, founder of the company 
bearing his name, is one of the oldest living stationers 
in St. Louis. 

* * * 

Mr. and Mrs. Frances K. Adams, S. G. Adams Com- 
pany, St. Louis, recently announced the arrival of a 
granddaughter, born to their daughter, Mrs. Maynard 
Kastner, early in September. The happy father was 
returned from the South Pacific theatre several 
months ago and is now assigned as an instructor at a 
Texas base. 

a * kk 

Recently making his appearance after a long absence 
from these parts, George Ohland, of Metal Office 
Furniture Company, Grand Rapids, Mich., discussed 
post-war plans with local dealers. His plans called 
for stops at Oklahoma City and Kansas City before 
heading for the NSA at Chicago. 


KANSAS CITY STATIONER HAS FIRE DAMAGE 


Fire which occurred in the store of Gallup’s Map & 
Stationery Company, Kansas City, Mo., August 18, 
caused an estimated damage of $10,000. Fortunately, a 
substantial stock of merchandise in basement storage 
was untouched by flame or water, making it possible 
to carry on business with a minimum of delay. The 


loss was fully covered by insurance. 
ee 


PHILADELPHIA FIRM BUYS NEW WAREHOUSE 

A. Pomerantz & Company, Philadelphia, Pa., has an- 
nounced the purchase of a new warehouse in that city. 
The building has three floors, and is 63 feet long by 
50 feet wide. It has been completely renovated and will 
be used both as a warehouse and shipping department. 
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SOVEREIGN 
CELLULOSE STENCILS 


Legal Size . $3.15 quire list 
Letter Size . .$3.00 quire list 
THRIFT-QUALITY STENCILS 


Legal Size....... $2.50 quire list 
Letter Size ....... $2.25 quire list 
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someting to tell the customers about... 


| "OUR UNCONDITIONAL GUARANTEE 








GRADE A 
BLACK INK 
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BLACK INK 
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1944 OFFICIAL INSTRUCTIONS FOR MAILING 

CHRISTMAS PACKAGES TO OVERSEAS FORCES 

Just two weeks remain for mailing Christmas pack- 
ages to those valiant fighting men and women over- 
seas. And you don’t want any of them to be forgot- 
ten! So it’s to YOUR advantage to see that your cus- 
tomers are informed on wrapping and mailing direc- 
tions, so they’ll be sure that their packages will be 
accepted by the postal authorities before it’s too late. 

The following regulations must be observed in pre- 
paring Christmas packages for shipment to the over- 
seas armed forces: 

Mailing Dates 

Packages must be mailed between September 15 and 
October 15. No written requests are necessary for 
mailing during this period. Mailings are restricted to 
one package from any one firm or person to any one 
soldier during each week of this one-month period. 


Labeling 

Each package should be marked “Christmas Parcel,” 
taking care that the label used does not simulate a 
postage stamp or mark. 

Size and Weight 

Packages when fully wrapped must weigh not more 
than five pounds, and must not exceed 15 inches in 
length or 36 inches in length and girth combined. 


Addressing 

All packages must be completely and legibly ad- 
dressed. Enclose an additional address and return ad- 
dress for use in case the package or wrapper is badly 
damaged in transit. Use no gummed labels for 
addressing. 

Wrappings and Packing 

Use a sturdy box for packing. Army recommenda- 
tions suggest boxes of wood, metal or double-faced, 
corrugated fibreboard, reinforced with gummed tape 
or tied with heavy twine, or both. Small items should 
be individually wrapped and the entire contents 
tightly packed. 

Forbidden Items 

No perishable foods, inflammable materials, fire- 
arms, explosives, intoxicants or poisons may be mailed. 
Sharp-pointed or sharp-edged instruments, such as 
knives or razors, should have cutting edges or points 
protected with extra wrapping. 

Christmas Cards 

Christmas cards may be mailed at any time during 
or after the Christmas mail month, but sufficient time 
should be allowed to assure arrival in distant theaters 
of war. Cards must be sent in sealed envelopes at 
the first class postage rate. 





NATIONAL LETTER WRITING WEEK IS OCT. 1-7 
National Letter Writing Week, seventh since the in- 
auguration of the annual event, is scheduled this year 
for the week of October 1 to 7, inclusive. Of greater 
significance than ever before, this year’s campaign 
will place the emphasis on writing letters to men and 
women in the service—particularly those overseas. 

Special posters promoting the event have been pre- 
pared and are available to dealers through most sta- 
tionery suppliers. This year’s poster depicts a smiling 
soldier and a happy mother as each reads a letter from 
the other. Captioned by the head, “Everything’s O.K. 
—Your Letter Came TODAY,” this effective promotion 
piece features also the slogan, “Write Today to Those 
Away,” and a banner across the bottom referring to 
National Letter Writing Week. 

A window display contest is being conducted in con- 
nection with the campaign, $660 in cash prizes being 
scheduled for distribution to the winners. Complete 
information on the contest, plus suggestions for 
window displays, is included with the posters. 

Worthy of mention in connection with the campaign 
is that being promoted by the Postal Service Division 
of the U.S. Army in an attempt to persuade people to 
mail their letters, Christmas packages and Christmas 
messages to the boys overseas. Posters on this cam- 
paign are also now available. 
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WOOD CHAIRS 






"DESIGNED TO LOOK/LIKE STEEL” 





No. 110-CA No. 140-CA 
ARM SWIVEL CHAIR SWIVEL CHAIR 
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WRITE FOR PARTICULARS 


STURGIS POSTURE CHAIR CO. 


STURGES ’ MICHIGAN 
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ROTARY FILE 


As business becomes increasingly cost comscious, more and more 
executives will become interested in Cardineer—and the more instal- 
lations you will make. Cardineer provides greater efficiency in hous- 
ing and handling records—saving 40% or more in operator personnel 

saving 40% or more in the time of keeping records. Immediate 
delivery of four models with capacities from 1200 to 15000 cards. 


































To increase your sales and profits—feature Cardineer and the 
other Diebold products, all designed to put increased efficiency 
and greater economy in office and factory operation. Write 
today for full particulars. 


DIEBOLD, INCORPORATED 


CANTON 2, OHIO | 








DIEBOLD | 
PRODUCTS 


Cardineer — Rotary Visible File 
Tra-Dex — Vertical Visible Tray 
V-28— Posting Tray 

Fibre Stak — Storage Files 
*Safes 
*Vault Doors 
**Receding Door Safes 
**Electric Rekordesk Files 
**One Hour Insulated Files 
**insulated Utility Chests 
**Money Chests 
**Steel Storage Files 
**Reveldex * Rotary Reference File 


**Reference Panels 





**Holdup Equipment be 
***Flex-Site — Visible Binders 


***Transfer Binders 


Items not marked are not restricted 
“Available — restricted 
**Not being built during emergency 


*** Certification only required 


DIEBOL D 











General Offices 
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SYSTEMS EQUIPMENT 


Model A 
FLEX-SITE Visible Book . 


Compact Flex-Site centralizes information—assures 
quicker reference—more postings in less time 

easier filing. Management prefers Flex-Site for 
its many proved advantages. You can turn this 
preference into increased business and profits for 
yourself. Investigate Flex-Site and the other 
Diebold Business Systems Equipment. Write to 
us in Canton for full particulars. 






















Vertical 
Visible Tray 


Spotlights vital facts 
for speedy reference 
and posting 


V-28 
Posting Tray 


The versatile record We cordially invite you to 
tray for faster filing, 


finding, sorting visit our exhibit booths 
at the 39th 

Annual National Stationers 
Convention 


Palmer House, Chicago, Ill. 
October 2,3 and 4 

















BUY WAR BONDS 


INCORPORATED 











Canton 2, Ohio 
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BEFORE THAT NAME 
Dennison 
APPEARED ON A TAG 


Before E. W. Dennison patented the 
shipping tag with the reinforced hole in 
1863, most American shippers had their 
own “direction labels’? made from left- 
over cardboard. Cutting them out was a 
rainy-day job for shop boys. 


That paper washer, or ‘‘patch’’ devised 
by Dennison to build up the pull-out 
strength gave our business men a tag 
that would stay with its package from 
shipment to delivery. 


Today the same principle is used to 
assure tags that will stay with the goods. 
And that same name, Dennison, printed 
on the patch, guarantees the purchaser 
of the quality he has come to expect. 
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PACIFIC NORTHWEST NOTES 





C. M. Litteljohn, Correspondent 





Featuring a number of stationery lines, greeting 
cards, books and collectors’ items, Boyle’s Hobby Center 
has recently been opened in Seattle, after considerable 
preparation of the ground floor store at 4231A Uni- 
versity Way, not far from the University of Washing- 
ton campus. 

oa * a 

A new Office building, with many more offices to be 
furnished and equipped in the Seattle district, is 
rumored following the recent purchase of a downtown 
Seattle location by the Standard Oil Company of 
California. A 15-story office building that would grace 
the corner of Fifth Avenue and Seneca Street has 
been reported as a post-war project of the oil com- 
pany, though official confirmation was not forthcom- 
ing. 

* * * 

In order to permit home front strategists to follow 
the progress of American and Allied fighting forces 
against the “invincible Siegfried Line,’ war map kits 
have been brought up as reinforcements at Lowman 
& Hanford Company stationery store at 912 Second 
Avenue. Featured in the window display of this pio- 
neer stationery and printing organization were the 
handy little war map kits with nine cut-out flags that 
were designed to follow every move of our armies as 
they moved into the Rhineland. 

* * * 

The National Typewriter Exchange and the Hoyt 
Typewriter Company have moved to Suite 209 of the 
Carstens Building on the Seattle waterfront. 

Oo * * 

Getting an August headstart, the store of John W. 
Graham & Company, Spokane, has completed a game 
and playthings department for Christmas. The new 
gift outlet, featuring pastel coloring and Zeon lighting, 
is maintained to be the first set-up of its kind in 
America. 

* * * 

Employees of the Zellerbach Paper Company, 510 
Railroad Street, Spokane, Wash., celebrated the first 
quarter-century of the company’s founding in Spokane 
recently. A big banquet in the Elizabeth Room of the 
Davenport Hotel marked the silver jubilee. A. G. 
Mohn, local manager of the company in Spokane, was 
toastmaster. Guest of honor was no less a personage 
than H. L. Zellerbach of San Francisco, president of 
the company. Service pins awarded in recognition of 
long and faithful service went to a group of Spokane 
employees of this paper house. W. J. Boyle, a sales- 
man, won a pin for 25 years service, having started 
with the company in Spokane. Miss Lucille Benton, 
secretary to the manager, was given a pin for 20 
years service, and Miss Josie Geibel, for five years an 
assistant in the purchasing department, also was 
honored in similar manner. 

* * * 

School supplies and stationery were introduced in 
Seattle during the recent “Back to School” move- 
ment as “Ammunition for ‘A’ Grades” by the stationery 
counters of the Bon Marche. Business was brisk in 
“passing the ammunition” to the little scorers of bet- 
ter grades. Considered as ammunition were all man- 
ner of liquids and solids, inks and writing materials, 
notebooks and binders, as well as typewriter and desk 
supplies passed out to the big stationery users. 


*” * * 


Herb Person, dealing in all manner of stationery 
as well as office furniture and business machines, re- 
cently broadened his business in Mt. Vernon, Wash., 
by moving to a fine new location at 330 Kincaid. Both 
sales and service are stressed. He repairs all makes of 
office machines and business equipment, and assists in 
the procurement of new adding machines. 
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BACK IN THE §ike§ LINE AGAIN! 


Yes ... and we can make im- 
mediate shipment! ‘Good old 
stand-bys” are what the trade 
call them. No. 2501 can be 
quickly and easily adapted to 
a metal swivel when again 
available. We must still specify 
that orders carrying essential 
end uses or priority ratings will 
receive preferred attention. ~é es0e 25021 


gaxtaTion WAGHUT, 
AND 
FINISHES 


wARLARLE 18 OAK 
. quxraTion MA 
OPAQUE 


the Velveturn folder. 


He | TKES COMPANY, Inc. 


iN BUSINESS CHAIR MANUFACTURERS, BUFFALO, N.Y. 











In War or Peace 


THE TOP-QUALITY CASTERS 
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Bassick “DIAMOND-ARROW” CASTERS 


You don’t have to supply your customers with a wartime 
substitute for casters. You can offer them Bassick ‘‘Diamond 
Arrow”’ casters with “‘Atlasite’’ solid composition and “Baco” 
soft rubber tread wheels .. . available on priority orders. 

On new or old office equipment these top-quality casters 
provide easier swiveling, lower over-all height and greater 
strength. Their patented ‘‘full-floating’’* construction im- 
proves office efficiency and protects office floors. 

Check for complete details on this largest-selling, quality- 
type caster for office furniture. Give your customer an answer 
to ‘How about casters?”’ 

Bassick, world’s largest manufacturer of casters, also makes 
a full line of chair glides, furniture rests, and cups. 

*Single raceway of hardened steel balls operate on two levels to per- 
form the functions of two separate raceways. 


_ 
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When you sell 
Bassick Casters, 












office work vill 
Move with speed; 
Your customers 
will thank you 


For satisfaction 


ee 


Bassi 
THE BASSICK COMPANY, Bridgeport 2, Connecticut 


nois 
i Belle 








MAKING MORE KINDS OF CASTERS 
. MAKING CASTERS DO MORE 
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Office Appliances 
INFORMATION SERVICE 





UNDER THE EMERGENCY 








(Continued from page 19) 


ventories in the manufacture of wood office chairs, 
WPB said on September 11. 

The appeals were filed under the metal furniture 
and fixtures order (L-13-a). This is the first time that 
permission to use metal swivel mechanisms has been 
granted by WPB. 

The manufacturers are: Davis Chair Company, 
Marysville, Ohio, and Gunlocke Chair Company, Way- 
land, N. Y. 

L-13-a prohibits the use of metal swivel mechan- 
isms. Manufacturers have been using wooden swivel 
mechanisms for about two years. 

Only 675 swivel mechanisms are involved in the two 
appeals. They will alleviate only a small part of the 
need for metal swivel mechanisms, officials said. Pre- 
war use averaged about 700,000 per year. 

Fewer than 20,000 metal swivel mechanisms are 
estimated by WPB as being frozen in other manufac- 
turers’ inventories. 

o 


CHAIRMAN KRUG OUTLINES WPB’S GENERAL 
PLAN FOR RESUMING CIVILIAN PRODUCTION 


The following statement by J. A. Krug, Acting Chair- 
man, War Production Board, was made before the 
Senate War Investigating Committee, Friday morning, 
September 8, 1944: 

I am pleased to be here again to discuss the activi- 
ties of the War Production Board. 

When I appeared before you on Monday, August 28, 
you asked me when the War Production Board would 
be ready with a plan of action for increased civilian 


| production after the defeat of Germany. I said that 


work had been going on for many months to develop 
an X-Day program and that we were busy bringing 
those studies into focus and getting ready for opera- 
tion. I indicated that our policy should be clearly 
defined in ten days to two weeks. 

I am pleased to report that we have completed the 
overall blueprint which was presented to a full meeting 
of the War Production Board on Tuesday and unani- 


| mously approved. The Board instructed me to give it 
| quick and full publicity, so that business, labor, and 


the public should be able to proceed without delay in 
the development of specific post-X-Day plans. 

WPB has a two-fold responsibility. First, we must 
maintain the production schedules needed by the 
armed forces. Second, we must adopt policies which 
will generate maximum reconversion and re-employ- 
ment after X-Day. Much thought has been given as 
to how we can best do that. Our plan is simple. 
When X-Day comes, WPB will strip down as follows: 

1. All limitation and materials conservation orders 
that can possibly be removed will be stricken from 
our books. A line-up of the orders to be eliminated 
has been worked out. We will, however, have to 
retain a specific control on those materials which 
are likely to be tight even after the defeat of Ger- 
many and which are essential to production of muni- 
tions. These tight materials, as they now shape up, 
include cotton textiles, crude rubber, tin, lumber, 


OFFICE APPLIANCES, October, 1944 











tig 
hav 
all. 


a, 


~& See, 


Strez 
succ 
Crea 
avail 


ried | 








(a) 


pi esen 
ove! 







Tot tice experience: e 









CLE 
, 7 ae. low ntow mo 
0 posit ts Si: ¢ . ns uy 4 nth: . S 
ing} tion: 5 ~ 130 . ; 
ia- 


ccurat 


43 
if 
irr) Oo; de oe 
{fic Proutsid @ eon oat pr EE iY i ans; 
S:] e- 
a * 








a 
S: ris 





mplete charge. a’, 
Rg: oe quiet 
» 





salar 


bad 

YY Maintenance a 
war future: 
2 %o 







“ “pver= | 1900. 
“tea 6% DICTART 














malt covert i 



























aT ree 6 -_ a with sme time. 
epar $a : 
facet 7 ode bee oO aly 21 sia | 28. cook, See tr cur eae 
i ‘ HO , x to Se piece ee Ly 1s RECENY BL 
rate. io ae ICTA i eral is a ene? = eae . a —— Aschat portunity f 
ho Biot memmeh ETICNES! cayroa Bat salary. in AN: | —F rit poneriod : 
ames E P Ks ; Ship 
ICTA Py ~ cost 4 7 pra 

mae m tena p a “4 perienced : ‘0 ®. tun % MECHA’: Ane ide: ‘ 
tte goge PA per nO op a oguc et ot ' Ss TENAN -4 ‘o ieee thd 







nia 





On we th OR: ine , 
uot . wee -TES euinaune oh he peace se * small? gala <TR 
‘P 


1a: B Lae aivi- 

















There’s a rich field of profit for you in the ‘Help Watch your local newspapers. Whenever the ads 


Wanted” sections of your local newspapers. Inves- begin to run like those above—it’s time for you to 
tigate them. You'll find, as so many alert dealers apply for the job. You'll get it—plus profits and 
have, that the need for peop/e is not the rea/ need at prestige—as the Art Metal ““THREE”’ will perform 
all. Rather, the need is for simplification of operation their customary miracles in creating order out of 
—which you can provide with Art Metal’s business chaos. 


3-PART SYSTEM OF BUSINESS SIMPLIFICATION Now is the time for you to act—now, as the compli- 


cated problems of reconversion meet post-war 






opportunity. 


Art {Y\ at al Dealers wishing to secure an Art Metal franchise 


are invited to write Agency Division, Art Metal 





Jamestown, New York 
U.S.A. Construction Company, Jamestown, New York. 
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YOU'RE FEATURED IN BUSINESS WEEK 
ee AND AMERICAN BUSINESS! 


As jovial Mr. Expediter, Doctor of Offices, 


Streamlined—modern—this efficient machinery of you are interesting business men all over 
success banishes fumbling, guesswork, hesitancy. the country—as you go about uncovering 
Creates order, renews confidence, keeps facts always and clearing up bewildering office condi- 


tions with Art Metal products. 


available, instantly visible. Calms the nerves of har- 








ried executives, simplifies the tasks of all personnel. 


ART METAL STEEL OFFICE EQUIPMENT 
*WABASH FILING SUPPLIES POSTINDEX VISIBLE RECORDS 


*a subsidiary company 
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THE REYBURN MFG. CO., INC. 
PHILADELPHIA 32, PA. 


BRANCH FACTORY AND WAREHOUSE 
1100 So. WABASH AVE., CHICAGO 5, ILL 


SALES OFFICES IN ALL PRINCIPAL CITIES 
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cordage fibers, some chemicals, and a few other 
items may be added to the list. 

2. To protect military production, military pro- 
grams will be given a priority rating, which will give 
them a green light in all plants. We will also retain 
our present AAA rating for emergencies, both mili- 


tary and civilian. This is an overriding priority 

which is tantamount to a motorcycle escort through 

traffic and which has been used only in urgency 
programs. 

Thus the plan gives considerable freedom of indi- 
vidual choice. Any manufacturer or contractor will 
be able to carry on any operation he sees fit provided 
he can get the necessary manpower, materials, com- 
ponents, machinery, and plant. We do not intend to 
program civilian production. 

Under the program, the Controlled Materials Plan 
will be retained only for the quarter for which CMP 
checks are outstanding. We will want to protect manu- 
facturers’ orders that have already gone to the mills. 

We will still keep our hands on the steering wheel 
and a ready foot on the brakes. The War Production 
Board will retain its industry divisions and its indus- 
try advisory committees. They will make certain that 
no one is permitted to procure unreasonable amounts 
of materials or products and thus tie up other com- 
panies. We must be sure that needed materials and 
components are available to essential civilian activi- 
ties, such as transportation, fuel, public utilities. We 
will also make certain that small business has equality 
of opportunity in procuring materials and supplies. 

The War Production Board industry divisions are 
well established and well staffed to do this job. They 
have men who really Know industry. Through long 
experience in the War Production Board they have 
built up a broad acquaintance with the producers of 
basic materials and the components which are com- 
mon to much of our production. Heretofore, their main 
job has been the expedition of war production, but 
that same know-how will be extremely useful in 
smoothing out any kink which may develop during the 
transition from war to peacetime production. 

I want to make it clear that I do not mean that 
the War Production Board will attempt detailed direc- 
tion of the flow of materials and components. That is 
just what we are getting out of. But we will be ready 
to step into emergencies. And to handle those emer- 
gencies we do not have to regiment the entire economy. 
The object of our plan is to go back to a market-place 
economy in which the individual decisions of thou- 
sands of businessmen and millions of people will deter- 
mine what is bought, sold and produced. 

TYPEWRITER PAYMENT BILL NOW IN SENATE 

J. W. Densford, NOMDA legislative committee chair- 
man, has announced that the bill to make retroactive 
the payment on typewriters has been introduced on 
the floor of the Senate by Senator Elmer Thomas of 
Oklahoma. The Senate bill, S. 2138, is a verbatim copy 
of H.R. 4409, previously introduced in the House by 
Representative Boren. Both bills have been referred 
to the committee on expenditures in the executive 
departments, and hearings are expected before both 
houses in late September or early October. 

In addition to Mr. Densford, the membership of the 
legislative committee consists of the following men: 
E. A. Raphael, 49 Bromfield, Boston, Mass.; Irwin Vin- 
cent, 520 Kansas Avenue, Topeka, Kans.; W. H. Est- 
ment, 1021 MacDonald Avenue, Richmond, Calif.; and 
A. O. Bloom, 129 North Eleventh Street, Lincoln, Nebr. 

The committee urges each typewriter dealer to write 
to both of the senators from his state, outlining a 
request for favorable consideration. This should be 
done immediately before the bill comes up for vote 
on the Senate floor. Letters should point out that 
all interested departments, except the attorney gen- 
eral, have reported favorably on the bill. Objections 
of the attorney general were not available to the 
committee at the time of going to press. 
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TYPHONITE ELDORADO | 


Whee 


15 of the best-read profession- 
al magazines carry Typhonite 
Eldorado drawing pencil adver- 


tising directly to your customers! 








Month by month, powerful full-page 
and half-page advertisements tell 
architects and draftsmen, teachers 
and artists why Eldorado is the finest 
drawing pencil they can get their 
skilled hands on. 











TYPHONITE EID e RAD © 


it 
PENCIL SALES DEPARTMENT 73-J8, JOSEPH DIXON CRUCIBLE COMPANY, JERSEY CITY 3, N. J. 
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These ads sell and sell hard. Kecent- 
ly, we sent you reproductions of some 
of these full-pagers in our new edi- 
tion of Typhonite Eldorado News. (If 
you have not received your copy, 
please write for it now.) Every ad in 
it is packed with good, solid pointers 
that will help you to make Typhonite 
Eldorado sales. 





ELDORADO IS A GREAT DRAWING 
PENCIL. We're telling that to your 
customers in a Big Way! You tell’em, 
too. Feature Typhonite Eldorado. 
Display it. Talk about it. Result? 
Smooth sale-ing! 
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Depend One \\0Bi- 


EVERY TIME TO BRING YOU 


SPEARHEAD OF THE POSTWAR PRODUCT PARADE 


Today Globe-Wernicke is making great plans and the method is to restyle, modernize, and 
for postwar products and merchandising. Nat- merchandise tested profit-making products that 
urally, the biggest and best of these plans can- offer immediate promotional opportunities. 
not mature until reconversion is complete. But Such products promoted now will facilitate 
the time to open the way for them is now— acceptance of new products when they come. 


THE NEW EVERY DAY FILE 


This popular seller has been smartly restyled in a bright, rich 
blue, trimmed in black, silver and gray. The fine linen-weave 
cover cloth has been chosen for attractive appearance as well 
as long wear, and is waterproofed for extra protection against 
fingermarking. In its new dress, this fast-selling, profit-build- 
ing product promises bigger and better returns. You saw it 
at the G/W booth at the N. S. A. Convention. 


Buy That War Bond Now! 





(LOBE-WERNICKE 
Va EVERY DAY FILE == 
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WERNICKE Lececlersheo 


PROFIT MAKERS LIKE THESE 





“lhe Yew 
SAFEGUARD 
FILING OUTFIT WITH 


Counter Display 


As neatly packaged as a pound of cof- 
fee, this new ready-to-use outfit of 


en FILES 


ste "§ 4 6 A to Z Safeguard guides and folders 
| DRAWER -- ( ie provides everything needed to start a 
2 suawit \ _— = : complete filing plan. Includes instruc- 
. , _— : tion sheet on how to install and op- 


gaaw F : 
: erate. Outfits packaged in correct sizes 


for 1 drawer, 2 drawer, 3 drawer, and 
4 drawer files. This outfit together 
with a special counter display and 
unique promotional material includ- 
ing ‘‘Find-i-tis’’ booklet was shown for 
the first time at the N.S.A. Convention. 


YOU’LL BE GLAD YOU ACCEPTED 


In the Globe-Wernicke dealer family there are a few choice franchise ter- 
ritories available. We should like to fill them now so that the dealers selected 
may benefit by our “‘pre-victory’’-as well as our postwar plans. If you were 
at the Stationers’ Convention in Chicago, you know how G/W continues 
to stay in front—and the many advantages G/W offers to dealers who 
qualify for a franchise. Write today! 


(LOBE-WERNIGKE 322° 


va STATIONERS’ SUPPLIES === _ Filing Equipment and Systems 





944 OFFICE APPLIANCES, October, 1944 aT 














OLD 10 il Triple Your Sales 


And the OLD TOWN Franchise Backs It Up! 


ee 
O.> TOWN will triple your ribbon and carbon sales.” 


That’s the promise we’ve made to our franchise dealers before 





they went all out for Old Town. 


Many of these dealers rubbed their chins when they heard 
this amazing statement. Today, they’re holders of a most 
important franchise—a real property. Our files contain hun- 
dreds of letters that attest to this. Old Town never fails 
to accomplish great things for its exclusive dealers when 


they go 100% with us and for us. 


P ae 


750 PACIFIC STREET, BROOKLYN 17, 
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The Most Challenging Statement in the 
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It’s one thing to promise great things. It’s another to back it 
up. You have every reason to doubt until you know the facts 
CS about the Old Town line . . . the only line that has such com- 
prehensive range and scope. You should become aware of 
the Old Town modern merchandising plan which wins new 


accounts for you. 


ales.” 
_|. The swing is to Old Town in every part of the country. The 
efore 
Old Town exclusive Franchise is offered to only one dealer in 
| 4 a territory. Your trading area may still be available. You owe 
near 
ual it to the future of your business to get the facts. Old Town is 


hun- 2ccepting invitations that challenge us to explain how we can 
‘fails triple your business. 


when 


Make Us Prove It! 
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— lI SALES AND SERVICE 
y/ EVERYWHERE 





Hektograph and Carbon Paper Business 


HERE'S HOW 
THE OLD TOWN FRANCHISE 
BACKS YOU UP! 


with PRODUCTS: 


A more complete line. A sim- 
plified line, trade-marked and 


‘grade-marked. An accepted 


line. All fast-moving items. 
Builder of repeat sales. 


with PROMOTION: 


Hard-hitting dealer helps. Lo- 
cal selling aids. Consistent mag- 
azine advertising. 


with PROFITS: 


Priced right to give you liberal 
margin of profit. Widening 
market and growing demand 
mean quick turn-over. 


with PROTECTION: 


An exclusive territory. All or- 
ders go through your books. 
You are fully protected... 
ready to grow with us. 
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A CONTINUOUS PROGRAM 
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VICTOR VISIBLE 


mokes my record keeping 
easier faster ond 
more accurate! 


} pe 
aS *and it gives me is 
quick, accurate CONTROL @ 

of operations, with 
up-to-the-minute 


COME /N- 


how it works 


VICTOR VISIBLE mys IF 


Efficient 


BUSINESS CONTROI 


VICTOR VISIBLE 


Production Record 





VICTOR VISIBLE 


VICTOR VISIBLE 
RECORD FORMS 



















VICTOR HELPS YOU 


to Profitable Sales 


with 
DISPLAYS 


DIRECT MAIL PIECES 


BLOTTERS 


INSTRUCTION SHEETS 
DEMONSTRATORS 
MAGAZINE ADVERTISING 
ENVELOPE STUFFERS 


CATALOGS 


ILLUSTRATED PRICE LISTS 
NEWSPAPER MATS 


ELECTROS 
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RECORD FORMS 
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SHARE IN VICTOR’S PROFIT - PROGRAM 
WRITE TODAY 
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VICTOR HELPS YOU 


to Profitable Sales 


APPLIED VICTOR SYSTEMS 


reo VICEOR sys with 


a constructive, cooperative 

© VICEOR syst sales policy .... active 
selling help from the Victor- 

man in the field and from 

reso VIGOR system the home office; salesmen 
training programs; news 

letters, applications, etc., 

avruto VIGOR #7500 keep you in touch with 
timely developments and 


Victor sells ONLY 
through dealers 
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EQUILPMENT CO. iN ©. 


NORTH TONAWANDA 
NEW YORK 


























ERALS 


CARBO-WELD PENCILS 





Strong, long-lasting 
Carbo-Weld leads ac- 
count for their great 
popularity. 


Ja 4 a - S 


Lb BMUCE 


General Pencil Company 


67-73 FLEET STREET (+) JERSEY CITY Goa. 
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TWIN CITY NOTES 


E. C. Pitkin, Correspondent 











Fall is “small supplies time” in most office equipment 
stores. It is then that business houses and offices 
seem to discover stocks of little necessities are depleted 
and start stocking up. Too, it is the time when schools’ 
and students’ demands are heavy in this line. 

The Brady-Margulis Company, 138 East Fourth 
street, St. Paul, used a window to show inks, pencils, 
typewriter paper and note books of various sizes and 
uses. A central bottle of ink was brought down to 
the front of the window, with a small poster which 
read, “Do You Need a Bottle of Ink at Home’? 

Another window showed stationery of all types with 
the accent on V-Mail. Envelopes of several sizes, 
including those for pictures to be mailed overseas, 
were prominently displayed. Within the store a special 
counter is kept for this merchandise, where all of the 
paper, envelopes and folders are given an excellent 
display and spread out over the counter to show the 
many types. 

Ash-trays, another good ‘small supplies” item, filled 
the entire bottom and center section in a counter Case. 
Inks, an item in which the store does a large business 
with office clients, are given excellent display at the 
front of the store in a wall case and on a low 
counter case. 

The Leslie A. Schuldt Company, 23 East Kellogg 
Boulevard, St. Paul, which has been keeping its sales- 
men busy picking up used office equipment and resell- 
ing it after it has been completely reconditioned, 
stresses stationery and accessories on the street floor. 


The Sperry Office Furniture Company, 93 East Fifth 
Street, St. Paul, keeps a model office set up at the 
front of the store, in which are displayed many small 
pieces of office equipment and whatever new supplies 
are in at the moment. Present display shows new 
metal sorters for which there has been a good demand. 
The model office is so arranged that it can be seen 
from the street through the window. The sorters were 
also placed along the front of the window so that they 
could be easily seen. At one side were bulletin frames. 


The St. Paul Office Equipment Company, 140 East 
Fourth Street, has recently been showing filing cases, 
with desks and chairs as the central figures of an 
interesting display, but small items have been worked 
into display. At the front of the window note books 
of many types were shown with office ledgers and 
typewriter paper. Another window showed pencils, 
inks, school note books and smaller supplies in con- 
stant demand by school students. Inks of many kinds 
were given excellent display. 

Although the Business Equipment Company, 380 
Minnesota Street, St. Paul, concentrates on repairing 
(it advertises itself as having the largest used office 
furniture supply in the city), needed office supplies 
have recently been shown in displays of the recondi- 
tioned furniture made at the front of the store. 


* * * 


The Jacobson Fixture Exchange, 219 South Fifth 
Street, Minneapolis, is moving its warehouse to a build- 
ing which adjoins its retail store. A lost lease occa- 
sioned the moving, but the change promises to work 
for greater convenience for the company. 

* * * 


Farnham Stationery and School Supply Company, 
419 Hennepin Avenue, Minneapolis, is planning for 
V-Day by already reminding the public that when 
that happy day arrives there should be flags unfurled 
from every building and home—and that Farnham’s 


can supply these flags. A complete assortment of large | 


and small flags is offered, together with home flag sets 
consisting of bunting American flag, jointed pole, 
halyards and bracket. A special room at the com- 
pany’s place of business where learn-while-you-play 
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“Built Like a 
Skyscraper” 


* 


OU TOO have a vital interest 
in seeing the advertisement on 
the next two pages appear in 
National Magazines and Newspapers 
because this is the type of Shaw- 
Walker ad that will appear after the 


war is won. 


Until steel is available you can file 
your records in Shaw-Walker War 
Files and s-t-r-e-t-c-h precious time 
through use of the time-saving sys- 
tems and accessories described and 
priced in the Shaw-Walker War 
OFFICE GUIDE, pictured on page 4 


of this advertisement. 


GHAW-WALKER 


DEALERS AND BRANCHES IN 546 CITIES 








TIME SAVERS & SPACE SAVERS 
Made of Steel-by Shaw-Walker 


“Built Lik: 
etieeney” Our COUNTRY’S GREATEST 


ADVANTAGE IN A PEACEFUL WORLD 
is not our manpower, not our gold, 
not even our great natural resources. 
It is the American genius for design- 
ing things that will enable every 
person to perform any job better 
and in less time. 


Supplying steel office equipment 
and methods that help save time in 
every office job are well-known 
achievements of Shaw-Walker 
research and engineering. 


Pictured are a few of the 8,000 
office necessities made by Shaw- 
Walker when steel is available and 
sold under the famous trade-mark 
“Built Like a Skyscraper.” 


STEEL FILES The time-saving and the space- 
saving features of all Shaw- Walker 
products will be described in the 
400-page post-war edition of the 
Shaw- Walker OFFICE GUIDE. 


Seven grades — Five heights 
— For records of every size. 


FIRE- FILES 


34 stock models heavily in- 
sulated to provide certified 
fire protection for records 
of every size. Made in 
three heights. 

Cut-away sections in 
picture shows thick, mesh 
reinforced safe-insulation. 


SECTIONAL 
BUILD-UP FILES 


Two widths. 70 models. 

A size and style to pro- 

vide “Custom Built” files SAFES 

for any conceivable re- STEEL TRANSFER CASES Single and double door. Five 


quirement. 12 stock models for stock sizes. Hundreds of com- | 


“Built Like a records of every size. binations for interiors. 
Skyscraper 


™ 





MEASURE YOUR DESK! 


If IT’S MORE THAN 


2? 9 inches 


— IT’S TOO HIGH! 


NEW LOW DESK FOR COMFORT 


Leg, Island Base and Luxury models in sizes 
and styles to fit every office requirement. 


FIRE-DESKS 


Made in three styles for 
hand and machine posted 
records. Provide certi- 
fied fire protection at 
point-of-use. 


CUPBOARDS AND 
WARDROBES 


For storage and clothing. 
19 stock models, single 
and double door. 


OFFICE CHAIRS 


Aluminum and Wood. 
47 stock models. 














( , These Shaw-Walker Files and 


Business Systems are NOW available 















NEW TIME-SAVING 
PAYROLL SYSTEM 

















Saves up to 67% clerical time. 
All records in one operation. 



































TIME-SAVING 
FILING SYSTEMS 
FOR ALL RECORDS 


Seven kinds of time-saving 
systems for letter and legal 
size records. 


Two for card sizes. 
























ICTURED are some of 

the hundreds of time- 
savers, space-savers, and 
other aids to management 
now available from Shaw- 
Walker representatives.— 
All are in the War Edition 
OFFICE GUIDE. 
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TIME-SAVING AND 
SPACE-SAVING CARDS 


Shaw-Walker cards built to 
precision thinness save as much 
as one drawer for every 4,000 
cards used. Because precision 
cards are absolutely uniform in 
size, like playing cards, refer- 
ence time is saved. 


SPACE-SAVING FILE FOLDERS 


212 stock folders NorthKraft and 
manila. Thirteen price brackets. 
Made with reinforced space-saving 
edge, or single top. 








WAR FILES 


Made in 4 Grades 
Letter and Legal Sizes 
Insertable Trays for Cards 











OTHER TIME-SAVERS AND SPACE-SAVERS 


Shaw-Walker products which are helping to increase office pro- 
duction and conserve filing cabinet space are pictured, described 
and priced in the OFFICE GUIDE, War Edition. You can speed 


your selection of your office needs by using the OFFICE GUIDE. 


SHAW-WALKER FACTORIES AND 
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“Built Like a 
Skyscraper” 
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games are featured, is called the Educational Demon- 
stration Room. 

Midland’s Stationery store in Minneapolis has moved 
to 911-913 Marquette avenue. New quarters are larger 
than the old—according to advertisements, a “300 per 
cent bigger and better store.” The new store opening 
took place September 5. 





MELIND SERVICE MEN SELECT JUSTRITE PIN-UP QUEEN.— | 


Being congratulated on her new honors is Val Rogers (right), 

for several years in charge of Melind’s Addressograph de- 

partment. On the left is Miss Lanny Steinbach, selected to 

represent Chicago in the Miss America contest at Atlantic 

City. The contest was conducted by the editors of “Hi-Lites 

of the Week,” house organ of the Louis Melind Company. 
Se eee 


NATIONAL RETAIL FURNITURE ASSOCIATION TO 
PUBLISH NEW STORE MODERNIZATION MANUAL 


Responding to a wide-spread demand by retail mer- | 


chants of the country for information on store mod- 
ernization, the National Retail Furniture Association 
is sending to press a book which will contain the re- 
sults of an exhaustive survey on store design from 


the research laboratories of industry and the recom- | 


mendations of leading commercial architects. 
The book is compiled as a manual in which each 
phase of modern store designing will be outlined to 


guide retailers in crystallizing their ideas for revamp- | 
ing their stores to meet the requirements of the post- | 
war period. Illustrated designs for store fronts, win- | 
dows, interiors, displays, elevators, air conditioning, | 


heating, fire protection, equipment, service depart- 
ments and receiving and shipping spaces will be shown. 

The modernization book is the result of an almost 
universal demand from the retail merchants for prac- 
tical ideas. The association, months ago, questioned 
its membership on post-war plans and learned that a 
high percentage of furniture operators are planning 


to put up new buildings or convert existing facilities | 
to meet the needs of tomorrow. Testing the modern- | 


ization sentiment further, the association arranged a 
Store design clinic during the July home goods mar- 
kets in Chicago, at which exhibits from the drawing 
boards of many manufacturers and architects were 
displayed at the Merchandise Mart. More than 500 re- 
tailers attended a four-hour meeting at which ex- 
perts discussed physical requirements of the post-war 
store. More than 3,000 retailers visited the displays. 

The manual will reach the public in the late fall. 
Each member of the National Retail Furniture Asso- 
Ciation will receive a copy and books also will be made 
available to other merchants seeking ideas for modern- 
ization. 
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“Renowned for Quality” 


“Attractive Packing” 


“Unexcelled Values” 


[, NOESTING 
PIN TICKET CO., INC. 


y> 728 EAST 136TH STREET 
NEW YORK, N.Y. 
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J-S.STAEOTLERLINE. 


53-SS WORTH STREET 
NEW YORK,N.Y. 
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DICTAPHONE CORP. DESIGNS NEW MAIL SORTER 

Back in June, 1944, the Dictaphone Corporation ex- 
hibited pictures of a new rotary mail sorter at the 
annual meeting of the National Office Management 
Association in New York City. The device, designed 














SPACE-SAVING ROTARY MAIL SORTER 


by Carroll Stevenson, Dictaphone office manager, has 
a number of advantages applicable to mail-handling 
in virtually any large office. 

It is time-saving, requires relatively little space, 
and is caster-mounted for easy mobility. The sorter 
has 96 compartments and a spacious lower cabinet. 
It will not be manufactured by Dictaphone, but has 
been designed with an eye toward better and faster 
correspondence routine. 

Construction plans for building the sorter will be 
furnished any business organization requesting this 
information. Inquiries should be directed to the Dicta- 
phone Corporation, 420 Lexington Avenue, New York, 
Se A 


ee eee 
BURROUGHS WINS “E” AWARD RENEWAL 


A renewal of the Army-Navy “E” award has been 
granted to the Burroughs Adding Machine Company. 
Announcement of the additional award was made in a 
letter from Admiral C. C. Bloch, U.S.N. (Ret.), chair- 
man of the Navy board for production awards. 

In his letter Admiral Bloch told Burroughs’ Presi- 
dent A. J. Doughty, “The men and women of Bur- 
roughs have achieved this high honor by continuing 
their splendid production in such volume as to justify 
renewal of their award. In the first instance it was 
difficult to win the Army-Navy “E” and, by meriting 
a renewal, the management and employees have indi- 
cated their determination and ability to support our 
fighting forces by supplying the equipment necessary 
for ultimate victory.” 

After many months of secret production it was re- 
vealed some time ago that Burroughs precision manu- 
facturing facilities were being employed in the manu- 
facture of the famous Norden bombsight as well as 
in the production of figuring and accounting machines 
required by the Army, Navy, U. S. Government, Lend- 
Lease and other enterprises whose needs are approved 
by the War Production Board. 

eee 


FOSTER REJOINS SPEED PRODUCTS 


“Lew” Foster, former salesman for Speed Products 
Company, has returned to his old territory after serv- 
ing more than two years with the U. S. Army. He is 
certain to find a hearty welcome awaiting him as he 
makes his rounds among his former friends and cus- 
tomers. 
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The engineering skill, the proven durability, the ingenuity of design, the perfection 
in posture ... these attributes that make CRAMER CHAIRS synonymous with 
seating comfort in offices the nation over, are equally appreciated by the men 
who fly America’s mightiest bombers. Building seats for the Boeing B-17s was 
our first assignment, then came the battle wagons of the air . . . the unbelievable 
in bombers . . . the Boeing B-29 superfortresses. Here again the specifications 
read:—"Seats by Cramer”, and today they are helping take fatigue out of sky 
fighting all over the world. Tomorrow, the same patented comfort features, in 
last word designs, will help take fatigue out of global work instead of global war. 


Some excellent dealer territories are still open, and complete literature illustrating all models 
will be mailed immediatey upon request. 














PL.1205 CHARLOTTE STREET © KANSAS CITY 6, MO. 


CHAIN COMPANY 


CREATORS OF AIR FLOW COMFORT IN EXECUTIVE, SECRETARIAL, GENERAL OFFICE & FACTORY CHAIRS 
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CASH IN TWICE 


BY SELLING THE 


RUSH ERASER 


FOR INK AND TYPEWRITER 


Every Rush Eraser you sell, not 
only means a nice profit for you, 
but creates a never-ending demand 
for refills—with more profits. 


Streamlined—aAIll Plastic Holder 
Propel-Repel and Refillable 


NEW Attractive Packages in 
Counter Display Carton. 





Every Rush-Eraser carries Liberal 
Two-Way Guarantee, protecting 
both you and your customers. 


FREE Envelope Stuffers and Win- 
dow Cards plus National Adver- 
tising help create sales. 


RECEIVE 
DEMAND BUSINESS 
FOR REFILLS 








FYBRGLAS 
K  QEENAS 
} ton tHE 
RUSH ERASE 


sino 





Refill Fibers are held 
flexibly together 
with special binder 
to make finest Ink & 
Typewriter Eraser 
ever developed. 















PACKAGE O 








< 
Tne ERASER CO 
wort 





sf 
syracuse ave 





* Handy Package 
contains 2 FybRglass 
Refills. 
RUSH ERASERS list of.............................. $6.00 Dozen 


Pummeuaumes Werenks................................ . 3.00 Dozen 


Liberal Discounts to Trade. Retailers always fully pro- 
tected. Order from your Who!esaler or write us for details. 


THE ERASER CO., INC. Mfrs. 


239 W. WATER ST., SYRACUSE 2, N. Y. 
2 AO LL TTT 
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WINNERS IN WELLS IDEA CONTEST ANNOUNCED 

Edwin Johnson, manager of the purchasing depart- 
ment of Massachusetts Mutual Life Insurance Com- 
pany, Springfield, Mass., snared top honors and $200 in 
War Bonds for his suggestion in the Wells Office 
Furniture Company’s idea contest which came to a 
close on August 15. The winning entry presented a 
specific suggestion for the adjustment of desk heights. 

Commented Mr. Johnson in a letter discussing his 
entry, “The idea presented has been. in my mind for a 
number of years. I have seen thousands of people 





rN 

EDWIN JOHNSON 
at desks in my company and other offices working 
in very uncomfortable positions even though sitting in 
posture chairs. Mechanics in a factory usually have 
the best equipment in tools and machinery with the 
thought of increasing production. However, it is not 
so with office equipment. It seems that any type of 
box or table is good enough for the office personnel, 
and the management expects the finest and most 
minute detailed work. Costly errors and loss of time 
can be laid at the door of “fatigue” which again in 
many cases is attributable to uncomfortable work 
set-ups involving the desk and chair. I believe we have 
come to the time when more thought should be given 
to the counterpart of the chair—the desk.” 

Second prize, a $100 War Bond, was won by Miss 
Alice M. Stone, 11 Grove Street, Attleboro, Mass. 

Eight additional winners were awarded $25 War 
Bonds in the following order: Ralph B. Ortel, Shaw 
& Borden Company, Spokane 2, Wash.; Frank A. 
Arbuckle, advertising manager, Schwabacher-Frey 
Company, Los Angeles, Calif.; W. E. Meyers, Western 
Office Furniture Company, Long Beach, Calif.; An- 
thony P. Heil, Milwaukee 1, Wis.; E. S. Swanson, office 
manager and G. E. Erickson, sales engineering depart- 
ment (joint entry), Wood Conversion Company, St. 
Paul 1, Minn.; F. Hempstead, credit manager, Eaton 
Paper Corporation, Pittsfield, Mass.; Miss Jeanne Par- 
rish, 132 Wilson Avenue, Kent, Ohio; Frank Farring- 
ton, Delhi, N. Y. ; 

The three judges in the Wells contest were J. Albert 
Woll, United States Attorney, Northern District of Illi- 
nois; Charles P. Garvin, general manager, National 
Stationers Association; and John A. Gilbert, president 
of OFFICE APPLIANCES. 

et 


KUHN HEADS BURROUGHS EVANSVILLE BRANCH 


Fred Kuhn of Toledo, Ohio, has been named to suc- 
ceed William R. Weller as branch manager of the 
Evansville, Ind., Burroughs Adding Machine Company 
branch, according to a recent announcement. 

Mr. Kuhn has been associated with the company 
for the past 17 years, beginning as an office boy at 
Lima, Ohio, and working up through the accounting 
and sales offices. For the past 11 years he has been at 
Toledo. 

As manager of the Evansville branch office Mr. Kuhn 
will supervise the Kentucky offices at Paducah, Owens- 
boro and Hopkinsville. The sales and service organiza- 
tion of the Evansville branch will remain the same, 
it was announced.—_WBC 
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» 753 EAGLE PENCIL CO. 


703 E. 13th St., New York, N. Y. 
Send me, FREE, one Eagle VERITHIN 


pencil, number 
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We salute the American Business 
girl who has served her country so 
faithfully. As secretary, stenog- 
rapher, typist and general office 
worker, she has helped win the 
“battle of production.” Jasper Chair 
Co. has provided the right chair to 
increase her comfort and efficiency. 
Jasper Chair Co. in peacetime and 
wartime has always measured up 
to its two-fold responsibility ... to its 
dealers and their customers. Behind 
the scenes, Jasper Chair Co. is now 
laying careful plans for POST-WAR. 
When that time comes—we'll ‘‘de- 


liver the goods” you'll want to sell. WELCOME 
N.S.A. CONVENTION 


Visit our Exhibit Booth D5 











ZEPER CHAIR pS Lou. Koerner—Art. Barth 


S 
ip ) G Li : : 
lee ~ eo. Litchfield—Bill Brown 
ayipe” in attendance 
A> 


JSJAS PER CHAIR COQ. 























E. W. Thon 

Box 3493 P 

JASPER INDIANA stoma 
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We salute the American Business 
man who has contributed so gener- 
ously to the war effort. Without his 
faithful cooperation... without his 
untiring effort, production of critical 
war materials would have been 
seriously hampered. Yes... proper 
seating has made work easier for 
thousands of executives and gen- 
eral office workers in government 
agencies and war industries. Jasper 
Chair Co. is proud of its contribution 
to the seating comfort of America’s 
business front...a satisfaction in 
which every Jasper Chair dealer 
may well share an interest. When 
peace comes, Jasper Chair Co. will 
continue to produce the kind of 
chairs for which the company is 
justly famous. 





REPRESENTATIVES: 


James S. Fowls, (Southern) 
327 Sunset Drive North 
St. Petersburg, Fla. 


E. W. Thomas (Southwest) 
Box 3493 Peninsula Station 
Daytona Beach, Florida 


W. H. Brown, (Chicago-Midwest) 
6708 Glenwood Ave., Chicago 


(Phone ROGers Park 3644) 


Geo. A. Litchfield, Sales Mgr. 


R. J. Freeman, (Eastern) 
383 Madison Ave. 
New York, N. Y. 


S. H. MacDonald, (West) 
405 Orpheum Bldg. 
Seattle, Wash. 
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FOLDING 
CHAIRS 


& 
FOLDING 
TABLES 





MANY STYLES: 


UPHOLSTERED 
AND 


PLAIN 





IMMEDIATE 
SHIPMENT 


SHIPPED FROM 


NEW YORK 


STOCK 
OR 


DIRECT FROM 
FACTORY 








Don’t turn down chair inquiries — 


ADIRONDACK 


CHAIR COMPANY 


1140 BROADWAY 
CORNER 26th ST. NEW YORK 1, N. Y. 
AShland 4-1385 















84 





DETAILS OF MONROE-BUILT AUTOMATIC MAP 
MAKER, THE “ODOGRAPH,” RELEASED BY ARMY 


On August 30 the engineer board at Fort Belvoir, 
Va., drew aside the veil of secrecy that had surrounded 
one of the Army’s secret devices—the Odograph, Land 
M-1. It is built exclusively for the Army by the Mon- 
roe Calculating Machine Company of Orange, N. J. 
For the uninitiated, it might be explained that the 
Odograph is a device for instantaneous map making 
in the field. The instrument’s odd name is derived 
from two Greek words, “hodus,” meaning the way to, 
and “graph,” meanting to write. 

Capt. W. J. Faustman, one of the Engineer Board’s 
technical experts, stated that the Odograph is used 
to make maps that are vital to the armies in the con- 
duct of their operations. Built ruggedly to withstand 
the hard knocks incurred when traveling over rough 
terrain in a jeep, truck or tank, the Odograph will per- 





al — oNTe : 
4 on, ies 


“NOW, THIS MECHANISM ... .’—E. F. Britten, Jr.. 
president of Monroe Calculating Machine Co., discusses 
the Monroe-built “Odograph” with Brig. Gen. J. W. N. 
Schultz, president of the Engineer Board, Fort Belvoir, 
Va. Jeep driver is Capt. W. J. Faustman, Engineer Board. 


manently record every movement of the vehicle in 
which it is used. The device was developed by the 
Engineer Board in a co-operative research project with 
the Carnegie Institution’s department of terrestrial 
magnetism, Washington, D. C., and the National De- 
fense Research Committee, according to Capt. Faust- 
man. 

The Odograph consists of three principal units, an 
electronic magnetic compass, a power pack, and a 
plotting desk on which a movable pencil actually 
draws the maps. All three units are interconnected by 
means of electrical cables and flexible shafts. 

In addition to its use for map-making, it can plot 
the position of objectives relative to a given base, such 


as the location of guns to field headquarters. It can | 


also be used for land navigation, locating a rendez- 
vous for combat and supply units, field artillery sur- 
veys, engineer reconnaissance and the tactical control 
of movements. 

Here are the details about the Odograph that mili- 
tary security permits to be released now. In order to 
plot a course it is necessary to know both the distance 
and the direction of travel. The Monroe-built Odo- 
graph determines the distance traveled by means of a 
speedometer attached by a flexible cable to the jeep 
or truck’s transmission. Direction is determined by 
means of a magnetic compass, properly corrected by a 
special Monroe-built electronic unit so that the iron 
and steel in the vehicle will not affect the delicate 
compass. These two factors, distance and direction, 
are fed automatically into the mechanical brain of 


the plotting unit. Here the mechanical brain, made | 


of wheels, wires, cogs and a maze of intricate mechan- 
isms, actuates the plotting pencil which draws a map 
of the route travelled on a sheet of graph paper placed 
on the map table. 


The electrical power needed to operate the Odo- | 


graph comes from the battery in the jeep or truck, and 
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| The Stationers knowledge of his customers’ office needs 
: is an invaluable asset in these days of rapidly changing 
personnel. Office managers, purchasing agents have learned 
the value of the Stationer’s expert opinion— and they pass 
















on this reliance to their successors. 


Eberhard Faber, too, values highly the Stationer’s spe- 
cial skill. That is why, in advertisement after advertise- 
: ment, we say in a hundred different ways to the business 
| man, “Your Stationer is an office supply expert.” 


Se SE = fF 


We have found that the Stationer urges whenever he 


the | can, the use of quality products as a sure means of increas- 
io ing efficiency, cutting waste in the office. As makers of 
De- high quality writing materials, we are naturally inter- 


ested in supporting this sound policy. 
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EVERY ONE ADMIRES 
FINE DESK ACCESSORIES 
SURE THEY DO! WHAT FINER LEATHER 
DESK ITEMS ARE MORE FITTING than 
these to satisfy the desire for smart working 


tools? A perfect balance of beauty and utility. 





When unlimited production is here again we 
feel confident that you will want a complete 
display. INCLUDE POLAR in your post war 


planning. 
POLAR MANUFACTURING CO. 
325-27 N. 13th St. 


Philadelphia 7, Penna. 
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a special power pack raises the battery voltage to 
values needed in the electrical circuits. 

The Odograph can plot to any scale from 1 to 20,000 
to 1 to 500,000, making it possible to draw a route map, 
showing all the roads in a specified area to the same 
scale as a topographic map (which shows no roads). 
By placing the Odograph map drawing over the topo- 
grahic map, field commanders can get a complete road 
and topographic map, which is just what they need to 
carry out operations against the enemy. 

Error of the Monroe-built Odograph is negligible— 
between one and three per cent. Translated into miles 
this usually means not more than a stone’s throw. 
Odograph mapping is quicker than photo-reconnais- 
sance or any other method of on-the-spot map draw- 
ing. With time such a precious factor in the field, 
that means a lot. 


9 >-—_—___ 


GLOBE-WERNICKE SALES MANAGER OUTLINES 
SYMPTOMS AND CURE FOR MENTAL OBESITY 
The following paragraphs on “Mental Obesity,” writ- 

ten by Howard L. Pfau, general sales manager of 

Globe-Wernicke Co., Cincinnati, Ohio, represent a con- 

dition far too prevalent in business today, a situation 

that must be rectified before competition again be- 
comes a factor to be reckoned with. 

Mr. Pfau delivers himself as follows: 

Mental obesity, or fattiness of the business head, is 
a serious condition that has attacked a number of 
people who are today enjoying more business than 
they ever had before. The disease creeps up stealthily 
on its victims who are usually the last to be aware of 
its approach. You’ve seen them, no doubt, and pitied 
them, and wondered what would happen to them after 
the war. 

It could not, you have said to yourself, happen to 
you. Couldn’t it? Here are some of the symptoms the 
potential victim should recognize: 

He assumes a “take it or leave it’ attitude. 

He unthinkingly stops trying to help his customers. 

He knows certain things are wrong in his store, but 
delays doing anythina about it until after the war. 

He assumes that additional salesmen are not avail- 
able now. 

He buys the easiest way. 

He feels he is too busy to visit his main sources of 
supply. 

He does most of his business over the telephone. 

Now, after all, this is a natural illness during times 
like these. But it should be recognized promptly, and 
steps should be taken to cure it at once—not later on. 
What’s the cure? 

A change to “help the customer” thinking. 

An understanding and sympathetic attitude. 

A definite plan of work for each day. 

A definite number of contacts each day—in person. 

A plan for each salesman’s daily work, 

A check on store personnel to learn how they talk to 
customers. 

A personal visit to several of your sources of supply. 

Decide to solve one particular problem each month 
for the remainder of the year—whether it is to start 
sales meetings, an advertising schedule, a better ar- 
rangement of your stock, a display of Safeguard Filing, 
securing more salesmen, or whatever it is. 

What’s the result? You will be actually running your 
business again; you will feel better and profit more. 
You will gain the respect of your employees and your- 
self. You will be all set for business regardless of what 
happens, for you will have assured your company’s 
future. Try it. You will be mighty glad you did. It is 
the surest antidote and preventive for mental obesity. 

a ee 
SAN FRANCISCO FIRM IN NEW LOCATION 

The Desk Exchange, formerly located at 65 Sutter 
Street in San Francisco, has announced its removal to 
48 Second Street, San Francisco 5. The company, oper- 
ated by Sol and Anna Levy, was established in 1914. 
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BING! SPEED BINDE 





The Boorum & Tease Family of post bind- 
ers also includes a choice of one or more 
to fit any record keeping requirement. 


TOP TO BOTTOM 


“PROGRESS” 
670014 Line 


“IMPERIAL” 


200 Line 





“*SURELOCK” 
6950 Line 


"“SCRUTOP” 











* Pate nt Nos. 1 358] 32 “nd ] 378476 


Another example of a Boorum & Pease Binder to 
fulfill your customer’s record keeping require- 
ments. Here’s why the BING! SPEED BINDER 
will satisfy customers and bring repeat business. 


QUICK IN ACTION. No keys to lose or replace. No 
winding or unwinding. Press button and PRESTO! 
Sheets are inserted or removed instantly. 


NO PROTRUDING POSTS. Conserves valuable vault 
and safe space. 


PROPER WORKING SPACE always available. Flat 
writing surface. 


POSITIVE COMPRESSION. Minimum and maximum 
capacity. 


DURABILITY. Same Boorum & Pease high quality, 
sturdy for longer wear—metal parts rust and cor- 
rosion proof. 


ECONOMY. BING! SPEED BINDER saves time, 
space and therefore saves money! 


OR EVERY RECogy For complete sizes and informa- 


tion on all of these binders, consult 


6600 Line Catalog No. 41 and Price List “T’ 
t & De 
ps rum ty 
9. Vp 


nt 


Ry 


4 Way ro KEEP 1" 


GENERAL OFFICES: 84 HUDSON AVE., BROOKLYN 1, N. Y. 
BOSTON 10: 29 OTIS ST. ¢ ST. LOUIS 2:.115 SO. 8TH ST. ° CHICAGO 7:°538 S. WELLS ST. 
NEW YORK CITY SALESROOM: 349 BROADWAY, NEW YORK, 13. 
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MEILINK SECURITY 
CHESTS 


| The ultimate in low-cost 























fire and theft protection. 
Every home is a real pros- 


cH pect. 
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to POST-WAR success! 


Adequate fire and theft protection is essential 
for business and home alike. As restricted 
materials are permitted in the manufacture 


of safes. more Meilink Safes will make their 


appearance. 


MEILINK STEEL SAFE CO. 


CHICAGO TOLEDO, OHIO NEW YORK 











AUTOPOINT COMPANY AWARDED ARMY-NAVY “E” 

The employees and management of the Autopoint 
Company, 1801 Foster Avenue, Chicago, manufacturers 
of mechanical pencils, have been awarded the Army- 
Navy “E” for excellence in production of war matériel. 
Presentation of the award was made on September 8 
by Lt. Colonel Albert F. Hillix, Air Technical Service 





AS AUTOPOINT RECEIVED ITS AWARD FOR WAR 
PRODUCTION EXCELLENCE.—Top: Oscar F. Holmgren, 
president of the Autopoint Company, and Lt. Col. 
Albert F. Hillix display the “E” escutcheon presented 
to Autopoint. Center: Elizabeth B. Vrablik receives her 
“E” pin from Corp. Robert Davis, wounded during his 
23 months’ service in New Guinea. Lt. Comdr. J. S. 
Bonnet (right) and Yeoman l/c Edith Bobbin look 
on. Below: a portion of the audience of Autopoint em- 
ployees and friends at the “E” Award presentation. 


Command, Procurement Executive, M.C.P.D. in Chi- 
cago. The award was accepted by Oscar F. Holmgren, 
president of the Autopoint Company. 

Army-Navy “E” pins for Autopoint employees were 
presented by Lt. Commander J. S. Bonnet, Naval Air 
Technical Training Center, Chicago. Lawrence Tick- 
ner, Autopoint foreman of the machine division and 
safety director, formally accepted the pins for the 
employees, while Elizabeth Vrablik, who has been with 
the company for 11 years, and Inez Vanucha who has 
been with the company for ten years, received token 
pins for the employees’ group. 

Master of ceremonies for the presentation program 
was Carlyle Emery, vice-president of Ruthrauff & 
Ryan, Autopoint’s advertising agency. 

The fact that the Autopoint Company has to such 
a great extent been engaged in war work is responsi- 
ble for the present shortage of Autopoint pencils. 
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Wy Write or wire 
‘|, to learn why 


— . t 
% 
me Standaraize on 
caro 
INKS 
silicinos | 
ra ed Feather 
CORRECTION 
FLUID o 
“' tenc1is 
HECTO FLUID . 
CARBON 
PAPER Send for Dealer Discounts and Descriptive Catalog. 





TYPEWRITER 
RIBBONS 


RED FEATHER PRODUCTS LTD. 


Redwood City - California 
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KEEP YOUR EYES ON WOOD. 
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APPLIANCES, 


WOOD has had a glorious past. . . 


it is destined to have an even 





greater future. Wood’s natural 
beauty combined with man’s in- 
genuity gives promise of Jasper 
Desks which will provide the ulti- 
mate in functional design and 
‘“‘eye-appeal.”” The imagination of 
Jasper Desk dealers may well be 
fired by the thrilling new prospects 
and the dramatic possibilities of 
what lies before them in the sale of 
wood office furniture. Keep your 
Eyes on Wood...and JASPER 
DESKS. Your success in the post- 


war era is assured. 
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OF WABASH MONTHLY 
FOLDERS AND SPECIAL 
NAME GUIDES 


1. Business firms with overcrowded folders 
(like the above) in their active files will read- 
ily purchase Wabash Monthly folders and 
Steel Tab Special Name Guides for their most 
active customers. 


2. When discussing Transfer needs ask to 
see your customer's index. 


3. Your experience and initiative will 
prompt you to make many definite sugges- 
tions for improving the service of your cus- 
tomer's files. For YOU, added, profitable sales. 


Have you sent for a free copy of the 
informative “Record Control Folder"? 
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IN’ OTHER LANDS 
(Continued from page 30) 


under the new budget of the Canadian Government 
are lead pencils, pens, penholders and rulers of all 
kinds. 

Canadian importers of these items have been warned 
by the Wartime Prices and Trade Board, however, that 
they must observe the price ceiling of such goods. This 
is due to prices of affected items having risen since 
1940; in some cases in the United States, to a point 
where it will not be profitable for Canadian firms to 
import these lines owing to the price established in 


| Canada by the Wartime Prices and Trade Board. 


| Michener. 


* * * 


Lorne D. Graham recently retired from the active 
management of Barber-Ellis Vancouver, Ltd. On the 
occasion he was honored at a private dinner given by 
his associates in the wholesale paper trade at Vancou- 
ver, B. C. 

His position as manager is being taken by J. V. 
Mr. Michener has had extensive business 
experience in western Canada, having commenced with 
Barber-Ellis in Calgary in 1927. More recently he 
served as acting manager of the company’s branch in 


| Edmonton in the absence of the manager, who is on 
| active service with the Canadian Army. 


* * * 


Robert Stuart, member of the firm of Clark & Stuart, 
office stationers of Vancouver, B. C., recently recovered 
from a very serious operation which he underwent in 
the Toronto General Hospital. 


* * * 


Squadron Leader E. A. Blanchard, son of Charles 


| Blanchard, Blanchard Stationery Company, Ltd., Win- 


nipeg, Man., was recently made a member of the 


| Order of the British Empire for work of a special 


nature. 


+ * * 


In order to save valuable paper the printing commit- 
tee of the legislature of British Columbia ruled re- 
cently that in the future all Government departments 
in writing letters must use both sides of the paper. 
E. T. Kenney, chairman of the committee, stated that 
he thought that the province should follow Ottawa in 
this regard. It was suggested that all departments fol- 


| low the plan of certain ones which had pursued this 


practice for some time. 
* * * 

One of the interesting features of the large station- 
ery store operated by Westwell’s at Duncan, B. C., is 
a large coffee shop, a lunch counter and a separate 
soda fountain department. 

* * ” 

It was disclosed at a meeting of the central commit- 
tee of the Stationery, Book and Gift Store War Savings 
Stamp Campaign held recently at Toronto under the 
chairmanship of J. S. Luckett, of the Luckett Loose 
Leaf Ltd., Toronto and Montreal, that the campaign 
went over the top by $88,000 more than its objective. 

In appreciation of his especially fine work in pro- 
moting the campaign which was participated in by 
every section of the trade throughout Canada, the 
central committee presented Mr. Luckett with an En- 
cyclopaedia Britannica world atlas as a token of their 
esteem. 

* * * 

Earl Barkwell of Timmins Stationery and Office 
Supply, Timmins, Ont., is moving to a better location 
in that northern mining city. 

* * * 


I. C. Rockwell, president of J. & A. MacMillan, Ltd., 
well-known stationery, office supply and book firm, 
St. John, N. B., was recently re-elected to the presi- 
dency of the Seaman’s Mission Society in that city. 
Mr. Rockwell has been interested in the work of the 
society since the days of his youth when he was a 
sailor out of Nova Scotia ports on voyages to the West 
Indies. He has been with the MacMillan firm for a 
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When Oakville dealers will once more 
speed up sales of the famous Yellow 
Box Line of fastening devices... Pins, 
Clips, Fasteners, Thumb Tacks and 
related items in a complete variety of 
sizes and types. 


But until critical metals and labor in 
this top-quality line return from the 
war front, Oakville will continue its 
policy of equitable distribution of avail- 
able supplies to its loyal dealers all 
over the country. 
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The Home of The Famous Yellow Box Line ' 


OAKVILL 
COMPANY 


Division of Scovill Manufacturing Company 
Waterbury 86, Connecticut 








NEW YORK . CHICAGO ° SAN FRANCISCO 
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Office Workers are Making 
SPEED RECORDS with 


REX-0-graph 


FLUID TYPE DUPLICATORS 











There are many reasons why REX-O-graph Fluid 


Type Duplicators are faster, more economical, 


produce office forms and systems work with great- 
er accuracy and brilliance. One reason is the 
exclusive 100°, Roller Moistener, which saves 
fluid, requires no priming, no waiting for wick 
saturation, permits making copies INSTANTLY. 
Other features that help are: quick-change mas- 
ter clamp, one forward turn of the crank per copy, 
"lightning" paper centering, automatic feed . . . 
and REX-O-graph's specially developed SUP- 


PLIES—for longer runs, more brilliant copies. 


Post-War Opportunity 

for Dealers 

Many new EXCLUSIVE FEATURES, vastly im- 
proving copymaking, will be yours in a new line 
of REX-O-graph post-war Fluid Type Duplicators. 
Attractive exclusive territories still available to 


dealers. WIRE or WRITE TODAY for details! 


REX-O-graph, Inc. 


3729 North Palmer Street, Milwaukee 12, Wisconsin 


FLUID DUPLICATORS AND SUPPLIES 
FOR SUPERIOR RESULTS 
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total of 36 years. During the past eight he has been 
president. 


* * * 


J. Harry Dennis, western Canada representative for 
Brown Brothers, manufacturing stationers, with plant 
and head office in Toronto, recently moved his head- 
quarters from Vancouver to Winnipeg in order to pro- 
vide a better service to the trade in that area. Mr. 
Dennis will be located in Suite 902, Electric Railway 
Chambers, 213 Notre Dame Street, Winnipeg, Man. 

* * * 


Tilman S. Melanson, who for over 40 years operated 
a book and stationery store in Moncton, N. B., passed 
away recently in that city at the age of 64. The de- 
ceased was known over a wide area aS an amateur 
entertainer and was decidedly poular among his custo- 
mers because of his great supply of humorous stories 
and anecdotes. 

* * a 

John H. Selkirk, president of the Montreal Envelope 
Company, Ltd., Vancouver, B. C., passed away recently 
in that city following a long illness. He was born in 
Manchester, England, and before moving to Vancouver 
in 1906 had established his own advertising firm in 
London. In Vancouver he left the advertising busi- 
ness in 1919 to assume the presidency of the Montreal 
Envelope Company. He retained the position until his 
demise. 


* * * 

Thomas Brown of the Reliance Ink Company’s sales 
staff, Winnipeg, Man., recently suffered the loss of his 
wife in an automobile accident. Mr. Brown himself 
suffered severe injuries in the same accident. He is 
making good progress toward complete recovery. 

* * * 

Filmer’s Ltd., commercial stationers of Vancouver, 
B. C., plan to install a complete glass partition across 
the end of their retail book and stationery store. This 
will enable the public to have a complete view of the 
large printing plant of the firm. 

+ * * 

Pacific Mills, Ltd., with their major plant at Ocean 
Falls and their paper converting plant at Vancouver, 
B. C., showed a profit of $654,298 for the year ended 
April 30, according to the report of the parent com- 
pany. Income was $10,886,440, expenses $9,381,410, 
taxes $850,000. 

* * * 

E. M. Young recently purchased the bookstore for- 
merly operated by Hester G. Chambers at 3216 Oak 
Street, Vancouver, B. C. 

* * * 

Fire recently completely destroyed the Spencer Book 
and Stationery Store in Campbellford, Ont., owned and 
operated by Mrs. E. Jones. Cause of the fire is un- 
known. 

* + * 

William H. S. Kane, founder of the Pencil Company 
of Canada, Ltd., Newmarket, Ont., passed away re- 
cently at his home in Toronto. He was in his sixty- 
eighth year. The Pencil Company of Canada was the 
first firm in Canada to manufacture lead pencils, and 
was subsequently sold to the Dixon Pencil Company of 
Canada. For the past eight years Mr. Kane held the 
position of sheriff of York County, and was the third 
generation of his family to have held the office of 
mayor of the town of Newmarket. 

* * * 

Alex Watters, for over 50 years president of the Sta- 
tionery firm of Plow & Watters, Ltd., Montreal, manu- 
facturing stationers, died recently. He was in his sixty- 
eighth year. 

* * * 

Thos. V. Bell. Ltd., a stationery and book firm with 
a history dating back 115 years, is now again in active 
operation in surroundings renovated to replace its 
four-story building lost in a big Montreal fire last 
November. So rapid was the firm’s reorganization fol- 
lowing the 1943 fire that the business was in operation 
again in a limited way just 36 hours after the blaze. 
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POCKET “TOT” 


‘The Stapler with the wide-open 
staple channel. 


“Orders with priorities, of course, 
must still be given precedence. 
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SPEED PRODUCTS COMPANY 
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ATLAS STENCIL FILES 







Now Available in NO Soon to be Released in 
D PRIORITY S T E r [ 

ad 0 0 REQUIRED 

IMPORTANT NOTICE @ All models 

We are the sole li- equipped 

censee of U. S. Patent with steel 

No. 2,248,027. hangers. 


SAVE PAPER—SPACE 
—MANPOWER 


@ Stencils HANG vertically 
(two on each hanger) FREE 
from damage by folding, 
creasing or wrinkling. 

@ Stencils HANG FREE from 
PRESSURE without the use 
of paper separators. 

@ Stencils STICKING is re- 
duced to a minimum, film 
of air circulates between 
stencils. 

@ Stencils are QUICKLY lo- 
cated, ATLAS two-inch 
open window type Indexes 
provide a VISIBLE INDEX. 

MODELS WITH CAPACITY TO 

MEET ANY REQUIREMENT. 


MR. DEALER: THE PRESENT PA- 
PER SHORTAGE HAS CREATED A 
MOST ACTIVE MARKET. YOUR 
TERRITORY MAY STILL BE OPEN. 


ANOTHER ATLAS PRODUCT 
Custom Built 


Wood Card 
Uprights 


in which 
drawers operate 


100% ON 
STEEL 


POSITIVE FREE AND 
EASY DRAWER OPER- 
ATION. Each drawer 
equipped with two steel 
runners . . . two steel 
side channels . . . four 
steel rollers. Regardless 
of position, drawers will 
not stick or sag. 


SIX MODELS: 5x3, 6x4, 
8x5—also tabulator 
cards, check file and 
finger print card units. 





ATLAS STENCIL FILES, Inc. 


12205 ST. CLAIR AVENUE 7 CLEVELAND 8, OHIO 
ee 
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The firm, which suffered a $100,000 loss in the building 
and stock, moved shortly after the fire to premises one 
block distant from the old location. Finding them sat- 
isfactory to its business, it had a thorough job of 
renovation done at the new location. 

The retail department is now separated from the 
printing department, each being in a separate build- 
ing. 

* * * 

Under an order recently passed by the Wartime 
Prices and Trade Board of Canada, all used typewrit- 
ers and used office machinery are transferred from 
the jurisdiction of the Used Goods administrator to 
F. S. Kaszas, administrator of office machinery, equip- 
ment and supplies. 

The order stipulates that a reconditioned portable 
typewriter must not be sold at more than 80 per cent 
of the manufacturer’s list price for the machine when 
it was new. Other types of used typewriters and office 
machinery have been brought under closer control 
by the new order which sets forth the prices for their 
sale and rental. 
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NOTES FROM THE MARITIME PROVINCES 





William McNulty, Correspondent 





During the 1944 summer vacation from _ public 
schools, dealers and distributors in the eastern prov- 
inces hired boys and girls of school age for the holiday 
period. The National Selective Service labor regula- 
tions do not cover boys and girls under 16. Hence, 
there was no necessity of calling on the NSS labor 
pool for the under-sixteeners. The boys and girls 
have been trained in making minor repairs on office 
appliances, as well as for cleaning of the machines, 
and also for office work, messages and delivering. 
Now, some of the appliance men are continuing the 
boys and girls in their employ for after-school and 
Saturday work. Efforts are also being made to engage 
boys, particularly under 16, who have left school and 
are willing to undertake a course of training as office 
appliance ,repairers. With plenty of work available 
and at wages constituting an all-time record, many 
boys and gitis are not returning to school after the 
eighth grade. They can be hired outside the NSS 
regulations while 13, 14 and 15. In some places, chil- 
dren cannot leave school before 14, but this law is 
seldom enforced: ‘Permanent jobs at record wages, 
with all Saturday afternoons off, are being offered 
by the appliance men. 

* * * 

Eustace Barnes, secretary-treasurer of Barnes & 
Company, St. John, N. B., one of the senior office 
appliance retailing and wholesaling units in Canada, 
finished third in Class D of the 1944 edition of the 
maritime senior golf tourney at Kentville, N. S. For 
the two days’ play he had a gross of 208. Mr. Barnes 
has been an active golfer the past 25 years, and has 
participated in all the meets of the senior golfers’ as- 
sociation. His brother and veteran partner, James W. 
Barnes, has long been active in sail yachting. He has 
owned, skippered and raced yachts in the St. John 
River and tributaries and the Bay of Fundy the past 
40 years. He has been chief commodore of the Royal 
Kennebecasis Yacht Club repeatedly. 

$9 —__— 


ROSELIUS NEW STAFFORD SALES MANAGER 

Recently announced by S. S. Stafford, Inc., New 
York, N. Y., manufacturers of writing inks, adhesives 
and other office and household products, was the ap- 
pointment of Charles D. Roselius as general sales 
manager. Mr. Roselius joined the company as assistant 
cashier in 1916, and except for a nine-month period of 
service during World War I, has been with them since 
that time. For the past 20 years he has been sales 
manager of their household products division. 

Joseph S. Roe, who has been with the company for 
18 years, has been appointed assistant sales manager. 
1944 
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TYPEWRITER 


RIBBON 


CAME RON 
MANUFACTURING CO 
DALLAS, TEXAS 
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Buy Stamps 
and Bonds 
With What 


You Save! 





Cameron’s 


HALLMARK 
RIBBONS 


ARE MADE TO STAND 
RIGID TESTS 


You will like Hallmark Ribbons. You'll 
like their first impressions and you'll like 
their long life. 

The Army and Navy have bought mil- 
lions of them—for use all over the world, 
in all conditions of climate and usage. 

Try a Hallmark ribbon. Mail the coupon 
for it today—it’s free. 

After a trial you will buy them—and 
keep on buying them. Their low price will 
surprise you, too. 





Mail This: 





Cameron Manufacturing Co. 
1615 Bryan St., Dallas 1, Texas 


Gentlemen: 


Send sample ribbon for 


typewriter 


with prices to 
Firm Name 
Address 
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From the Heart of the Forest.. 
To the Heart of the | 











Nature has indeed been generous to manufacturers of 


wood office furniture. Out of the forests comes a bound- 
less variety of wood possessing innate loveliness of 
grain and fibre . . . all designed to please the broad 
and varying tastes of dealers and their customers. 
Beautiful as a tree and beautiful as a material subject 
to the woodworkers’ arts, wood makes a dual contribu- 
tion to man's artistic urge. Natural beauty gives to 
wood a charm that suits it admirably for use in making 
furniture. 





JASPER OFFICE FURNITURE CO. 
JASPER, INDIANA 
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Office..... 








It is a fascinating task to take the endless variety of 
woods that Nature has so abundantly provided and 
transform them into Jackson Desks. Under the tools of 
skilled and experienced craftsmen, wood takes on the 
sleek, efficient lines of modern Jackson office desks, 
bringing promise of convenience and efficiency to the 
business men and women who will ultimately use them. 
We all know that wood desks have made a significant 
contribution to the administrative phase of the war 
effort. Now... let's shout this from the "tree-tops"’... 
marvelous new developments in processing wood make 
its future brighter than ever. It's now certain... the 


Desk of Tomorrow will still be WOOD. 


REPRESENTATIVES: S. R. Evans, 813 Bona Allen Bidg., Atlanta 3, Ga. 
James H. Davison, Hotel Figueroa, Los Angeles, Cal. Howard Maley, 115 Tarbell Ave., Bedford, Ohio 
Marion VY. Follin, 220 Fairbanks Road, Riverside, III. 
George B. Wray, 130 W. 42nd St., Room 819, New York Charles L. Pettibone, Bedford, Ohio 
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. Jackson Desks! 


L. H. McDaniel, 3600 Parkhill Drive, Ft. Worth, Tex 














NATUNAL 
UJEoHS 





NATIONAL EXECUTIVE DESK 
No. 6612S 66" x 36" 


To every executive office this National 
Desk lends an air of distinction, of dig- 
nity and of assurance—the subtle ex- 
pressions of refinement and good taste. 


Naturally the demand for this outstand- 
ing example of National craftsmanship 
exceeds production due to the labor 
and raw material situation, plus the fact 
that much of our facilities are actually 
engaged in war work. With our very 
limited production deliveries are defi- 
nitely retarded. Your patience and 
understanding in this emergency are 
appreciated. 


NATIONAL DESh COMPANY 


HERKIMER, NEW YORK 














100 


MACHINE SHORTHAND IN GREAT 
BRITAIN AND THE EUROPEAN 
THEATRE OF WAR 


By Camille Palanque, O.I., F.I.L. 


Inventor of the Palantype; Managing Director of Palantype 
Ltd., London; Principal, The London School of Stenotyping 


T HAS ALWAYS been the policy of all shorthand 
machine distributing companies to encourage pri- 
vate ownership of the machine by the individual sten- 
otypist in preference to ownership of the machines by 
the employers. There are several reasons for this prac- 
tice which is to the advantage of all concerned: 
a) The operator who owns his or her machine takes 
the greatest care of it, and consequently there are 
no inconvenient breakdowns due to neglect or im- 
proper care. At the same time the stenotypist own- 
ing his or her machine enjoys perfect freedom of 
action and can offer his or her services wherever 
he or she likes, taking the machine to the job. 
b) The employer does not have to bear the expense 
of installing the machine and the question of the 
initial cost has, therefore, no bearing on the offer 
of the job to the best qualified applicant. Also, 
there are no inconveniences to the employer due 
to breakdowns. No idle machine is left to deterio- 
rate if the stenotypist leaves for other employment. 
The employer can thus benefit from all the ad- 





STENOTYPY IN WARTIME ENGLAND.—Above, Sat. 
Thiers, U. S. Army, takes down the SHAEF (Staff Head- 
quarters, American Expeditionary Forces) communi- 
ques which are later distributed to the press. Below. 
Miss Camille Palanque explaining the development of 
the stenotyping system and the different machines in 
use since 1829 to Lady Violet Astor at a recent exhibi- 
tion in London. 
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4 No ware of spoilege of sheen! 


3 Long lle ond accurate reproduction! 


plur OUTSTANDING VALUE 
NO EXTRA COST 
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CURL-LESS CARBON 
PAPER WITH MAY 
QUALITY AND LONG LIFE 


NOW ENJOY THESE 
FIVE ADVANTAGES 


1 Always Flat and Smooth’ 
2 Quick, Easy Handling! 
3. Won't Wrinkle or Tree’ 
4. No Waste and No Spoitage! 
5 Long Lite—Clear Copies’ 
COMPLETE SERVICE 
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WOOD ... Ageless! ... Timeless! 


Today, Tomorrow, and Always. . 


The Sphinx .. . 
dimmed by time is a tribute to man’s 
WOOD too has produced 


its masterpieces proving itself a med- 


unchanged .. . un- 
artistry. 


ium for man's finest creative effort. 
Wood's versatility especially lends it- 
self to the manufacture of fine office 
desks. Possessing striking beauty, wood 
is still the star utility performer in the 
office furniture field. Wood's useful- 
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EVANSVILLE 7, INDIANA 


member WOOD office 


ness has reached an all time high dur- 
ing this war period. After the war we 
envision a glamorous era... new and 
unusual processes which will make 
wood's appeal even greater than ever. 

Wood meets today's desk needs... 
wood will fulfil tomorrow's desk re- 
quirements. Imperial Desks fashioned 
from wood will open up new sales 


vistas for our dealers in the postwar era. 























ae 


furniture institute 


OFFICE APPLIANCES, 


October, 


1944 








a a re 


ing 
typi 
Am«¢ 
the 
a la 
of r 
no ¢ 
mac 
incl 


in { 
erac 
nece 
sho! 
ice | 
mai 
An 


the 
the 


proy 
sent 
arra 
mac 
the | 
witl 
were 
deps 


men 
were 
and 
tion 
that 
the 
scrik 
mak 
han 


all -1 
for 

Lon 
woul 
woul 
hanc 
supp 
and 
agai 


Th 
ing 
mac] 
befo 
typis 
All ¢ 
coac. 
mac] 
with 
the ¢ 
—an 
mer] 
perie 
and | 
ative 
point 


OFF 








vantages of the stenotyping system without expense 
to his business. 
c) The distributing companies have no worries con- 
cerning the making good of guarantees from break- 
downs occurring through careless treatment of the 
machines. At the same time, the elimination of 
breakdowns is a very important factor when it is a 
question of the advantages and disadvantages of 
stenotyping in comparison with pencil shorthand. 
Consequently, (although there are many firms own- 
ing shorthand machines) the majority of the steno- 
typing machines in use both in Great Britain and in 
America are, or were at the outbreak of war, owned by 
the users; a.further consequence was that although 
a large number of those machines were used for work 
of national importance, the shorthand machines had 
no official existence so far as the governmental office 
machinery departments were concerned, and were not 
included on their list of official office equipment. 


The Necessity of Remedying the Situation 

There were only minor disadvantages in this position 
in peacetime. But with the outbreak of war, which 
gradually brought about strict controls, it became 
necessary to secure the official recognition of the 
shorthand machines used in war or Government serv- 
ice if continuity in the supplies of paper, ribbons and 
maintenance for those machines was to be secured. 
An easy way would have been to arrange for the 
official department to purchase the machines. But 
the stenotypists themselves would have been against 
the idea of selling their machines. 


How Recognition Was Secured 

I started the ball rolling by approaching the ap- 
propriate department of H.M. Stationery Office repre- 
senting to them what the position might become if 
arrangements for supplies of material for shorthand 
machines were not completed, only to be greeted with 
the answer that while the department felt sympathetic 
with our difficulty so far as they were concerned there 
were no such machines used officially in Government 
departments. 

All the stenotypists employed in Government depart- 
ments were notified that the only way in which we 
were prepared to go on supplying them with paper 
and ribbons would be through an order to H.M. Sta- 
tionery Office using the usual official channels, but 
that this order must be accompanied by a note from 
the head of their department, or their own chief de- 
scribing the use to which those supplies were put and 
making a proper case for the essentiality of the short- 
hand machines in their department. 

H.M. Stationery Office, which had been most helpful 
all the time, suddenly received a batch of demands 
for stenotyping materials. They telephoned to The 
London School of Stenotypy to ascertain whether we 
would be prepared to supply. Our answer was that we 
would supply paper and ribbons for any make of short- 
hand machines against orders carrying the necessary 
support at paper control, and that we would repair 
and maintain any make of shorthand machines 
against priority orders. 


Training the American Armed Forces 

The London School of Stenotyping was already get- 
ing a demand both for training and for shorthand 
machine supplies from American official quarters even 
before America entered the war and American steno- 
typists became numerous on this side of the water. 
All demands were met. Men in the U. S. Navy were 
coached for their examinations successfully, and their 
machines repaired and overhauled. But the position 
with regard to the shorthand machines not being on 
the official list of the U. S. armed forces was the same 
—and for the same reasons—as had prevailed for- 
merly in the case of the British departments. Past ex- 
perience, however, provided the key to the problem, 
and together with Mrs. S. S. Elliott, London represent- 
ative of OrricE APPLIANCES, Chicago, I went by ap- 
pointment to the headquarters of the American Army 
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In common with most stationery 
manufacturers ACCO has been con- 
fronted with many difficulties during 
the war. But ACCO has never lost 
sight of the stationer’s problems and 
has done its best to cooperate in their 


solution. 


Today, America is on the march and 
we all hope that V-day will soon be 


here. When it comes you will find 


ACCO ready to serve you with the 
same satisfaction and quality prod- 


ucts you have always known- 


ACCO 


FASTENERS 
ACCOBIND FOLDERS 
ACCOPRESS COVERS 

PUNCHES 

CLAMPS 

PAPER CLIPS 


* * * 


ACCG 


PRODUCTS, Inc. 


39th Ave. & 24th St. 
Long Island City, N. Y. 
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The staff of the Anderson- 
Hickey Company extend 
their cordial greetings to 
dealers attending the 39th 
Annual Convention of the 
National Stationers Asso- 
ciation October 2, 3 and 4. 
Company representatives 
will be in attendance at the 
Palmer House for the pur- 


pose of visiting with dealers 
who formerly sold "Andy 


Units in Steel” and have wait- 
ed so patiently for the 
time fast approaching 
when manufacture can be 
resumed. 
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in London and together we explained the reasons why 
a close co-operation between the American Army and 


The London School of Stenotyping would contribute’ 


to the common goal: greatest possible efficiency of the 
American services. 

As a result, the machinery for obtaining supplies in 
this country and the requisitioning of those supplies 
was arranged. Shorthand machines were requisitioned 
by first-air priority in the U.S.A.; parts, to be held 
against requistions from the London School of Steno- 
typing for the repair and maintenance of all short- 
hand machines (privately owned or not) used in the 
U.S.A. organizations over here, were also requisitioned 
in America. 

In fact, shorthand machines were added to the list 
of official office equipment of the American armed 
forces. 

The Palantype in America 

It was at the request of some of the students of the 
Palantype in the American armed forces that the 
Palantype Company began to make plans for manu- 
facture and distribution of the Palantype in America. 
Great interest in the British stenotyping machine is 
also taken by the ASSOCIATED STENOTYPISTS OF AMERICA. 
A former president of the Association, Haines Den- 
nis, flying from America to this country on an official 
Army mission, spent a substantial part of the few 
hours at his own disposal talking over with me mat- 
ters of interest to stenotyping as a profession. 

An invitation has been extended to me to go and 
speak at one of their annual conventions as soon as 
it is possible for me to travel to America. Tentative 
plans for the federating of the British stenotypists 
with the American association are also under consider- 
ation, and last, but not least, a good deal of thought 
is being given to plans for the manufacture and dis- 
tribution of the Palantype itself in America. 


Prospect of Machine Shorthand Development 


The war itself has brought to the notice of many 
official departments the great advantages of machine 
shorthand. There is every evidence that this interest 
will go on increasing. 

Stenotyping as a training is—or will be at the ap- 
propriate time—sponsored in official quarters with the 
result that a large number of efficient operators will 
be trained before they return to civilian life. The 
BRITISH MINISTRY OF LaBourR, leading the way, has 
already added the training in stenotyping to their list 
for those disabled through enemy action or other causes 
and will pay the fees and the maintenance allow- 
ance of suitable candidates. Both the Crvit SERVICE 
CLERICAL ASSOCIATION and THE NATIONAL ASSOCIATION 
OF WoMEN Civit SERVANTS are in favor of the entry of 
stenotypists in Government departments as a means of 
securing better pay through increased efficiency. We 
hear from our friends, THE ASSOCIATED STENOTYPISTS OF 
America, that the Treasury has agreed to rates of pay 
corresponding to speeds. (This was secured de facto in 
Great Britain, where stenotypists entered employment 
as “specialists’’) . 

The PaLANTYyPE Company is interested in hearing 
from members of OFFICE APPLIANCES ASSOCIATION who 
would be interested in the distribution of the Palantype 
stenotype machine in America or in any other country. 

I 
ALL-METAL SPEED STAPLERS BACK ON MARKET 


The Speed Products Company, Long Island City, 
New York, has announced that the “Swingline” 
staplers, of all-metal construction, are again being 
produced and are available to the trade without pri- 
ority. Preference must still be given, however, to or- 
ders carrying priority ratings. 

“Swingline” models include the Nos. 3 and 4 desk 
models, Nos. 3P and 4P plier-type, the desk and pocket 
Tot, and Speedmatic tacker. 

Other Speed products, such as Tot staples, Speedo 
index tabs and Parr finger tips, are also now available 
without priority. 
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Prospects 


in Your City 


New HANDIFAX Sales Plan 
Offers Opportunity for Live Dealers 


Exclusive to You—Little or No Investment 





e 


You Find the Prospects 
We Work Out Details of Installations 


for Your Prospects 


We Help You Close the Sales 


You Earn 30% to 50% on Orders 
and Re-orders 


With the possibility of war ending in the not distant 
future business men are looking to the re-vamping of 
their business records. They are planning to install 
effective business controls. We need you to help us 
locate these Prospects and develop their interest. You 
can do this because of experience and intimate familiar- 
ity with your local market. 

There is a large potential market for HANDIFAX 


Visible Record installations and, beyond that, a profit- 


able volume of re-orders. We carry HANDIFAX 


stock and ship direct on your orders. Individual sales 
range from a few dollars to $10,000 
to 100,000 cards or more. 

We maintain at our St. Louis plant a staff of men 
who will recommend proper Standard Forms or plan 


from 100 cards 


and create Special Forms, and also suggest procedure 
and ‘ype of equipment best suited to the individual 
needs of your P rospects. 


HANDIFAX Visible Records have been in national 


daily use for more than ten years. They are used from 


Coast to Coast in many important Business Firms and 
Government Departments, federal, state, county and 
municipal. 

HANDIFAX is one of the most convenient, port- 
able, flexible, economical and satisfactory visible record 
It sells for 
one-half (1%) the price of other visible record systems. 


systems sold and used in America today. 
It has many exclusive features. It cuts clerical costs. 
An executive can look at the face of ten (10) com- 
pact, portable panels of HANDIFAX and get a quick 
survey of correlated facts on 200 different situations. 
“Visible Facts Inspire Profitable Acts.” 

See our representative in Chicago at the National 
Stationers’ War Conference at the Palmer House or 
stop over in St. Louis on your way to or from Chicago. 

Phone, wire or write for HANDIFAX Dealer Plan. 
Please let us know your experience and qualifications to 
act as our exclusive HANDIFAX Visible Record 
Dealer in your City. 


Ross-Gould Company, 309 N. Tenth, St. Louis 1, Mo. 


HANDIFAX Visible Records -- St. Louis 
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A Leopold EXECUTIVE DESK 
+ ecially aDesigned 


FUR HULUING CUNFERENCES 





An executive desk and conference table 
combined. Brings the conference to the 
man who called it. 
Conferees “pull up a chair’. . . various 
desk sizes accommodate groups of from 
five to nine. A nine inch overhang on 
the three conferring sides provides work- 
ing comfort for them. A receding base 
affords full foot freedom 

The presiding executive's “‘right at his 
desk”’ . . . able to reach in any drawer 


as needed. The desk is full drawer- 


equipped, including a special one for 


fling. Eliminates much “stepping back 
to the ofhce for papers from a con- 
ference. Saves a busy executive s time 


and office space. Increases efficiency. 


Modern, practical the inherent 
beauty of this functionally designed 
streamliner matches its endurance and 
convenience. Yes, since 1876, Leopold 
has been combining designing skill and 
sound craftsmanship meeting 

today—the office furniture problems of 


tomorrow 


THE LEOPOLD COMPANY 


Burlington, lowa 
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ROCKY MOUNTAIN NEWS NOTES 


H. A. Shields, Correspondent 


The W. H. Kistler Stationery Company of Denver, 
Colo., received The National Security Award from the 
U. S. Government on September 1. This is a very high 
honor, one of few such awards given to stationery 
firms throughout the country. Following the formal 
presentation ceremony, which was held in Phipps 
Auditorium in Denver, The Kistler Stationery Com- 
pany entertained the employees and friends at 
dinner dance at The Coronado Club. 


* * * 


Jack Geurin, president of The Rocky Mountain 
Travelers and local representative for Eberhard Faber 
reports a very unhappy business and pleasure trip to 
the East. Upon returning from New York on business 
he found Mrs. Geurin and the two babies in a hospital 
in Pittsburgh where they had to stay until their re- 
turn to Denver. Jack says it will be a long time before 
they get him out of Denver again. 


* * * 


Recently seen making the rounds in Denver were 
Larry Wood and Claude Williams of The American 
Pencil Company, and Henry Bredow of Eaton Paper 
Corporation. 


* * * 


The old favorite, Gus Lipp, of Kistler Stationery 
Company of Denver, has been quite a busy little boy 
recently. He has just returned from a _ two-weeks’ 
fishing trip, will be on the job for a week, followed 
by a little more time off. Then off he goes to New 
York on a buying trip, returning to Chicago for the 
NSA Convention. 


a * aK 
Fred Whalen and Al Smitz of Carter Ink fame are 
due in Denver in the near future. 
* * * 
Erle Kistler of The Kistler Stationery Company of 


Denver is making plans to attend the NSA Convention 
in Chicago early in October. 


* * * 


Miss Ruth Smith, former assistant buyer to Mr. 
Allebaugh, stationery buyer for Daniels and Fisher 
of Denver, is now Mrs. Myron Millar. Though Ruth 
has changed her name she is still in the stationery 


business, as Mr. Millar is with The Whitman Pubishing | 


Company as a salesman. Miss Clark will succeed Miss 
Smith as assistant to Mr. Allebaugh. 


* * * 


Mrs. Carmalita Scoles is now assistant buyer to Mrs. 
Alice Jacobs in the stationery department of The Den- 
ver Dry Goods Company. 


——-—— 0 


FLORIDA FIRM CHANGES NAME AND LOCATION 
The Lewis Pelham Company, stationers and office 
outfitters of Lakeland, Fla., which formerly operated as 
the Commercial Stationery Company, has purchased a 
building at 112 South Tennessee Avenue in that city. 
They moved into their new home early in September. 
No change in ownership or personnel was made, the 
business still being operated by Lewis and Mrs. Pelham. 
———_0—=>-__ 
HEINRICH-SEIBOLD OPEN NEW STORE 
IN ROCHESTER 
The Heinrich-Seibold Stationery Company, Roches- 
ter, N. Y., operated by Ken Heinrich and Bill Seibold, 
Staged a formal opening and business equipment show 
at their new store, 64 Exchange Street, on Friday, Sep- 
tember 29, from 12 noon to 9 p.m. 
1944 
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RECORD KEEPING EQUIPMENT 
INTERESTS OFFICE MANAGERS 


because 


exposes thousands of cards 
to view which ts invaluable 


if signal tabs are used. 





Just one of the many features that makes Rol- 
Dex click with business. The demand for Rol- 
Dex is real and growing . . . new uses are con- 
stantly appearing. Rol-Dex has demonstrated 
that it is especially adaptable for cycle billing 
in department stores. Write us for complete 
information. 





An outstanding Rol-Dex installation—Each carriage handles in excess 
of 400 Ibs. 


ROL-DEX COMPANY 


433 SHELBY STREET 
DETROIT 26, MICH. 
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SENSATIONAL NEWS 
FOR LIVE DEALERS! 


Presenting 


A Revolutionary Development 
in Drawing Devices 


SPEE-DOTTER rushes the finished work of 
draughtsmen, architects, engineers, designers, 
artists, students, layout men. With SPEE- 
DOTTER they get accurately dotted lines in a 
split second. 





“Efficient 
Revolutionary 


Sy pees eues erence neaaes nt 
TTER™ 








Two sizes, made of transparent plastic, fully guaranteed for 
ruling and measuring. 


Pocket size, 8” retails at $1.00. Desk size, 12” retails at $1.50. 
Get your order on file for early delivery. 


Multiple Uses—makes parallel lines, measures, 
produces dotted lines. Every user of a draw- 
ing instrument will clamor for Spee-Dotter. The 
demand will be tremendous. Put your store up 
in front with this record breaking number. 


Produced by the makers of the famous 
C-Thru line of modern measuring devices. 





PROTRACTORS + OTHER DEVICES 


WAVIGATIONAL INSTRUMENTS ~ STENCILS + 


RULERS + TRIANGLES - 


ttil-h Citi 


RA Bt Ff ORD , CO 2's 
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DIEBOLD NAMES WALL TO EASTERN POST 
Diebold, Incorporated, Canton, Ohio, has recently 
announced the appointment of George T. Wall as east- 
ern division dealer representative. 
Formerly a Remington Rand sales representative in 
their New York office, and later an executive in their 














~ GEORGE T. WALL 


sales promotion division, Mr. Wall is thoroughly expe- 
rienced in business systems equipment products. He 
joined the Curtiss Wright organization in Buffalo as 
assistant office manager at the beginning of the war, 
remaining in this post until joining Diebold in July, 
1944. He will spend most of his time in the field as- 
sisting Diebold dealers develop their sales of Cardi- 
neer rotary files, Tra-Dex vertical visible files, Flex- 
Site visible books and other Diebold products. 
Ea eens 


GARVIN ARTICLE IN “NATION’S BUSINESS” 


In a timely article entitled, “How’s My Little Man 
Today?,’ written by Charles P. Garvin, general man- 
ager of the National Stationers Association, and ap- 
pearing in the September Nation’s Business, the genial 
NSA chief takes up the cudgel against the bureau- 
cratic tinkerers who insist that little business needs 
“protection.” 

Mr. Garvin points out that the stationery industry 
originated back in 1403, and, despite the fact that 
it is made up of small units, has always been able to 
look out for itself. He adds that no business remains 
really small—it either grows or dries up. If the latter 
happens, the business wasn’t needed in the first place 
or the person operating it wasn’t equipped to do So. 

As to the alleged conflict between big business and 
little business, Mr. Garvin insists that such a condi- 
tion just doesn’t exist. They are interdependent, he 
adds, and the continued prosperity of one is made pos- 
sible by the healthful condition of the other. 

The article continues with a criticism of the Senate 
committee report on small business and a discussion 
of what might happen to any business that is con- 
sidered by the planners as “too successful.” 

In concluding his discussion Mr. Garvin lists four 
suggestions on which he maintains most small business 
men would concur. Briefly stated, these are as 


follows: 
1. Less Government control and direction of busi- 
ness. 


2. Opposition to the “county agents” sent out to tell 
business how to operate. 

3. More realistic antitrust laws. : 

4. The best help Government could give business 
would come through turning over the job to ac- 
tive business men who know what it is all about. 

The article, one in which every stationer and every 
other business man as well should be vitally interested, 
closes with these terse words: 

“Let’s resist any attempt to divide American busi- 
ness—and business, small or big, will take care of itself 
as it always has. We can’t multiply business by di- 
viding it.” 

October, 1944 
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“a The eternally beautiful expression and tone fidelity of the 
k- @ . : er : , , . 
Stradivari Violin is an everlasting contribution to the classics. 
| True to the creed of quality and beauty, Columbia offers a classic 
n contribution to the world of business—Classic Ribbons for Electric 
- 3 Typewriters. 
- 
1 @ . — ‘ , , : ‘ 
° Classic’s combination of sheer yet sturdy fabric and minutely- 
is controlled ink film is expressed in terms of writing beauty and 
‘y endurance. This combination is particularly adapted to the rigor- 
ut ous requirements of electrically-operated typewriters. And, since 
0 . , . , . , 
Ss \ fine things endure, Classic Ribbons are economical. 
-r 
e Service in war industries has proved again and again the value of 
d “¢ < a electric typewriters and Classic Ribbons. There are splendid sales 
- Seren! advantages for you now—and even greater opportunities for the 
in future—when you feature Columbia Classic Ribbons. Write for 
details, prices and sample sheet. 
e 
n ‘ T ‘ Ty * rr + 
- COLUMBIA RIBBON & CARBON MANUFACTURING CO., Ine. 
Main Office and Factory: Glen Cove, L. [., N. Y. 
. : 
s | New York Sales & Export: 58-64 W. 40th Street 
Kansas City, Mo.: Dwight Bldg. 
- | 
] 





: _ 2. T¥PRWREPEE 
; CMPTF RIBBONS 


For Electrie Typewriters 





OFFICE APPLIANCES, October, 1944 109 








SPECIAL 


SECTION 








Program oO 
ee! 


-, 
& onvention 








ELECTION of Chicago as host city for the Thirty-Ninth 

Annual Convention of the National Stationers Association 
gives the Chicago Trade another appreciated opportunity to 
welcome convention registrants to the central market place of 
the Midwest, where the commercial stationery business has long 
been one of the important industries. 

NSA’s third war conference is the eighth annual convention 
of the organization to be held in Chicago, where NSA was born 
in 1904. Like other assemblies since the attack on Pearl Harbor, 
the underlying purpose of the 1944 convention will be to formu- 
late plans for continued co-operation in the war effort while 
maintaining the flow of office utilities to:general business, like- 
wise engaged in contributing unreservedly to the war program. 
With a galaxy of informed speakers and plenty of discussion 
time, we know the program of this assembly will help all who 
attend to a better understanding of wartime operations and 
the numerous aspects of the reconversion program. 

For your leisure time Chicago has much to offer in the way 
of entertainment and cultural appeal. And you will be most 
welcome in the local stores of stationers and offices of manu- 
facturers. May your visit be pleasant and profitable. 


G. O. STEVENS, on behalf of commercial stationers. 
JOHN HENN, on behalf of stationery manufacturers. 
H. C. ANDERSON, on behalf of office machine manufacturers. 
H. A. GREEN, on behalf of office furniture manufacturers. 


Ch icago 
Extends 
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MR. HENN MR. ANDERSON MR. GREEN 








Vice-President, General Manager, Director of Distribution, Sales Manager, 
Stevens, Maloney & Co. Stanley Wessel & Co. A. B. Dick Company Royal Metal Mfg. Co. 
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HICAGO’S role in the development of the office equipment 

industry, in which the stationery business is so prominent, 
has made the city and adjacent territory a production center from 
which a great volume of stationery products are channeled to 
points of sale and application throughout the country. Many 
mechanisms, systems and other manufactures, embodying new 
functions which greatly facilitated the administration of office 
routine, originated in Chicago and established permanent econo- 
mies for the world of business. 

General attractions in Chicago are numerous, covering a broad 
range of interests. And those who extend their visits to include 
calls upon manufacturers in the city and vicinity will be received 
For convenience, names, addresses and 


APPLIANCES, 


with hearty welcome. 


telephone numbers are listed below: 





Ace Fastener Corp. 

Acme Visible Records, Inc. 
Aigner, G. J., Co. 

Ames Supply Co. 

Associated Stationers Supply Co. 
Autocopy, Inc. 

Automatic Pencil Sharpener Co. 
Autopoint Co. 

Bankers Box Co., Inc. 
Barkley, C. L., & Co. 

Business Efficiency Aids 
Clemco Desk Mfg. Co. 

Codo Mfg. Corp. 
Commonwealth Publishing Co. 
Continental Ink Co. 

Copy Papers, Inc. 

Cotterman, I. D. 

Dick, A. B., Co. 

Doppelt, Charles, & Co. 
Eversharp, Inc. 

Hedges Mfg. Co. 

Heyer Corp., The 

Imperial Methods Co. 


Johnson Chair Co. 

Markilo Co. 

Mashek, Frank, Co. 
Meilicke Systems, Inc. 
Melind, Louis, Co. 

Metal Specialties Mfg. Co. 
Meyer & Wenthe, Inc. 
Omen: ©: 'C:'S:.-Co. 

Photo Materials Co. 
Precise Developments Co. 
Rockwell-Barnes Co. 
Royal Metal Mfg. Co. 
Sanford Ink Co. 

Service Flag & Emblem Co. 
Shipman-Ward Mfg. Co. 
Slade, Hipp & Meloy, Inc. 
Speed-O-Print Corp. 

Stark Calendars, Inc. 
Stationers Clearing House 
United Autographic Register Co. 
Utility Stationery Stores 
Vail Mfg. Co. 

Van Dyke Industries 
Victor Adding Machine Co. 
Wells Office Furniture Co. 
Wilson Jones Co. 

Wonder Lock 
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.3415 N. Ashland Ave.... 
.122 S. Michigan Ave. 


503 S. Jefferson St. 


.564 W. Randolph St... 
.229 S. Jefferson St. 


466 W. Superior St.. 
58 E. Washington St. 


. 1801 W. Foster Ave. 


536 S. Clark St....... 

517 S. Jefferson St. 
4339 Lee St., Skokie 
4401 W. North Ave. 


.529 S. Franklin St...... 


542 S. Dearborn St. 

3144 S. Austin Blvd., Cicero 
700 W. Lake St....... has 
4535 N. Ravenswood Ave. 
720 W. Jackson Blvd. 

412 N. Orleans St............ 


.1800 W. Roscoe St...... 


2931 S. Wentworth Ave.... 
911 W. Jackson Blvd. 
750 S. Circle Ave., 
Forest Park......... 
4401 W. North Ave. 
3633 S. Racine Ave. 


..1914 N. Milwaukee Ave. 
, SASS hice 
-Superior 1811 


362 W. Chicago Ave..... 


.3200 W. Carroll Ave. 


30 S. Jefferson St.... 


2529 W. Moffat St... 


1323 S. Michigan Ave. 
28 N. Loomis St....... 
35 E. Wacker Dr.... 


..175 N. Michigan Ave. 
.846 W. Congress St. 


300 W. Adams St.. 
325 N. Wells St. 
119 W. Lake St. 
159 E. Grand Ave. 


.525 S. Dearborn St... 


334 S. Jefferson St...... 
5000 S. California Ave. 
307 W. Monroe St. 
900 E. 95th St. 

2559 W. 2ist St........ 


..3900 N. Rockwell St. 


725 S. LaSalle St...... 
3300 W. Franklin Blvd. 


.53 W. Jackson Blvd.... 


Lakeview 2400 
Harrison 5133 
Harrison 7414 
Franklin 1946 
Franklin 6760 
Superior 6407 
Randolph 4612 
Longbeach 3200 
Harrison 3577 
Wabash 4570 
Skokie 1227 
Spaulding 7400 
Harrison 3250 
Webster 4572 
Cicero 4812 


.. Seeley 0046 
.Longbeach 5829 


Monroe 7460 
Superior 3251 
Buckingham 4000 
Calumet 4246 
Haymarket 7521 


Forest 835 
Spaulding 7400 
Yards 1140 
Armitage 1914 
Bittersweet 3730 


Nevada 0440 
Monroe 1363 
Humboldt 3543 
Victory 6521 
Monroe 6646 
Randolph 6830 
State 5010 
Monroe 2088 
State 2273 
Delaware 1090 
Randolph 2590 
Whitehall 6272 
Webster 3402 
Haymarket 2522 
Hemlock 9000 
Franklin 3565 
Regent 1810 
Rockwell 3142 
Keystone 8210 
Harrison 1100 
Van Buren 7400 
Harrison 4232 
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Chicago Stelle Your S are _/ime 


SIDE from the scores of attractions at the NSA Convention itself, there’s 

never any dearth of things to do or places to go in Chicago—your host 

city. If it’s your wish merely to see as much of the city as possible during your 

brief stay, hundreds of miles of bus, street car and elevated lines, plus the new 

subway, opened since your last visit, assure your reaching every part of Chicago 
quickly and conveniently. 

Or, if your interest lies more in cultural tours, you'll find the Chicago Natu- 
ral History Museum, the Rosenwald Museum of Science and Industry, the Art 
Institute and the Planetarium capable of occupying your every spare hour. 
More than 200 public parks and botanical parks beckon the vsitor who prefers 
to spend most of his spare moments enjoying Chicago’s October weather. 

For those who never tire of the theater or night club, these forms of enter- 
tainment abound in Chicago by the hundreds, both in and well away from the 
busy “Loop.” 

And for the visitor who never misses Sunday worship, even though away 
from home, the city’s 1650 churches located throughout the city assure one of 
being able to attend a near-by church of his choice. 

Some may wish to visit a few of Chicago’s numerous universities, for the 
city stands high in the field of education. Just north of the “Loop” on Lake 
Michigan, is the McKinlock campus of Northwestern University; the main 
campus is located a few miles north in Evanston. The 100-acre campus of the 
University of Chicago is located on the South Side at 58th Street and Ellis 
Avenue. Loyola University and Mundelein College are at Sheridan Road and 
Loyola Avenue, while the main campus of De Paul University adjoins the ele- 
vated at Fullerton Avenue. 

Of no little importance to the convention visitor will be the opportunity to 
visit some of his major sources of stationery, office machine and furniture 
supply. Scores of manufacturers in these fields will be holding open house this 
week. Give them the opportunity of showing you through their plants and 
make this visit to Chicago the most pleasant you’ve ever experienced. 
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R. D. LATSCH 
Latsch Brothers, 
Lincoln, Nebr. 
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OTTO EISENLOHR 
The Dorsey Company, 
Dallas, Tex. 
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WOODSON P. WADDY 
Everett Waddey Co., 
Richmond, Va. 











EARL KOCHHEISER 
Charles Ritter Co., 
Mansfield, Ohio 
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Raymond Moley to Speak Tuesday Afternoon 


ONDAY afternoon, October 2, 1944, the Thirty- 

Ninth Annual Convention of the National Sta- 
tioners Association will get under way officially in the 
Grand Ballroom of the Palmer House, Chicago. With 
the end of the European war impending, this year’s 
assembly will be peculiarly significant. All the ses- 
sions will be pointed to the objective of providing in- 
formation and ideas concerning the industry in rela- 
tion to the war effort and the post-war period. 
Speakers and discussion leaders on the program are 
all eminently qualified in their particular fields. 

As has become customary, a number of pre-conven- 
tion events will take place before the opening session 
Monday afternoon. The Great Lakes Travelers Club 
will be host to early arrivals at a luncheon Friday, 
September 29, in the Bamboo Room of the Hotel Sher- 
man. On Sunday the Executive Committee will meet 
with President R. D. Latsch in the convention head- 
quarters room on the fourth floor of the Palmer House 
The Exhibition Hall will be open from three o’clock in 
the afternoon until seven o’clock in the evening for 
the benefit of early registrants. 


Monday Program 

The “President’s Breakfast” for members of the Ex- 
ecutive Committee and the Board of Control will be 
held, as usual, in the Crystal Room on Monday at 
8:00 a.m. Following breakfast, the Board of Control is 
scheduled to go into executive session. At 8:30 a.m.., 
the gate of the Exhibition Hall will be rolled back, 
signalizing the official beginning of the ninth annual 
staging of NSA’s “Five Centuries of Progress Exposi 
tion.” 

Delegates will assemble in the Grand Ballroom at 
1:30 p.m. for the first business session of the conven- 
tion. After appointment of the budget, credentials, 
necrology, nominating, declarations, and special com 
mittees, President R. D. Latsch, Latsch Brothers, Lin- 
coln, Nebr., will present his annual report on “The 
State of the Business.” 

Other addresses scheduled for Monday afternoon are 
as follows: 

“Governmental Affairs,’ by John C. Hazen, United 
States Chamber of Commerce; “Let’s Keep America 
American,” by Otto H. Eisenlohr, The Dorsey Company, 
Dallas, Tex.; “The Tax Situation,” by L. R. Kendrick, 
The Kendrick - Bellamy Company, Denver, Colo.; 
and “An NSA Man in the OPA,” by Charles H. Miller, 
secretary, Pacific Northwest Stationers Association. 

The Monday afternoon session will close with the 
annual reports from the treasurer, William E. Stockett, 
Jr., Stockett-Fiske Company, Inc., Washington, D. C., 
and the auditor, Woodson P. Waddy, Everett Waddey 
Company, Richmond, Va. 

Following adjournment of this session, the Exhibi 
tion Hall will be open until 10:30 p.m. 


Tuesday Morning 
Three separate executive meetings will be in process 
simultaneously Tuesday morning, beginning at 9:00 
A.M. The dealers’ session, presided over by Les Crowl, 
The Blade Printing & Paper Company, Toledo, Ohio, 
vice-president of NSA Distributors Division, will be 
(Turn to page 122, please) 
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STANLEY GRIEBEL 
Yawman and Erbe Mfg. Co., 
Minneapolis, Minn. 














_W. E. STOCKETT, JR. 
Stockett-Fiske Co., 
Washington, D. C. 
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A. J. WALKER 
Farnham Staty. & School 
Supply Co., 
Minneapolis, Minn. 











L. R. KENDRICK 
The Kendrick-Bellamy Co., 
Denver, Colo. 
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CHICAGO 









LOOSE LEAF 

















stems | WE EXTEND A CORDIAL INVITATION | 


Si anil 











To All Dealers Attending the 


N. S. A. WAR COUNCIL 1944 | 
At Chicago, October 2, 3, 4 | 


To visit the Wilson Jones Plant—the largest of its kind. * You 
will be interested in seeing our plant in operation; renewing 
old acquaintances; most of all, we should like you to meet 
our personnel. * Drop a line beforehand or come to our Con- 
vention Booth and we will arrange to bring you to the plant. 








fez HP sxx} 


Address your letter to the attention of 


Fred D. Pitt, President 


WILSON JONES Co. 


3300 Franklin Blvd. Chicago 
ELIZABETH CHICAGO NEW YORK 





ELIZABETH 
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THERE 1S NO SUBSTITUTE FOR QUALITY 


“If a man can write a better book, preach a 
better sermon or make a better mouse trap...the 
world will make a beaten path to his door’. 

Attributed to Emerson 


The foregoing quotation was written years ago 
but the sentiment expressed applies, with equal 
force, to present-day methods of producing many 


types of commodities. 


Since we entered the war the manufacture and 
distribution of merchandise have been regulated 
by our Government. Priority ratings were estab- 
lished which determine to whom products can be 


shipped and how much the customer can have. 


Obviously, the shrewd buyer, whether a Govern- 


ment agent or a commercial house wants the 


ACE SCOUT...$1.00 


highest quality merchandise available. As a result 
those with high priority ratings have practically 
monopolized the output of many manufacturers. 
That is what has happened to Ace. Because of the 
fine quality machines Ace has always built, the 
company has been virtually “snowed under” with 
high rated priority requisitions. These must be 
honored before commercial, low-rated shipments 
can be made. 

This condition is most deplorable because of the 
hardship it has worked on Ace dealers but those 
at Ace are optimistic about the future. They be- 
lieve the time will soon arrive when there will be 


sufficient machines to fill all requirements. 


SOLD THROUGH DEALERS EXCLUSIVELY 
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3415 NORTH ASHLAND AVENUE + CHICAGO 
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A CIRCLE 
OF BUSINESS FRIENDS 
WORTH CULTIVATING! 


one 
fit OE pe? 


a 
No. 1280 















No. 1025 






One thing is certain... the kind of friends sacrifice. In the post-war days that lie ahead, 
worth having and keeping are those that ‘wear there will be many changes; naturally friends 
well." We like to think that Van Dyke Fluores- change in appearance but rest assured that the 


cent lamps belong in that category. Of course, 
during this critical war period our ability to 
render service has been curtailed; however, 
VICTORY for our cause justifies every such be present in the future as well. 


same intrinsic qualities that have won such high 


praise for Van Dyke Fluorescent in the past will 


VAN DYRE INDUSTRIES 


21ST. AND ROCKWELL STS. CHICAGO 8, ILLINOIS, U.S.A. 
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There ts an BCME VISIBLE 
RECORD SYSTEM /r every 


record. requirement... 


and ALL 


ts areal TIME-SAVER ... 





WAAL 


Pictured above are but a few of the many types of Acme Systems equipment which have proven real time-savers to Government and Industry 


Acme Visible Equipment is 
applicable to every kind of 
record and, when applied, 
multiplies the value of the 
record and, in addition, 
effects a substantial saving 
in clerical time. 

Key men in government and 
industry require dependable 
facts, swiftly—accurately — 
and economically— because 
the advantageous use of all of 
our vital assets and the con- 
servation of materials and 
effort are definitely dependent 


on proper records for co-ordi- 
nation and control. 


] Acme VERI-VISIBLE equipment pro- 
vides visualized control and speed— 
for machine posted—or hand posted 
records. Request booklet No. 519. 


2 VISION cabinets, with protected 
record pockets, provide many ingenious 
arrangements—for multiplying the 
value of your records. Request booklet 
“VISION”, No. 387. 


3 Acme PRODUCTION CONTROL 
BOARDS with Flexoline strips, give 
you the essential facts, at-a-glance, 
so necessary for proper control. Book- 
let No. 417 contains helpful information 
oneffective Production Control Systems. 





4 ACME VISIBLE CARD BOOKS— 
Compact—Portable—Light Weight— 
Inexpensive. Won’t scratch or mar 
desks. Ideal for the many important 
small records in your office. Ask for 
illustrated price list. 


5 FLEXOLINE visible listing equipment 
—strips in panels—for every kind of 
index or reference record. Easy to keep 
up-to-date. For lists of a few hundred 
or many thousands. Ask for a Flexoline 
catalog. 


6 Acme SUPER-VISIBLE, a visible 
card system with vertically filed panels 
—low in cost—high in efficiency and 
capacity. We will gladly submit rec- 
ommendations. 


ACME VISIBLE RECORDS, INC. 


122 SOUTH MICHIGAN AVENUE e CHICAGO 3, ILLINOIS 
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VISIT the WELLS BOOTH JI and Je 


Ac AIN.. . . Wells Office Furniture Co. will act as the magnet for hundreds 
of dealers who attend the National Stationers Convention. There will be an 
“eyeful” of things to see in the Wells exhibit booth—a glimpse into the 
future of office furniture and accessories—announcement of the 10 Wells 
[dea Contest Winners and of course the arresting display of Wells office equip- 
ment. So...arrange to spend plenty of time with Wells at the Show. All 


are cordially welcome. 


725-33 SOUTH 
LASALLE STREET 
CHICAGO 5, ILL. 


OFFICE FURNITURE COMPANY TEL HAR 1100 
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CONGRATULATIONS 


to the 10 Wells Contest Winners 
who wrote “Wells” and Wisely £€ 








The WELLS Contest is over . . . the judges have 
rendered their decision. We salute the first prize 
winner... 

Mr. Edwin Johnson of Springfield, Mass., who 
won $200 in War Bonds. Mr. Johnson is Man- 
ager of the purchasing department of the Massa- 
chusetts Mutual Life Insurance Co., Springfield. 
FIRST PRIZE WINNER Mass. 

MR. EDWIN JOHNSON 





a 





We salute the second prize winner whose suggestion 
was awarded a $100 War Bond by the judges . . . 


Miss Alice M. Stone. 11 Grove St.. Attleboro. 
Mass. 


o 


The eight additional winners were awarded $25 War Bonds 
in the order named. 
RALPH B. ORTEL, Shaw & Borden Co., Spokane, Wash. 
FRANK A. ARBUCKLE, Advertising Manager, Schwa- 
bacher-Frey Co., Los Angeles, Calif. 
LS W. E. MEYERS, Western Office Furniture Co., Long Beach, 
NYS Calif. 
a ANTHONY P. HEIL, Milwaukee 11, Wis. 
¥ Jointly—E. S. SWANSON, Office Manager and G. E. 
ERICKSON, Sales Engineering Department, Wood 
Conversion Co., St. Paul 1, Minn. 


F. HEMPSTEAD, Credit Manager, Eaton Paper Corp., 





SECOND PRIZE WINNER 
MISS ALICE M. STONE 





TO THE EIGHT OTHER Pittsfield, Mass. 
WINNERS JEANNE PARRISH, Kent, Ohio. 
FRANK FARRINGTON, Office Equipment dealer, Delhi, 
SELL WELLS—SELL WISELY N. Y. 


o. Fr a = a « REESE 
LASALLE STREET 

CHICAGO 5, ILL 

TEL HAR 1100 


OFFICE FURNITURE COM PANY 
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YOU KNOW THE ANSWER TO THIS 


$64 QUESTION 


ONLY EVERSHARP HAS THE FORE- 
SIGHT—THE COURAGE—THE DEMAND 








—TO BACK YOU UP LIKE THIS! 


ow CAN EveERSHARP afford to give you 
H more advertising—more often—than any 
other pen manufacturer? And how can Ever- 
SHARP plan to boost this unequalled sales sup- 
port still higher? 

You know the answer! It’s simply because 
EVERSHARP s alert, livewire policy has built the 
greatest demand for pens, pencils and lead in 
the history of the industry! 

That means fat postwar profits for the smart 
stationer who ties in with the heaviest adver- 
tising—the most alert merchandising—the big- 
gest backlog of orders the trade has ever seen! 
Why not climb on EversHarpP’s post-war sales. 


wagon—yourself—today? 








Selling your Prospect 


twice a week— 
52 Weeks a Year! 












7 EVERSHARP 
STATIONERS SUCH 
SALES SUPPORT 7 





be 











Z Phil Baker in /AKE IT OR LEAVE IT” c8.s, sunday Nights 
Milton Berle in LET YOURSELF GO” Ble Network Tuesday Nights 











NSA PROGRAM 
(Continued from page 113) 


held in the Grand Ballroom. 
The manufacturers’ meet- 
ing, under J. E. Conlon, 
Rockwell-Barnes Company, 
vice-president of NSA Man- 
ufacturers Division, and the 
travelers’ session, directed 
by Stanley L. Griebel, Yaw- 
man and Erbe Manufactur- 
ing Company, vice-presi- 
dent of NSA Field Division, 
had not been assigned to 
rooms at press time. 
Speakers at the dealers’ 
meeting include K. L. Boyer, 
Newell B. Newton Com- 
pany, Toledo, Ohio; Earl 
Kochheiser, Charles Ritter 
Company, Mansfield, Ohio; 
C. V. Sinisgalli, R. P. An- 
drews Paper Company, 
Washington, D. C.; A. G. 
Frost, Esterbrook Pen Com- 
pany; Henry Ten Hoor, 
Office Supplies, Inc., Muske- 


Chesick, The Century Press, 
New Castle, Ind. 

Tuesday afternoon the general session will be un- 
der the auspices of the manufacturers. 

A special speaker will be Raymond Moley, associate 
editor of Newsweek magazine. Professor Moley has 
been recognized as an authority on politics and gov- 
ernment for many years. He was at one time assistant 
secretary of state and prior to that a professor in the 
field of politics at Columbia University. Although the 
title of his address was not determined at the time 
of going to press, his comments can be depended upon 
to be informative and significant. 

Charles Hammen, senior price analyst of OPA, is 
also scheduled to speak Tuesday afternoon. He will be 
remembered as a forceful platform man and able dis- 
cussion leader who was on the program in 1942. 

The third feature speaker of the afternoon is James 
Watson, personnel director, Emporium World Millinery 
Company, Chicago. His address is called, “Seeing Your- 
self as Your Customers See You.” 


Wednesday Morning 


The general session that opens at nine o’clock 
Wednesday morning will be the last one of the conven- 
tion. Speakers on the program and their topics are 
as follows: 

Stanley L. Griebel, Yawman and Erbe Manufactur- 
ing Company, “Cashing in on Alibis’; A. J. Walker, 
Farnham Stationery & School Supply Company, 








MODERN RHYTHMS TO INVADE NSA’‘S EXHIBITION ‘that no extra 
HALL.—The Four Vagabonds, stars of stage and radio, tickets will be available 
who will be sending solid for the throngs of visitors in 
the NSA Exhibition Hall on Monday night, October 2. 
gon, Mich., and Henry L. This entertainment, another Convention innovation, 
i shows promise of becoming a permanent feature. 


Minneapolis, Minn., “Better 
Business Bureaus”; R. C. 
Moore, Columbia Ribbon & 
Carbon Manufacturing 
Company, “Hiring New Em- 
ployees’”; and Charles P. 
Garvin, NSA general man- 
ager, “Summing Up the 
Convention.” 

Reports of committees 
and election of officers will 
conclude the Wednesday 
session. 

In keeping with the 
times, the annual banquet 
Wednesday evening will be 
simple and informal. How- 
ever, dancing to the music 
of a competent orchestra 
will follow the dinner as in 
former years. Because of 
the expected large registra- 
tion and the limitation of 
facilities, it is announced 
banquet 


this year. 

On Monday afternoon la- 
dies of the convention will 
have an opportunity to get 
acquainted in the head- 
quarters lounge, Room 788, Palmer House, which will 
also be open on Sunday for early arrivals. 

At twelve o’clock Tuesday noon the ladies will have 
luncheon in the Narcissus Room at Marshall Field & 
Company department store. The luncheon will be fol- 
lowed by a style show. 

A matinee performance of “Oklahoma” is on the pro- 
gram for the ladies Wednesday afternoon. 


Exposition Hours 


The convention program has been arranged this 
year so aS to allow more time to visit the exposition 
of industry products. Following are the hours: Sun- 
day—3:00 to 7:00 p.m.; Monday—8:30 to 12:00 m. and 
5:00 to 10:30 p.m.; Tuesday—5:00 to 10:30 p.m.; Wednes- 
day—1:30 to 5:30 p.m. 


Annual Golf Tournament 

Prevailing conditions made it difficult to find a golf 
course where personnel and facilities would permit 
taking on a tournament of the size of NSA’s annual 
event. By exercise of sales skill, the committee man- 
aged to get accommodations at Rolling Green Country 
Club, near Des Plaines, northwest of Chicago, for 
Thursday, October 5. Information about transporta- 
tion may be obtained when golf tickets are purchased. 
Lunch will be available for early golfers. Tee-off can 
be any time from 11:00 a.m. on. 





























R. C. MOORE 
Columbia R. & C. Mfg. Co., 
Kansas City, Mo. 
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K. L. BOYER 
Newell B. Newton Co., 
Toledo, Ohio 


~ C. V. SINISGALLI 
R. P. Andrews Paper Co., 
Washington, D. C. 
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NSA REGIONAL GOVERNORS, 1943-1944 


Top row, left to right: S. Ford Chidsey, Bradley and Scoville, 
New Haven, Conn., District No. 1; P. J. Murrett, Ryan and 
Williams, Buffalo, N. Y., District No. 2; Thomas Stagg, Hos- 
kins Co., Philadelphia, Pa., District No. 3; Claud Hanes, Office 
Equipment Co., Inc., Tampa, Fla., District No. 4; W. F. Thomas, 
Findlay Prtg. & Supply Co., Findlay, Ohio, District No. 5; 
Eldon Just, Just and Son, Chicago, Ill., District No. 6; Charles 
Mixter, Eau Claire Book & Staty. Co., Eau Claire, Wis., 
District No. 7. 


Bottom row, left to right: Leonard B. Wilcox, Roberts Prtg. & 
Staty. Co., Hutchinson, Kans., District No. 8; H. C. Parker, Jr.. 
H. C. Parker, Inc., New Orleans, La., District No. 9; Glenn 
Hopper, Intermountain Prtg. & Staty. Co., Grand Junction, 
Colo., District No. 10; Horace Kilham, Kilham Staty. & Prtg. 
Co., Portland, Ore., District No. 1l; Omar Boyd, Stationers 
Corporation, Los Angeles, Calif., District No. 12; A. J. Kerin, 
The Tower-Crossman Corporation, New York City, N. Y.. 
District No. 13. 





a hes ors al 7| Ss. A Exposition 


A 
Acco Products, Inc. Long Island City, N. Y. 
Ace Fastener Corp. Chicago, Iil. 
Acme Visible Records, Inc. Chicago, Ill. 
Aigner, G. J., Co. Chicago, Ill. 
Amberg File & Index Co. Kankakee, Ill. 
American Lead Pencil Co. Hoboken, WN. J. 
Art Specialty Co. Chicago, Ill. 
Automatic Pencil Sharpener Co. Chicago, Ill. 
Autopoint Co. Chicago, Ill. 

B 


Cambridge, Mass. 
New York, N. Y. 
Chicago, Ill 
Orange, N. J 
Irvington, N. J. 
Brooklyn, N. Y. 


BB Chemical Co. 

Bainbridge, Kimpton & Haupt, Inc. 
Bankers Box Co. 

Bates Mfg. Co. 

Best, Richard, Pencil Co. 

Boorum & Pease Co. 


Hartford, Conn. 
Montclair, N. J. 
Cambridge, Mass. 
Coraopolis, Pa. 

Glen Cove, L. I., N. Y. 
Kansas City, Mo. 


C-Thru Ruler Co. 

Cardinell Corp. 

Carter's Ink Co. 

Codo Mfg. Corp. 

Cotumbia Ribbon & Carbon Mfg. Co. 
Cramer Posture Chair Co. 


D 
Dennison Mfg. Co. Framingham, Mass. 
Dick, A. B., Co. Chicago, Ill. 
Diebold, Inc. Canton, Ohio 
Dixon, Joseph, Crucible Co. Jersey City, N. J- 
Domore Chair Co. Elkhart, Ind. 
Downey, C. L., Co. Hannibal, Mo. 
E 
Eagle Pencil Co. New York, N. Y. 
Eaton Paper Corp. Pittsfield, Mass. 
Esterbrook Pen Co. Camden, N. J. 
Eureka Specialty Prtg. Co. New York, N. Y 
Eversharp, Inc. Chicago, Ill. 
F-G 
Faber, Eberhard, Pencil Co. Brooklyn, N. Y. 
Finch & McCullouch Aurora, Iii. 
Fisher Corp., Ltd. Chicago, Ill. 
Gibbons, Thomas H., & Co. Chicago, Ill. 
Globe-Wernicke Co. Cincinnati, Ohio 
Graff, Geo. B., Co. Cambridge, Mass. 
Gregory Fount-O-Ink Co. Los Angeles, Calif. 
H 


Holyoke, Mass. 
Hamilton, Ohio 

Chicago, Ill. 
Brooklyn, N. Y. 
Norwaik, Conn. 
Camden, N. J. 


Hano, Philip, Co. 
Herring-Hall-Marvin Safe Co. 
Heyer Corp. 

Higgins Ink Co. 

Hotchkiss Sales Co. 

Hunt, C. Howard, Pen Co. 
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Industrial Tape Corp. New Brunswick, N. J. 
Jasper Chair Co. Jasper, ind. 
Johnson Chair Co. Chicago, Ill. 
Kahn, David, Inc. North Ber en, N. J. 
LaSalle Products Co. Chicago, Ill. 


Mashek, % Co. 
May, J. L., 


Chicago, 3 
New York, N. 
Melind, rpg Co. Chicago, mn 
Merriam, G. & C., Co. a Springfield, Mass. 
Minnesota Mining & Mfg. Co. St. Paul, Minn. 
Mittag & Volger, Inc. ..Park Ridge, N. J. 
Moore Push-Pin Co. Philadelphia, Pa. 


N-O-P-Q 
National Blank Book Co. Holyoke, Mass. 
National Vulcanized Fibre Co. Wilmington, Del. 
Neva-Clog Products, Inc. Bridgeport, 7 
Oxford Filing Supply Co. Broskive, N. 
Parker Pen . Janeeville, wis. 
Quality Park iovciepe Co. St. Paul, Minn. 


e 
Rand McNally & Co. Chicago, Ill. 
Reyburn Mfg. Co. ...Philadelphia, P 
Robinson Reminders ..Westfield, Mass. 
Rockwell-Barnes Co. Chicago, m, 
Rowles, E. W. A., Co. Artington Heights, Ill. 
Royal Typewriter Co. New York, N. Y. 
S-T-V 


Sanford Ink Co. 

Sengbusch Self-Closing Inkstand Co. 
Sheaffer, W. A., Pen Co. 
Southworth Co. 

Speed-O-Print Corp. 

Stationers Loose Leaf Co. 

Stein Bros. Mfg. Co. 

Superior Type Co. 

Triner Scale & Mfg. Co. 

Victor Safe & Equipment Co. 


Chicago, fil. 
Milwaukee, Wis. 
Fort Madison, lowa 
West Springfield, Mass. 
Chicago, Iii. 
Milwaukee, Wis 
Chicago, Ill. 
Chicago, Ill. 
Chicago, <9 

North Tonawanda, N.Y 


Ww 
Wallace Pencil Co. St. Louis, Mo. 
Waterman, L. E., New York, N. Y. 
Weber, F., Co. Philadelphia, Pa. 
Webster, F. S., Co. Cambridge, Mass. 
Weis Mfg. Co. ......AAonroe, Mich. 
Welch, W. W., Co. ...Cincinnati, Ohio 
Wells Office Furniture Co. .....Chicago, fil. 
Wessel, Stanley, & Co. -----hieago, fil. 
Wilson Jones Co. ...Chiecago, fll. 
Wire-O-Binding Co. ...Chicago, If, 

Y-Z 


...Rochester, N. Y. 
New York, N. Y. 


Yawman and Erbe Mfg. Co. 
Zephyr American Corp 
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A SPIRIT THAT'S SURE TO WIN 














j 

i 

The indomitable spirit of America marches on We have reached a point where war needs have 
' 

. the chain of Victory is being firmly forged. declined . . . rated demand for paper fastening 


devices has diminished. Henceforth, our sales 
Our success comes from the coordinated re- 
policy will be one of allocation over and above 


sources of all our people and all our industries. 
rated demand. We suggest that dealers submit 

> “<> . > T, ; 7 < « a 6) ° . 
We are proud of the role Vail Products are their non-rated orders at once for entry on our 


playing in the march towards Victory. shipping schedule. 


VAIL MANUFACTURING COMPANY 


900 EAST 95th ST., CHICAGO, ILL. 
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The future, we mean. 


If, say, you were a manufacturer of adding ma- 
chines instead of a dealer, would you spend your 
advertising dollars saying, ‘Sorry, we haven't 
got any,” or would you 
keep driving at a story 
of precision manufacture 
if you had such a story 


to tell? 


Would you think it O.K. 
to tell people about be- 
ing a prime contractor 
on the Norden Bomb- 
sight for the Army—if 
you were delivering the 


goods? 


Would youthink it smart 
to plan for tomorrow by telling people that you’re 
still working with right answers today (the Nor- 
den Bombsight being essentially a calculating 
machine)? 

And would you place your advertising exclu- 
sively in the magazines that reach the people 
who can either buy or influence the purchase of 


the adding machines you sell? 
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How about your deal- 
ers? 

Would youtell them that 
you expect to emerge 
from the war with over 
four times the floor space 
and physical plant you 
had three years ago? 
Would you make sure 
that they understood that 
such expansion means a 





complete line of products 
for them—fast? 


Would you tell them that not only will you have 
over twice your previous personnel, but that every 
one of your people will be a better craftsman, 
capable of producing products any dealer can 
depend upon? 

Would you think it hon- 
est to predict that twice 
as many people, all better 


tion able to produce not " SeaGiecem 


only more but better ma- 1944 


chines than you ever pro- | 


craftsmen, is a combina- 


duced in the past? 
You woulkc ? 
We do, too. 


VICTOR ADDING MACHINE CO. 


STILL WORKING WITH RIGHT ANSWERS 


125 

















AGAIN 
WE WELCOME THE OPPORTUNITY 
TO MEET OUR FRIENDS 
DURING THE CONVENTION 
OCTOBER 2-3-4 


SEVENTY-SIX YEARS 
of conscientious effort underlie the 


PRESTIGE and INTEGRITY 


of our products and policies 


Northwest Corner Exhibition Hall 


JOHNSON CHAIR CO.  CLEMCO DESK MFG. CO. 


CHICAGO 339, ILL. 


Phone: Spaulding 7400 
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SANFORD INK COMPANY 
Congress and Peoria Streets 116 Wooster Street 
. CHICAGO 7 NEW YORK 12 
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Which One Is Forced to Waste Time? 


Don’t blame poor Miriam because she is always 
involved in a carbon mess. How would you like to 
wrestle with ink-smearing carbon sheets ... stuff- 
ing them in and out, in and out? 

And itis such a needless procedure, nowthat you 
can get modern, up-to-date Uarco continuous- 
strip record forms. Forms that have the carbons 
neatly interleaved . . . eliminate time-wasting Car- 
bon fuss and bother. You'll be surprised at what 
that means in time-saving efficiency. For Uarco 
puts an end to repetitive actions by routinizing the 
tedious job of record keeping. 

Uarco records are more than mere forms. They 
are functional business tools that give the how, 
where, and when of every business transaction at 








any given moment... keep the work moving 
smoothly with a minimum of trouble. Uarco rec- 
ords are designed either for handwritten or ma- 
chine-written use. They may be carbon interleaved 
or non-interleaved; may be used in a Uarco Auto- 
graphic Register, typewriter, billing or tabulating 
machine, 

For over 50 years, Uarco has been supplying 
better record forms to business. We will consider 
it a pleasure to work with you on your individual 
record keeping problem. It will cost you nothing 
to have a Uarco representative call today. 


UNITED AUTOGRAPHIC REGISTER COMPANY 
Chicago, Cleveland, Oakland ¢ Offices in All Principal Cities 





HANDWRITTEN + TYPEWRITTEN ¢ BUSINESS MACHINE RECORDS 


BETTER BUSINESS RECORDS | 
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ANUFACTURING CORP. 


Factory: Coraopolis, Pa. 
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270 Lafayette St., New York 12 
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Readers of 
“OFFICE APPLIANCES” 


..-CASH IN ON YOUR 


WIN ONE Tdeas 


FOR POST-WAR 
OFFICE APPLIANCES 








Ist °250 sono 
2nd 100 is 


3rd 50 4 


Ath y - ed 
5th a” 
6th y 
25 


CONTEST 


CLOSES DEC. 15th, 1944 


All entries must be in and postmarked 
before midnight December 15, 1944. 
Winners will be announced as soon as 
possible thereafter and the judges will at- 
tempt to have their decisions in in time “@ 
to have the prizes awarded before De- *:4 
cember 25. There is no time to lose ts 
Start your entry on its way today. ‘ee 


JUDGES 


The judges of this contest will be one of 
the officers of Precise Development Com- 
pany, one of the editors of OFFICE “Wn 

AP P L IANCES, and a representative of “ 
Engel Advertising Incorporated. No en- 

tries from contestants affiliated with any 

of these three companies will be consid- Duplicate prizes in case of tie. 
ered in this contest. 


Quast Follow These SIMPLE RULES 


You needn’t be an engineer or a draftsman to enter this contest. All you have to do is to 
explain in a letter the ideas which you. have regarding a modernized post-war office appli- 
ance. The merit of your idea will be judged solely by its practicability and the need for an 
appliance of the type you describe in the post war market. If you can explain yourself 
better in sketches, please send them with your letter. This is not essential, however, because 
on any ideas submitted our judges will contact you if they require further details. Your 
ideas may embody the use of wood, metal or plastics or any other form of material that will 
be available in the post-war period. Applicants are not limited to the number of entries they 
may send in... so get going now and win for yourself one of the substantial prizes listed 
above. All material submitted will be returned to contestants after contest closes. Address 
all entries to Dept. 30 


PRECISE DEVELOPMENTS COMPANY 


MANUFACTURERS OF PRECISE TRIMMING BOARDS AND CALCULATING MACHINES 
28 NORTH LOOMIS STREET « CHICAGO 7, ILLINOIS 
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VISIT OUR BOOTH — DI STATIONERS’ CONVENTION 


others prefer the 





more conservative 






desk-type calendar 






BUT EVERYONE AGREES THAT THE 


Calendar Rubber Stamp Pad 


is the'newest,"most practical, calendar for use in every office 








A regular stamp pad in a metal box, the cover of which has been 
lithographed with the year's calendar. It's the most practical pad ever 
offered. Particularly convenient for use with daters and similar mark- 
ing devices. Offered in No. | size only (234''x4!/,"" inking surface). The 
metal box is the same color as the pad inside, for quick identification. 
The Calendar Pad comes in Black or Red only. 


ORDER 1945 CALENDAR PADS NOW FOR DECEMBER DELIVERY 


LOUIS MELIND COMPANY 


Plants at CHICAGO, ILL. and BROOKLYN, N. Y. 
Offices in NEW YORK, DETROIT, CHICAGO, LOS ANGELES and SAN FRANCISCO 
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Executive size ROCK-A-FILE 
is a fine piece of furniture 





Takes only 13” x 22” of floor 
space behind or at side of desk 





36 inches of filing space within 
arm's reach—no getting up 
from chair 








LOR EDOM 


OFFICE APPLIANCES, 








Unbelievably convenient, like all 
ROCK-A-FILE uprights. Built on a 
wholly new scientific principle— 
“cradles” open, with a touch of the 
finger, instead of pulling open the 
old-style way. 

With ROCK-A-FILE you insert or 
take out folders from the side, in- 
stead of pulling them out vertically. 

Two can work at the same cabinet 
at once, without getting in each 
other’s way—file from the side, side- 
by-side. 

ROCK-A-FILE saves 
up to 50% in floor 
space. Eliminates the 





October, 1944 


hazard of tipping. Everything in- 
stantly accessible. Untrained help 
can find desired material at once. 
Construction greatly lengthens life 
of folders and guides. 

ROCK-A-FILE is the coming 
thing for the well-equipped, mod- 
ern office. 

Every busy executive should have 
this particular, compact, easy-to- 
operate, two-compartment. ROCK- 
A-FILE right at his elbow. Once he 
experiences the greater ease and con- 
venience of ROCK-A-FILE, he'll 
want his offices ROCK-A-FILE 
equipped throughout. 


See ROCK-A-FILE at the National Stationers’ Association War 
Council Show, in Chicago at the Palmer House, October 2, 3 and 4 


1903 | 
CHICAGO 1, iLL. 
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NATIONAL CONVENTIONS 


1904—Organization Meeting, Chicago, Ill.; 1905—St. Louis, 
Mo.; 1906—New York, N. Y.; 1907—St. Paul, Minn.; 1908—Bos- 
ton, Mass.; 1909—Toledo, Ohio; 1910—Baltimore, Md.; 1911— 
Buffalo, N. Y.; 1912—Omaha, Nebr.; 1913—Springfield, Mass.; 


Jb 





NSA PRESIDENTS FROM 1904 TO 1923 


Top row, left to right: Fletcher B. Gibbs, Chicago (1904-1905); 
John A. Schlener, Minneapolis (1905-1906); Charles H. Mann, 
Philadelphia (1906-1907); William J. Kennedy, St. Louis (1907- 
1908); Theodore L. C. Gerry, New York (1908-1909); Frank 
Wright Bailey. Boston (1909-1910); Charles E. Falconer, Balti- 
more (1910-1911); Millington Lockwood, Buffalo (1911-1912). 


Bottom row, left to right: Robert D. Patterson, St. Louis (1912- 
1913); George M. Courts, Galveston (1913-1914); Charles A. 
Lent, New York (1914-1915); Charles N. Bellman, Toledo (1915- 
1917); William H. Brooks, Philadelphia (1917-1919); Ralph S. 
Bauer, Lynn, Mass. (1919-1921); J. Ogden Pierson (1921-1922); 
Charles L. Mitchell, Topeka (1922-1923—1924-1925). 


1922—Atlantic City, N. J.; 1923—Des Moines, Ia.; 1924—Cin- 
cinnati, Ohio; 1925—Grand Rapids, Mich.; 1926—Washington, 
D. C.; 1927—Boston, Mass.; 1928— West Baden, Ind.; 1929— 
Montreal, Canada; 1930—Detroit, Mich.; 1931—New Orleans, 


1914—Philadelphia, Pa.; 1915—San Francisco, Calif.; 1916— La.; 1932—New York, N. Y.; 1933—Cincinnati, Ohio; 1934— 


Atlanta, Ga.; 1917—Chicago, Ill.; 1918—No convention held 
because of influenza epidemic and World War No. 1; 1919— 
Richmond, Va.; 1920—St. Louis, Mo.; 1921—Atlantic City, N. J.: 


HE THIRTY-NINTH Annual 

Convention of the National 
Stationers Association marks the 
completion of its fortieth year of 
activity. Only those who had some 
experience in the industry prior to 
1904 can fully appreciate the in- 
fiuence of the organization upon 
the expansion of the business and 
development of its standards. 

The many functions of NSA and 
the large attendance at its na- 
tional and regional meetings have 
made it outstanding among the 
country’s national trade organiza- 
tions. On this and the facing page 
are listed the cities by years where 
national and regional meetings 
have been held. The lists impres- 
sively reveal the broad territorial 
range in which information of 
specific value to the industry and 
its members has been dissem- 
inated. They also indicate the fine 
spirit of co-operation resident in 
all sections of the country. 

To record the history of NSA for 
the four decades it has served the 
industry is manifestly impossible 
in the limited space here avail- 
able. In a brochure titled “Along 
the Way with NSA,” published by 
OFFICE APPLIANCES and distributed 
at the 1936 convention in Chicago, 


134 


Chicago, IIl. 
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the highlights of the first 32 years 
were presented. Following are 
some illuminating excerpts: 
“Organized, as the original char- 
ter issued in 1904 expressed it, ‘to 
create and foster a permanent 
feeling of friendship and frater- 
nity between the manufacturers 
and dealers in stationer’s goods 
throughout the United States; to 
promote friendliness of spirit be- 
tween competitors; to prevent 
trade antagonisms; and through 
united action promoted by good 
fellowship and mutual respect to 
strive for aims and _ purposes 
which may be for the mutual ad- 
vantage of its members,’ NSA has 
consistently adhered to the pol- 
icies laid down by its founders.” 


All Industry Groups Represented 


“The first, and probably the 
only, association to combine all 
the various branches or sections 
of the industry—manufacturers, 
wholesalers, and dealers or retail- 
ers—NSA has accomplished an 
outstanding achievement in pro- 
viding through the years a com- 
mon meeting ground where all the 
different interests could come to- 
gether in closer relationship, in 
mutual fellowship, and_ there 


OFFICE 


Buffalo, N. Y.; 1935—Kansas City, Mo.; 1936, 1937, 1938— 
Chicago, Ill.; 1939—Boston, Mass.; 1940, 1941, 1942, 1943, 1944— 


create a better understanding of 
the problems and difficulties each 
encountered.” 

The first annual convention of 
NSA was held in October, 1905, in 
St. Louis, Mo., but the actual 
launching of the organization took 
place at a specially-called meeting 
held in Chicago, October 3, 4 and 
5, 1904. The founders came from 
various parts of the country and 
held the first “national” meeting 
of the industry. Local associations 
had been functioning in several 
cities for some time, but the need 
for and value of a country-wide 
organization had never been rec- 
ognized by the industry at large. 

Through subsequent years, NSA 
advanced steadily, changing with 
the times, meeting conditions, but 
always forging ahead. Leaders and 
members came and went, each 
contributing, each receiving. Only 
to secretaries and managers was 
there attached any permanency. 

L. E. Barnes, now Dr. Barnes, a 
physician, was really the first sec- 
retary, although his term of serv- 
ice was largely prior to 1904, when 
he shared substantially in the 
work of organizing the national 
association while functioning as 
secretary of the Chicago group. 
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REACHES 


ITS FORTIETH ANNIVERSARY 





NSA PRESIDENTS FROM 1923 TO 1944 


Top row, left to right: Ivan E. Allen, Atlanta (1923-1924); 
Edwin H. Sell, Columbus (1925-1926); W. Neill Stewart, Dallas 
(1926-1927); Woodson P. Waddy, Richmond (1927-1928); Charles 
M. Marshall, Atlanta (1928-1929); Arthur J. Walker, Minne- 
apolis (1929-1930); E. Clifton Wilson, Houston (1930-1931); 
William E. Ward, New York (1931-1932). Bottom row, left to 


cA 
x) 


right: C. A. Stott, Washington, D. C. (1932-1933); Harry A. 

Morgan, Los Angeles (1933-1935); Blaine J. Bristoll, Des Moines 

(1935-1936): William C. Clegg, San Antonio (1936-1937); Har- 

old J. Hampton, Indianapolis (1937-1939); Owen G. Bayless, 

Seattle (1939-1941); E. B. Healy, Santa Fe (1941-1943); R. D. 
Latsch, Lincoln, Nebr. (1943- ). 


o 


REGIONAL MEETINGS 


NSA district organizations were established in 1923 under the presi- 
dency of Ivan Allen. The first series of meetings was held in fo2s— 
Boston, Mass.; Pittsburgh, Pa.; Philadelphia, Pa.; Charlotte, N. C.; 
Toledo, Ohio.; Indianapolis, Ind.; Louisville, Ky.; Milwaukee, Wis.; 
Minneapolis, Minn.; St. Louis, Mo.; Kansas City, Mo.; Houston, San 
Antonio and Dallas, Tex.; Denver, Colo.; Spokane, Seattle and Tacoma, 
Wash.; Portland, Ore.; Los Angeles, Calif.; Vancouver, B. C. 

1926—Boston, Mass.; New York, N. Y.; San Francisco, Calif.; Dallas 
and San Antonio, Tex.; Philadelphia, Pa.; Denver, Colo.; Chattanooga. 
Tenn.; Little Rock, Ark.; Minneapolis, Minn.; Detroit, Mich.; Cleveland 
and Cincinnati, Ohio; Vancouver, B. C. 

1927—Boston, Mass,; Philadelphia, Pa.; Montreal and Toronto, Can- 
ada; Chicago, Ill.; Kansas City, Mo.; Denver, Colo.; Dallas, Tex.; Syra- 
cuse, N. Y.; Cleveland, Ohio; Memphis. Tenn.; Los Angeles, Calif.; Se- 
attle, Wash.; St. Paul, Minn. 

1928—Spningtield, Mass.; Toronto, Canada; Buffalo, N. Y.; Baltimore, 
Md.; Jacksonville, Fla.; Columbus, Ohio; Kansas City, Mo.; Waco, Tex.; 
Des Moines, Iowa; Portland, Ore.; San Francisco, Calif.; Denver, Colo. 

1929—Boston, Mass.; Albany, N. Y.; Toronto, Canada; Washington, 
D. C.; Fort Worth, Tex.; New Orleans, La.; Columbus, Ohio; Chicago, 
Ill; New York, N. Y.; St. Louis, Mo.; Minneapolis, Minn.; Spokane, 
Wash.; Denver, Colo. 

1930—Washington, D. C.; Utica, N. Y.; Springtield, Mass.; St. Joseph. 
Mo.; Dallas, Houston and San Antonio, Tex.; New York, N. Y.; Cleveland, 
Ohio; Nashville, fenn.; Milwaukee, Wis.; St. Paul, Minn.; Denver, 
Colo.; Toronto, Canada; Vancouver, B. C. 

1931—Boston, Mass.; Montreal, Canada; Dallas, Tex.; Lincoln, Nebr.; 
Toledo, Ohio; Wilkes-Barre, Pa.; Binghamton, N. Y.; New York, N, Y.: 
Miami, Fla.; Milwaukee, Wis.; Minneapolis, Minn.; Seattle, Wash.; San 
Francisco, Calif.; Denver, Colo. 

1932—-Springtield, Mass.; Fort Worth, Tex.; Wichita, Kan.; Des Moines. 
la.; Detroit, Mich.; Toronto, Canada; Rochester, N. Y.; Portland, Ore. 

1933—Boston, Mass.; Spokane, Wash.; Buitalo, N. Y.; Montreal, Can- 
ada. 


The first paid secretary of NSA 
was Mortimer W. Byers, now a 
Federal judge, whose connection 
began in 1910. Although Mr. Byers 
devoted only part of his time to 
the association work, he played 
an important part in guiding the 
destinies of the organization 
through difficult periods. He 
served as secretary until 1920 and 
continued as secretary and coun- 
sel until 1929. 

Fletcher B. Gibbs, first presi- 
dent of NSA, was appointed gen- 
eral manager in 1919, an office he 
held with distinction until 1928, 
when he retired from active busi- 
ness life. In recognition of his 
many years of service, Mr. Gibbs, 
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CHARLES P. GARVIN 
NSA General Manager 


1934—Washington, D. C.; Kansas City, Mo.; St. Paul, Minn.; Houston. 
Tex.; Chicago, Ill.; Tacoma, Wash.; Denver, Colo.; Cleveland, Ohio. 

1935—Birmingham, Ala.; San Antonio, Tex.; Kansas City, Mo.; Wash- 
ington, D. C.; Tampa, Fla.; Minneapolis, Minn.; Peoria, Ill.; Columbus. 
Ohio; Boston, Mass. 

1936—Dallas, Tex.; Seattle, Wash.; Denver, Colo.; Kansas City, Mo.; 
Des Moines, Ia.; Detroit, Mich.; Atlanta, Ga.; Los Angeles, Calif.; 
Providence, R. I.; Syracuse, N. Y.; Harrisburgh, Pa.; San Francisco, 
Calif.; Chicago, Ill. 

1937—Seattle, Wash.; Kansas City, Mo.; St. Paul, Minn.; Milwaukee, 
Wis.; Cincinnati, Ohio; Philadelphia, Pa.; New London, Conn. 

1938—Fort Worth, Tex.; Kansas City, Mo.; Colorado Springs, Colo.; 
Portland, Ore.; Boise, Idaho; Chicago, Ill.; Minneapolis, Minn.; Cleve- 
land, Ohio; Birmingham, Ala.; Poland Springs, Me. 

1939—Hollywood, Fla.; Galveston, Tex.; Colorado Springs, Colo.; Los 
Angeles, Calif.; Portland, Ore.; St. Louis, Mo.; Peoria, Ill.; Des Moines, 
Ia.; Louisville, Ky.; Atlantic City, N. J. 

1940—Hollywood, Fla.; New Orleans, La.; Joplin, Mo.; Los Angeles 
and San Francisco, Calif.; Seattle, Wash.; St. Paul, Minn.; Indianapolis, 
Ind.; Atlantic City, J.: Swampscott, Mass.; Denver, Colo., Rock- 
ford, Ill. 

1941—Springtield, Mass.; Dallas, Tex.; Kansas City, Mo.; Albuquerque, 
N. Mex.; Spokane, Wash.; Minneapolis, Minn.; Columbus, Ohio; San 
Francisco, Calif.; Charlotte, N. C.; Atlantic City, N. J.: Chicago, Ill. 

1942—Kansas City, Mo.; St. Paul, Minn.; Denver, Colo.; Portland, Ore.; 
Toledo, Ohio; Jackson, Miss.; Atlantic City, N. J.; Chicago, Ill; Los 
Angeles, Calif. 

1943—San Antonio, Tex.; Kansas City, Mo.; Los Angeles and San 
Francisco, Calif.; Portland, Ore.; Minneapolis, Minn.; Detroit, Mich.; 
Chicago, Ill.; Denver, Colo.; Philadelphia, Pa. 

1944—-Springtield, Mass.; Fort Worth, Tex.; Kansas City, Mo.; Denver, 
Colo.; Los Angeles and San Francisco, Calif.; Portland, Ore.; Milwau- 
kee, Wis.; Chicago, Ill.; Columbus, Ohio; Philadelphia, Pa. 


o 


who was one of the prime movers 
in the establishment of NSA 
through the Chicago Stationers 
Association, was made a life mem- 
ber of NSA by unanimous accla- 
mation of the convention of 1928. 
Charles P. Garvin was chosen as 
Mr. Gibbs’ successor. He took on 
the duties of both secretary and 
general manager. For 16 years he 
has guided the activities of NSA 
with skill and energy. Under his 
jurisdiction, services of the asso- 
ciation have been extended and 
unified. Today NSA is a powerful 
organization representing a recog- 
— nized industry, with attendance 
at annual conventions consistent- 
ly topping the thousand mark. 
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DURATION 
WOOD TRANSFER CASE 


Priced for a Transfer Job... 
Equipped for a Filing Job! 






Equipped with Rollers 

Wood Rollers drop into grooves when 
drawer is closed locking drawer until re- 
opened. Removable follower block and 
rod optional. Finished in Olive Green. Fur- 
nished in Letter and Legal size only. Dura- 
tion is offered at a price your customers 
will welcome. ORDER your DURATIONS 
TODAY for Prompt Delivery. 





bad 
s 
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Tip-Top Wood Desk Tray 


Made of high grade selected hard woods. Sturdy 
lock cornered construction and hand rubbed finish. 
Individually cartoned. Letter and legal size—oak 
and walnut finish. 


f) s C G:eS MANU 


ie 


















1821 Letter Size | ‘ 
1822 Legal Size 

DURATION Transfer Case is the most ver- 
satile performer on the market today. 
Made of selected wood frames with sturdy 
composition board panels. All corners mor- 
tised, well glued and reinforced. Non-sag 
drawers operate silently and smoothly on 
2 wood rollers. Overlapping drawer front 
construction makes the case relatively 


DUSTPROOF. 





Dandy Agate Card Tray 


Built with pinch type follower block. Designed for 
tough use . . . made from extra heavy fibreboard. 
Bottom of wood and chipboard. Combination label 
holder and pull on outside one end. Economical in 
price. 


FACTTURING COMPANY ° 


MAKERS OF FILES AND FILING EQUIPMENT ° 
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2931 WENTWORTH AVE - 
CHICAGO 16 OJLLOINOIS - 
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Outomadtic 
PENCIL SHAR 
_ — Precision Work for U.S. - 


*« The same precision required for ammunition will again 
be employed to make fine Automatic Pencil Sharpeners 
when steel : and other materials are released. 


Our research dep artment is at work on new designs. 
Distinctively modern --- the good looks and quiet 
efficiency of these fine machines will help more than 
ever to make daily life more pleasant for millions. 





Until the g0- -ahead signal is given by the War Produc- 
tion Board, pencil sharpeners will not be av: ailable. 


Cutters and replacement parts are now available, 

however, for prompt shipment. Your customers can 

obtain improved service from their present sharpeners by 

installing new cutters Folder with full instructions 3 
AUTOMAT! C imenci SHARPEN? 0% ee 

available upon cngeilet 3 cat, tL 





AUTOMATIC. PENCIL SHARPENER co. 
Div. of Spengler Loomis Mfg. Co., 58 E. Washington St., Chicago 2, lil. 


Visit our exhibit at booth E-6, Stationers Con- 
vention, Palmer House, Chicago, Oct. 2, 3 & 4 








Automatic Perci 
Pencil Sharpeners are coming back 





When Victory C 
The a STARK DESK CALENDARS 


P RESTO Pp rotit Makers = IS THE TIME TO ORDER 


will be at your service a is 





__BETTE on 
R THAN EVER Outstanding 
1. — PRESTO Stapler ot P oe a 
2. — PRESTO Staples SS * a 
eatures 

World 
ee - 

in Pre-War Record. Best of All 


Stk Pant oa A Kal Profit ae 


Staple Remover 


Sturdily built of 
RED and BLUE on quality 


colorful plasti bond 
c an paper 
hardened steel . ae 13 _ maximum writing surf 
not k i. etal Stands essential. Sta ace. Priority 
ve SE > a 
fpRESTOKA| ld separately. tands only will 


rer PUN | Write at once 
4.— PRESTO 223 for catalog. 


Printed in two colors, 





Personal P bm 2 
Sells itself ee t ¢ : = S T A R K 


peepee SS) CALENDARS, INC. 


525 S$. Dearb 
Chicago . a. 


Metal Specialties Mfg. Co. i 


3200 Carroll Avenue 





New York Off 
Chicago 24. Illinois aoe Broadway 
ork 7, N. 
Phone COrtland ire 








No. 508 











OFFI 
CE APPLIANCES, October, 1944 























cio MDCrA=ZFZnACnNe MAQOQOwW- NaATN=—Q 





OFFICE 


COMMERCIAL and PERSONAL STATIONERY 








ACCEPTED 


PS IN OUR FIELD 


By the Public 


and 


By the Industry! 
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@ The thousands of visitors that 
crowded Our New Wabash Ave- 
nue Store on opening day and—the 
many thousands that followed them 
since, have acclaimed this store 
to be truly—the largest, the most 
completely stocked and the most 
beautiful of its kind in America. 





The manufacturers too, agree 
that the merchandise they supply 
to the UTILITY STATIONERY 
STORES is displayed uniquely 
and magnificently as quality mer- 


chandise should be. 





To the Delegates of the Conven- 
tion we extend our cordial invita- 
tion to visit our stores. 
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REG. U.S. PAT. OFF, 








RECORD STORAGE BOXES 


THE NATIONAL STANDARD FOR ECONOMICAL RECORD STORAGE 


SIZE 
NO. 11 
FOR 
LETTERS 






23 


STOCK SIZES 


For over 25 years Liberty Boxes have been the leader in the field 
and now they are hving up to this same high standard in thou- 
sands of war plants where efficiency in the handling of records is 
a must. These plants, in searching for the “best” of everything 
to help keep production at a peak, insist on Liberty Boxes. 

Chis demand, on the part of war plants, coupled with the very 
real shortage of corrugated fiber-board and labor has put a strain 
on our production facilities the like of which we have never ex- 
perienced ... but we are filling orders as fast and as best we can. 
are entitled to receive by cooperating with us in putting the fol- 
lowing information on all orders: 1. Customer’s name, 2. Custom- 
er’s Address, 3. Customer’s Priority rating, 4. Customer's per- 
centage of War Work, 5. Send individual order for each customer. 


Please assure your war plant customers the priority service they 


HERE ARE JUST A FEW OF THE MANY WAR PLANTS USING LIBERTY BOXES 


Dodge Chicago Plant. Allison Division—General Motors Corp 


Pennsylvania Shipyards, Inc. 
Bell & Howell Co. 

Tubular Alloy Stee! Co. 
Borg-Warner Corp. 
McQuay Norris Mfg. Co. 
Western Cartridge Co. 

Zenith Radio Corp. 

Galvin Mfg. Co. 
Aluminum Company of America 
Glenn L. Martin Co., Aircraft 
Bellanca Aircraft Corporation 
American Can Company 
A C Spark Plug Division—-G. M. C. 
International Cellucotton Products Co. 
Aviation Engine Plant Buick Motor 
Inland Steel Co. 

Baldwin Locomotive Works 
General American Tank Car Corporation 
Browne & Sharpe Manufacturing Co. 
Kingsbury Ordnance Plant 
Carnegie-Illinois Steel Corporation 
Stewart-Warner Corporation 
R. G. LeTourneau, Inc. 


Fairchild Engine & Airplane Corp. 
American Optical Company 
Kaiser Company, Inc. 
Hercules Powder Company 
Consolidated Stee! Corporation 
Phelps Dodge Corporation 
Foote Bros. Gear & Machine Corporation 
E. 1. DuPont de Nemours & Co. 
Houston Shipbuilding Corporation 
U. S. Naval Ordnance Plant 
Studebaker Corporation, Aviation Division 
Douglas Aircraft Company 
Allis-Chalmers Mfg. Co. 
Radio Corporation of America 
Nash Kelvinator Corporation 
Continental Motors Corporation 
Edward E. Budd Mfg. Co. 
Harring Hall Marvin Safe Co. 
Emerson Electric Mfg. Co. 
Waltham Watch Co. 
Consolidated Vultee Aircraft Corp. 
Owens-Illinois Glass Co. 
Hoosier Lamp & Stamping Corp. 


Dow Chemical Company 


Established 1918 
BANKERS BOX COMPANY 


536 SOUTH CLARK STREET 
CHICAGO 5, ILL. 
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DO IT RIGHT 


with 


opybrite 


PRODUCTS 





“There Is No Mistaking Aristocracy” 











Record Carbons & 
Ribbons 





Typewriter Carbons 
Pencil Carbons 
Inked Ribbons 


Stencil Supplies 





(Blue 
Stencils (White 
(Yellow 


Heavy or Light Coated 
Stencilrite Sheets 


(film stencils) 
Stencil Typing Plates 
Correction Fluid 


Stencilrun Papers (For 
reproducing copies) 


Writing Plates 

Styli 

Lettering Guides 
Shading Screens 
Copyscopes 

Stencil File Folders 
Type & Platen Cleaner 


Fluid Duplicator 
Direct Process Supplies 





Alco Carbons 

Alco Units 

Alco Ribbons 

Alco Fluid 

Alco Original Papers 
Alco Run Papers 


Copyinx Cleansing 
Cream 


Gelatin Supplies 





Gelatin Rolls 
(White or Amber) 
(Fibre or Cloth) 


Gelatin Films 
Hecto Ribbons 
Hecto Carbon 


Copyinx Cleansing 
Cream 


Original Master Paper 


Fastbrite (coated) Copy 
Paper 


Recordrun Papers 
(Maximum run) 








Offices and Dealers in Principal Cities 


TERRITORIES AVAILABLE! 


Dealers — Write for Proposition 


COPY PAPERS Inc. 


700 West Lake St. 


OFFICE 


APPLIANCES, 


Chicago 6, Ill. 


October, 1944 
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SAYS. 


OFFICE MACHINES 
WILL BE 
RELEASED 


SHORTLY AFTER VICTORY. 


Don't miss 
YOUR OPPORTUNITY 
to participate in 
restoring these 


machines to 


CIVILIAN USE 
Be Sure Your Service Department is 
Prepared with an Ample Supply of 
\ll Necessary PARTS, PLATENS. 


TOOLS AND SUPPLIES. 


{nd remember 


Ames Means Excetcent Service 





Ames Supply Company 


564 W. Randolph St., Chicago 6 





37 Murray St., 583 Market St., 


New York 7 AGENCIES San Francisco 5 
IN 
1905 Commerce St.,] PRINCIPAL CITIES 11 Pryor St., 
Dallas 1 Atlanta 3 
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REG. U.S. PAT. OFF. 


ND STOCK SIZES 


ores Special Sizes 
> Made to order 





Millions of loose-leaf records accumulating in our war plants must 
be kept for future reference. Liberty Storage Binders, an eco- 
nomical binder for storing such records safely, are still available. 


You have a greater market than ever before—and strange as it 
may seem—the merchandise for supplying such a market. Liberty 
Storage Binders are made of tough Masonite presdwood with 
strong levant grain fabrikoid hinges. 20 Stock sizes. Also avail- 
able on special order in any size with any punching. Furnished 
with two Chicago Screw Posts in 1”, 119”, 2”, 3”, or 4” length. 


W rite today for complete details. 


LIBERTY STRING BINDERS 
AVAILABLE IN ANY QUANTITY 


Liberty String Binders cannot be 
surpassed as the ideal method for 
packaging small forms such as 
Sales Slips, Vouchers, Checks, 
Tickets, Deposit Slips, Bills, 
Time Cards, ete. 

Liberty String Binders are made 
of quality jute manila with ten- 
sion button and cord attached. 
Style A—1 button; Style B—2 
buttons; Style T with right or 
left hand tab for indexing. Made 
to order, any size, any quantity. 
Low in cost. 

A QUICK OVER THE COUNTER 
SELLER 
SPECIAL UTILITY SIZE 
STYLE RBS 2” x 3” 
Retails at $13.00 Per M. 


Write for complete details 
and prices. 


Established 1918 
BANKERS BOX COMPANY 


536 SOUTH CLARK STREET 
CHICAGO 5, ILL. 
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enew 


e better 
¢ bigger! 





While you are in CHICAGO visit 
the new enlarged warehouse’ and 
showrooms of THE STATIONER’S 
CLEARING HOUSE . . . now open 


at 320 South Jefferson Street. 


In the War emergencies, hundreds of 


dealers found this service indispensa- 


NG HOUSE 


oe in the conversion period we 
will give equally vital service to your 
business. Larger quarters have been 
provided that we may serve you 


better. 





In addition to the regular scope of 
merchandise featured by the Station- 
ers Clearing House, we will serve you 
further with a new line of stationers 
goods to be marketed under the name 


of Office MASTER Products. 





ZIPPER RING UNDERARM CASES 
el ... in split cowhide are now ready 


for delivery. Two sizes. 





If unable to visit the Chicago show- 


rooms . write requesting current 


BULLETIN on available merchan- 
dise. Issued monthly. You should 


have it! 


ELMER KRUMWIEDE 
320 South Jefferson Street 
CHICAGO 


co] tt Log = 


A 
inet 
7 
fal 
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PRODUCTS 
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Ledger and Post Binder INDEXES 


To meet all 
requirements 


*% Fused Celluloid 
Tabs 


% Red Leather Tabs 


% Ruled and Unruled 
Sheets 


*% AICO Grip Insert- 
able Tabs 


% Reinforced Binding 
Edges 





% All standard sizes 


% Special sizes to 





order 


@ You can suit the needs of every one of your customers 
with the complete line of AICO Ledger and Post Binder 


Indexes. 


The AICO Line is not only complete in standard sizes 
and variety of styles but it is made by specialists with 
34 years of indexing experience—who know how to design 


and make indexes that stand up under hard service. 


Send for AICO Catalog today—you'll find the "AICO" 
Line is a profit building line. A complete AICO Sales Kit, 
with a sample sheet of every stock index in the AICO Line 
is available at $2.50 net to dealers. 


AICO Products sold only through Established Stationers. 


Enjoy a Cup of Coffee With Us! 


According to custom, the AICO staff will be on hand 
to welcome you with coffee and doughnuts in Booth J-5 
at the National Stationers War Council, Palmer House, 
Chicago, October 2, to 4. We'll be looking for you! 


AICO-GRIP TABBING 


pets LOOSE LEAF INDEXES 
DESK PADS and 






ACCESSORIES 
SHOP TICKET HOLDERS 


Gf Aigner Company 


503 S. JEFFERSON ST.. CHICAGO 7, ILL. 
WORLD S LEADING MANUFACTURERS OF INDEXES AND INDEX TABBING 





i 
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Juma Savor 
“TAB”- FILE 





TEN valuable features that make this 
file a sure sales producer: 


. Hard Woods 


. Positive—Precision—Compressor 


(All Important) 
3. Dove-Tail Drawer Construction—''Cabinet 
Construction" 
. Smooth Drawer Sides—''No Slivers”’ 
. Attractive Plastic Handles and Drawer Pulls 
. ""Hand-Hole" for Carrying 
Drawers Designed to Stack 
20 Drawers to Cabinet (25!/,” inside) 
Users Have Said ''The Strongest We Have 
Seen" 


Immediate Shipment 


— ALSO — 


Upright Card Cabinets 
—Double Compart- 
ments—5x3, 6x4 8x5 


AND 
Suspension Uprights— 


Letter and Legal Front and rear views of TAB drawer. 
a, 3,4 and 5 Drawer Note opening at back for carrying. 


BUSINESS EFFICIENCY AIDS 


“TIME-SAVER” FILES 
Skokie, Illinois 


ND 


SC PONAWA 





Box 258A 
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As you gather at Chicago to con- 


sider the affairs of our industry and 
how best to keep the Fighting Ser- 
vices, the Government, and General 
Business supplied with office essen- 


tials, remember 


OUR LATCHSTRING IS 
ALWAYS OUT 
Our warehouse—Service Headquar- 
ters for leading stationers—is only 
half a block from the Union Station 


and conveniently accessible from 


any point in downtown Chicago. 





Distributors 


for 


Manufacturers 


Only a half block 
from the Union Station 
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HOUUNDONONOGORDGEOEO EEE ONECENE 


seorseone 


TPL 


HUAOURERUNDODAEDEOADOROEDORODONEDEOEHORNOEDND 


PODERATAODDODEOEDREAEEOEADEDALEEODEREUAAL ULAR EDUREOOELSODAEEUE ERSTE RROARDORORDOE ERED EE EOUEROCEROOORLOOEE AOU E EDO EEE 


THERE IS A 


Bp: Lure Dur-rol 
e uUxe uUur-Vro 


REG. U. S. PAT. OFFICE 


DATED PLATEN 


for every type of 


office machine 


TYPEWRITER 
PLATENS 


furnished only 
GRADES 3 and 5 


SHIPMAN-WARD MFG. CO. 


THE DEALER'S QUALITY SUPPLY HOUSE 
325 N. Wells St. Chicago 10, Ill. 


CUOUEUEOEOADEOEDEDE 


SPUEEEDEDEDEOEUEEER SOE DEDEDETEDSEERERSETETETEEE DEDEDE DE ATEOEOE OED EOE TOO TEA DELETE ETE TE OE OED E OEPES ET ED ECE EP EEE ETE Ee 











SELL LIBERTY 
WAR TAX RECORDS 


Provides for all legally required tax records under one cover, 
Federal .ind State Income Tax, Sales Tax, etc., plus complete 
simplifies business record. The original " genulne Income Tax 
Record on the market 26 years. Many thousands of users. Re- 
tails $5.00, Generous Dealer Discounts provide substantial margin. 
Order through your jobber or direct. 


Commonwealth Publishing Company 
508 South Dearborn St. * 


Chicago 5, Ill. 














MAGIC FLOW 
An Excellent 
Duplicating Ink 
Duplicating Stencils 


Samples and prices upon request 


CONTINENTAL 
INK COMPANY 


3144 S. Austin Bivd., 
Cicero, Ill. 














DOPP-KIT 


With the easing of government restrictions, 
DOPP-KIT the most popular travel kit is now 
again supplied with zipper close. 


Preview 


Victory is on the march. When peace returns again 
we will be ready to resume full service to our custom- 


ers with a complete de luxe line of DOPP-CRAFT 


business cases. 


CHARLES DOPPELT & CO. 


Fine Leather Goods 
412N. Orleans St., Opposite Merchandise Mart 
Chicago 10 








MARKILO 
IA MMMM AES 


Loose-leaf envelopes, punched; card-cases, any 
\\ size; menu covers; factory record protectors; tag 
\ holders; bill-fold envelopes; stamp containers, etc 
\ Made of acetate (flame resistant) transparent 
cellulose. We build to fit your particular need 


Write us for details. 
Markilo Company, Mfrs. 


3633 S. Racine Ave. Chicago 9, U.S.A 














Stop Petiy Thefts 


WONDER [OCK does everything the or- 
dinary lock can do—plus many things 
no other lock has ever done before. 
Instantly applied and will securely 
lock every kind of a drawer, file or 
door, (See Illustration). Also made 
to protect the contents of show cases. 
No holes to drill—no nails or screws, 
no tools required. Two drawers may 


be secured with one WONDER /OCK 


List Price $2.50 by the use of brace plate furnished. 


factory and home a prospect. Used by U. S$ 
“Write at once for price and full particulars 





Every store, offic 
government 
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UP ee Prompt Shipments 
WONDER /OLK 53 W. Jackson Blvd. Chicago 4, Ills. 
OFFICE APPLIANCES, October, 1944 
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DEALERS: 











Territory is 
available. 
Write for 


DUPLICATOR 
PLUID 


¢ Brighter Copies 


proposition, 





e Longer Runs 
FOR ALL 









© Practically Odorless 


DIRECT 
PROCESS e Non-injurious to 
LIQUID Machines 
DUPLICATORS 


e Dries Instantly—No 
Offset to Other Copies 















In gallon jugs or 54 gallon 


drums 


ORDER TODAY 






AUTOCOPY, INC. 


462 WEST SUPERIOR STREET 
CHICAGO 10, ILLINOIS 








POCKET SEALS oF QUALITY 





The “ALUMINUM” Pocket Seal 


UNCONDITIONALLY 
GUARANTEED 


“BEST SELLER” for 40 YEARS 


THE NOTARIES “FAVORITE 








The “OFFICIAL” Pocket Seal 


REALLY EMBOSSES 
La 
ee 





HEAVY PAPER 


A CORPORATE SEAL 
POCKET SIZE 
















MANUFACTURED BY 


MEYER & WENTHE, Inc. 
Established 1854 
Dependable Service for 87 Years 


30 SOUTH JEFFERSON STREET, CHICAGO 6, ILLINOIS 








PLACE YOUR ORDER WITH YOUR LOCAL 


MARKING DEVICE DEALER 











MEILICKE Withholding Tax 
, and Payroll Carcwaters 


serve war plants and all in- —_— 
dustry with fast, accurate € Soo Al 
calculation of all details in 
the payroll figuring, the 
most important relationship 
between management and 
labor. Figured to the near- 
est half cent, clear and di- 
rect, simple and easy. 





Also make interest, discount, lum- 
ber, coal, freight and many Bae 
calculators. Write us about y¢ cal- 
culation problems 


*4: , 3458 North Clark St. 
Meilicke. ystems, Inc. Chicago 13, Illinois 








! ROLLING STORE LADDERS 
“A” Type Ladders > Library Ladders 





For use with Filing Cabi 


e — nets and Shelving, in Of- 
aes a fices, Vaults and Store- 
pt) me ri rooms. 
F \}\y Made of Oak and Birch, | 
rrohe in a variety of heights 

iT tt and styles, with wheels 
a ee and Automatic Safety 

| Brakes. 

Defense plants use 





Rolling Ladders. 


Send for Folder and 
prices and go after 
some of this business 











lI. D. COTTERMA 


4535 N. Ravenswood Ave. 
CHICAGO 40 
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Welcome to the N.S.A. Convention 


Dealers are cordially invited to visit our factory and 
see how PREMIER TRIMMING BOARDS are made. 












Protected by 
Cu. S. Patent 


To Be Announced Soon... 


A NEW PATENTED 
PREMIER TRIMMING BOARD 


with several important new, exclusive features! 


In the meantime let us serve you with | 
our present line of Premier Boards. 


Please Note: Premier Cutters sold on priorities only. 


PHOTO MATERIALS CO. 


New Address) 
53-59 East 26th St. CHICAGO 16, ILL. 


Representatives 


Fred Deutsch ar — uthwestern N L & K of ze oy hg , 1709 WwW 
Bivd., Dallas, Te ‘ and Ok . ghth St L yet “Gal 

Viiito Stone, 30. "chi ture ch. St New E&. Hort ' 4 it. Mich Ohio 
York City, covering w York 2523 Ww. Red ca bn Pi.. Chicago, til 
Harry a A 163 Seco d st Sar ch stein 1228 Locust Ave 
Francis Calif HF \~ iphia Pa 




















Jima Savor 
““SWING-DEX’’ 


Finding is as 
important as 
Filing 








| 





Swing-Dex il 
Desk File = 1y) 
Drawer 





—— 
a ee 


SS 










>= 


NW 





List, Unit ¢=00 / \ 
Complete 5 


(F.0.B. Skokie, Hil.) 


Hardwood Frame—Placed lengthwise in the front of deep desk 
drawer; top of desk; crosswise in drawer (file department as 
a sorter). 


Personal Alphabetic File—Capacity over 1000 letters. 
Daily Follow-Up—1-31—Combined with alphabetical system. 


Subject File—Special. printed labels (also blank labels) take 
care any type subject or "Personal Affairs" items. 


A Collator—Used to collate papers destined for general or 
permanent files. 


A display on your floor or in your window should result in an 
attractive volume of additional profits. Prompt shipment. 
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{SWING-DEX 





Business Efficiency Aids 





Swing-Dex as used in or on desk. 


BUSINESS EFFICIENCY AIDS 


Box 258-A Skokie, Illinois 
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It's NEW 


DEALER It's timely 


Be the first to capitalize on this 


SALES OPPORTUNITY 


Every office and plant a prospect 
factories, clubs, hotels and 
small stores alike. 


a 
cael 


— ae eee: 





The flag shown above has been designed for dis- 
play in windows or offices to show the public your 
co-operation with the government on reemployment 
of service men and women. 


Material—High grade rayon silk. Gold cord with 
pole at top. Beautiful gold fringe at bottom. 


Each flag furnished with one or more sets of flexible 
celluloid numbers (see cut of flag). 


Numbers easily changed. They fit into notches on 
a specially prepared celluloid holder in center of 
diamond on flag. 


RETAIL PRICES 


Size 8’ x 12” with one set of numbers 


(Up to 100 employees). $2.50 Ea. 
Size 17”. x 24” with two sets of numbers 

(Up to 1000 employees) $5.00 Ea. 
Size 24”’ x 36” with three sets of numbers 

(Up to 10,000 employees) $7.50 Ea. 


Usual dealer discounts. 


Order at least one of each size for display in your store and 
window. These flags will sell even better than now when Victory 
comes and priorities are forgotten. 


ORDER TO-DAY 


Service Flag & Emblem Co. 


300 West Adams Street Chicago 6, Ill. 
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BARKLEY 
Plastic Tabs Judenes 


are easy on the eyes. That's why they give 
added filing comfort and efficiency. They 
save space, too. 


Registered U. S. Patent Office “BI 


Established 1921 


[. L. BARKLEY & CU. 


Manufacturers of Filing Supplies 


517 S. JEFFERSON STREET CHICAGO 7, ILL 
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OFFICE 


























HANDCRAFTED 
BY EXPERTS 
APPEALING— 


EFFICIENT— 
STURDY — 





Pre-War 
No. 9066 





0. C. 5. OLSEN CO. 


2527 MOFFAT ST. CHICAGO 47, ILL. 
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CHARLES P. GARVIN 
Chairman, 
National Committee 











HARRY TEHAN 
Chairman, 
Exhibit Committee 








RALPH V. MANEVAL 
Chairman, 
Golf Committee 








WILLIAM J. DALTON 
Chairman, 
Chicago Publicity 
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JOHN HENN 
Vice-Chairman, 
Chicago Committee 


GEORGE C. HOLT | 
Chairman, 
Chicago Committee 


. 
onvention 

m 
ommittees 


NATIONAL CONVENTION COMMITTEE 
Charles P. Garvin, general chairman. 
George C. Holt, W. A. Sheaffer Pen Co. 
J. E. Coniton, Rockwell-Barnes Co. 
E. L. Little, Wabash Filing Supplies, Inc. 
Harry Nichols, Weis Manufacturing Co. 
C. H. Everly, Office Appliances. 
Karry Tehan, Higgins Ink Co. 
L. S. Crowl, Blade Printing & Paper Co. 
E. R. Manning, Stein Bros. Mfg. Co. 
CHICAGO CONVENTION COMMITTEE 
George C. Holt, W. A. Sheaffer Pen Co., chairman. 
John Henn, Stanley Wessel & Co., vice-chairman. 
J. E. Conion, Rockwell-Barnes Co. 
Al Aigner, G. J. Aigner Co. 
George Herrmann, The Heyer Corporation. 
Dave Sterrett, Louis Melind Co. 
John A. Gilbert, Office Appliances. 
W. M. Weck, Haines & Essick Co. 
Maynard Westring, Mid-City Stationers. 
Alvin R. Skibbe, Associated Stationers Supply Co. 
W. F. Thomas, The Findlay Printing & Supply Co. 
Cc. H. Mixter, Eau Claire Book & Stationery Co. 
William Dalton, William Dalton Advertising. 
Tom Emerson, Eversharp, Inc. 
Harry Anderson, A. B. Dick Co. 
Tom Gillice, Rockwell-Barnes Co. 
Jack Johnstone, Wallace Pencil Co. 
Harry Balch, Quality Park Envelope Co. 
Ralph Maneval, A. W. Faber, Inc. 
CHICAGO HOTEL COMMITTEE 
Far! Collins, Rockwell-Barnes Co., chairman, 
Tom Gillice, Rockwell-Barnes Co. 
Al Aigner, G. J. Aigner Co. 
Jack Johnstone, Wallace Pencil Co. 
LADIES ENTERTAINMENT COMMITTEE 
Dave Sterrett, Louis Melind Co., chairman. 
George Tapner, Industrial Tape Corporation 
Fd Rohrs, Eaton Paper Corporation. 
Elmer Long, Marshall-Jackson Co. 
Mrs. Fred P. Seymour. 
Mrs. Edgar Hooper. 
Mrs. G. O. Stevens. 
Mrs. J. E. Conlon. 
Mrs. Al Skibbe. 
Mrs. J. A. Gilbert 
Mrs. W. M. Weck 
Mrs. Dave Sterrett. 
GOLF COMMITTEE 
Ralph Maneval, A. W. Faber, Inc., chairman 
Harry Balch, Quality Park Envelope Co. 
W. C. Lipner, Koh-I-Noor Pencil Co. 
B. J. Powell, A. W. Faber, Inc. 
Benny Allen, American Pencil Co. 
Ray Eichenlaub, Service Steel Products Corp. 
CHICAGO PUBLICITY COMMITTEE 
William Dalton, William Dalton Advertising. 
Walter Lennartson, Office Appliances. 
John Smythe, Geyer’s Topics. 
A. J. Markelz, The Book Shop. 
CHICAGO ENTERTAINMENT COMMITTEE 
Herb Walsh, Ace Fastener Corp., chairman. 
Harry Anderson, A. B. Dick Co. 
tal Brainard, General Fireproofing Co. 
Tom Emerson, Eversharp. Inc 
J. N. Black, Parker Pen Co. 
EXHIBIT COMMITTEE 
Harry Tehan, Higgins Ink Co., chairman. 
BANQUET SEATING COMMITTEE 
E. L. Little, Wabash Filing Supplies, Inc., chairman. 
NATIONAL PUBLICITY COMMITTEE 
Charles P. Garvin, chairman 


(End of Special NSA Convention Section) 





HERBERT J. WALSH 
Chairman, 
Entertainment Committee 














EDWARD L. LITTLE 
Chairman, 
Banquet Seating 

















‘ a 
EARL COLLINS 
Chairman, 
Hotel Committee 





DAVID STERRETT 
Chairman, 
Ladies Entertainment 
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Filing uf equipment — Card WS cabinets and 


office utilities — will be available "soon" under 


War Production Board regulations. 


Sledmadsler, in the peace to come, will Sins the 
aD uniles wiles serves ya Industry which serves the ae 


ped Steel Sales Corporatiou 


300 EAST 145TH STREET «+ NEW YORK 5Il, N. Y. 
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300 EAST 145TH STREET 


FOR Every CARD FILING NEED 


veut Steel Sales Corporation 


No. 3352 — 3x5 — 16” Deep 
No. 3462 — 4x6 — 16” Deep 
No. 3582 — 5x8 — 16” Deep 
No, 3692 — 6x9 — 16” Deep 





NEW YORK 51, N. Y. 














Ore UTILITIES. 











No. 92 oats | B No. 30 


 Foomn A) 


No. 01 





“a? 4 ee 


CASH, BOND, MONEY, AND OFFICE BOXES 


pert Steel Sales Corporation 


300 EAST 145TH STREET * NEW YORK 51, N.Y. 


% 
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NEW HOME OF THE ADAMS TYPEWRITER CoO. IN PEORIA.— 
The store, recently re-established in remodeled quarters at 
227 South Jefferson Avenue, features a complete line of office 
supplies and equipment and maintains a well-equipped 
office machine repair shop. Above, the attractive front of the 
new store. Note small display case at left of entrance. Below. 
the well-lighted interior. The three doors at the rear lead to a 
private office, the stockroom and to a stairway leading to the 
balcony service department. 
9 

DENNISON CAMPAIGN BEAMED AT POST-WAR 

The Dennison Manufacturing Company, Framing- 
ham, Mass., cognizant of the fact that many manu- 
facturers are now deep in the planning of new, peace- 
time products, has instituted an advertising campaign 
urging the country’s production chiefs to speed the 
reconversion process by turning their label, tag and 
package problems over to the Dennison organization. 
Interest in conversion products has heightened mate- 
rially since WPB’s announcement of September 5, 
virtually dropping production controls on the day of 
the Nazi surrender. 

Aimed at management, sales, planning and produc- 
tion executives, the new Dennison advertisements will 
appear regularly in a list of horizontal publications 
selected to reach as many of these key men as pos- 
sible. Each advertisement will talk about one Den- 
nison specialty, such as tags or labels. Each message 
sketches in words and drawings the products made in 
this field in pre-war days. Each ad shows how the 
given specialty is now working for our Armed Forces. 
And each closes with an invitation to executives to 
bring their paper problems to Dennison specialists 
now, so that non-material-consuming skull practice 
can be engaged in at once, thus clearing the decks 
for swift action. 

9 9 

NEW OFFICE MACHINE FIRM IN MINNEAPOLIS 

Robert Hallila, who formerly operated an office 
machine service at 215 West 28th Street, Minneapolis, 
has announced the formation of a new firm, the Amer- 
ican Office Machine Company, 200 Lumber Exchange, 
in the same city. In addition to selling and renting all 
types and makes of office machines, Mr. Hallila will 
continue to maintain a complete shop for service work. 
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GRAND 
PRIZE 


Typewriter Ribbons 
and Carbon Paper 


PLAY A QUIET 
BUT IMPORTANT 
PART IN AMERICA’S 
VICTORY DRIVE 





Over 50% of ‘Grand Prize” 
products help to speed the 
work of the government, 
armed forces and war indus- 
tries. In war as in peace 
“Grand Prize’’ means super- 


performance. 


PACIFIC CARBON 
& RIBBON MFG. CO. 


J. Francis O’Connor, Pres. 


Head Office & Factory 


1451 Harrison Street San Francisco 3, California 
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not here because 


(WHILE WARRING) 
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PLANS: We Have Plenty. 
HELPERS: Just a Few. 

ORDERS: We Have Many. 
JOBBERS: Striving to Hold You. 


but 








PLANS: Put Into Action. 

HELPERS: Many Old, More New. 
ORDERS: Depends On Your Sanction. 
JOBBERS: We Will Need You. 


N.S.A. MEMBERS—Include the profitable 


item of continuous printed forms used thru | 


Autographic Registers, Typewriters and 
Billing Machines in your post war planning. 
Write us for full particulars and insurance 
for post war profit. 


Manufacturers of Continuous Form 
Printing . . . Sold thru Stationers 





The MIAMI SYSTEMS CORPORATION 
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7 CINCINNATI 25, OHIO * | 


HUBER NEW POMERANTZ GENERAL MANAGER 

Richard D. Pomerantz, president of A. Pomerantz & 
Company, Philadelphia stationers and office outfitters, 
has announced the appointment of George Huber as 
general manager. The new appointee will have full 
charge of the stationery division. 

Mr. Huber has been in the office supply and equip- 
ment business since 1921, when he joined the Northern 




















GEORGE HUBER 


Office Supply Company at Ashland, Wis. He became a 
salesman for Fritz-Cross Company, Duluth, Minn., two 
years later, subsequently advancing to the manager- 
ship of the loose leaf department. In 1928 he became 
a retail store salesman for Horder’s in Chicago, where 
he remained as system furniture division manager 
until joining Pomerantz in June of this year. j 

Mr. Huber is married and has two children, George 
H., Jr., and Mary Lou. Mrs. Huber and the children 
will move shortly to the new Huber home in suburban 
Philadelphia. 

mossppisiesictiapuaaliaaidas 


BUTTERFIELD EVANSVILLE WAR CHEST LEADER 


Sidney Butterfield, president of the Smith and But- 
terfield Company, dealers in office supplies at Evans- 
ville, Ind., has been named chairman of the 1945 
Community War Chest campaign, it was announced by 
Walter G. Koch, Chest president. The drive will start 
in October. Mr. Butterfield has been active in pre- 


| vious drives. The goal this year probably will be more 


than $415,000, according to Mr. Butterfield —WBC. 


PLASTIC STEPS INTO THE FILING PICTURE.—Built of trans- 


| lucent Tenite, a product of Tennessee Eastman Corp., Kings- 


port, Tenn., is this hand wheel of the Diebold Cardineer, 

manufactured by Diebold, Inc., Canton, Ohio. The hand 

wheel and circular cardholder were extruded by Extruded 

Plastics, Inc., Norwalk, Conn. Formed from %-inch tubing 

with a heavy wall, the wheel is smooth, clean and attrac- 

tive. Before the war Tenite was widely used in steering 
wheel manufacture. 
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LINDA 
STIRLING 


HEADED FOR 
STARDOM IN 
MOTION PICTURES 








IMPERIA 


SPIRIT 
CARBON 


(Also made for Gelatin Process) 


RIDING HIGH ON 
A TIDAL WAVE 
OF SALES 





LINDA STIRLING in 
TIGER WOMAN OF THE 
AMAION, a Republic 
Picture. 







Are you curious about. the 
great success that has come to 
IMPERIAL Spirit Carbon? 


This is the way we figure it: 


While many found it convenient 
to hide behind ‘‘war quality”, 
our technicians continued their 
mountainous labors to produce 
an outstanding product. 


And outstanding IMPERIAL is— 
in depth and richness of color, 
in clean, sharp reproduction, in ease and cleanliness of handling 
—and in long distance performance. (500 copies are easy.) 


Another factor was our determination to play fair and square 
with our friends—old and new. Let the other fellow juggle for 
advantage’ and push his Dealers around. For our part, our 
vision does not end with today’s horizon. There will be a 
tomorrow, too. 

The rest is history—daily history being made by profit-minded Dealers all over America— 


selling IMPERIAL Spirit Carbon, PEERLESS-IMPERIAL inked ribbons and carbon paper for every 
commercial need. Wouldn't you like to join them? A postcard starts the ball rolling. 


ae 8 SN 


PEERLESS IMPERIAL CO., INC. 


GENERAL OFFICE AND FACTORY: 
$ 401-407 MULBERRY ST., NEWARK 2, N. J. 
NEW YORK OFFICE, 7: 32T BROADWAY 


THE KEY MEN OF AMERICA . Manufacturers with the dealers’ viewpoint 
DETROIT 18, 37 Linden St., River Rouge, Mich. @ CHICAGO 2, 179 W. Washington St. 
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Swett timed suggestion.. 
KNOCK ON WOOD FOR good luck 





“KNOCKING on WOOD” for good luck is an old American custom ... it 
seems to provide that extra measure of reassurance that we all need at times. 


1 O.] This tradition has more than casual interest to us because WOOD is the 


heart and soul of our business. The magic of WOOD is captured in Myrtle Desks 
... its beauty is unique... stimulating to the mind yet restful to the eye. The 


many new developments in the treat- | ment, fabrication and finishing of 
’ ture the definite assurance that the 





wood gives the users of office furni- 
Post-War products of the Myrtle Desk Company will offer the last word in 
comfort, utility, durability and beauty. Yes... we believe in WOOD. Just as 


“knocking on wood” will continue as a tradition ... so we believe Myrtle Desks - ach, 
will always bring good luck and good fortune to you and your customers. 


MYRTLE DESK COMPANY 


member WOOD office furniture institute 











HIGH POINT NORTH CAROLINA 
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QUIN A stous way to better profits! 





From a new nation-wide 
survey among all types of 
ink retailers in communities 
of all sizes. These figures are 
averages of the information 
from all stores able to sup- 
ply specific data. 








Ink can be a highly profitable item if you concentrate on Parker Quink! 
Because ... more people ask for it than ask for any other ink! I F 

, ; , ; TT 

Because ... habit buyers of other inks readily accept Quink with solv-x! . 


Because . . . by selling this single brand you gain faster turnover and the 
maximum discount with a smaller investment! 


Put in a complete stock of Quink in all colors (7 permanent, 2 washable) 
and keep it prominently displayed. Then watch your ink sales skyrocket! 
The Parker Pen Company, Janesville, Wisconsin, and Toronto, Canada. 


Ends gumming and clogging. Gives inal stale starting, 

even flow. 

2 Actually cleans a pen as it writes ... keeps it out of 
the repair shop. 

3, Dissolves and flushes away sediment left by ordinary 
inks. 

4, Prevents metal corrosion and rubber rot caused by 

high-acid inks. 





‘opr 1944, The Parker Pen Co. 


OFFICE APPLIANCES, October, 1944 157 








In the biggest job ever to confront American produc- 
tion, distribution and transportation, GRAFFCO Sig- 
nals and Maptacks have been in heavy demand. 


The big job comes first, and it will continue to com- 
mand our best efforts and those of our dealers, most 
of whom have been earnestly and effectively engaged 
in it. 

And the big job—for you and for us—will continue 
in the months and years which lie ahead—months and 
years of patient unrelenting effort to rebuild a world. 
American business and industry have never faced a 
greater challenge. 


Yes, we’ve all got a job to do! 


* 


CELLUGRAF Signals. Known as the finest signal 
made for visible records. Easy to apply, remove or 
adjust but secured by inner spring. Six transparent, 
four opaque colors. 


NU-VISE Signals. Improved construction for “ver- 
tical” files. Firm grip, slip on easily, no extending 
edges to catch. Twelve colors. 

NU-VIZ Signals. Non-projecting for visible index 


systems. Lie flat and do not catch adjoining leaves 
or cards. Four styles, three widths. Twelve colors. 


MAPTACKS. Precision-made with sharp points of 
tempered needle steel, uniform spherical heads that 
will not break under ordinary usage. Five sizes, 
twenty colors. Also flat head and marking tacks. 


GEORGE B. GRAFF CO. 


64 Washburn Ave. 

Makers of 
CELLUGRAF SIGNALS 
NU-VISE SIGNALS 


Cambridge, Mass. 


MAPTACKS 
NU-VIZ SIGNALS 
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SOMETHING NEW FOR THE ARMY CLERK 


Ordinarily one thinks of a laboratory as a work shop 
| for the promotion of science. However, a new labora- 
| tory has been set up by the Quartermaster Adminis- 
tration & Supply School of Camp Lee’s Army Service 
| Forces Training Center, Camp Lee, La., the purpose of 
| which is to give Quartermaster soldier-clerk-trainees 
| actual experience in handling complicated Army 
| records. 

| Here is how it works. A soldier-trainee selected to 
| go to Administration & Supply School first finishes a 
| rigorous six-week basic military training course. He 
| then enters A & S School and is taught the intricate 








(U. S. Army Photo) 

A TYPICAL Gi OFFICE AT CAMP LEE, VA.—Built for expediency, 

not for beauty, is this furniture installation in the laboratory of the 

Quartermaster Administration and Supply School at the Army 

Service Forces Training Center, Camp Lee, Va. Trainees in the 

school receive a week's practical experience in the laboratory 
following the seven-week instructional program. 


work of keeping Army records. After seven weeks of 
this, he goes to the laboratory which serves as a testing 
ground as well as a tower of learning. The soldier- 
clerk’s aptitude for certain jobs is established. There 
is no longer reason for guess work. 

The laboratory, in charge of Lieutenant Herbert K. 
Bernsten, assistant supervisor of A & S School, and 
located in Building T-1239 on Shop Road, is divided 
into two sections—a personnel office and eight com- 
panies of a fictional 5050th Quartermaster Composite 
Battalion—an organization that can take care of all 
QM service and supply needs of isolated Army units. 

The neophyte clerk gets an opportunity actually to 
work on morning reports, write Army correspondence, 
| and use machines and equipment found in a regular 
personnel office. In addition, he gets an opportunity 
to apply the theory taught in classrooms concerning 
the workings of QM bakery, laundry, truck, salvage 
| repair, fumigation and bath, service and graves regis- 
tration companies. 

Records of soldiers at Camp Lee, with nothing 
changed but the names and serial numbers, are used 
in the companies of the 5050th QM Composite Bat- 
talion. Matters which, some days before, had been 
handled in orderly rooms here at Camp Lee, are again 
| considered in the company portion of the laboratory. 
| Soldier- trainees who master these problems from day 
| to day in the laboratory can be assigned to any com- 





ery | pany within the Army, their ability a proven fact. 


SIGNALS for OFFICE SYSTEMS 


Soe |A & S Division of ASFTC Basic Technical Training, 


| Scientifically speaking, when this happens, the experi- 
ment can be considered a success. 
Lieutenant Colonel John T. Moorhead, chief of the 


'says, “The laboratory plan long had been considered 
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ALUMINUM 
BINDING SCREWS 


NOW 
AVAILABLE 


ALUMINUM 
1) 
A 


ALUMINUM COMPANY 
OF AMERICA 


FOR FURTHER INFORMATION WRITE 


SLADE, HIPP & MELOY, INC. 


119 WEST LAKE ST. 
EMICAGO 1, ILL. 
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by school heads as the ideal way to complete the 
course of training for our students and also the most 
practical and foolproof method of determining apti- 
tudes of the individual men for placement purposes. 
It is proving itself to be even more valuable than we 
had thought possible.” 

Major John S. Meilinger, supervisor of the Adminis- 
tration and Supply Schools, feels that this model per- 
sonnel training is the nearest to an on-the-job train- 
ing that can be given without actually placing men in 
company orderly rooms and personnel offices. This 
was made possible by revising the eight-week course 


of training and consolidating the theory portion into | 


seven weeks of study, thereby leaving one week for the 


laboratory. 
a ts 


ROBINSON USING NEW ANIMATED AD CAMPAIGN | fluid 

Following in the footsteps of Walt Disney, creator | 
of Mickey Mouse and other famous animated charac- | 
terizations, Robinson Reminders, Westfield, Mass., has | 


launched an advertising campaign featuring clever 
caricatures of types of people one meets every day. 
The dealer material consists of a newsy, humorous 




















TWO OF THE CARICATURES FEATURED 
IN ROBINSON’S ADVERTISING CAMPAIGN 


booklet for distribution entitled, “How to Remember 
by Forgetting,” in which the sales message is driven 


| 
| 
| 


j 
| 
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INK-OUT 


The original patented single 
ink-eradicator, offers the 
following advantages: 
e Permanent eradication 
@ One application saves time 
e Permits quicker rewriting 
e Contains NO Acid 


e Will not leave brown stain 


KLIK 


| A highly volatile, non-inflam- 


home with crackling humor, plus six posters and a | 


wall hanger, each featuring a Robinson character and | recommended for all light of- 


bearing a pointed remark in keeping with the style 
of the campaign. Each of the displays has an easel 
and works in well with any size window and in any 
size store. Two other displays of the campaign also 
deserve mention. One, permanent in nature and mod- 
ern in design, is a large set-up finished in blue, gold 
and orange. The other is a beautifully-designed plat- 
form display in gold, blue and black. Occupying a 
minimum of space, it carries both product and pro- 
motional message. 

All of the characters featured in the book and 
posters are tied in with a nation-wide campaign in a 
dozen popular magazines reaching virtually every 
stratum of American life. 

oe 
VETS URGED TO RECORD DISCHARGES 

Discharged service men returning to civilian roles 
are urged by the War Department to read and act on 
the following excerpt from War Department Pamphlet 
No. 21-4 entitled, “Information for Soldiers Going Back 
to Civilian Life:” 

“Record your discharge. Since your discharge certifi- 
cate (or certificate of service) is a valuable document, 
you will be wise to have it recorded. This means hav- 
ing an exact copy of it made in the official record 
books of the county. To do this you should take it to 


the county clerk, county recorder, or other appropri- | 


ate official at your local county courthouse. In most 
States, it will be recorded without charge. The original 
will be returned to you and then, if you ever need a 








copy, you can get a certified one from this official | 


which will be legally usable. In the meantime, keep 
the original in a safe place. 


1944 
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mable, non-corrosive liquid, 
that removes ink and dirt from 
typewriter type, rubber stamps, 


printers type, etc. 


OK 
TYPEWRITER OIL 


A refined water-white lubricat- 
ing oil, which will not “gum” 
or cause corrosion. Especially 


fice machinery. 


FLASH-DRI 


Instant drying stamp-pad ink 
that will not dry on the pad. 
Converts old pads to instant 
drying. 


KWIK 


Correct errors made in cutting 
typewriter stencils, quickly, and 
easily. 


Be sure to see the Cardinell 
display at the N.S.A. Conven- 
tion booth B-3 showing a com- 
plete line of Stationery Items 
and Drawing Materials. 
























































GOOD NEWS 


To Authorized 
MARKWELL 
DEALERS: 





You can NOW buy and SELL 


MARKWELL 


IMPROVED 
PATENTED 


STAPLES 


WITHOUT 
Preference Ratings 


IMMEDIATE DELIVERY 


on “RF”, “RX” and “RW” Types 





MARKWELL MEG. CO. INC. 


200 Hudson St. New York 13, N. Y. 
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ALEXANDER TO DISTRIBUTE DITTO IN HAWAII 

Alexander Brothers, Ltd., Honolulu, Hawaii, on Sep- 
tember 1 were made exclusive distributors for the 
Ditto line in the Hawaiian Islands. 

The new department will be under the supervision 
of James R. Parker, general manager and assistant to 
the vice-president. Mr. Parker has had more than 15 
years experience with Ditto, which will be augmented 
by several other recently-added lines, including Victor 
adding machines, Fountnbrush, and other smaller 
items. 

The Alexander service department, which has oper- 
ated on a 24-hour schedule since Pearl Harbor, is under 
the supervision of R. H. Lambert, Jr., a Rice Institute 
graduate. Fifty-two men are employed in maintaining 
service schedules for Alexander. 

The company added to its branches recently by the 
establishment of new offices at 72 Third Street, San 
Mateo, to accommodate the expanding business in 
that area. 


I 

FIELD AND EISENHARDT FORM PARTNERSHIP 

On August 1 Walter Field and Harry Eisenhardt 
joined as principals in the formation of a new firm 
known as Field-Eisenhardt Company, and in the fu- 
ture will combine their efforts in serving the business, 
industrial, professional and institutional fields on 
Long Island. 

The new company will act as exclusive Long Island 
representatives for Yawman and Erbe Mfg. Company, 
Acme Visible Records, Inc., Harter Corporation and 
other manufacturers of office, school, bank, hospital 
and factory. equipment. 

Mr. Field has operated as the Walter Field Com- 
pany since 1938; Mr. Eisenhardt has been connected 
with the Yawman and Erbe Mfg. Company for many 
years in an executive capacity, having started his 
selling career 17 years ago as their Long Island repre- 
sentative. At the time of severing connections to go 
into business with Mr. Field, he was Y. and E. adver- 
tising and sales promotion manager. 





AN OXFORD PENDAFLEX INSTALLATION IN THE 
OFFICES OF LARGE BRUSH MANUFACTURER.—Ox- 
ford Pendaflex equipment, manufactured by the Oxford 
Filing Supply Company, Brooklyn, N. Y., has been in- 
stalled throughout the offices of The Empire Brush 
Works, Port Chester, N. Y., manufacturers of household. 
maintenance and personal brushes. With production 
devoted almost 100% to war work, this organization 
reports a considerable saving of valuable time in both 
filing and finding operations. 
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rey MERICANS know the importance of teamwork, of 
pulling together for Victory . . . to win the war abroad, 
to beat production records at home. 

One team is successfully speeding the paper work of 
war and war industry . . . Standard Duplicators and 
Standard Duplicator Supplies. 

Experience has produced a complete “duplicator line” 
of supplies physically and chemically matched to give 
best results (brightest copies and longest runs) when all 
are used in combination as a team. 


STANDARD DUPLICATOR SUPPLIES 


“Standard Carbon Paper *Standard BX Fluid 
*Standard Copy Paper Standard Correction Pencils 
*Standard Master Paper *Standard Cleansing Cream 


*Standard Master Prints 
(For duplicating printed form and fill-in simultaneously) 


STANDARD DUPLICATING MACHINES CORP. 


Dept. A. Everett 49, Mass. 
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A FEW EXAMPLES (IN MINIATURE) 
OF STANDARD MASTER PRINTS 

















Tor quality carbons and ribbons, sold at a fair 
price and with a*full-guarantee, sums up 


Allied’s basic sales policy. 


We believe our “straight from the shoulder” 
method of merchandising is. good business — 
and constant growth and progress for 37 years 


proves it. 


Allied knows your acceptance of a new carbon 
line is dependent upon its acceptance by your 
customers, in your own territory. This insistence 
on* proof of performance has made Allied’s 
Rocket Carbon Paper a fast growing dealer 
favorite. The economy and long wear, the satis- 
faction of perfect copies, recommend Rocket to 
every buyer and user. And in terms of new 
business, repeat business, and profits, this supe- 
rior quality, popular priced carbon, is the answer 


for sales today and tomorrow. 


ALLIED CARBON AND RIBBON MANUFACTURING CORPORATION 
NEW YORK 13, N. Y. 


165 DUANE STREET 


STRAIGHT FROM 
THE SHOULDER 


Volume And Profits For You | 


You can enjoy the benefits of this same accep- 


tance in your market. Your customers—both 
old and new—will like the many extras. built 
into Rocket Carbon *Paper including Allied’s 


exclusive Noncurl and Full Tab Features. 


Write today for samples and full details. Give 
Rocket the Performance Test. Let us tell you 
about Allied’s personalized service policy geared 
to your business, designed to help you increase 


your carbon and ribbon volume. 


A Complete Dealer Line 
Allied manufactures a complete line of first 
quality, full profit, carbon paper and ribbons in 
every price range. Included are the famous 
Echo, Skipper, Comet, Pacemaker, Scotty and 


Penciluxe Brands. Each is the leader in its field, 


featuring exact manufacturing standards. 


Allan 


CARBONS & RIBBONS 
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¢ Shia symbol appears in all Wearever national adver- 
tising. It explains to your customers on the home front how 
Wearever is helping serve the boys on the fighting fronts. 


And that’s why Wearever pens are sometimes out of stock, 


DAVID KAHN, Ine. North Bergen, N. J. Est. 1896 
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Plans! As soon as we can, 
we'll tell you all about 
them. Until then, just keep 
right on thinking about 
INVINCIBLE. When we pop 


the big news, you'll like it. 

















ram’ BIG SELLERS IN THE MAP FIELD 


For All Office Supply Houses, Stationers, Book Stores and Gift Shops 








j R. Seine 
* of Honfleur 


4 
Z “a 





Section of Map. Actual Scale, 16 miles to the inch. 


2? 
Cram's 
New, Big, Special Edition 


INVASION MAP of 


FRANCE 


Size 40x48 Inches 
in 7 Beautiful Color Tints 
Scale: 16 Miles to One Inch 


Edited, Engraved, Published 
and Sold in France 





Shows Every Name Place 
Anybody Wants to Find 


Fully Indexed . . . Easy to Locate 
Every Place Named in Press 
and on the Radio 


The Map is complete in every respect. 
Leaves nothing to be desired. A revelation 
in Cartography. And sold at the lowest 
price such a wonderful map has ever been 
offered. Send in orders today. 


PRICES 


No. Fl. Paper sheet rolled and placed in 
tube. Each $2.00. 

No. F2. Cloth backed with rods top and 
bottom for hanging. Each $5.00. 

No. F3. Mounted on %-inch map tack 
board. Each $10.00. 


176 Paper Fighting Flags 
FREE with each Map 
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INVASION 
MAPS 


of ALL NATIONS 
AT WAR 


in Europe, Asia, in 
the Pacific Ocean, 
Also of the World, U. S. 
and Foreign Countries 


There are 41 subjects to choose 
from. All the maps are as finely 
detailed as possible according to 
scale. They are full colored and 
make a fine showing wherever dis- 
played. All the maps are in demand, 
rapidly being sold to all who have 
friends and relatives in the service. 
Many dealers are offering 3 for 
$1.00 which adds to volume and 
profits. Maps going strongest now 
are of all the countries in Europe 
and of the Islands in the Pacific 
Ocean, China, Philippines, India. 

For more profits, order more 
Modern Series Maps. 

















Display Box FREE with Order for 6 Dozen 
41 Subjects—35¢ Each—Order by Number 


Mediterranean and 325 England and Wales 
the Near East 329 Scotland 
a ~ 331 Ireland 

e Wor 335 Spain and Port 
10 Atlantic Ocean 339 France — 
11 Pacific Ocean 341 Netherlands, Belgium 


we 


235 Alaska and Luxembourg 

237 Newfoundland 345 Sweden and Norway 
239 Canada 349 Denmark and Finland 
267 British Columbia 353 Germany (before 

273 Mexico Austria, Czecho- 

275 Central America slovakia, and Meme) 
285 West Indies 355 Greece & Switzerland 


NorthAmerica 


359 Italy 


> “ 
4 —— 361 Yugoslavia, Albania, 
303 Africa Rumania and Bulgaria 
305 Asia 367 Poland, Lithuania, 
309 Japan Latvia and Estonia 
311 Australia 371 Russia (U.S.S.R.) 
315 East Indies and in Europe 

New Zealand 373 Palestine, Syria, 
317 Philippines Trans-Jordan 
319 Hawaii & U.S. Posses- 375 Turkey and Southeast 

sions in the Pacific Europe with Syria, 
321 Oceania (Southwest Palestine, Iraq 

Pacific with Australia 379 India 

and New Zealand) 383 China 





Edna's Global War Atlas 


Large Maps in Color Cover the World. Size 12x15 Inches. 


32 Pages ... Board Covers. 
DELUXE MAPS—A prize selection. Many new and shown for 
the first time. Printed on fine super in full colors. Easy to read. 
A COMPREHENSIVE INDEX — Covering over 300 countries, 
islands, and places throughout the world whose exact 
locations are not popularly known. $ 00 
page with cross reference for quick location to all 6 
battle fronts. Price in dozen lots onlly.......................... 


Index refers to 














eS vam ’s Maps of the Bible Lands 
Now Sold Through CRAM DEALERS 


A big opportunity for dealers to cash in on a Specialty 
that has unlimited opportunities with no competition. The 
book is carefully edited—a complete reference for Bible 
Classes, Sunday Schools, Religious Bodies and for the gen- 
eral public who wish to follow the bible story with its 


geography. 
Beautifully printed in 4 colors, 8% x11 inches. Contains 
over 20 Maps. Index to over 400 Places in Bible History. 


Shows the Birthplace of Civilization Down to the Present Day. 
Special Feature is “The Life and Journeys of Christ,” 

told in 8 Separate Maps. 

Order direct from this advertisement or write for 

Descriptive Literature. Price in dozen lots only........ ” 





Order Direct from This 
Advertisement 
or Write for 
Bulletin P.A.4 





THE GEORGE F. CRAM COMPANY, INC. 


730 E. WASHINGTON ST. - 


NEW YORK 1 
230 Fifth Ave. 


CHICAGO 54 
1524 Merchandise Mart 


INDIANAPOLIS 7, INDIANA 


LOS ANGELES 15 
1,000 So. Los Angeles St. 


Prices Shown Are 
Selling Prices. 
Anticipate Your Needs. 
Order NOW. 
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Tomorrow is 
Another Day 


Tomorrow when the boys and girls come back 


from the war—when all our raw materials are 
again available for civilian manufacture—tomor- 
row when we can once again make all you can 
sell of all our products—that will be a great day. 
Right now the war goes on. While materials as 
well as men are slugging it out with the enemy, 
some of our line is not available for all your 
needs. But most of the GUSSCO LINE, and all 
the GUSSCO organization is still at your beck 


and call, ready and anxious to serve you. 


_GUIDE SYSTEM & SUPPLY COMPANY 


335 CANAL STREET | ‘ NEW YORK 13, N. Y. 






eS ge Z 
Ee. | 
ae 

y 











OFFICE APPLIANCES, October, 1944 169 





NEW ENGLAND 
FILING 
EQUIPMENT 
IN WOOD 





FILING CABINETS 
2, 3, 4 and 5 drawers, Letter and Legal 
sizes @ with or without lock @ easy equipment of all types in wood 
sliding full drawer suspension @ olive from architects’ drawings and spe- 
green of walnut finish. cifications. 


We are equipped to make special 


Cabinet making is our business—before the war—now 
and after the war. All our furniture is made right here 
in our own shops under our own control by cabinet 
makers who have made custom built furniture for 
years and years. We use the same fine cabinet mak- 
ing standards for our present line of filing equipment. 
We have these items ready to ship to you. Write for 
our catalog. 


NEW ENGLAND WOODWORKING COMPANY 
512 E. 137th STREET . NEW YORK 54, N. Y. 


MULTIPLE DRAWER CABINETS 


Full suspension drawer action. 28°D x52”H. 6, 7, 8 and |0 
drawer units for 9x6, 8x5, 6x4, 5x3 cards respectively. 








BUY MORE AND MORE BONDS 
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NO MATHEMATICAL PROBLEM TOO TOUGH FOR 
IBM CALCULATOR WEIGHING MERE 35 TONS 


It required just eight years and an expenditure of 
approximately a quarter-million dollars to construct 
the mammoth electrical calculator built by Interna- 
tional Business Machines Corporation and presented 
by that company to Harvard University on August 7. 
Inventor of the device, built with the collaboration of 
IBM engineers, is Commander Howard H. Aiken, asso- 
ciate professor of applied mathematics of the Harvard 
Graduate School of Engineering, now on leave. “The 
gigantic super-brain will be used by the Navy for war 
service. 

Officially termed the IBM Automatic Sequence Con- 
trolled Calculator, the new machine is capable of ob- 
taining accurate solutions to virtually any applied 
mathematics problem, carrying results to 23 significant 
figures. Integral calculus, differential equations, sta- 
tistical analysis, logarithms and square roots are just 
a few of the capabilities of the new machine, with 
results appearing in a matter of seconds, rather than 
the hours frequently required. 

Some conception of the complexity of the new giant 
calculator can be gleaned from the materials consumed 
in its construction. About 500 miles of wire, 3,000,000 
wire connections, 3,500 multiple relays, 2,225 counters, 
nearly 1,500 ten-pole switches and vast tiers of adding 
machines, each with 23 places, constitute only a part 
of the structural materials list for the machine. 

The device operates from a coded tape which has 
been punched to represent the problem to be fed into 
the machine. Seconds later, and with no more noise 
than the operation of a few typewriters produces, the 
answer (and invariably the correct one) appears. 

ee 
STATIONER’S CLEARING HOUSE MOVES 

The stationers Clearing House, formerly located at 
334 South Jefferson Street, Chicago, has relocated a 
few doors away at 320 South Jefferson Street, accord- 
ing to a recent announcement by Elmer Krumwiede, 
proprietor of the firm. All stationers attending the 
NSA convention have been invited to inspect the 
newly-remodeled quarters. 

A new line of stationers’ goods, marketed under the 
name of Office Master Products, will be featured in 
addition to the regular lines, Mr. Krumwiede has 


announced. 
09 —_____ 
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DEL RIO TYPEWRITER MAN DOING LAND OFFICE 
REPAIR BUSINESS.—Pictured is H. M. Harrison, owner 
of the Office Supply Store, established about seven 
months ago at Del Rio, Texas. The group of machines 
shown is from the commercial department of Brackett- 
ville High School, just one of several secondary schools 
he services. Agent for L. C. Smith and Corona type- 
writers in eleven Texas counties, Harrison has over- 
hauled more than 200 office machines during the brief 
life of his firm. 
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GHxtending 
a 
Service to Your 


Bank Customers 






Are you supplying the Envelope Needs of the 
Banks in your community? 


The Justrite Line of Banker’s Envelopes is 
complete, and will enable you to fill the en- 
velope requirements of your Bank Customers. 
Extend this complete service. A single source 
of supply will be appreciated—and Envelopes 
have always been Leaders for other types of 
Stationery and printing business. 


Investigate the advantages of this complete source of 
supply. Justrite Banker’s Envelopes are available through 
dealers only. Listed below are a few of the items for 
Banks that you should be handling: 


® BANKERS MAILING Envelopes:-— made of 
tough Justrite Fibre in both Window and 
mailing styles. 

® TAMPERPROOF or Safety Express Envelopes 
—for Registered Mail—available in Open 
End or Open Side styles, either flat or ex- 
panding. 

® COUPON WINDOW Envelopes—for the sep- 
aration and storage of Bond Coupons. 

® BANK PAY Envelopes — for distribution of 
Employee Pay Checks. 

® CHECK Envelopes—to fit standard checks for 
mailing—available with window. 

® NOTE Envelopes — special size for mailing 
Bank Notes. 

® COIN Envelopes—in a range of sizes to ac- 
commodate varying denominations of coin. 


Bank Specialties 


® BANK-BY-MAIL System—a complete Bank- 

ing-By-Mail service for Bank customers. 

@® CURRENCY GIFT Envelopes — Engraved 
money holder envelopes for the Holiday 
Season. 

® WAR BOND JACKETS—advertise the Bank 
Name on every Bond sold. 

® Filing Envelopes—Policy Jackets—Open End 
Legal Envelopes. 


Write today for complete samples and pricing 
information on Retail Prices and your discounts. 


The Aestrits Line 


Vortheru States 


ENVELOPE COMPANY 


Chicago Saint Paul 
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Not so long now until Standard 
Quality Office Chair Irons will 
be available for refitting 


New Indiana Chair Cn. 


Executive and Secretarial 


Office Chairs 


TWO ADVANTAGES are combined in this excellent 
series: It is now in process of manufacture and soon 
may be available in increasing numbers; pre-war 
standards of manufacture strictly maintained—a high 
grade of imitation leather used on upholstered chairs 
such as shown above, that looks and wears well, 
and feels comfortable — 


ADDED TO a design for quick refitting at point of 
use with standard quality chair iron which may 
soon be available. Keep tuned in for good news— 
but in the meantime mark your orders with all avail- 
able priority. 





New Indiana 
Chair Company 








JASPER, INDIANA 


172 





PASSED AWAY 





JOHN B. SUMMERS 


John Brailey Summers, assistant sales manager of 
The Victor Safe & Equipment Company, Inc., North 
Tonawanda, N. Y., died recently at the Millard Fill- 
more Hospital in Buffalo. He was 63 years old. 

Born in Ramsay, Isle of Man, Mr. Summers emi- 
grated to the United States at an early age. During 











THE LATE JOHN B. SUMMERS 


the twenties he joined the Hood Rubber Company, 
Watertown, Mass., serving as sales manager of that 
organization for about five years. 

He pioneered in the sales of cabinet visible equip- 
ment in the Boston and New York areas and aided in 
building up the initial sales force of one of the nation’s 
largest office equipment manufacturers. In 1936, at- 
tracted by the possibilities of the new Victor Visible 
line, he joined the sales force of that organization. 
As assistant to the general sales manager of the com- 
pany he was active in the promotion of visible and 
insulated lines, traveling widely through the East, 
South and Midwest on inspection and contact trips. 

He will long be remembered among his host of 
friends for his affiable and sales-producing personal- 
ity, and as a raconteur of his yachting experiences. 


+ + + 


JOHN C. NEVINS 


John C. Nevins, retired vice-president and general 
sales manager of Felt & Tarrant Manufacturing Com- 
pany, Chicago, died at the Evanston Hospital, Septem- 
ber 14, following a long illness. He was 64 years old. 

Mr. Nevins began his business career as a Comp- 
tometer salesman in New York City. In 1905 he was 














THE LATE JOHN C. NEVINS 


brought to Chicago and appointed general sales man- 
ager, where he succeeded in building a national 
Comptometer sales organization. He also established 
a nation-wide chain of Comptometer Schools. Mr. 
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Monroe Ledger and Statement Posting 
Machine, Model 209-485-191 






Monroe Listing and Monroe Accounting Machines embody the same 
high standards of design, construction and dependability that have 
made Monroe Calculators favorite equipment in business and industry 
throughout the world. Get in touch with your Monroe representative ; 
let him explain the availability of Monroe machines under existing 
conditions. Ask about our Guaranteed Maintenance Plan to keep your 
Monroes in top operating condition. Call the nearby Monroe Branch. 


or write to Monroe Calculating Machine Company, Inc., Orange, N. J. 


ONROE 


CALCULATING + LISTING - ACCOUNTING MACHINES 
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BILLFORM “PROCESSED” 
CARBON PAPERS 


Each sheet of Storm’s “BILLFORM PROCESSED” 
carbon papers is specially processed to make it curl 
resistant. Each sheet is therefore easier to handle. 
Each sheet lasts longer. Each sheet will MAKE new 
friends, permanent friends for you. 


The “Complete Line’’ ——_—— 


CARBON PAPERS: Cleangrip, Whitedge, Clean Pull, 
Cameo, American, Reliance, Storms Pen and Pencil Car- 
bons, in all weights and finishes. CARBON ROLLS: 
Tailor’s Marking, Photo Offset, Billing Rolls for Elliott 
Fisher Machines, Billing Rolls for Burroughs Posting 
Machines, Register Rolls, Tally Rolls, Teletype Carbonized 
Rolls, Rolls for Elliott-Addressing Machines, Special Rolls. 
INKED RIBBONS: Stormtex, Cameo, American Reliance, 
Ribbons for Addressograph Multigraph, Speedaumat, etc. 











AN INSTANT SUCCESS 


Storm Spirit Hectograph Carbon 


H. M. STORMS CO. 


561 GRAND AVENUE + BROOKLYN 16, N. Y. 





Nevins was forced to retire in December, 1937, because 
of illness. 

Active in the Office Equipment Manufacturers Insti- 
tute, a former president of the Winnetka Park Board, 
he was also interested in the civic affairs in Winnetka, 
where he made his home. 

Surviving are his widow, Helen, of 345 Elder Lane, 
Winnetka; two sons, Lt. (j.g.) Charles B., stationed in 
the Pacific, and Robert, and a daughter, Betsy. 


re % 


JAMES H. RAND, SR. 

James Henry Rand, Sr., founder of the Rand Ledger 
Company, later merged with Remington Rand, Inc., 
died on September 15 at his home in North Falmouth, 
Mass., where he had lived in semi-retirement for the 
past 17 years. He was 85 years old. 

Mr. Rand’s career began at North Tonawanda, N. Y., 
where he conceived a method of indexing ledgers by 
tabs. Later his first visible name ledger was perfected. 


—  —————— 


THE LATE JAMES H. RAND, SR. 


In 1890 he organized and became president of the 
Rand Ledger Company, reorganized and expanded as 
the Rand Company in 1911. 

His son, James H. Rand, Jr., joined the company in 
1909, but left the concern four years later to organize 
the American Kardex Company. The two companies 
were merged in 1925 as the Rand Kardex Corporation, 
with James H. Rand, Sr., as chairman of the board and 
his son as president. The present organization, Rem- 
ington Rand, Inc., was formed by a later merger with 
the Remington Typewriter Company. 


t - +} 


WILLIAM H. McINTYRE 

William H. McIntyre, vice-president of the Signa- 
ture Company, New York, signature duplicating ma- 
chine manufacturers, died at the French Hospital on 
September 9. He was 79 years old. 

As a lad, Mr. McIntyre began work as an office boy 
for the Equitable Life Assurance Society of the United 
States, working up to the vice-presidency in 1900, 
a post he held until 1907. He served as president of 
the San Antonio & Arkansas Pass Railway Company, 
then a Southern Pacific subsidiary, from 1910 to 1925. 
He became associated with the Signature Company 
about 1929. 

The deceased was a member of the New York Ath- 
letic Club, the Bankers Club and the New York Rail- 
road Club. His wife, Mrs. Mary Cowing McIntyre, died 


in 1928. 
- - + 


BENJAMIN JAMES TAYLOR 
Benjamin James Taylor, past manager of the Na- 
tional Cash Register Company and northwest general 
manager of the Burroughs Adding Machine Company 
for several years, died recently at a Seattle hospital at 
the age of 71 years. He had been retired before his 


OFFICE APPLIANCES, October, 1944 





use 


sti- 
urd, 
Ka, 


ne, 
l in 


phe 


in 
ize 
ies 
on, 
nd 
m- 
ith 


RULED FORMS 
Commercial, 
Columnar, 

ledger Sheets, Etc. 


CATALOG BINDERS 


BINDERS 


STORAGE BINDERS 


KOPI-SPOT 
Pay Roll 
Checks and 


RING BINDERS 


The time is coming when 
looseleaf dealers will have 
to do an aggressive selling 
job, in order to maintain 
sales volume. And when 
the time comes, it’s going 
to be highly important for 
you to have the right lines 
of merchandise. Especially 
you'll want those profitable 
new loose-leaf specialties... 
that will help you to get new 
customers ... and increase 
your sales to present cus- 
tomers. 

Now is the time for you to 
discuss the procuring of those 
post-war lines that will mean 
so much to your future. You 





can do this now. Later it 
may be more difficult. 

In your territory, the post- 
war dealer franchise may be 
open for the MASTER- 
CRAFT 2-in-in Loose-Leaf 
Line. If you can secure this, 
you'll have a double looseleaf 
market. You can fill the de- 
mand for ‘‘staple’’ goods, and 
in addition you'll have a full 
second line of exclusive spe- 
cialties with immense sales 
possibilities. 

We expect the MASTER- 
CRAFT post-war line to be 
the most improved line on the 
market. That's why we 
KNOW you'll be wise to file 
your application now for the 
exclusive MASTER-CRAFT 


Dealer Franchise. 


MASTER-CRAFT CORPORATION, Kalamazoo, Mich. 


Division of The Shaw-Walker Co. 


MAo TE A-GRAF | 


Loose Leaf S ‘ystems 


VISIBLE 
BINDERS 


FIGURE FACTS 
MACHINE 
BINDERS 








death. Before coming to Seattle in 1909 he had been 
most active in the Southern California Lawn Bowl- 
ing Association and was a devotee of this fine old 
English game. 

Besides his widow, Eva, at the family home, 2424 
4lst Avenue, North, Seattle, Wash., he leaves two 
daughters, two grandchildren and four great-grand- 


chil 
+ - 
GEORGE ROBERT CURTISS 
George Robert Curtiss, for 31 years a member of the 
sales organization of the Monroe Calculating Machine 
Company, died at his home in Cleveland on September 
3 after a long illness. Mr. Curtiss, who was 74, was 








suitable for use in arlene: a 4 +8 THE LATE G. R. CURTISS 
— for ane wherevse, ~ born in Kalamazoo, Mich., was graduated from Olivet 
(Mich.) College in 1893 as valedictorian, and later 
entered the insurance business. 

An uncle of the late Jay R. Monroe, first president of 
the company, Mr. Curtiss became interested in the 
original model of the Monroe calculator in 1912, and 
was one of three men who made up the sales organ- 
ization in New York in 1913. The following year he 
was put in charge of the Chicago territory and later 
managed the Columbus, Ohio, branch. From 1927 until 
his death he was located in Cleveland as assistant to 
the division manager. 

Mr. Curtiss was a life member of the Masonic lodge 
and belonged to the Knights Templar. 

Surviving him are his widow, the former Inez Brun- 
20” x30” nell; a son, George B. Curtiss of Cleveland; two 
ee. _ daughters, Mrs. Dorothy O. Kluz of Indianapolis and 
large capacity” Mrs. Kathryn Herriman of Denver; and five grand- 


re - enforce '— children. 
ie + -- 


J. FREDERIC WHITTEN 
J. Frederic Whitten, 32, manager of the Youngstown, 
Ohio, office of the Underwood Elliott Fisher Company, 
died August 29 following a one-month’s illness of a 
liver infection. He attended Youngstown College and 
Ohio Wesleyan University, and was a member of Chi 
Phi fraternity. 
His wife, the former Virginia Dewey; his parents, 
and a brother, Frank E., survive—AK. 


> > +} 


FRANK N. KONDOLF 

Frank N. Kondolf, retired former president of the 
Remington Typewriter Company, American Sewer Pipe 
Company, Stromberg-Carlson Manufacturing Com- 
pany and International Business Machines Corpora- 
tion, died in Merion, Pa., on August 30. He was 81 
years old. 

Mr. Kondolf headed the Remington organization 
prior to its merging with the Rand interests. 


THE BASKET KNOWN TO A CONTINENT’ He he ob 


Distributed by E. B. YOUNG, SR. 


BAINBRIDGE, KIMPTON & HAUPT, Inc. Edwin Bennett Young, Sr., founder of the Young & 
218 Greenwich St. New York 8, N. Y. Selden Company, Baltimore, Md., manufacturers of 
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() TO THE MEETING OF STATIONERS () 
lhe \ In Chicago Oct. 2, 3, 4 le \ 


& & 








INC. INC. 


WELCOME 


A FRIENDLY CHALLENGE 


We Face Post-War Adventure! 
We Face Uncertainties as Great 
as Those We Have Come Through 


WHERE DO WE STAND? 














The Manufacturer Creates a Value— 
In Goods to be Sold and Used 


The Retailer Creates a Value— 


In Putting These Goods into Consumption 


The Wholesaler Creates a Value— 


In co-ordinating the Services of the Manufacturer and the Retailer 
and 
By Realizing His Growing Function 


IN INTRODUCING NEW ITEMS FOR EXPANDING LOCAL MARKETS 


Each Branch of the Industry Will Gain as 
It Utilizes the Functions of the Other Two 


WE ARE EQUIPPED TO SERVE OUR STATIONERY INDUSTRY 

















Be Sure to Visit Our Convention Booth I-1 and |-2 
BAINBRIDGE, KIMPTON & HAUPT, INC. 
fe \ Wholesale Stationers, Distributors and Manufacturers ihe *\ 


& 218 GREENWICH ST. NEW YORK 8, N. Y. & 








INC. INC. 
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FOUNT-O-INK 


INSTANT ACTION 


























@ For dealers’ profits, prestige and 
progress, the famous Fount-O-Ink In- 
stant Action Writing Sets are now avail- 
able to dealers in more reasonable 


quantities. 


® New improved and streamlined 
models of Fount-O-Ink Writing Sets will 
literally sell themselves. They open your 
doors to new business and build up vol- 
ume through customer satisfaction. 


@® FOUNT-O-INK is a full line. 
Utility models for large installations. 
Executive models, gift models, double 
and single sets with style and beauty. 
Writing Sets that particular people are 
proud to own. FOUNT-O-INK is na- 
tionally advertised. Send for catalog. 


See the Gregory Fount-O-Ink Display at 
the National Stationers Exhibition in 
Booth H-6, Palmer House, October 
2-3-4, 1944, Chicago. 


GREGORY 
FOUNT-O-INK CO. 


3501-11 EAGLE ROCK BOULEVARD 
LOS ANM@eeee 41, CALIFORNIA 
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H. R. Stephenson, Owner of the H. R. 
Stephenson Company, Cleveland, Ohio, 
writes: ''We owe a great deal of our 
success in past years to the Browne- 
Morse Company. Their alertness to ac- 
cept new ideas and suggestions from 
the dealer has been an inspiration which 
will carry us to an even more successful 


future ofter the wor "' 
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Today, vast quantities of equip- 
ment for the biggest, most com- 
petitive,most urgent business in 
the world are rolling off this and 
similar Browne-Morse produc- 


tion lines. When the business of 


war is ended, those same lines 


will turn out like products for 














your peacetime business .. .with 
the same volume, quality and 
speed. Reconversion is no prob- 
lem to Browne-Morse... prompt 
delivery of office equipment will 
be no postwar problem to their 
dealers. For early peacetime 
profits... WATCH BROWNE-MORSE. 


BROWNE- 


ih) 


MUSKEGON, MICHIGAN 
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INTERCHANGEABLE-iz a Uiffy ! 


all you need is a screwdriver to convert the 
Taylor Wood Screw Swivel 


It’s no trick at all to convert the Taylor Wood Screw Swivel back 
to the original Taylor chair metal revolving and tilting mechan- 
ism. The war model was specifically engineered for that purpose. 

All you do is take out the four screws in the top bearing, lift 
off this plastic bearing, and remove the inside bushing; drop in 
the metal hub and replace the same four screws. Then remove 
the wooden swivel underneath the seat and replace with the metal 
swivel, attaching with same four screws. Finally lift the chair 
back onto the base and the job is done. 

With this simple easy change, which takes but a few minutes, 
you can again have all the advantages of the Taylor chair swivel 
mechanism as quick as limitation on production is removed. 

This convertible feature is just another of the many important 
selling advantages offered by the Taylor line. How is your stock? 
Remember you can now order without priorities—but send them 
if available to expedite deliveries. 


The‘Taylor Chair Company 


BEDFORD, OHIO, U. S. A. ° FOUNDED 1816 
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Riding the seas today on many a U. S. war- 

ship are Corry-Jamestown built combination 

Secretary-Bureau-Safes for officers quarters. 
They are another branch of our war production — another 
reason why the demand for Steel Age Office Furniture must 
stand aside until the Axis calls it quits. 

«. Close on the heels of that Victory will come profits for you 

* through the finest Steel Age Office Furniture ever built! 






























Counter High, Combination 
Cupboard 964, a popular 
pre-war Steel Age product. 






CORRY - JAMESTOWN 


MANUFACTURING CORP. Selo CORRY, PA. 
SPEED VICTORY... BUY WAR BONDS 
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A SYMBOL of STRENGTH 
Inspiring Enduring Quality! 















CHIEFTAIN SUITE 
No. G560 


For people who live in the vicinity of the nation’s capital and 
for those who visit there occasionally, there is always the 
abiding presence of towering Washington Monument and all 
those ideals for which it stands. 


For us at Hoosier Desk Co., the Washington Monument has 
always seemed to be a symbol standing for the highest integrity 

. urging us on to greater achievements in the Office Furni- 
ture Field. 


It is a source of satisfaction for us to realize that Hoosier 
Desks have never deviated from the high standard that has 
been our creed for so long. 


Now that Victory seems even closer, we can point with 
justified pride to our allegiance to Quality during the war 
period. We will look with even greater confidence to post-war 
days when we shall still continue to carry on the Hoosier 
tradition for the best in Wood Desks. 





HOOSIER DESKS 


BUILT TRUE CLEAR THRU — HOOSIER DESK COMPANY, JASPER, IND. 
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bank stationery since 1888, died of a heart attack on 
August 20 at the home of his daughter, Mrs. Francis B. 
Adams, Ruxton. He was 86 years old. 

In addition to his daughter, he is survived by a son, 
Lt. Edwin Bennett Young, Jr., stationed at an air field 


in Florida. 
+ + - 


A. M. STONEHOUSE 
Albert M. Stonehouse, manager of Royal Typewriter 
Company’s school department for a number of years, 
died recently. He joined Royal in 1915 as a salesman in 
the Boston office, was promoted to school representa- 
tive of the metropolitan department in 1921, and sub- 
sequently to the managership of the department. He 
retired from active business in 1942. 
OFFICE APPLIANCES joins the Royal organization in 
extending condolences to the bereaved family. 


Tr  & 


WILLIAM F. HAEFS 

William F. Haefs, 54, head of the Northwest Office 
Supply Company, Green Bay, Wis., was found dead in 
his office recently by his partner, Clem Kaster. 

Mr. Haefs had been in the office supply business for 
the past 20 years and headed an organization which 
serves much of northeastern Wisconsin. He had been 
a member of the Green Bay Kiwanis Club since shortly 
after its organization and had been its secretary since 
1924, except for the year he served as its president.— 


Lolb. 
+ - - 


MARY BEATRICE MANDEVILLE 
Mrs. Mary Beatrice Mandeville (nee Ayres), widow 
of the late George S. Mandeville, former vice-president 
of the Wilson Jones Co., Chicago, died on September 
14. 
She was survived by a son, George S., Jr. 
a ee 


HOUSTON FIRM SOLD TO SAN ANTONIO GROUP 

Announcement of the sale of Houston’s oldest print- 
ing and office equipment establishment—Standard 
Printing and Lithographing Company—has been made 
by the company’s president, Aubrey Fariss. 

The company was bought by R. C. Hill and Asso- 
ciates of San Antonio. Hill is president of the Maverick- 
Clarke Lithograph Company of San Antonio and is one 
of the founders and directors of the Tex-O-Kan Flour 
Mills, owners of the Erwin Bag Company of Houston 
and the Texas Star Flour Mills of Galveston. 

Plans to enlarge the stationery and office supply 
departments are already under way, Hill said. Depart- 
ments will be added for the sale of office furniture, 
safes, and filing equipment, social stationery, greeting 
cards and gifts, engraved announcements, typewriters 
and duplicating machines, leather goods and brief 
cases, desk lamps and fans, engineering supplies, foun- 
tain pens, legal blanks, bank checks and supplies for 
county offices. 

The company also plans the consolidation of the 
label printing departments of both the Standard and 
the Maverick-Clarke organizations, and the establish- 
ment of the Standard Label Company of Houston. 
Both will continue their business of printing and com- 
mercial lithography. 

New officers are R. C. Hill, president; R. P. Grieve, 
vice-president; Martin G. Tucker, vice-president and 
general manager; and E. H. Zuercher, secretary- 
treasurer. 

eI 

J. L. MAY TO EXHIBIT AT NSA CONVENTION 

The J. L. May Company of New York City, makers of 
the Maco line of tags, labels and printed specialties, 
has announced that its line will be on display in 
Booth F-7 at the National Stationers convention to be 
held at the Palmer House, Chicago, on October 2, 3 
and 4. Frank May and Clayton Rowell will be on hand 
to greet friends in the trade. 
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A New kind of Coupon 
fer Dealers: 


This COUPON (when presented to 
the person or firm from whom it was 
purchased) is worth 25¢ toward the 
purchase of 

ANY INKED RIBBON 

ANY CARBON PAPER 


NOT TRANSFERABLE OR NEGOTIABLE 














$10.00 worth in each coupon-book; you sell them to your 
customers at any discount you wish. 


By endorsement you can make the coupons cover service- 
calls—or other stationery items. 


Blank space on the cover for your rubber-stamp or sticker. 


We supply the coupon-books at cost to all dealers, whether 
customers of ours or not. 


Write us for prices,—and sample book if you wish. 


U. S. TYPEWRITER RIBBON MFG. CO. 


Main Office and Factory 
Filbert at Tenth Street Philadelphia 7, Pa. 


A RIBBON FOR EVERY MACHINE 
A CARBON FOR EVERY PURPOSE 











ALL METAL "PECHNYSCOPE 








THE OUTFIT CONSISTS of the Scope Table and T Square; also a separate, 
Movable Lamp. The four legs with rubber feet are all removable. The longer 
legs may be placed on the right side thereby tilting the scope at a different 
angle for work the long way of the stencil. The T Square is provided with a 
wooden locking device which holds it tightly in position wherever set. 


The Movable Lamp is placed under the Scope and can be adjusted to bring the 
greatest light right under the working area. The Plastic Diffusion Shield 
avoids glare and does not accumulate heat. It also protects the lamp from being 
accidentally broken. 


The Scales in each side of the table are divided into sixteenth inches and 

standard typewriter spaces for the entire length of the stencil. Scales, top and 

bottom, show regular typewriter pica and elite spaces. Technyscope is 16% 
inches wide by 21% inches long. 

Price, complete with Lamp, Ball Point Stylus, $1450 

Flexible Writing Plate and Four Manuals (Slightly 
wines west 
Rockies) 


TECHNYGRAPH CO. recuny, 
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Born in the torch of liberty, kindled into con- 
suming flame by the bombs of treacherous lit- 


tle men and stoked by the driving energy of 


the nation’s war plants... the spark of free- 
dom became a roaring fire of courage in the 
soul of every American. Quickly and firmly, it 
welded the resources of Democracy into in- 
vincible might . . . searing the souls of cowards 
who would destroy the weak. Now, in its 
glorious glow, free men see the vision of vic- 
tory, the bright promise of peace and the re- 
newed hope of “Life, Liberty and the Pursuit 
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of Happiness.”’ When this vision has become 
reality, Allen’s entire resources will be turned 
from war to the pleasanter task of supplying 


the tools of business accuracy. 


R.C.Allen 


Business Machines 


ALLEN CALCULATORS, INC 
678 FRONT AVE. N W. GRAND RAPIDS, MICH 
+ 
Makers of World Renowned Business Machines 
10-Key Calculators - Portable and Standard Adding Machines + Book- 
keeping Machines + Cash Registers + Statement Machines + All-Purpose 
Office Machines, Electric or Hand Operated 
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WOOD CARD CABINETS 


These desirable cabinets are designed for card records 
and other forms. 


Finished in a beautiful shade of olive green. Sturdily 
built of a high grade plywood. Equipped with brass 
plated cardholder, drawer pull and compressor. 






3x5 


529 






ONE DRAWER UNITS 










No. For Depth Capacity Price 4X6 
83G 3x5 cards 18” 1800 cards $5.00 $ 75 
84G 4x6 cards 18” 1800 cards 5.75 52 
85G 5x8 cards 18” 1800 cards 6.50 

TWO DRAWER UNITS 
832G 3x5 cards 18” 3600 cards $7.75 
842G 4x6 cards 18” 3600 cards 9.00 
852G 5x8 cards 18” 3600 cards 10.75 


for 3 x 5 cards 


$975 
for 4 x 6 cards 
$goo 


for 5 x 8 cards 


$1075 





WOOD DESK TRAYS 


Round cornered, seasoned plywood. DO co saciwcttc aeteeoe $2.00 
Beautiful appearance. Full felt bot- 

tom protects desks surfaces. Can be 2 Tier Tray................-.-sssseee $5 
stacked to any desired height. Fin- Additional Set “Build Up” Posts 
ished in olive green. $1.00 per set 








SE i, a ae 


BLUE PRINT CABINETS 


PORTABLE DESK FILE 


A combination letter file with 
safety personal compartment. 
Offers a means of keeping 
papers private. Can be moved 
from place to place. Both 
upper and lower compart- 
ments are fitted with lock and 
keys. 


Made of high quality pressed 
wood. Olive green finish. 
Brushed brass handles at 
each end. Guide rod operates 





No. 4028W : 
$78.00 including base in a depressed groove 
Without base deduct $10.00 designed for eye- 
letted operation. 

A five drawer Blue-Print Cabinet designed for the 
safe keeping of drawings, maps, tracings and blue- No. 458W 
prints to sizes 2434” x 39”. Made of seasoned plywood. =“ 
Drawers glide smoothly and easily. Material filed will $29.00 
be free from curling, creasing or tearing. A hood in 
the rear and a lift compressor in the front of each Height 30” 
drawer keeps prints in perfect order. Cabinets can 1 
be bolted into solid batteries. 33%” high including Upper compartment Lower compartment 
base. 1234” x 10%” x 24” 12%” x 11” x 24” 


COLE STEEL EQUIPMENT COMPANY 


349 BROADWAY NEW YORK 
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HIGH POINT BENDING & CHAIR COMPANY 


S URE enough, a few months ago wood 
followed the long procession of materials 
which have joined the ranks with fighting 
Americans. So vital its present need that very 
drastic limitations on its use for office chairs 


are necessary. 


Thus, with labor so critically scarce and in- 
adequate it all adds up to less and less office 
chairs. And that’s a plain, unvarnished ex- 


planation of the present situation. 


Meanwhile we have a few postwar ideas of 
our own which we are developing in which 
you and your customers will be interested 


when they can be revealed. 


SILER CITY, NORTH CAROLINA 








| 
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TRAINING AND EDUCATION OF 
NEW HELP FOR THE FUTURE 


By JACK E. ADAMS 


The Diehl Office Equipment Co., 
Columbus, Ohio 


EPLACING the experienced salesman who has left 

for other fields is, and will remain in the post- 
war period, one of the paramount problems of the sta- 
tionery industry. It will be your duty, Mr. Stationer, 
as well as, that of every other business firm, to prepare 
for the training and education of new employees that 
may enter your organization. The new worker must be 
watched closely so that he does not stumble or gain 
false impressions on the road to learning. 
-« There are, I believe, 12 important guideposts for the 
stationer to consider in “breaking in” this new mem- 
ber of the sales force, rules which, if carefully ob- 
served, cannot fail to speed up the learning process 
and convert the new worker into a valuable member 
of the organization. 

Follow the following employee-training suggestions 
and watch the results: 

1. The new worker more often than not knows noth- 
ing of your business and is likely to be bewildered. 
Place him at ease. Show an interest in him. 

2. Normally he is willing to learn, anxious to know 
more about your stock. Introduce him to one depart- 
ment at a time, being careful not to cover too much 
ground at one time. 

3. Tell him and show him how to do the job the 
right way. A good instructor must not only know the 
work himself, but be able to convey the information. 

4. Encourage the asking of questions. 

5. Insist that he keep trying, but don’t push him too 
fast. Remember the new employee wants to make 
good. 

6. Guide his’ working habits in the formative stage. 

7. Help him get into the swing of store routine. 

8. Study his daily improvement. 


9. Aid him in getting accustomed to the job. Re- | 


member one learns best by doing. 

10. Encourage him by commenting on the ease with 
which he does jobs that he formerly performed 
awkwardly. 


11. In coaching the new man, remember you first | 


week on the job. What was your mental attitude? 


12. It took you perhaps ten years to learn your job. | 
Don’t expect too much from a new employee in a | 


short time. 


AFTER THE WAR — WHAT? 


NLIKE radio commentators, A. T. Milburn is not 
ready with “my predictions” of post-war business. 
But he does have a suggestion on the handling of the 





great quantities of government-used surplus goods. | 


He, J. C. Scott, and B. H. Brickman operate the Mil- | 


burn & Scott Company Inc., office supplies, printers, 
bookbinders, Beatrice, Neb. 

This great number of second-hand desks, adding 
and accounting machines, typewriters, visible index 
books, and other equipment, if thrown into the specu- 
lative market in competition with new, at a ruinous 
price differential, would be disruptive to both pro- 
duction and sale of new equipment and furniture. 

Stationer Milburn’s plan is that manufacturers be 
asked to buy their own original products, selling them 
into the retail trade on a plan of a given number of 
new, purchasable with a heavier number of these Gov- 
ernment-used units. In this way they could and would 


be reabsorbed by the civilian trade, on a profit margin | 
based on legitimate retail overhead, instead of on a | 


cut-rate, cut-throat, disaster merchandising rush. 
A second post-war idea of Mr. Milburn, who happens 


to head the post-war committee of his local chamber | 
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FOR THOSE WHO 
MUST MAKE 
BEST IMPRESSIONS 


TENCILS 





mMnOQVOrLADB 








A product of 32 years of 
experience in the manufac- 
ture of fine duplicating sup- 
plies, DOUBLE-COATED 
STENCILS by the HOUSE 
OF SHALLCROSS have all 
the necessary qualities to in- 
sure perfect reproduction. 


LIBERAL DISCOUNTS 


EXCLUSIVE 
DEALERSHIPS 
AVAILABLE 


SEND FOR PRICE-LIST 
AND SAMPLES TODAY 


The s HALLCROSS COM PANY 


Manufacturers of 


Inks Ribbon-- -Stencils-Papers 


FORTY GIGHTH and GRAVS FERRY RORO 
PHILMOELPHIN 43 U.S.A. 





SAFER RADE LONER ES a ae 


 INKOGRAPH 


_ BU LLETI IN a 


Although, at present, normal 
manufacture is still re— 
stricted, we are looking 
forward to the day when we 
will again be in a position 
to serve all ourold customers 
and gain new friends. 


It has been our aim all 
through these trying times 
to spread our limited pro- 
duction as far as possible in 
the effort to have and to hold 


A every dealer's good will. 


x, Inkograph Co., Inc. 
f 200 Hudson St. »N. Y.C. 13 





187 














T 





nae 


featuring 
by Steno9- 
m \ s frienc® 
e u- 
rofits for ih 
is nation! les 
irect from 


Inc. 
Compony yy 


pra York 13, ‘ 


Plastic Cover 


BROWNE-MORSE 


MUSKEGON, MICHIGAN 


1 
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INDEX GUIDES 


A BROWNE-MORSE EXCLUSIVE 
Write Department K1 for samples. 
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A must for modern filing, Keyloid alone seals 
edges against dirt and moisture, does not break or 
peel like ordinary reinforcements Browne-Morse 
Index Guides give longer service because the en- 
tire tab edge is permanently sealed and reinforced 
with Keyloid. 

In immersion tests conducted by the U. S. Navy, 
Keyloid’s exclusive sealed edge kept out salt water 
for 24 hours and ink or wood alcohol for six hours. 
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of commerce, is that every firm should use, and wel- 
come, new blood. Veterans will fill all sorts of county 
offices, he insists, and will add a young and flexible 
point of view in any retail organization. 

In spite of his 43 years actively engaged in this firm, 
which has outside salesmen covering many Nebraska 
counties on printing, binding and office needs, Retailer 
Milburn is looking ahead, not back. He declares there 
are limitless outlets for their lines under a post-war 
civilian economy. Schools, political offices, industrial 
plants, small individual businesses, professional folks— 
these are all in the market for specialized forms and 
supplies. Every home should be actively sold a private 
locker or desk for important family papers—bonds, 
insurance policies, correspondence from war theaters 
—a convenience which many homes lack. 

Replacements in machines and furniture, not avail- 
able for two years and more, will create a need for 
converted production. The future is NOT shaky, de- 
clares Mr. Milburn. His local manufacturers of farm 


' implements, office fixtures, steel novelties, culverts and 
| light tin work, now in war production, will convert 
| quickly to items continuing old models and initiating 


new. Bigger and better business will come to private 

capital, insists this midwestern stationer, if its execu- 

tives are adaptable to new changed needs. 
R$ 


POST-WAR SURVEY OF STATIONERY INDUSTRY 


| ISSUED BY PAPER BOX MANUFACTURERS GROUP 


The Post-war Planning Committee of the National 
Paper Box Manufacturers Association has recently 
published an eight-page survey of the stationery man- 
ufacturing industry for the convenience and guidance 
of dealers in the field seeking information on the 
probable post-war situation. The survey was prepared 
from questionnaires answered and opinions expressed 
by a large number of the leading business executives of 
the industry, as well as some of the smaller repre- 
sentative firms. Figures, percentages, averages and 
charts included in the survey have been carefully 
compiled and, wherever possible and necessary, 
weighted. 

One page of the work is devoted to a digest of out- 
standing points, including such phases of the future 
picture as prospects for post-war packaging, impor- 
tant developments, new products, percentage of prod- 
ucts for war use, percentage and number of set-up 
boxes used, prospective volume and number of years 
expected, outstanding post-war products and drastic 
changes in the industry. 

The remainder of the survey elaborates on the above 
points, in addition to adding others such as display 
materials, Government surpluses, greeting card future 


‘ prospects, and similar elements of interest and value 


to both dealer and manufacturer. 
The survey was prepared by Moore and Company, 


_ Philadelphia, Pa., industrial analysts and consultants. 


Copies may be obtained by writing to Harry Edwin 

Roden, 210 Fifth Avenue, New York 10, N. Y. 
ee 

CONNEELY GIVEN PROCUREMENT ASSIGNMENT 

T. S. (Tom) Conneely, who for several years repre- 
sented major manufacturers of metal office furniture, 
equipment and supplies in Texas and the Southwest, 
is now connected with Central Procurement District, 
Cleveland, Ohio, area office of the Army Air Forces. 
Tom has recently been appointed Disposal Advisory 
Officer and assigned to the plants of the Eaton Manu- 
facturing Company, of which four are located in 
Cleveland, one in Massillon, Ohio, and five in the state 
of Michigan. The duties of the Disposal Advisory Of- 
ficer are to verify inventories covering surplus prop- 
erty and materials and to make recommendations 
covering the expeditious disposition and removal of 
this property from the war contractors plants. 

Tom looks forward every month to receiving his 
copy of Office Appliances which enables him to keep 
posted on what is going on in the office equipment 
and stationery industry. 
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A TREMENDOUS OVATION 


The new Gunlocke tilting action announced just a few short 
months ago has received a tremendous welcome by dealers and 
their customers. It’s almost as popular with them as Betty 
Grable with our G.I.’s. 

Dealers haven’t had a good, dependable tilting action chair 
to supply to their customers since the WPB banned metal 
mechanisms. This Gunlocke development gives them a tilting 
chair they can sell with confidence. 

The tough seasoned hickory spring, tempered and impreg- 
nated, is positioned to give smooth, quiet, tilting action. 
Government offices have been using these chairs for nine 

months and that means they’ve had a thorough testing. 

You can gain the good will of your customers and build 

a continuing profitable chair business on the Gunlocke 

chairs with this tilting action. 

The following chairs are available with the new tilting 

mechanism: VT800, VT 1310, VT 1310S, VT 2264, VT 2200, 

VT2206, VT 464, VT 2288. 


H. GUNLOCKE CHAIR C0. 


WAYLAND, NEW YORK 
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Vertical File Jackets 








Leatherette Binder Covers 
with built-in metal fasteners. 















23. 4. 4M FS TA. ST A ST 


File Foiders—All 
weights, cuts and 
izes. 









Metal Tab Folders 





Binder Indexes—A tab for 
every purpose. 








FILING NEEDS 


® Everything to make filing fool- 
proof and finding easier. Guides, 
Folders, Cards, Binders and Tabs 
in a wide variety of sizes, styles 
and colors, to take care of any 
kind of business or profession. 


Priced right for profitable selling. 








Binder Indexes—Extra 
strong reinforced tabs. 


PROMPT DELIVERY 
75 years’ experience is behind the 
Amfile line of nationally adver- 
tised filing equipment and special- 
ties. 


Write for Catalog No. 444 illustrating, 


describing and pricing more than a 


thousand different items. 






AMBERG FILE & INDEX COMPANY 
yr 1608 Duane Blvd. Kankakee, IIL 























Card Guides—All!l styles and 
sizes. Celluloid, metal or 
plain tabs. 
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Transfer Cases—Medium or 
heavyweight construction, 
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TAX FACTS 


By FRED MERISH 
o 


O FAIL to file an income tax return or file late 

means a penalty and there are so many returns 
to be filed today that the taxpayer who does not keep 
a “tax calendar” is letting himself in for trouble. 
This calendar gives you an idea of how hazardous it 
is to rely longer on memory. 

Prepare a “tax calendar” similar to this, covering 
Federal, state and local laws, which calls attention to 
dates on which reports and returns must be filed. 
File in advance of due dates, if possible. You may 
include taxes on property or other local levies not 
connected with income or sales. Leave blank lines for 
revisions in the law or additional returns so as to 
eliminate the retyping of the calendar to take care 
of such changes. 

TAX CALENDAR 


Jan. 1—Employee status determination date. (Form 
W-4) ** 
10—Deposit December withholdings in depository 
if more than $100. * 
20—File sales and compensating use tax return 
to city. 


31—Furnish each employee a record of income | 
taxes collected and wages paid during the | 


preceding year. (Form W-2) 
Make quarterly return for last quarter in 
preceding year. (Form W-1) 


Reconcile on Form W-3 the totals of with- | 
holdings on Form W-2 with totals on quar- | 


terly returns for preceding year. (Form W-1) 


Make quarterly return under Federal Insur- 


ance Contributions Act on Form SS 1-a. 
Make quarterly return to state for unem- 
ployment compensation. 
Make annual return for preceding year on 
Form 940 under Federal Unemployment Tax 
Act. 
Feb. 10—Deposit January withholdings in depository 
if more than $100. 
Mar. 10—Deposit February withholdings in depository 
if more than $100. 
15—File general business tax return to city. 
ceding year. 
Pay first installment on unforgiven part of 
1942 tax. Final installment due March 15, 
1945. 
Apr. 10—Deposit March withholdings in depository if 
more than $100. 
20—File sales and compensating use tax return 
to city. 
30—Make quarterly return for first quarter. 
(Form W-1) 
Make quarterly return on Form SS l1-a. 
Make quarterly return to state for unemploy- 
ment compensation. 
File state income tax return. 
May 10—Deposit April withholdings in depository if 
more than $100. 
June 10—Deposit May withholdings in depository if 
more than $100. 
15—File general business tax return to city. 
Make quarterly payment of estimated tax for 
current year. File an amended declaration 
if advisable. 
July 1—Employvee status determination date. (Form 
W-4) 
10—Deposit June withholdings in depository if 
more than $100. 
20—File sales and compensating use tax return 
to city. 
31—Make quarterly return for second quarter. 
(Form W-1) 
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Never Tries 


Her Temper 


Regardless of temperature or hu- 
midity changes, Nev-R-Kurl Carbon 
Paper doesn’t curl—it always lies 
flat. The exasperating job of try- 
ing to untangle and use tightly 





curled carbon never confronts Nev- 
R-Kurl users. This ever-smooth 
feature of Nev-R-Kurl draws praise 
from typists everywhere, and gives 
dealers a good repeat order busi- 
ness, too. 














Carbon Papers 
Wood Stamp Pads 
Typewriter Ribbons 


Phillip 


L.A. PHILLIPS 
President 








Ss 

ocess Co. Inc. 
19 2. Mill STREET 
7 On Can. a ae ae ee N 4 





VICTOR PENS IN 


SERVICE EVERYWHERE 
LAND, SEA and AIR 


THE U. $. VicTOR FOUNTAIN PEN Co., INC. 


ESTABLISHED 1915 


225 LAFAYETTE ST. NEW YORK 12, N. Y. 
eteatitiieed 
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waiting 
for 


Enw- No 





Proud as we are of our War 
Production record, Error-No 
is prouder still that it did not 
jeopardize its high quality 
reputation by marketing a sec- 
ond rate war-time product. 
Our heavy backlog of orders 
indicates customers feel even 
the limited supply of all steel, 
high quality Error-No line- 
by-line copyholders is worth 
waiting for. 












CORP. 


DIVISION OF THE 


HALL-WELTER CO. 


ROCHESTER 7, N. ¥. 











HERE TODAY — 
GONE TOMORROW! 





INDEX 
CARDS 


WARSHAW 


are always on the move. 
ROLL LABELS 


Dealers are continually re-ordering a sup- 


GUIDES ‘ 
nenex CanDs ply of these crisp, clean index cards. Of 
; good quality stock, they present a perfect 
OLDERS record-keeping surface. No fuzzy edges, 
PROTEX all four sides are rotary cut. Fully auto- 
STICKONS matic machinery guarantees uniform mar- 
MENDING TAPE gins and rules. 
Beryl An outstanding value. 
Check your stock . . . order today! 
. 


THE WARSHAW MFG. CO., INC. 


1 MAIN STREET BROOKLYN 1, N. Y. 
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Make quarterly return on Form SS 1-a. 
Make quarterly return to state for unemploy- 
ment compensation. 
Aug. 10—Deposit July withholdings in depository if 
more than $100. 
Sept. 10—Deposit August withholdings in depository 
if more than $100. 
15—Quarterly payment of estimated tax for cur- 
rent year. File an amended declaration if 
advisable. 
File an amended declaration if advisable. 
10—Deposit September withholdings in deposi- 
tory if more than $100. 
20—File sales and compensating use tax return 
to city. 
31—Make quarterly return for third quarter. 
(Form W-1) 
Make quarterly return on Form SS 1-a. 
Make quarterly return to state for unemploy- 
ment compensation. 
10—Deposit October withholdings in depository 
if more than $100. 
10—Deposit November withholdings in depository 
if more than $100. 
15—Final payment of 1944 estimated tax due by 
individual who had previously made declara- 
tion. File an amended declaration if ad- 
visable. 

** On January 1 and July 1, check the exemption 
status of each employe to determine if it has changed, 
thereby affecting the deduction. 

* Withholdings for last month in quarter may be 
sent direct to Collector of Internal Revenue with the 
two depository receipts for first two months in quarter, 
if desired. 


Oct. 


Nov. 


Dec. 


= —~<—« — 


C.E.D. ISSUES TWO NEW HANDBOOKS 


The Committee for Economic Development on July 
26 issued a Handbook for Wholesalers and a Handbook 
for Retailers, prepared for it by the Association of 
Consulting Management Engineers. 

The handbooks include in great detail outlines of 
procedures whereby individual firms may begin plan- 
ning now for greatly increased peacetime business 
after the war, and are issued in a first run of 20,000 
and 200,000, respectively, for distribution to individual 
wholesalers and retailers through the nearly 2,000 
Committees for Economic Development now working 


| in all parts of the country toward maximum private 


employment after the war. 

The distribution of these handbooks is part of 
C.E.D.’s nation-wide program to stimulate as many 
as possible of America’s 2,000,000 business enterprises 


_ to plan now for seven to ten million more jobs after 
| the war than in 1940, through a speedy reconversion 


and expansion as soon as Government gives the green 
light. 

The handbooks recommend the following steps in 
planning the future of a wholesale and a retail busi- 
ness respectively: 

Wholesale: 1) Selecting and developing customers; 
2) Organizing profitable sales volume; 3) Reviewing 
buying policies and receiving methods: 4) Analyzing 
physical plant and order handling; 5) Reviewing con- 
trols of inventories and costs. 

Retail: 1) Making a plan for estimated sales; 
2) Deciding what lines to carry and improving rela- 
tions with sources; 3) Adopting methods for increas- 
ing sales to a planned volume: 4) Deciding what 
changes are needed in the store itself; 5) Organizing, 
compensating, and training personnel; 6) Controlling 
costs and keeping records. 

The handbooks can be obtained only through local 
C.E.D. committees. They are not obtainable from the 
C.E.D. national office. The C.E.D. Handbook for Whole- 
salers contains also the text of the Handbook for 
Retailers. The Handbook for Retailers does not, how- 
ever, contain the text of the Handbook jor Wholesalers. 
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IMPORTANT DATE AT 
HALF-PAST EIGHT 
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CARRY 
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“J e Memory System that | Forgets .. 


It’s a ROBINSON RIOT 
. «a comic opera cavalcade 


The Big Shot thunders .. . the smooth little lovely 
trips lightly .. . the guy that’s always in a stew tears 
his hair and sweats profusely through the pages of 
the new Robinson Booklet . . . “HOW to REMEM- 
BER by FORGETTING.” They’re seriously funny... 
they’re explosively dynamic but they're typically 
true to everyday life and you're going to meet them 
again and again on Robinson Posters .. . Displays 
and in a red hot series of National Advertisements. 
Ail part of a blazing new National Campaign that 
will drive home the story of Robinson Reminders and 
Billminders to every town and hamlet in America. 


WRITE for details ... and tie-up NOW 


PIGSKIN 
Plenty of it... in our finest 
quality and designs. All beau- 
tifully tanned and ready for the “ 
Fall and Winter seasons. Other 
fine leathers, too. 





ROBINSON REMINDERS 


Westfield, Massachusetts 


CANADIAN DISTRIBUTORS 
R GEORGE W. MERSON & CO. 


69 YORK ST., TORONTO 





PERFORATED COUPONS e EACH MEMO SEPARATE e TEAR OUT 


1944 


WHEN ATTENDED TO. 
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MILHIGAN OFFICE FURNITURE 


for PROGRESSIVE DEALERS 


TWO DRAWER LETTER FILES 


Available Before End of 1944 


Made in Genuine Walnut or Quartered Oak, 
beautifully finished, in turned or straight leg 
to fit well with similar type desks. Equipped 
with metal follower blocks and metal guide 
rod. 


Also available with Locks 


Width 19, Depth 27%, Height 30. 





WASTE BASKET NO. 20 
Size 132 x 13% « Walnut or Oak Finish 


AVAILABLE IMMEDIATELY 








No. 162 Desk. Size 60 x 32. 
Quartered Oak, Comb. Walnut or Mahogany. 


MICHIGAN DESH COMPANY 


GRAND RAPIDS, MICHIGAN 
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NORTHWEST NEWS NOTES 





Merrill D. Hasty, Correspondent 





The following pointed bit of rhyme was received 


from Corporal William Meyer, formerly of Siekert & | 


Baum Company, Milwaukee, Wis. Bill is now in New 
Guinea in a bomber squadron supply depot. 


Somewhere in New Guinea 


Somewhere in New Guinea, where the sun is like a 
curse 

And each long day is followed by another slightly 

worse, 

Where dust clouds blow thicker than drifting desert 
sands 

And all the white man dreams are of fairer, greener 
lands. 


Somewhere in New Guinea, where a woman’s never 
seen, 

Where the sky is never cloudy and the grass is always 
green, 

Where the dingos’ nightly howling rob a man of 
blessed sleep 

When he crawls into his pup tent for a haven of 
retreat. 


Somewhere in New Guinea, where the mail is always 
late, 
Where a Christmas card in April is considered up-to- 
date, 
Where we never have a payday and never have a cent, 
But we’d never miss the money, cause we’d never get 
it spent. 


| 
| 








Somewhere in New Guinea, where the nights are made | 


for love, 


Where the moon is like a searchlight, and the Southern | 


Cross above, 


Sparkles like a diamond necklace on a balmy tropic | 


night. 


It’s a shameful waste of beauty when there’s not a | 


girl in sight. 


Somewhere in New Guinea, where the ants and lizards 
play 


And a hundred fresh mosquitoes replace every one you 


Slay. 
So return me to my Ella, that is now my yell, 
For this God-forsaken outpost is a substitute for hell. 


* * * 


Fred Siekert, Siekert & Baum, was recently elected | 


department vice-commander of the American Legion 


of Wisconsin. 
* a * 


A pre-tournament meeting of Northwest Travelers | 
Club members was held in Milwaukee at the Milwau- | 


kee Athletic Club, Thursday, September 7. A group 


of 18 District No. 7 travelers was present. Plans were | 


laid for the successful golf tournament held Sep- 
tember 8 at the North Hills Country Club. Thanks go 
to Karl Griebel (brother of Y. and E. Stanley) for mak- 
ing arrangements at North Hills. 
* * ae 
While en route to Milwaukee to attend the golf 
tournament, your correspondent had a very pleasant 


visit with J. L. Wren of the House of Wren, Oklahoma | 


City. “J. L.” spent the summer at Gull Lake, Minn., 


fishing (?) Yes, he did a lot of fishing, but the catch- 
ing was not so good. His golf record was far superior. | 


———————— 
CHESHIRE TAKES OVER MACON AREA FOR UEF 


F. A. Lyon, manager of the Underwood Elliott Fisher | 


branch in Atlanta, has announced that J. M. Cheshire | 
is now representing the company in the Macon terri- | 


tory. Mr. Cheshire will sell Underwood typewriters and 
Underwood Sundstrand machines in that area. 
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make customers who 
come back for more 
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TYPEWRITE ny 
PAPERS 
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Eaton Paper Corporation, Pittsfield, Mass. 











The war still makes it 
impossible for us to 
supply you with 
Ehrlich fine leather 
upholstery . . . Sorry 

. we'll all just have 
to wait until the 


victory is won. 











EHRLICH UPHOLSTERY WORKS 
520 West 43rd St. 4 


New York, N. Y. 
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VIRGINIA NEWS NOTES 











J. F. Howison, Correspondent 





Here’s a dog-bites-man item which, contrary to 
journalistic criteria, is news. My esteemed desk-mate, 
John Wall, our resident sales engineer in the tabulat- 
ing division of Remington Rand at Richmond, Va., 

' has a very wonderful cork and aluminum leg which 
doesn’t interfere with his smartness a bit. A village 
; | dog in his native town of Philadelphia was suddenly 
Ww frightened, and turned on him and bit him viciously. 
‘ But the bite was implanted on the cork leg, and the 
dog had so much trouble getting his teeth out that 
| both man and beast fell together to the ground (as 
much trouble as an unfamiliar fellow has in pulling a 
real cork out of a full quart bottle of Moet and Chan- 
| don champagne). Wall finally had to kick the brute 
dead with his other leg. 
* * + 

A nonagenarian still going strong in the stationery 
business in Virginia is James E. Jarman, of Jarman’s, 

| Inc., at Charlottesville. 

Born in 1854, Mr. Jarman represents much of the era 
of the stationery business between Thomas Jefferson 

and President Franklin D. Roosevelt. He has been be- 
D | G N | TY Ww B E A U T Y hind his own counter for more than 74 years. 
Among his associates and frequent patrons was Dr. 





Samson tables are unquestionably the finest and most W. H. McGuffey, author of the famous McGuffey Read- 
useful ever built in spite of the higher cost of others. And ers and professor of moral philosophy at the Univer- 
the reason for this lies in the fact that with all of its many sity of Virginia from 1845 to 1873. Some years ago, 
exclusive features of construction, coupled with our modern | Henry Ford, upon hearing that Mr. Jarman was such a 
plant facilities, THE SAMSON TABLE is turned out in close associate of the distinguished scholar, sent him 
greater quantities and at lower manufacturing cost than '| a complete set of the famed readers, a rare and val- 


uable collection, from his museum at Dearborn, Mich. 
Numbered among Mr. Jarman’s other customers were 
WRITE FOR NEW CATALOGUE No. 32 John B. Minor, Dr. Venable, Dr. Gildersleeve, Dr. Cabell 


_ and other famous personages. 
* * * 


other tables for office use. 

















As interesting and vital evidence of the present 

_ “frozen” condition of the stock of typewriters avail- 
FINGER-TIP FACT CONTROL able in this country at the present time, I note that 
the state Democratic campaign headquarters ran into 

typewriter difficulties for the first time in 50 years. 
They undertook to equip the headquarters with type- 





Instant access to needed data instead of a frenzied attempt 


to “dig out’ rush information becomes easily possible with writers (six to eight machines), but the state chair- 
Cook’s Steel File Signals. Attached to card and ledger man was unable to find a single typewriter for rent 
records of Stock, Production, Purchasing, etc., they group in Richmond. a nas oa 

important facts under readily usable headings. Accurate Richmond’s economic stability is already nationally 





recognized. One of the latest and biggest general 

af a <[3~ emergency hospitals costing over seven million dollars, 
ome reget tele ncenmanbaanate and ES NV and providing beds for 1800 sick and wounded sol- 
saving the valuable time of key men. dy \\ diers from the Atlantic section is now completed and 
WS) QQ N \ \ rapidly filling up with returned soldiers. Known as 






reports can then be made out quickly by minor 


Wy 











Card of samples on request. 


\ 

AOA 
Cc Oo Oo K ’ 5 n\n \ \ quota of 1874 emergency wounded soldiers from 
\\\ France. Incidentally, the demand for furniture and 
STEEL / W\) \\ office equipment is tremendous. 
FILE SIGNALS “SS f/\ \\ + ® 
Make Files “Talk” ' \\ Paul A. Burgess, an old friend and fellow typewriter 
F | 2. Y salesman in the Richmond office of Remington Rand, 
SS ———— 


- Inc., paid his former associates a visit on Labor Day 
SS 
SSS 


to look after his own interests, and try to obtain some 


the New McGuire General Hospital, it is getting its 




























typewriters. Burgess is now the district manager of 

the typewriter division of Remington Rand, Inc., at 

Norfolk, a sub-branch of Richmond, where they have 

SN Uy almost as much Government business as does Rich- 
mond. 


a4) . > . . + * 

| The road to Richmond has surely been hot recently, 
S SS owing to the sudden death of W. W. Scannel here in 
c July. He was very successful as manager of the tabu- 
The H. C. Cook Co., 14 Beaver St, Ansonia, Conn. lating division of Remington Rand, Inc., in Virginia, 
and had accumulated a very large business in con- 
tracts for Government work at Norfolk and another 
big contract here. 

Finally, W. Lewis Jacobs, a native of York, Pa., was 


sent down late in August to fill the job and com- 
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M... VENUS and her representatives at the ’ 


National Stationers Convention « Booth Numbers W8, W9 


VENUS VELVET * VENUS DRAWING * VENUS UNIQUE * VENUS COLORING 
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Look to an Impressive Factory 
to Turn Out Impressive Chairs! 


Behind a well built, smart- 
ly styled product there’s 
inevitably an Impressive 
Factory—modern building, 
efficient equipment and 
experienced craftsmen. 
Such is the case with 
JASPER SEATING CO.— 
long identified with the 


office furniture industry. 


The complete facilities of 
our modern factory have 
been devoted to seating 


“ 


America “at war-work." 
With the conclusion of 
present hostilities, we shall 
again devote all of our 


energy to seating “a 
peace-time” America. Our 


_ Jasper Seating 


JASPER, INDIANA 
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post-war plans will be 
geared to the needs of 


business. 


The future success of the 
office furniture dealer de- 
pends upon his ability to 
buy and sell the line of 
office and school chairs 
that is dependable and 
satisfactory. JASPER 
SEATING CO. dealers can 
face the post-war period 
with confidence . . . know- 
ing that back of them 
stands “their factory” 
whose business ethics are 
unquestioned and whose 


product is second to none. 





Lompany 
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petently carry on research and local pending en- 
gineering work. Mr. Jacobs is a full-fledged graduate 
of the Gettysburg College of Business, and bears the 
degrees of Bachelor of Science and Arts. He joined 
the tabulating machine division of Remington Rand, 
Inc., in September, 1933, became a method engineer, 
and-was transferred to Milwaukee in 1935. From that 
point he was transferred to Richmond, as manager for 
the state of Virginia. 
* * oa 
Executives and stenographers have recently had 
much public occasion to observe the progress and 
popularity of the newly-established “Stenotype” In- 
situte here, owned and managed by J. D. Powell, a 
young graduate of Duke University. Mr. Powell has 
spent 13 years of his life in the teaching profession. 
After a year here, he now has over 40 students taking 
the secretarial course, and has filled some emergency 
state positions paying as high as $5,000 a year for 
“Certified Stenotypists.” 
* 


e 


It is with sorrow that I confirm the death of one of 
the most popular and successful men who ever went 
into the typewriter business at Lynchburg,—Capt. 
H. L. Keesee, late manager of the office of Royal 
Typewriter Company—kKilled in action in France. 

E. J. Shepherd of Lynchburg, for years with the 
National Cash Register Company, has been appointed 
to succeed Captain Keesee. 

i ek 


HORDER’S AND HARRY SHAFFER 
CELEBRATE ANNIVERSARIES 

On September 1, Horder’s, Inc., Chicago, reached the 
forty-third anniversary of its founding. On the same 
day Harry H. Shaffer, manager of the Horder Con- 
way Building store celebrated the completion of his 
fifty-fifth year in the stationery industry. Mr. Shaffer 
was with the George E. Cole Company before it was 
taken over by Horder’s. He went along with the Cole 
legal blank business when the merger occurred and 
became a valued member of the Horder staff. As the 
Cole business was conducted in the Conway Building, 
Mr. Shaffer has not moved his headquarters very much 
during his business career. In the more than half- 
century he has specialized in legal blanks and real 
estate forms he has become widely and favorably 
known among Chicago attorneys and real estate men. 


——— 


NEW SALES EXECUTIVES NAMED BY DITTO 

R. J. Kirkpatrick, Jr., has been appointed field sales 
manager and Edwin G. Harrison printing division sales 
manager of Ditto, Incorporated, according to an an- 
nouncement on September 14 by J. J. Williams, general 
sales manager of the company. 

Both are seasoned members of the Ditto organiza- 
tion. Mr. Kirkpatrick has been branch manager in 
Memphis, Atlanta and Philadelphia, experience which 
well qualifies him for this new job. 

Mr. Harrison has been a salesman, branch manager 
and methods consultant for some 20 years, and has a 
fine background in selling, systems designs, and print- 
ing. 
The creation of these jobs represents a continuation 
of Ditto’s program of expanding sales activities now 
and in the post-war period. 

Oe 


MEYERS NEW HEAD OF MANKATO CONCERN 

Richard Meyers has purchased the Office Specialties 
Company, Mankato, Minn., from Mrs. Gordon Hyde. 
The passing of Mr. Hyde, who operated the business 
for 11 years, was recorded in the July number of 
this journal. The organization remains intact. C. G. 
Backlund continues as manager of sales. Mr. Meyers, 
a banker, expects to become actively engaged in oper- 
ation of the business as soon as other matters now 
occupying his time can be adjusted, which is expected 
to be about the first of the year. 
1944 
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INVESTIGATE 
THE MERITS OF 














ROBERTS 


MODEL 95 


The Quality five action, all steel 
and nickel, Numbering Ma- 
chine. 


% Capacity for ten wheels. 


% Priced competitive to ordi- 
nary machines of four and 
less actions. 


% UNCONDITIONALLY 
GUARANTEED. 


Your large discounts give you a 
real incentive to sell these units. 


THE ROBERTS NUMBERING MACHINE Co. 
694-710 JAMAICA AVE. BROOKLYN, NEW YORK 


Western Distributor LOUIS MELIND COMPANY 
362 W. Chicago Ave., Chicago, Ill. 593 Market St., San Francisco 

















NE OJEUNt 
DESK, TABLE AND COUNTER TOPS 


BOOST SALES AND PROFITS 
LOST ON RESTRICTED ITEMS 





Dealers are selling more than ever. It is used 
everywhere, and every top sells many others. 
Start new customers by placing tops on 10 
day approval, at our risk. 


———— 


PROMPT SHIPMENT AND 
NO PRIORITY REQUIRED 





SEND FOR NEW PRICE LIST 


C7 
* 
= FANOS FOR CUA srr 


GRAND RAPIDS s MICHIGAN 
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| RECONDITIONING AND RENTING KEEP ST. PAUL 
CONCERN PROFITABLY BUSY 
| Last March Max Friedland, of the St. Paul Type- 
| writer Business Equipment Company, died. Son Allen 
| Friedland, who had been associated with his father in 
| the business, was in the Army. But Mrs. Friedland is 
not the kind of woman to sink beneath a load of re- 
| Sponsibility; she took over as manager and the busi- 
| ness is running along well. 
. = hor - new agree st to sell, Mrs. Friedland scouted 
=~ around for used machines to be repaired and rented. 
‘ IT W AS EXP ECTE D! An advertisement for used eatniied ts run continually. 





Sales peak on general office machines On the-second floor of the building are work rooms 
= is past BUT... where all machines are overhauled and placed in first- 
\s Demand for certain equipment is mount- class condition. Some are for sale now that sales re- 
ing rapidly with most companies build- strictions have been lifted, but most of them are for 
ing up mailing lists, ew depart- rental. 

ments, etc., for POST-WAR! The large rental business that has been worked up 
You can REBUILD your sales handling is due to the many war industries in the area. Since 
; vein ; many of the businesses are temporary, many concerns 
_ a & oe — prefer to rent typewriters, adding machines and check 
© SOSENG, STAMPING & TOING MacniNnes writers rather than to buy them. Private individuals 
e Letter -Openers & Dictating Machines are renting also in preference to buying reconditioned 
e Line-A-Times & Coin Changing Machines machines. They prefer to postpone purchase until new 

e Kardex-Acme-Rand Visible File Cabinets machines are again on the market. 
Every Sale Means Continuous Schools are renting in larger numbers, too, and more 
Repeat Supply Business! students are renting for home practice work and typ- 
. led N l ing of their assignments. Many commercial students 
No Experience or Knowledge Necessary! rent to speed up their proficiency so that they may 
are willing to advise you complete their course more quickly and get into indus- 
WE are willing to educate you a try. Then, many business firms which have expanded 
are willing to ship “On Approval and so need more typewriters prefer to rent rather 


Write to us about buying and selling. (Of course, than buy, since the expansion in many cases is occa- 


we’re still selling Adding, Calculating, etc., Machines.) sioned by war conditions. 
All this makes for excellent rental business. For- 


4’ 
MAILERS’ SERVICE & EQUIPMENT co. merly salesmen were employed by the firm but they 
40 West 15th St. (Mailers’ Building) New York 11, N. Y. have gradually been taken into the armed forces and 
are not being replaced. 

The business is one of the oldest in the city in this 
line and its reputation brings in much business. The 
[ ‘a reconditioning is done by expert men.—Bart. 

ee 


> HEER PRINTING COMPANY BUYS OUT SELL, INC. 
Guild 











The entire stock of office supplies, stationery and 
office furniture of Sell, Inc., 120 East Long Street, 
Columbus, Ohio, one of the city’s oldest office supply 
firms, has been purchased by the Fred J. Heer Printing 





STATIONERY Company, 372-386 South Fourth street, Walter F. Heer, 
president of the latter firm, has announced. 
P R O D U + T- S He also announced that John M. Sell, former presi- 


dent of Sell, Inc., and Milton Beall, secretary, have 
We get many letters inquiring about become associated with the Heer organization as 
; as representatives of the office supply division. 

Guild pean. : Sell, Inc., was founded 54 years ago by Edwin H. Sell, 
Ist. What constitutes a Membership? as a typewriter and bicycle business. The firm occu- 
2nd. Who can be a Member? pied sites in Broad and Gay Streets before moving to 

the Long Street address. Edwin H. Sell died Dec. 10, 


‘ ? 
3rd. What are the benefits! 1941, at which time his son took over the business as 
Briefly: president of the concern. The Heer Printing Company 
1. A recognition of qualification by our is one of the largest printing firms in Ohio.—AK. 
Board of Directors. ee 
2. A Commercial Stationer carrying stock. WASTE BASKETS AND PENCILS ON DISPLAY 
3. Protection in the knowledge that only An interesting window background was made by the 
GUILD Members can furnish GUILD Miller-Davis Company, Minneapolis, Minn., by use of 


waste paper baskets of a composition material in a 


Merchandise to consumers. 
neutral shade that would blend with any office out- 


Founded on a firm basis See sa ee he fittings. The baskets, similar in style and color, were 
ago, we are proud of our contribution to the piled, one on the other, to make a complete high back- 
Stationery Industry. ground. Several of the baskets were brought down 

We'll be greeting you at the STATION- front for closer examination. Some were turned to 
ERS’ WAR COUNCIL in Chicago. show the inside of the baskets. 


On the floor of the window, in front of the baskets, 
bundles of indelible pencils were arranged so that they 


Stationers’ Guild of America radiated from a center square on the floor. Boxes of 
’ ae ee aa the pencils were shown at other spots in the window 
GIRARD TRUST BLDG., PHILADELPHIA and there were posters giving the trade name of the 





pencils BART 
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Are you selling 
YOUR share of 15¢ INKS? 


Feature Carter’s 
15¢ Ovals for 


CA off more volume... 
















quicker turnover 





RUG STORES the nation over have found 
Carter’s streamlined Ovals the smartest 
package for selling inks in the 15¢ field! 


7 


And insuring repeat sales is the quality of 
the inks themselves—they’re quick-starting, 
smooth-flowing, fast drying, and safe for pens. 
They come in a variety of colors, too, so that 
each customer can find the one which best suits 
his personality. And there are 4 V- Mail Carter’s 
Ovals for writing to service men. 

Push Carter’s Ovals and build both volume and 


good-will for your stationery counter. 


» Carter’s Inks 
 Siccst for Fourtlait Pat 


f The Carter’s Ink Company, Boston, Mass. 








omote Letters to Sery;. 


e Me, 


FEATURE CARERS INK! 
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The Truth and Nothing but— 


This shortage of fibre board is the real thing. 
There is nothing fictitious about it. Right now 
fibre board is a vital war material as scarce as 


hen’s teeth. 


We are trying our best to spread our meager 
allotment to cover the basic requirements of all 


our good, loyal dealers. 


So please be patient if we can’t ship you all the 
PRONTOS you order. You can be absolutely 


certain we are doing everything we possibly can. 


PRONTO FILE CORPORATION 


349 BROADWAY NEW YORK 13, N. Y. 








FIBRE BOARD FILES 


IPRONT 
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TEXAS NEWS NOTES 





B. C. Reber, Correspondent 





A survey by your reporter among stationers and 
business equipment houses in San Antonio shows that 
all are winding up the first nine months of this year in 
good shape, and indications point to continued good 
business through the remainder of the year. While 
there has been some difficulty in getting competent 
help, plus a shortage of merchandise in some lines, the 
help shortage has been overcome by veteran em- 
ployees working harder and giving their co-operation. 
The shortage in merchandise has been overcome by 
addition of other lines. Greeting cards, especially, 
have come forward to a great extent and are creating 
a good volume. 

7 * * 

This city will be well represented at the NSA con- 
vention, according to present predictions. Among those 
who have expressed their intention of attending are 
Mr. and Mrs. G. S. Thorne, Paul Anderson Company; 
Mr. and Mrs. Al Eisemann and Mr. and Mrs. Frank 
Ducos, Maverick-Clarke; William Clegg, The Clegg 
Company; and Mr. and Mrs. Ward Silliman. Mr. Silli- 
man is a manufacturers’ representative. 

+. * © 

Word comes that the Curry Office Supply Company 
of Austin has been named representative in that com- 
munity for A. B. Dick Company, and the Mimeograph. 
This firm also operates a store in Waco, where the 
product will be featured. 

*~ + + 

And from the same city comes word that A. S. 
(“Mack”) Hull, Hull Stationery & Printing Company, 
has been elected vice-president of the Optimists In- 
ternational, in charge of boys’ work. Mr. Hull has 


earned much recognition in Austin for the good work | 


he has done for boys in that community, and the new 
post will be right in his line for further accomplish- 
ments in that respect. 
* om a 
In the city during the month were Ray W. Howard, 
Easterbrook Pen Company; Ralph Smith, manufactur- | 
ers’ representative; A. M. Carrow, Speed Products Com- | 


pany; and Fred Fenne of Dallas, who has just re- | 


turned from a six-weeks’ trip through the Northwest. 
* * * 

E. P. Haye, L. C. Smith & Corona Typewriters, Inc., 
has returned from a trip to Del Rio, El Paso and inter- 
mediate points. He reports business excellent in west 
Texas, with prospects for a good business during the 
last quarter. 

* a . 

Frank C. Hall, branch manager for Underwood Elli- 
ott Fisher, is taking a sensible attitude of the present 
situation. He reports that his office is avoiding the 
excuse, “There is a war on 
to render good service. 

* * * 

Paul Anderson Company has greatly enlarged and 
improved their engineering and blueprint department. 
A modern showcase has been installed, with drafting 
sets, slide rules, triangles, irregular curves, and similar 
supplies being featured. Stocks have been enlarged, 


and everything is being done to make this an out- | 


standing department. Tommy Thomason is in charge, 
assisted by Mrs. Terry Conner. 

Mrs. Joan Pascale has joined the staff of Paul An- 
derson Company as a saleslady. 

Mrs. Lessi Cassidy, head of the social stationery 
department, who has been out for two months on ac- 
count of illness, has returned to her post. 

+ * ” 

Al Eisemann, vice-president of Maverick-Clark and 
governor of the 9th District, NSA, reports that the 
No-Over-Stocks, Uninc., established recently, is doing 
a good job in cleaning out old stocks. It is expected 
to render a real service as members become more ac- 
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me/ ~CARBON 
| PAPERS | 
TYPEWRITER RIBBONS | 


Made right—-Priced right 
—Sold right. Here’s a 
ribbon and carbon prop- 
osition you can turn into 

real profit. You can al- | 
ways count on our ¢CoO- 
operation. 


EXCLUSIVELY for 
DEALERS «» STATIONERS | 








Complete details on request 
ALLEN & COMPANY 
DEPT. Mw 
4 New York 7, N. Y. 








,’ and is doing everything | 


} 
| 
11-13-15 Vandewater St., 











FOR 
IMMEDIATE 
DELIVERY 


gi ) 


\. oon 






36x48 


NATURAL 
COLOR 


4 IN A CARTON 





ROUNDED CORNERS — BEVELED EDGES 


OFFICE SPECIALTY MG. CO. 


70 EAST 125th ST., NEW YORK 35, N. Y. 
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VICTORY MODEL 
COPYHOLDER 


The RITE-LINE Copyholder is now available in non-critical 
materials and can be sold without priority. It is a small 
self-contained unit that can be placed anywhere inde- 
pendent of the typewriter. It guides the eye of the typist 
along the line she is copying. Prevents errors. Speeds 
production. Price U.S.A. $11.85. A few exclusive territories 
still available. Send for folder. 


RITE-LINE SALES CO., INC. 
101 Park Ave., New York 17, N. Y. 


ITE-LINE 


Reg. U.S. Par. O 


COPYHOLDER 














AFTER THE WAR—WHAT? 


Dealers who look ahead are making plans now. 
Here is your opportunity now—war or peace. 


SATIN FINISH 
EXECUTIVE riboons 


Meet the maximum expectations 


of users of SILK RIBBONS 


SATIN FINISH EXECUTIVE Typewriter ribbons were 
introduced seven years ago as successful competition to 
silk ribbons for sharpness of write and maximum durability. 

SATIN FINISH EXECUTIVE Ribbons have been success- 
fully sold by enterprising dealers in competition with silk 
on the basis of equal sharpness, equal wear, something 
unknown heretofore with cotton ribbons. 

SATIN FINISH EXECUTIVE will absolutely meet your 
and your customers’ fullest expectations. It is not uncom- 
mon for users to report that their typewriters consume no 
more than two or three SATIN FINISH EXECUTIVE rib- 
bons a year. So far as we know, there is no similar 
sharp writing, long wearing ribbon on the market. 

With the increasing difficulty in securing your require- 
ments on silk, SATIN FINISH EXECUTIVE is YOUR 
OPPORTUNITY to meet all the demands heretofore sup- 
plied by silk ribbons. 


“Oldest Exclusive Manufacturers of Typewriter Ribbons 


and Carbon Paper” 
oA effe 


et og ane f 


Factory, Rochester 8, N. Y. 


1888 1944 
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quainted with its purpose, particularly after the first 
of the new year when inventories reveal old stocks 
and hangovers. 

Maverick-Clarke is planning on establishing a cen- 
tral cashier and wrapping booth near the main en- 
trance of the store as a means of solving the labor 
shortage and increasing sales during the holidays. 

*” * ~ 

I. N. Coleman, service manager for the local branch 

of Burroughs Adding Machine Company, has been 


| transferred to Mexico City on some special work. He 


will remain there for the rest of this year. 
7 *” * 

William Smith White, noted AP war correspondent, 
who was in London several years before going to the 
front lines to report actual war conditions, is a nephew 
of J. Andrew Smith, local business furniture dealer. 

* * * 

The nephew of Rush Fielden, of the Rush Fielden 
Company, office furniture and equipment, was drowned 
in the Austin river.this month while on a fishing trip. 

* ok * 


With greeting cards holding a prominent position 
in sales, The Clegg Company is enjoying no little suc- 
cess by featuring a series of the famous Texas Blue 
Bonnet greeting cards. There are eight different de- 


| signs in the series, and sales have been excllent. 


* * * 


R. A. Peterson has been added to the local branch 
of the Royal Typewriter Company as a supply sales- 
man. 

Mrs. A. B. Williamson, also of supply sales, has re- 
turned to this office after spending a short time in 
Lubbock. 

Grover C. Cox, service mechanic, has returned to his 
post after an absence of several weeks on account of 
illness. 

G. L. Davis, branch manager, has returned fram a 
two-weeks’ vacation, motoring through the Middle 
West. 

Plans are under way for establishing a Roytype 
regional stockroom at Dallas, one of three to be estab- 
lished in the United States. The Dallas office will offer 
quick service throughout the South and Southwest. 

George W. Price has been named district represen- 
tative for the Royal Typewriter Company in San An- 
tonio, Houston and New Orleans. 


Oe — 


OLD McCLURG BUILDING BOUGHT BY CROWN 
OFFICE SUPPLY COMPANY MEN 


The principals of the Crown Office Supply Company, 
Chicago, have purchased the 10-story building at 218 
South Wabash Avenue, for many years occupied by A. 
C. McClurg & Company, wholesale stationers. Quite 
a period has elapsed since stationery has been related 
to the building, but it is the intention of the purchas- 
ers to open a retail store on the ground floor as soon 
as possible in the post-war period. In addition, the 
basement and another floor will be occupied, making 
the total store space something over 30,000 square feet. 

Establishing the new store is definitely in the cate- 
gory of a post-war plan. Additional lines such as 
artists materials, drawing supplies, greeting cards, 
gift lines, social stationery, office furniture, and busi- 
ness machines are now being sought. Manufacturers 
are invited to make immediate contacts. 

Located inside the famous Chicago “Loop,” the re- 
cently purchased building is close to the Adams Street 
“I,” and North Shore electric line stations. A station 
on the Illinois Central line is only a few blocks away. 
A count of pedestrian traffic indicates that more than 
a quarter-million people pass the building daily. 
The store measures 80 x 160 feet, has a central en- 


' trance and two large display windows. The basement 


sales room has a stairway entrance leading directly 
from lobby of the building. The three floors scheduled 
for store use are ideally suited and located for housing 
a retail stationery establishment. 
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‘The facilities of All-Steel-Equip have gone to war, but we hope soon to 
resume full-time peace production. A-S-E files are famous the country over for 








quality construction, for the most modern f 
popular preference! It’s the line you will want to 








AQE MEANS MORE PROFIT 
After Victory, A-S-E files and other 


steel office equipment can again be one 
of your most popular lines. They will 
again create goodwill, stimulate sales 
and promote profits! 


AGE means BETTER QUALITY 


More than 30 years of engineering ex- 
perience behind A-S-E files . . . again 
your positive assurance of modern de- 
sign—the most efficient construction! 


AGE Means FASTER TURNOVER 


There will again be a huge demand for 
A-S-E files. It will be a quick turnover 
line... it will be the “bread and but- 
er” leader featured by dealers from 
coast to coast. 


ASE Means FINEST FEATURES 


Glide-easy drawers, fine locking mech- 
anism, superior cabinet construction ... 
A-S-E will provide the most salable 


features in filing equipment! 








ALL-STEEL-EQUIP Company, Inc. 


600 CLEVELAND AVENUE, AURORA, ILLINOIS 
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qioss HANDI- PEN set 





..available 


Since the glass Handi-pen set is made 
chiefly from non-critical materials, Seng- 
busch is in a position to make reasonable 
deliveries — governed, of course, by exist- 





ing production limitations. This satisfac- 
tory set — up to highest Sengbusch stand- 
ards of efficiency, quality, and appearance 
— is also available with large 14-kt. solid 
gold nib at $5.00, affording the dealer a 
larger profit. ¢ Place your order now for 
the Steeless Kleradesk and Ideal Moisten- 
er, available for immediate delivery, 


Sengbusch Self-Closing Inkstand Co. 
310 Sengbusch Bldg. Milwaukee, Wis. 
















FEATURE 


CFIPTS 


The impression created by the busi- 
ness forms you sell is a lasting one. 
Make it work for you by offering 
forms of better quality. 

Notes, Drafts, Receipts and other Business Forms 
by GIBSON-Norwalk feature: 


QUALITY PAPER e@ QUALITY LITHOGRAPHY e QUALITY BINDING AND STAMPING 


These better GIBSON Forms yield you a more liberal return on your investment, build good- 
will bring repeat orders. On modest minimums, we imprint your 
name and address on every form without extra cost to you. 


Write for more information, 
together with samples and prices. Cc ° 4 ° 


NO 


Manufacturers of the 
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AN UNLIMITED 
MARKET FOR 
WAR-TIME PROVEN 
TIME SAVERS! 7 




















i. VISIBLE RECORD BOOKS 









aes Visible Record has and is playing a major part in the control of material, =a0 mi ae 
id production and distribution. The big war industries have found them most * nae? 
ote essential—they will be more generally used in the post war era. CESCO r4 | | 
ma offers a greater range of Visible Record Books—Automatic Shift and = | 
i Non-Shift types, hundreds of stock forms. a 





‘e. ADVERTISING and CATALOG COVERS 


Most manufacturers are planning new lines, new catalogs, new price lists 
and sales manuals—and they will require Loose Leaf Binders. CESCO 
Advertising Covers are custom built. Available in many styles and bindings 
—smart cover designs and conveniently operated devices. 





The post war period will inspire short cuts and labor saving 
methods in record keeping. CESCO provides a wide 








variety of improved accounting forms, including one-time 





writing Pay Roll systems—four operations in one posting. 





The CESCO Line comprises a complete range of all types of 
binders for office and factory work—Post Binders, Ring Books, 
Prong Binders, Ledger Covers, Transfer Systems—Many pre-war 


styles now available. 





{ Catalog and Dealers Proposition on Request. Exclusive Agencies Available | 


She C.E. SHEPPARD er 


44-Ol 21ST STREET~LONG ISLAND CITY |, 
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ENVELOPE COMPANY 


General Office and Factory 
Quality Park 


St. Paul 4, Minnesota 
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Chicago Office and Warehouse 
564 W. Monroe Street 
Chicago 6, Illinois 




















Mr. 
Wasley, Vice President of Quality Park, 


Walking past McGillicudy’s office, 


looked in and there was McGillicudy on 
one side of the desk with his pet dog sit- 
ting on the other side—a checkerboard 
between them. McGillicudy made a move, 
the dog jumped two of Mac’s men off the 
board. Mr. Wasley stared astounded. 
“Why, Mac,” he said, “that must be the 
smartest dog in the world.” “I wouldn’t say 
that,” replied Mac, “| beat him two games 


* 


already.” 
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Seen and Heard 


in Southern California 


By J. Edward Tufft 
1719 Fremont Ave., South Pasadena 


Winning the War.—The Allies are winning the war. 
You can feel that when you go about Los Angeles call- 
ing on office appliance people. The feel of victory is in 
the air and even the stocks as well as the words indi- 
cate that the country is over the hump and on the 
great triumphal march. One Los Angeles branch of a 


major typewriter company has received a nice ship- | 


ment of new typewriters, the first in two years—that’s 
something. “We shall do so-and-so after the war!” is 


becoming a common expression. Yes, we are winning! | 


* * * 


Open New Office—The Imperial Manufacturing 
Company has recently opened a new office in San 
Francisco, operating under the name of the Clarke 
Manufacturing Company. The address is 420 Market 
Street. Chris P. Kring is associated with J. A. Clarke 
in the San Francisco office, Mr. Clarke being manager 
of the Imperial Manufacturing Company. 

Recently the latter received word that his son, Jo- 
seph, who is in service on a mine sweeper in the South 
Pacific has been promoted to the rank of petty officer, 
third class. 

* * * 

Opens Wholesale Department.—The Aldine Printing 
and Supply Company, 232 South Spring Street, Los 
Angeles, has opened a new wholesale department un- 
der the name, Aldine Supply Company. The location 
is the same as that of the retail store. Additional na- 
tionally-known lines are being added and an aug- 
mented sales force is now giving statewide coverage, 
according to Earle P. Hambly, manager. 

a * * 


Receives Two Awards.—Raymond C. Anderson of the 


Business Appliance Company, 509 South Spring Street, | 


has received word that his son, Lieut. Raymond E. An- 


derson, has received two awards. The word comes from | 


a Ninth Air Force troop carrier base in the European 


theater of war. The young lieutenant is a co-pilot | 
The first award was the | 


on a troop carrier plane. 
Purple Heart, which came to him after his being 
wounded by enemy fire. The second award was the 
Air Medal, an award given for excellent work in drop- 


ping and resupp‘ying of paratroopers on the Cher- | 
bourg peninsula. Lieut. Anderson has been in the | 


service since July 1, 1941, the awards coming in July 
of this year. He has completely recovered from wounds 
and is again in 100 per cent perfect physical condition. 


Mr. Anderson has recently remodeled his store and | 


reports that business is still flourishing. 
* * * 

Visits Old Stamping Ground.—Ian Cameron, former 
salesman in the Los Angeles branch of L. C. Smith & 
Corona Typewriters, Inc., now in the public relations 
department at March Field near Riverside, Calif. He 
recently visited the home office while on a brief leave. 
Mr. Cameron has been in the service about two years. 

* * * 

New Typewriters!—The Underwood Elliott Fisher 
Company branch in Los Angeles, 733 South Spring 
Street, recently unpacked the first shipment of new 
typewriters that it has received in two years. A seri- 
ne effort is being made to spread them around equi- 
ably. 

Logan Wells, formerly a salesman for UEF, who en- 
listed before Pearl Harbor, writes from France and 
tells of the elation of the liberated people. He says 
the liberated French cannot do enough for the Amer- 
icans to satisfy themselves. Mr. Wells is in a tactical 
reconnaissance squadron and has already been in 
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V-DAY AT ST. JOHNS 


% The war has taught us a lot, and when 
V-Day comes, ST. JOHNS will be ready to 
supply you with quality wood office tables 
manufactured under the most modern 
methods. 

% So keep tuned to this valuable resource 
which has been a leader in the furniture 
industry for the past seventy-six years. 

KEEP BUYING WAR BONDS. 


No. 24 Table Description: 


% Selected Northern Oak in 
Office Golden or School Brown 
Finish. Top is 7g” thick, Legs 
24%,” square. 





Sizes: 


27 x 48 inches 
27 x 60 inches 
30 x 72 inches 


St. Johns Table Company 
Cadillac, Michigan 
Seventy-six Years of Leadership—Established 1868 


Chicago Office: 666 Lake Shore Drive, Chicago 11 
New York Office: 206 Lexington Ave., N. Y. C. 











A SAVING AT EVERY TURN 


WRITE FOR 


FREE 


DARNELL 
MANUAL 


DARNELL CORP. LTD., 60 WALKER ST.,NEW YORK,NY 
LONG BEACH, CALIFORNIA, 36 N. CLINTON, CHICAGO, ILL 
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FLUORESCENT DESK LAMPS | 
MODEL DL8 





Europe for two years. He was in North Africa for a 
time, as well as in the Sicilian and Salerno campaigns. 
* * * 


Recovering from Illness.—W. A. Harnden of the 


| Office Appliance Company, Hollywood, who has been 





HEAVY GAUGE PRESSED STEEL 
BASE AND REFLECTOR 
CRACKLE BROWN FINISH 


Height 13 inches—Width overall 
18 inches—tube 18 inches—!I5 watts. 


TO RETAIL AT 
$15.00 
FULLY GUARANTEED 


Write or wire for generous quantity discounts. 
SANTOS & COMPANY 
49 WEST 45th ST. NEW YORK 19 
NEW YORK 

















ee i a 





MOST POPULAR—FASTEST SELLING 
Line of LIGHT WEIGHT STATIONERY 


SKY-RITE consumer advertising schedules total over 30,000,000 
copies monthly in top ranking publications. SKY-RITE is 
without peer in sales success wherever featured. Write for 
catalog: 
74 Varick St., New York 13, N. Y. 
Distributors Coast to Coast Factories New York—Chicago 
Also Makers of SKY-LANE STATIONERY —T. M. Reg. U. S. Pat. Off. 
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ill, is now recuperating nicely. 
* * * 


Vacation with Family.—J. W. Brookshire, Royal 


| Typewriter salesman, who spent his vacation with his 


family at Big Bear Lake, has returned to his work. 
He says he found the fishing excellent. 
* ” ” 

Transferred to Frisco— James McManus, who has 
been service manager for Remington Rand, Inc., in the 
Los Angeles branch, has been transferred to a like 
position in San Francisco. George Bonnelli has been 
appointed to the Los Angeles post. 

* oo * 


Business Growing.—H. B. Black, manager of the 
Marchant Calculating Machine Company at 804 South 
Spring Street, Los Angeles, reports that business has 
grown so rapidly that he has found it necessary to 
put on four new men since coming to this office seven 
months ago. The Los Angeles office is now second in 
its class (Class A). The future certainly looks bright, 
Mr. Black says. 


a 


Good Treatment in England.—Gus Trefzger of the 
Crown City Typewriter Company, Pasadena, reports 
that his son, Bob, who is now in the United States 
Army in England, sends word that he has been treated 
marvelously well by the English people. Recently, 
when spending two days leave of absence in London 
following his usual bent, he started out to see the 
worthwhile historical sights. He asked a man on the 
street how he could get to St. Paul’s Cathedral and 
other places of interest with the least loss of time. 
The man, recognizing him as an American soldier, 
volunteered his services for the day to show him the 
places of interest. In this way the young man saw 
the greatest number of places in the smallest amount 
of time. This courtesy, he says, he has found to be 
general. The country is beautiful, he states. 

Young Mr. Trefzger received his training at Fort 
Benning, Ga., and at Camp McCain, Miss. 

* * * 

Kelley Recovering.—C. B. Kelly, formerly a member 
of the Crown City Typewriter Company force in Pasa- 
dena, has been ill. He is now recuperating at Louis- 
ville, Ky. 

* * * 

Remington Rand Men Take Vacations.—R. J. Walker, 
manager of the Los Angeles branch of Remington 
Rand, Inc., and H. A. Ecclestone, also connected with 
the branch, recently took their vacations. Mr. Eccle- 
stone says he spent his at home. 

Bob Lent, Pacific Coast manager for the duplicator 
and supplies division, recently spent three weeks on a 
business trip covering the whole West Coast. 

W. O. (“Dusty”) Rhodes, manager of the A.BC. 
division, has been transferred to the home office. 

* * * 

Rising Has Accident.—Franklin M. Rising, manufac- 
turers’ representative for the Cel-U-Dex Corporation, 
Brooklyn, is again calling on his trade after having 
been laid up for some time as the result of an auto- 
mobile accident in which one of his vertebra was 
injured. Although still forced to wear a brace, Mr. 
Rising is making the rounds, showing that fine cour- 
age which has always characterized him. 

* * - 

Now Second Lieutenant.—Jerry Williams, formerly 
of Angelus Typewriter Company, 528 South Spring 
Street, Los Angeles, son of Bill Williams of the adding 
machine force, has recently been commissioned a 
second lieutenant in the Army Air Forces. He won his 
wings at Williams Field, Ariz., on August 4. 

Lieut. Howard Learner, formerly of Angelus, has 

(Turn to page 218, please) 
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YOUR FUTURE... 


rotitable will it be? 





is lines are easy to sell. Others require twice the effort for 
the same return. Some lines meet every need. Others require sub- 
stitutions, additions or apologies. Some lines have a reputation 
for quality built on years of performance. Others must still prove 
themselves. 

The fact that the “ Y and E” name is known wherever office 
equipment is sold has a very practical value for the Yawman and 
Erbe Dealer. Products bearing the famous oval label never have 
to be explained—are immediately accepted. The reason is that 
for more than 60 years the “* Y and E” label has been affixed only 
to quality merchandise. 

Such famous products as Direct Name System of Filing, Empire 
Files and Folders, Style-Master Steel Desks, Neutra-Tone Gray 
Finish, Shannon Filing Supplies, Accesso Trays, Direct Vision 
Expanding Index, the Efficiency Desk, Yawmanote File Pockets, 
Sorl-O-Mal—are 


known and wanted wherever office equipment is sold. 





and now the latest ““Y and E”’ time-saver 


The same skill and imagination that have made these products so 
outstanding are now busy creating new products to meet tomor- 
row’s competitive conditions—to still further increase the value 
of the ** Y and E” Franchise. 


FOREMOST FOR MORE THAN SIXTY YEARS 


YAWMAN»? FRBE MFG.©. 


1015 JAY STREET ROCHESTER 3, N. Y. 
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“Bolens Chair Action Devices On Your Office Chair 
Lines Add Many Sales and Profit Advantages! — 


A 








OC Siw 





“ 





Familiarly known as chair irons, Bolens 
Chair Action Devices are designed and 
engineered to bring the greatest work- 
ing comfort to the sitter . . . Reducing 
his fatigue and increasing his working 
efficiency, by giving him proper and 
untiring body support. From this ad- 
vanced “‘working use” engineering, 
your customers enjoy greater satis- 
faction from any office chairs that 
are Bolens Chair Iron equipped. It 

is this continuing satisfaction that 
brings you MORE profit and more 


sales. For your own advantage in- 





sist that your office chair lines be 


Bolens Chair Iron equipped. 


BOLENS PRODUCTS COMPANY mabe? eg tan os Seder 


PORT WASHINGTON, WISCONSIN tion, write at once. We will gladly send you a copy. 


SAFES 


AND OTHER INSULATED PRODUCTS ARE NOW IN GREAT DEMAND 





Government Regulations cover- —some for a period of six 
ing termination and cancellation _years. 
of contracts provide that cer- | We are booking orders: Send 


tain records must be safely kept us your orders NOW 
Herring-Hall-Marvin Safes Have Been Sold Through Dealers for Over 100 Years 


HERRING-HALL-MARVIN SAFE CO. 
HAMILTON, OHIO 


MANUFACTURERS OF 


Fire Resistive Safes Home Treasureguards Tellers Lockers 

Fire Resistive Vault Doors Steel Files Night Depositories 
Burglary Resistive Chests Bank Vault Doors Steel Transfer Cases 
“Point Of Use” Systems Safes Safe Deposit Boxes Steel Counters 


DEALERS: See our Display; Foyer No. 7, Thirty-Ninth Annual Convention 
National Stationers Association, Palmer House, Chicago, Ill. 


Oct. 2-3-4, 1944. 
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GUNN PRODUCTS 


SHELL CASES FOR THE AMERICAN ARMY — 


to insure the safe transportation of ammunition - - - 









OFFICE FURNITURE FOR AMERICAN BUSINESS — 


to assure industry of modern administrative tools. 








WHY NOT 
MAKE THIS 


PARADE 2 





yo a P 
PEERLESS STEEL EQUIPMENT COMPANY 


UNRUH & HASBROOK STS., PHILADELPHIA, PA. 
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AUTOMATIC COIN WRAPPERS 


Stationers! It’s your Line. Exclusively! 
Stes l-Strong” Products are sold through Stationers 
Office Supply Dealers only. We have no retail salesmen to 
pirate your customers and cash in on your missionary work. 


Write for liberal discounts and sales help on: 


Lead Seals 

Seal Presses 

Teller’s Moisteners 
Manual Coin Counters 
Draw String Bags Currency Racks 

Metal Clasp Bags Wrapper Cabinets 
Night Depository Bags Sorting Trays 

Linen Shipping Tags Coin Storage Trays 
Downey Change Trays 





and 


Coin Wrappers 
Bill Straps 
Coin Bags 
Currency Bags 








HANNIBAL, MO. 


THE C. L. DOWNEY CO. 
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RITE-RITE MFG. CO. * DOWNERS GROVE, ILL. 


SUBSIDIARY OF JOSEPH DIXON CRUCIBLE COMPANY 














Have You 


a Friend—o business acquaint- 
ance who might like to keep in touch 
with office equipment by reading 
Office Appliances? If so, send us the 
name, address and business and we will 
send a sample copy with our com- 
pliments. 
THE OFFICE APPLIANCE COMPANY 


600 WEST JACKSON BOULEVARD, CHICAGO 6, U. S. A. 
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Enter the 
HIGGINS MEMORIAL AWARDS 


30 CASH PRIZES « 30 ciets 


CHANCES FOR SCHOLARSHIPS 






It’s easy to compete. Work produced with drawing 
ink in your classroom which fits in with your regular 
course is eligible. Divisions include Mechanical Drawing 
else Mm mcele(UalloaMillriiceh ola Mias-t-MalelileM Oleehodiile Mam s](ela.' 


and Colored Inks and Cartooning. 


There is a local department store sponsor in your 


area who gives Extra Awards. 


Ask your teacher for further details or write to 
Scholastic, 220 East 42nd Street, New York 17, N. Y. 






FIRST PRIZE ~— Sythe International 


= —4 : 
= Standard Since 1880 16TH CONSECUTIVE YEAR OF HIGGINS SPONSORSHIP 






Cartooning Section, 
1944. Drawn by Sid 
Hutchings, Jr.,Omaha @ 


Technical HighSchool, oe 
— 
: ; ~. “ % ® - ' : 
a a HIGGINS IGGINS LNk CO. LNG. 271 xevrn starr. Baoorty, 15...) 





- 
: oe. SEND FOR A COLOR CARD 


Omaha, Nebraska. 
Myers. MERIC AN InO! 

























"Pin-uh” Favorites Since 1900 
MOORE PRODUCTS 





PUSH-PINS 
Repeat business and increased profits re- 
ward the dealer who sells MOORE Push- 
Pins, Hangers, Maptacks and Thumbtacks. PUSH-LESS 
HANGERS 


Since 1900 these fine products have en- 
joyed leadership in the field—and since 





1900 they have been advertised consistent- 


ly to a national audience of reader-buyers. 


See them at Booth No. H-5 at the N. S. A. » METLHED 
” MAPTACKS 


War Council at Chicago. 








113-25 BERKLEY STREET + PHILADELPHIA 44, PA. 
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ZEPHYR AMERICAN NEWS 





CONVENTION 


ISSUE 





NEW IMPROVED 
AUTODEX 








Precision Built to 
Watchmaker Standards 





SWIVODEX 


WRITING SET 


BLACK OR IVORY 


WITH 
MATCHING 


PEN 







because — 


leader 


The 


1], Ink can’t spill out. 

2. Swivodex can’t tip over. 

3. Ink sealed against evaporation. 

4, Temperature changes can’t affect flow. 
5. Pen never rests in ink, can’t collect sludge. 
6. Swivels to every angle of 180° circle. 

7. Magnificently designed. 

8. Superb, interchangeable pen. 

9, Holds 6 to 9 months supply of ink. 
10, Filled without turning over. 


11, Any ink can be used. 
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ZEPHYR AMERICAN CORPORATION 


2 WEST 46 STREET 
AND AT OUR BOOTH (H1 AND H2), 


NEW YORK 19, N. Y. 


PALMER HOUSE, OCT. 1, 2, 3 
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Go over your stocks, and keep 
well supplied with fast-selling 
DRI-KWIK STAMP PADS 
DRI-KWIK INKS 
* 


FULTON DATERS and NUMBERERS 
SERVICE DATERS and NUMBERERS 
* 

FULTON BUSINESS OUTFITS 
FULTON INDELIBLE OUTFITS 
* 

ALL-WEATHER STAMP PADS and INKS 
2 
SPECIAL PURPOSE INKS 
FULTON SIGN and PRICE MARKERS 


eT 





200 Fifth Avenue 
Factory at Elizabeth 1, N. J. 











Qutton SPECIALTY CO. 


New York 10, N. Y. 


WRITE 





PATTI 





relate, 












Let's 
Work 
the 

WRITE Way! 









Dealers like to sell WRITE 

products! Because once sold, our 
carbon paper and typewriter ribbons prove 
their own worth and sell themselves! That’s 
where the dealer comes in for repeat orders! 
Recommend the WRITE way to new customers 
and they will become satisfied customers. 


It’s the EXTRA COPIES that make friends for 
WRITE Carbon Papers & Typewriter Ribbons! 


Make a “lasting impression” on your cus- 
tomers with WRITE quality products. They’re 
bound to come back for more. 

Send TODAY for Samples and Discounts 


Immediate Deliveries—No Delay! 


420 Lexington Avenue 
47,6. Y- 








Profitable Pencils 


pushing public. When you feature Othello, you 
ture Quality. 


2988 OTHELLO Hexagon, tip and rubber 
eraser, green finish, white 


edges, grades 1, 2, 2-4/8, 3 


15-55 OTHELLO Hectograph. Five intense 
eee ee eee ree l 

582 OTHELLO Bridge Pencils, 4 assorted 

finishes, hexagon and round. 

14 gross to display stand... 





if wan Pencil Co. INC. 


made in 


221-225 Fourth Avenue 





to 


fill every requirement 


Otk ello 


The name Othello identifies smooth-as-silk writing 
instruments that are vastly popular with the pencil- 


fea- 


LIST PRICE 
PER GROSS 


and 4. One dozen to box...$ 6.66 
982 OTHELLO Hexagon, green finish, draw- 
ing pencils, 16 degrees 6B— 
7H. One dozen to bex.... 12.00 
540 OTHELLO Indelible Water Color. 12 
to RS ee eee eae 12.00 
1020 OTHELLO Round, green finish, indeli- 
2730 ble copying pencils—medi- 
1021 um, hard and extra hard... 10.00 


6.00 


6.00 





U.S.A. 
New York 3, N. Y. 
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ENDURING QUALITY BASKETS 


For Office, Industry and Home! 
Superior modern construction—crimping method. Steel 
side- ~seamer—reinforcements at top and bottom with 
steel tube rings. Wide assortment of sizes and colors. 
Economy and serviceability of FIBEROK and DURO- 
WEAR guarantee customer satisfaction. Write for 
descriptive circular. 


FEDERAL FIBRE CORP. 


3704-10 Tenth Street Long Island City 1, %. Y¥. 
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CARBON PAPERS 


TYPEWRITER RIBBONS 
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BRIGHT 





Wartime regulations have imposed severe restrictions on our out- 
put, on our materials and availability of labor—all of which have 
proved a severe handicap to our ability te serve our many good 
customers in the prompt and efficient manner which has been our 
custom. We are sincerely grateful for the patience and under- 
standing which you have given us, and we do want you to know 
we will continue to do the best we can for you at all times. 


Sorry. No BRIGHT catalogs available. Present conditions make it 
inadvisable to publish another until the war is over. 


BRIGHT CHAIR CO., INC. 


127-133 BLEECKER ST. NEW YORK, N. Y. 


——————E——— 


|] SSS —SS=|=L_>_S= === =hL—_~L_= >= 


No. 130—“Sentinel” Ash Stand—Solid Walnut 


Retails 
$10.00 


FINCH & McCULLOUCH 


MANUFACTURERS OF 


‘“‘MEMORY MASTERPIECES’’ if 
AURORA, ILLINOIS 
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SEEN AND HEARD IN SOUTHERN CALIFORNIA 
(Continued from page 210) 
returned from overseas service and for the time being 
will be stationed at San Bernardino, Calif. The report 
is that Howard recently was married. 

A recent visitor at the Angelus office was Bob Ash- 
more, formerly of the mechanical department, now 
serving with the U. S. Navy in San Francisco as a 
typewriter mechanic. 

The parents of Dave and Joe Bishop of Angelus 
celebrated their golden wedding anniversary on Au- 
gust 19. They welcomed to their home seven children, 













RELATIVES IN ATTENDANCE AT BISHOP 
S0TH WEDDING ANNIVERSARY AUG. 19 


six grandchildren and 250 friends. Incidentally, the 
fine old couple have another new grandchild—Jane 
Rae—born August 24 to Mr. and Mrs. Joe Bishop. 

* * * 

Celebrates Tenth Anniversary With Underwood at 
Long Beach.—C. H. Ohmstead, sub-branch manager 
for Underwood Elliott Fisher at Long Beach, Calif., 
recently celebrated his tenth annversary at Long 
Beach. 

A feature of the celebration was a barbecue dinner 
at his home, guests being the heads of the various 


thee 
: ALS } 
AS C. H. OHMSTEAD CELEBRATED HIS TENTH 
ANNIVERSARY AS UEF LONG BEACH MANAGER.— 
Eight UEF men attended the event where barbecued 
chicken was the “piéce de résistance.” Front row, left 
to right: Host Ohmstead, manager UEF’s Long Beach 
office; Harley E. Haas, salesman UEF typewriter divi- 
sion, Los Angeles, who served as chief cook. Rear, left 
to right, J. A. Johnson, branch manager; A. H. Cramer, 
service manager; Henry F. Wagoner, manager supply 
division; E. P. Baldwin, manager accounting machine 
division; W. O. Bryant, manager adding machine di- 
vision; T. L. Sloat, manager typewriter division, all 
of Underwood Elliott Fisher's Los Angeles branch. 





departments of the company in the Los Angeles 
branch. : 

The above picture is that of a pre-invasion scene 
at the barbecue event. The venerable Harley Haas, 


salesman, is acting as chief cook. The meal consisted 
1944 
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OFFICE FURNITURE 











INSTITUTE MEETING 

SCHEDULED 
The regular September meet- 
ing of THE INSTITUTE 
will be held at the Palmer 
House in Chicago on Septem- 
ber 29th and 30th, preced- 
ing the NSA _ Convention. 
The program will be largely 
devoted to a study of the 
progress which has_ been 
made in our research and 
engineering work since the 
meeting which was held in 
New York City during the 
summer. 


With the European War ap- 
proaching a climax, we are 
concentrating a large part of 
our efforts on features and 
developments which can be 
produced from materials and 
equipment available with a 
minimum delay after the 
War. From these, we have 
confidence that we can pro- 
duce office furniture that 
WILL SELL in spite of ad- 
verse conditions of the mar- 
ket. 


INSTITUTE WELCOMES 
DEALERS 
THE INSTITUTE has ar- 
ranged for a room at the 
Palmer House during the 


NSA Convention, and we are 


pleased to invite all you deal- 
ers to visit us and see some 
of the interesting materials 
and exhibits which will be on 
display there. The room 
number will be posted on the 
Bulletin Board in the main 
Lobby, or ask any INSTI- 
TUTE Member for details. 


We will have samples of 
compregnated and impreg- 
nated woods to _ illustrate 
some of the applications 
which will assist us in pro- 
ducing improved desks and 
chairs. We will show you 
some of the tougher finishes 
which have been developed 
during the War. You will 
also be able to inspect great- 
ly improved, inexpensive 
chair coverings which have 
proved their durability 
through extensive and rigor- 
ous tests. We believe you 
will find these, and other ma- 
terials displayed, both inter- 
esting and inspiring. 


MATERIALS STILL 
CRITICAL 
Many of our important raw 
materials are still on the 
critical list, and manufac- 
turers sometimes have diffi- 
culty in obtaining their re- 
quirements in the quantities 
and quality needed to meet 





production schedules. Fourth 
quarter allocations of lum- 
ber are barely ample, but all 
restrictions have just been 
removed on the purchasing 
of white oak. WPB Indus- 
try Advisory Committees are 
meeting late in September, 
and some important deci- 
sions may be reached after 
this issue goes to press. 


The Government’s much ° 
talked of ‘‘Reconversion 
Plan” offers us very little 
promise of an increased sup- 
ply of materials, but the sud- 
den end of hostilities in 
Europe could alter this sit- 
uation almost over night. 
War Manpower Commission 
promises the lifting of man- 
power controls on the end of 
this phase of the War, so 
that should give considerable 
relief to some manufacturers 
—particularly those in criti- 
cal labor areas. 


Secretary 








OFFICE FURNITURE INSTITUTE 





American Security Building 











WASHINGTON 5, D. C. 
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SPEED! SPEED! SPEED! so urgently needed in Accurate Figure Work 
is produced by this amazing Calculator. Set both factors of any calculation 
... touch ONE KEY ... and presto, the answer appears without effort on 
the part of operator. FRIDEN Fully Automatic Calculators are Available 
when applications to obtain deliveries have been approved by the War Pro- 


duction Board. Telephone or write your local Fridén Representative for 
complete information. 
FRIDEN Mechanical and Instructional Service is available in 


approximately 250 Company controlled Sales Agencies through- 
out the United States and Canada. 


FRIDEN CALCULATING MACHINE CoO., INC. 


EXECUTIVE OFFICES AND PLANT «+ SAN LEANDRO, 
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CALIFORNIA, U.S.A, 
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of barbecued chicken, sweet corn, salads, and other 
easily-digested delicacies. Bottles appearing on the 
tables contained ketchup, no more, no !ess. 
Following the supper, believe it or not, the men 
joined in a session of badminton. Honors were carried 
off by such professional players as Bill Bryant, Jim 
Johnson, and Mr. Ohmstead himself. As a war mea- 
sure news of the conflict was both censured and cur- 
tailed, but news reporters were permitted to inform 
their newspapers that no casualties resulted on either 
side. 
* * a 
Hustedt with Douglas.—Frank Hustedt, formerly 
with the Royal Typewriter Company as salesman in 
the portable department, is now serving as an auditor 
with the Douglas Aircraft Corporation. 
* * ” 


Business Still Good.—The National Office Furniture 
Company, 218 South Spring Street, Los Angeles, finds 
business continuing in volume even better than was 
anticipated. Members of the firm are looking forward 
to a big post-war business. The firm has a good stock 
of chairs, desks and files on hand, the manager 
reports. 


ee 


MAP MERCHANDISING SERVES MULTI-PURPOSES 


Maps for war fronts, no less than travel and vaca- 
tion, come into their own in current new merchandis- 
ing activities of several stationery houses. Foreign 
maps that show extent of the global war now raging 
are high in the list of commodities sold by stationers, 
but local, regional and national maps for the travel 
and vacation-minded are runners-up in sales volume. 

European maps that show invaded territory and 
Pacific maps on which progress of the jungle war 
against the Japs may be “pinned up” are No. 1 sellers 
in various stationery houses. And it is best that sales 
are brisk for maps will soon be rendered obsolete and 
junked. For the Yanks are the greatest map-changers 
in the world. Changes will be made as soon as those 
who sit down at the peace table complete certain 
amputations. 

Map windows are being employed to further this 
movement of maps and attract clusters of citizens 
daily. They are excellent for securing a quantity of 
map sales and they have been used with telling effect 
by many stationery houses—notably by Lowman & 
Hanford Company and the John L. Bird Company, 
both in Seattle. At the latter place there are all man- 
ner of European maps, selling for from $5 to $10 each, 
depending on cloth backing, mounting, or placement 
on wooden rollers. Besides these maps there are 
Seattle and regional maps and travel folders for vaca- 
tions and commercial trips. 

A “map trip” starts at the Bird stationery store 
for many desiring a bird’s-eye view of the territory, 
and wishing to go “as the crow flies.” Impetus has 
been given to sales by a window display which urges, 
“Plan Your Trip With Maps.” In Bird’s stocks, too, 
are included “Cartes de France” of large dimensions 
which show the ground in Normany, Britanny, and 
the whole of France that is now a theatre of military 
operations. This stationery house further merchan- 
dises the map theme with special scrap books for 
keeping maps published in newspapers and magazines. 

Current map promotion also is apparent at Spokane, 
Wash., in the “See All Fronts at Once” campaign of 
John W. Graham & Company. The items offered are 
world-wide geographic charts that cover a lot of terri- 
tory and show the many fighting fronts of American 
forces—air, ground and sea. 

Excellent reference maps for arm-chair admirals 
and back-seat generals are in the special assortment. 
All the European boundary changes established through 
treaties up to 1944 are shown, as well as the Russian 
front, Italian and Normany battlefields, and other 
places where the enemy is being pushed back.—CML 
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ATTENTION 
STATIONERS 


SELL 
Eagle 


TYPEWRITER & 
BOXED PAPERS 


BONDS - ONION SKINS 
MiIMEOGRAPH - MANIFOLD 
“PRINTED COPY ”— MANUSCRIPT COVERS 
BRIEF FOLDERS 
PLAIN da@ LEGAL RULED 


Write for inforimatic : 


AMERICAN WRITING PAPER CORPORA TION 


HOLYOKE, MASSACHUSETTS 
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NON-FILLING 


| Typewriter Ribbon 


Manufactured by 


The Buckeye Ribbon & Carbon Co. 


CLEVELAND. O., US.A 


i L aa 
“Bucki’? Brand 


Specified on repeat orders by thousands 
of satisfied users, competitive in price 
and far ahead in sharpness and dur- 


| 
| 





























ability. 


A proud companion of our outstanding 
“Dictator” ribbon and “Raven” line of 
carbon paper. 


The Buckeye Ribbon & Carbon Co. 


Cleveland 3, Ohio 
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Million 70s, 
atyout commatd , 


Every pencil is identical in its performance 

qualities with every other pencil of the same | 
degree. One 2H is precisely like every other 
2H in hardness, smoothness, opacity, dura- 
bility, and strength. This uniformity persists 


through every inch of every pencil. You can 
depend on that! 
Here’s a new product for the discriminating 
artist, architect and draftsman, which gives 





. arrogance 
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them everything they have ever hoped for in a 
drawing pencil. Scientific research and new 
processes of obtaining technical perfection are 


yours in the Blaisdell “PRE-TESTED” Ben. 


Franklin Drawing Pencil. 
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950 ATaisOe// BEN.FRANKLIN “pre-TeEsteo” DRAWING 








SEE OUR REPRESENTATIVE AT THE 
NATIONAL STATIONERS’ ASSOCIATION’S 
1944 WAR COUNCIL, PALMER HOUSE, 
CHICAGO, OCTOBER 2 TO 4 INCLUSIVE. 























STRONG 




















ee eae 





550 Sais els BEN. FRANKLIN “raa-rsereo* DRAWING 

















UNIFORM 











OPAQUE 
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THE NEW | 
Blaisdell “PRE-TESTED” 


DRAWING PENCIL 


*Reg. U.S. Pat. Off. 
Canada and other countries 


* 
Blaisdell i ESTABLISHED 1893 © PHILADELPHIA 44, PA. 
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Exciting days are here again. With the presi- 
dential election not far off, it is only natural 
that we should think of the leading candi- 
dates for OFFICE. Speaking of candidates 
for OFFICE, we think Indiana Desks are 
worthy contestants. It won't be the first 
time that Democratic and Republican busi- 
ness men throughout the country have all 
voted Indiana Desks their number | choice. 


Indiana Desk qualifications are a matter of 


record ... smart design and excellent crafts- 
manship are part of every Indiana product. 
We promise you outstanding traits of lead- 
ership in the future as well. The Indiana Desk 
of Tomorrow will give Indiana dealers the 
platform that will win everlasting votes of 
confidence and praise from business men 


everywhere. 








POPULAR CHOICE FOR DESK HONORS 
INDIANA DESKS 





7] 














INDIANA DESK CO. 
JASPER, INDIANA 
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REYNOLDS 
CG 

REYNOLDS 


COMPANY © DAYTON, OHIO 
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DAYTON STENCIL 
WORKS CO. "oxic" 











Complete Service for Designing and Producing... 
Carbon Interleaved Forms, Commercial Checks, Pay- 
roll Checks and Systems, Advertising Literature, Dis- 
tinctive Lithographed Stationery, Forms of every kind 
for Business and Industry. 


NEATYPE 


TYPEWRITER 
TYPE CLEANER 


| The FINEST cleaner with 

| the RIGHT cleaning brush 

F attached. Easy sales—sure 

4 repeats — excellent profit. 
For full information and 
samples, write 


STARKEY PAPER 
& SUPPLY CO. 


720 Delaware St., Kansas City, Mo. 






“NEATYPE 


S fer all Gitice Machines 


Write us regarding your needs. . . or ask our repre- 
sentative to call. 


Sales offices in most principal cities. 


PRINTERS & LITHOGRAPHERS 






STARKEY 
FARES & MUPPLY CS 
Se TES Crone Cie, se 























DRAWING INSTRUMENTS 


— Immediate Delivery 


CHARVOS — Amer- 
ica’s fastest-selling 
instrument—now 
available at dis- 
counts affording you 
worthwhile profits. 


wey PERMA-BILT 


Sectional filing 
equipment for 
every standard 
record size. 


PERMA-BILT 
EQUIPMENT 





Set #814 (illvstrated above) includes: 6” Compass of most AA 

modern design; with Pen and Pencil Parts and Lengthening Bar; co PANY 
6” Divider, with micrometer adjustment and tension adjustable 

head: 3°,” Bow Divider, center wheel adjustment; 3°54” Bow HANNA BUILDING 
Pencil; 3%” Bow Pen; 5%” Ruling Pen. Screw Driver, Needles, CLEVELAND 15, OHIO 





Leads, and Parts. Velvet-lined 2-flap pocket-type case. 
$18.00—Maximum Trade Discount 

Set #612 contains: 6” Compass ; 51%)” Ruling Pen; 3%,” Bow 

Pencil: 3%” Bow Pen; Screw Driver with Needles and Leads. 

Velvet-lined 2-flap pocket-type case. 


$10.80—Maximum Trade Discount 


Set #614N contains: 6” Compass; 5%” Ruling Pen; 6” Di- 








GRIPTITE 





vider with Straightening device; 3%,” Bow Divider; 3%,” 
Pencil 334” Bow Pen; Screw Driver with Needle and Leads. 
Velvet-lined 2-flap pocket-type case. 


$15.00—Maximum Trade Discount 


ONE OF AMERICA’S LARGEST STOCKS OF 
DRAWING & DRAFTING MATERIALS 


MAGNIFYING GLASSES DRAWING TABLES 
X-ACTO KNIVES & SETS STEEL SCALE RULES 
PAPER CUTTERS AIRBRUSHES 
SLIDE RULES 

Send for wholesale catalogue. 


The Department Store of Art Materials 





ARTHUR BROWN & BRO. 


67 West 44th St., New York 18, N. Y. 
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The Permanent Successor 
to Rubber Bands 


GRIPTITE Bands are a definite need in 
every office. 

They are easily applied; quickly removed 
They hold papers such as cancelled checks, 
deeds, mortgages, insurance policies, 
vouchers, and other documents neatly 
compressed. = 





They are manufactured in 14 lengths— Order from your Stationer or 
6" to 54" long. write direct for sample 
They can be used over and over again. and prices 


ROCHESTER WIRE-O BINDING, INC. 
108 MILL STREET ROCHESTER. N. Y. 
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mee HONOR ROLLS 


Individual letter or 





embossed name strip 
style. For large or 


smali capacities. 


Send for 
illustrated folder. 


ACME 


37 E. 12th St., New York 











Now! Soon 
3 


CORRY —No Typewriters 


we hope. 





RUT ae | ee ee Te ee eed 


carbons—at better prices. 


REGALRITE Carbon Papers 
REGALRITE (typewriter Ribbon. 
REGALRITE Adding Machine Ribbon. 
REGALRITE bookkeeping Machine Ribbons 


Samples and particulars will convince you. 


And you should try REVIVO; 
it renews platens and cleans type, amazingly! 


REGAL TYPEWRITER COMPANY 


NCORPORATED 


200 Hudson Street, New York 13, N. Y. 
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An 


wanted 
regional managers 





To work with agents and dealers in the 
steel office furniture field. 

Age 30-45. Married. Must be free to 
travel and locate in Chicago, Cleveland 
or Syracuse. Salary and expenses. Na- 
tionally known organization established 
over 30 years, with exceptional possibili- 
ties for post war future. 

Box Y-294, Office Appliances, Chi- 
cago 6. 

Our organization knows of this adver- 


tisement. 











PROTEX 
CUFF SHIELD 


White Lace Design on 









Transparent—Non-Inflammable 


PLASTIC 


Keep Your Cuffs and Sleeves Free 


from Dust, Dirt, Smudges, ete. 


PLASTEX CQ. 
727-tth Avenue 
New York 10, N. Y. 
Watkins 9-1320-1 








Retail at 
25¢ each. 

DEALERS—USUAL 
TRADE DISCOUNT 





RELIANCE PENCIL CORP 
Mt. Vernon, N_Y 
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a pencil sharpener must have 9 lives 


The high quality which went into the making of peacetime 
Boston Pencil Sharpeners hes served the majority of users 
during the war. While the manufacture of Pencil Sharp- 
eners is again under way on a strictly limited basis, until 
the high priority orders ere filled, these machines are 
still unavailable. We continue to eppreciate your under- 
standing and co-operation with the Government Regulations. 


|LOG} 


PENCIL SHARPENERS 


C. HOWARD HUNT PEN CO. 
CAMDEN, N. J. 
SPEEDBALL PENS, HUNT PENS AND ARTISTS’ PENS 
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SAVE NOW... tish: 





SAVE FOR A HOME! A house of your own, 
a garden to dig in, room-to-grow for the 
chilidren—every man and his wife want 
that. Houses are high-priced, hard to get, 
now. But there'll be a lot of home building 
after the war. Save for your house now. 


£ ; 
; H 
i 


SAVE FOR SAFETY! Money’s easy today! 
But evreybody can remember that it wasn’t 
always that way—and it may not be again. 
The man who has a little money laid by, 
helps prevent depression—is in better shape 
to ride out hard times if they come. 





A United States War Meseage prepared by the War Advertising Council; approved by the Office of War Information; and contributed by this magazine in cooperation wth the Magazine Publishers of America. 
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SAVE FOR CHILDREN! It costs money to have 
achild,toraisea child.But where’s thefather 
or mother who would tell you it isn’t worth 
every penny it costs and more? Save now... 
while the money’s coming in....save to have 
and enjoy your children while you’re young! 





SAVE FOR A TRIP! Today’s no time to 


travel. But after the war—aren’t you rarin’ 
to go? To the ocean or the mountains, to 
Yellowstone or the Smokies, to Mexico or 
the new Alaska highway. Sensible saving 
today can finance glorious spending then. 





SAVE TO SAVE AMERICA! It’s the money 
you don’t spend that helps keep prices down. 
And only by keeping prices down—saving, 
not spending—can we head off inflation, 
keep America a stable, happy place hel 


boys. For your sake, for theirs—SAVE! 


OFFICE 


inflation... 





SAVE FOR COLLEGE! If you went to college 
yourself, you want your children to go, too. 
If you didn’t—that’s a double reason you 
want them to have the good life you missed. 
Start your college fund now—while you’re 
earning good money. It will come in handy. 


SAVE TO RETIRE! Sooner than you think, 
the day will come when a little shack in 
Florida or a place in the country looks bet- 
ter to you than an active life in town. Social 
security is good—but it won’t pay for all 
you want unless you supplement it. 









4 
THINGS TO Do to kee 
Prices down and . 
void nother depression 





help a 






1B 
uy only what you really need 


2. When you by 
ceiling prj 
in full. _—! 





wi Pay no more than 
Y your ration Points 








3. Kee 

take oe Prices down Don’ 

ask for m¢ 4ge of war Conditio wpe 

Services re—for your lab ns to 
“SS, OF the goods you gel,” ¥°UF 












afford—to 
War and insure 


your future K 
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your insurance 
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STATIONERS! STOCK THE Looking for the BEST Duplicating Ink? 
7 REX LINE DATER One that will give you a dense black color, that 
will dry quickly with a minimum of penetra- 
Siniabilindy wails, 40 help you oot tion and a maximum of copies with one inking. 
repeat business, this is one of several : 
very attractive items in our line for Don’t look any further a Try 
stationers. A fast seller and priced ~ - 
right. Furnished with stationers im- 
print at slight extra charge. Write 83 | . 8Val Fe rai 
‘i Incialr an 1d. 
Consolidated Stamp Mfg. Co. ssuteismmeccctiaiad 
SPRING VALLEY NEW YORK 
(INSULATION AMPLIFIER) 
Prevents fire from destroy- 
ing valuable records stored é / 
in old safes and vaults. Re- and be convinced. 
Du 
d. leases powerful, but harm- 
og less, chemical vapor. Sells Sinclair and Valentine Co. 
quickly to safe owners. 611 W. 129th Street GT New York 27, N. Y. 
Albany Philadelphia Dayton New Orleans Detroit 
at we U S$ }4 G U i al E T T C '@) te a ere Cleveland Nashville 
oe) ° New Haven oston irmingham Dallas Kansas City 











545 WEST AVE. ROCHESTER 11, N. Y. 





BANK PASSBOOKS 


and Pocket Check Covers 


New methods of manufacturing 
make Low Prices and Easy 
Sales. Super Finish and An- 
tique Moorish Passbooks. N.C.R. 
and Burroughs Window Ma- 
chine Passbooks and all other 
style Passbooks and Check 
Cases. BIG OPPORTUNITY 
for Bank Supply and Stationery 
Salesmen. 


EKER RK ERE KE BR 


HONOR ROLL 
x PLAQUES x 


A War-Time Active 
Money-Maker 


Victory Cast Honor Rolls, the latest 
development in a _ bronze-like plaque 
made of non-priority materials, are now 
available. The demand for them in- 
creases daily. And we give you every co- 
operation on orders of all types. 


Send for illustrated literature. . 
j Arrange Now for Postwar Bronze Tablets Write for samples and prices. 
AVOID DELAY LATER Full particulars on request. 


| MUSLIN a Can PASSBOOK CO” 


“BRONZE TABLET HEADQUARTERS” 4 
| 570 BROADWAY, NEW YORK 12, N. Y. meanedinetics CLEVELAND, OHIO 


CLEANS TYPE 


The cleaner fluid isin the With a whisk of a brush! 
bottle-handle. It flows 
through brush when you 
push the button. In a 
jiffy, type is clean. No 
mess. No fuss. No waste. 
Hundreds of firms use 
Speed-Mo type cleaning 
brush. 
























NON-RUBBER 


Typewriter 
Keys 


* 
The SPRING’S 
the THING! 


MASTER 
SPEED KEYS 


Guaranteed for three 
years. 


Speed Key Mfg. Co. 225.cetumbes rises... 
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RIVET-O MFG. CO. 


96 Jason St. 
Orange, Mass. 


SPEED-MO 


FOUNTAIN BRUSH 


























Metal Furniture Since '97 ( Je 


Royal Steel Folding Chairs 
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LINE OF TOMORROW 


AX \\plal./ / 7 
beeen! Z e Royal Housewares 


DISTINCTIVE FURNITURE 
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HEVER Zectiity STENCILS and INKS 




























\A COMBINATION THAT CANTT BE BEAT 
SS” 


We cordially invite all who attend the Stationers Convention to visit our 











Display in the foyer of the Exhibition Hall. For relaxation and also 
refreshments in combinations that can’t be beat, visit our open 
house room upstairs. 


Those who are unable to attend, we extend a sincere invitation to call 
on us for any service we can render, to strengthen our bonds of friend- 
ship and make our association more profitable. 


The Most Complete Line of Duplicating Equipment 
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Pretty Dolly Do-it-well 
Delayed, again, past quitting bell. 
Now, perhaps, she'll miss her date; 


Her machine has made her late. 
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Dictation from the President 
Retyped ten times ... could not be sent. 
Type skipped and blurred and doubled back; 


Hit light and dark and jumped off-track. 


Now Dolly's really not to blame; 

It's her machine should blush with shame. 

The space bar doesn't work so well; 

The "e" fills up and looks like "1". 
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The keyboard cannot keep the pace. 
It jams ... and Dolly must erase. 

The wonder margin's not so hot ... 


Won't stop the carriage on the dot. 
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And as she wept and wrung her hands, 
Recalling school work that was grand 
Then ... at last she understood! 


At school, she used an Underwood. 


Speak up, Dolly. You know how. 


Tell your boss to "do it now". 
If he really wants perfection, 


He must purchase your selection. 


And here's reason even better ... 


His picture is in every letter; 


Since he wants that picture good, 


Tell him "Buy an Underwood!" 
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Underwood Elliott Iisher Company SCiniteresid Ciiisitias 
One Park Avenue, New York 16, N. Y. 
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